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CHICAGO’S GREATEST 
AUTOMOBILE MARKET 


Feta neat statistics supplied by the Advertising 

Record Company — an independent audit service main- 
tained by all Chicago newspapers—show that in the first six 
months of 1922 The Chicago Daily News printed more automo- 
bile advertising than any other Chicago daily newspaper. Here 
are the figures: 


Total Automobile Advertising 
Printed in Chicago Daily 
Newspapers From 


January | to June 30, 1922 


Comparison 


The Chicago Daily News printed 305,870 lines 305,870 lines 





The Post 285,928 “ 285,928 “ 

The Daily Tribune " 270,338 “ 

The Journal $ 129,499 “ 

The Daily Herald Examiner “ 124,233 “ 

The American “ 103,504 “ 

The Daily News’ excess over the next highest 
ne erry ere 19,942 lines 








THE CHICAGO DAILY NEWS 


First in Chicago 
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Our business 
this year 
from January 
to June 

(six months 
was greater 
than in 


any previous 
entire year 
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_ Gen eral Office s, 805 Termi oe 


548 Rand-McNally Building, Chicago 
1 Glaslyn Building, Memphis euctien: reese ronto Type Foundry Co., Ltd. 
British Branch, Intertype Limited, 15 Britannia Street, Kings Cross, tse ,wci 
Exhibitor, BOSTON GRAPHIC pena auvoustinl, August 28th to September 2d 


racic tos eet, San Francisco 
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Special Announcement | 


| To National Advertisers 
Detroit News Acquires Detroit Journal 





Friday, July 21, for the purchase 
| by The Detroit News of The Detroit 
Journal and its consolidation with The 


EGOTIATIONS were concluded ! 
| 
News. | 


' The final issue of The Detroit Jour- 
; nal as a separate newspaper was pub- 
lished Friday, July 21. Thereafter, 
The Detroit News will be issued as a 
/ combination of both, giving advertis- 
ers in the rich Detroit field a practi- 
cally 100% coverage. 


evening newspaper in Detroit having 


The Detroit News will be the only 
H 
Associated Press service. 


Breer 
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The Detroit News 


Week Day Evening Sunday Morning 


“Always in the Lead ”’ 





— b & SETLILL 1 DTM ee eee . Crd 
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Getting ready for Fall Trade 


IN 


Philadelphia 


The third largest market in the United States offers 
particular attractions to the up-to-date manufacturer 
who is reaching out for increased business. 


With a metropolitan population of three millions and 
a buying area of seven and a half millions, the Philadel- 
phia territory is capable of producing a large volume of 
business for the advertiser who cultivates it. 


Dominate Philadelphia 


Create maximum impression at one cost by concentrating in the 
newspaper “nearly everybody” reads— 


‘in The Bulletin 


Philadelphia Net paid daily average circulation for June, 
nearly everybody reads 481,840 copies a day. 


The circulation of The Philadelphia Bulletin is 


one of the largest in America. 





New York—Dan A. Carroll, 150 Nassau St. San Francisco—Allen Hofmann, Verree & Conklin, Inc., 
Chicago—Verree & Conklin, Inc., 28 East Jackson Blvd. 681 Market St. 
Detroit—C. L. Weaver, Verree & Conklin, Inc., London—M. Bryans; 125 Pall Mall, S. W. I. 

117 Lafayette Blvd. Paris—J. J. E. Hessey, 5 rue Lamartine (9). 


(Copyright, 1922—Bulletin Company) 
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HITTIN’ ON HIGH WITH PATTERSON OF. BALTIMORE 


Under Him Sunpapers Blaze New Trail to a Personal Journalism That Extends to All Members of the 
Staff—Strives for Atmosphere as Well as Spot News 


COME bitter things have been said 

about the American Newspaper Pub- 
lishers’ Association, but nothing has car- 
ried more sting than an article by Henry 
L. Mencken that appeared in the Balti- 
more Evening Sun in the latter part of 
April this year. Out through the coun- 
try some publishers are still gasping, 

Not because of what Mencken said— 
it’s a well-known fact that he always 
totes a sledge-hammer and seldom per- 
mits it to rest easily on his shoulder— 
no, that was not the thing that startled 
and amazed, but, instead, it was the fact 
that his boss had been elected president 
of the association only a few days before 
the appearance of the story. 

To the casual observer it looked like 
something had been put over on the boss 
while he tarried in New York, and we 
feel certain that there were many per- 
sons who were even more than amazed 
when they found that H. L. M. had not 
booted his job with that neat little con- 
tribution to current comment. 

However, those persons did 
in Maryland. 

The Sunpapers of Baltimore are 
among the most unusual adventures in 
American journalism today. * Frankly 
they are hard to comprehend, for they 
run the gauntlet in contraditions to the 
point that verges on the impossible. 

Capitalism, spelled with an upper case 
C, owns the Suns of Baltimore. It is 
old Capital and entrenched Capital. It 
represents railroads, banking, ships, in- 
surance, coal and real estate, 

Their owners could, if they would, 
boast of great estates, but being good 
Marylanders they won't. That's why the 
use of the upper case C is in order. 

Progressive democracy is the outstand- 
ing factor in their editorial policies. And 
nothing is halfway about the Sunpapers. 
When they hit it is from the shoulder 
and they frequently use simple little 
words that carry a great big punch, but 
are frowned upon in certain society, in 
getting over their message. 

Capital owns the Sunpapers but labor 
finds it a champion—not independent 1in- 
dividual labor of which we hear so much 
in some quarters but organized labor that 
shoots from its hip with “the right to 
strike.” Efforts in some quarters to 
stigmatize the present striking railroad 
shopmen as un-American has brought the 
following rebuke from the Evening Sun: 

“This sort of bosh is becoming ex- 
tremely tiresome. We have had enough 
of it. It is a profanation of the word 
American.” : 

Bear in mind that the ownership of 
the Sunpapers represents railroad and 
coal ownership and then study the fol- 
lowing stand of those newspapers on the 
question of whether or not in the present 


not live 


national strike emergency the Govern- 
ment shall operate mines or railroads 
with conscripted labor : 

“Demands of this sort come always 


from the most selfish and the most stupid 
element of the population, from the peo- 
ple whose conception of international re- 
lations is war, whose conception of in- 
ternal peace involves a machine-gun 

in other words, from people who are 
typical hundred percenters, and who have 
in reality as clear a conception of what 








By BEN MELLON 


\merica means as a hyena has of jus- 
tice.” 

Labor doesn’t understand it most peo- 
ple don’t understand it, and the only 
enlightenment the~ Sunpapers offer is: 
“We're getting out a newspaper.” 

That's all on the surface. That's why 
it is so- mystifying. It was to solve the 
mystery and tind the spirit of the Sun- 
papers that I went to Baltimore. I found 
it when I| stepped up to the classified 
counter. 


“Where will I find Mr. Patterson’s 
office ?” 
“Paul Patterson—two flights up, in 


the front, The stairs are at your right.” 
There was nothing familiar in the way 
he said: “Paul Patterson.” The tone 
rather gave the impression that there 
was no spot in the world quite as im- 
portant as “two flights up, in the front.” 
Twenty men may own a newspaper and 
meet regularly to give serious consider- 
ation to its problems—and their prob- 
lems; a dozen editors may struggle over 
policies every day in the year but if 
greatness is to be attained by a news- 
paper there must be one man whose ideas 
and ideals give the spirit of fair play and 
justice to all decisions relative to public 
policy. Serious, thoughts, those, for a 
two-ftlight climb on a hot summer day. 
Paul Patterson was born at Jackson 
ville, Ill., and when he reached the age 
of 10 the family moved to the larger 
town of Rushville. He graduated from 
high school at the age of 17, with a sin- 
gle ambition, in the furtherance of which 


“The day of the shoddy newspaper man 
seeking favors is gone and in his stead 
we are getting the self-respecting man 
who demands his rights as a member 
of a profession that is going to play 
an increasingly important part in the 
welfare of mankind.” 

—Paul Patterson. 


he immediately sat down, wrote a long 
letter to Charles Dana and then walked 
down the street and registered at a busi- 
ness college for the summer course in 
shorthand. 

Dana answered the letter and gave him 
some helpful advice. He has not used 
shorthand since he left the school at the 
end of what should have been his sum- 
mer vacation—convincing proof that he 
has been a newspaper man all his life. 

Patterson wasted no time in the small 
towns. That fall he put in a number of 
weeks worrying the city editors of Chi- 
cago dailies. Then hunger got the best 
of the argument and he went out job 
hunting and landed as a messenger in 
the Marshall Field wholesale department. 
He has never forgotten that experience 
During his rounds of the Chicago dailies 
Patterson had become acquainted with 
E. S. Sheridan. He had been with Mar 
shall Field over three years when he one 
day met Sheridan, who had become sport- 
ing editor of the Tribune, on the street. 

“Would you still like to be a newspa- 
per man?” asked Sheridan. 

Patterson became emphatic 


in reply- 


ing with the result that he was invited 
to come up to the Tribune on Saturdays 
and help out in the sport department. 

Two months later Sheridan tipped him 
off that the University of Chicago cor- 
respondent of the Tribune was quitting 
and advised him to apply for the job. 
He did and landed it and here we have 
the only case on record of a man four 
years out of school re-entering for the 
sole purpose of getting a job as a re- 
porter. 

However, disaster shortly overtook 
Patterson. A more experienced reporter 
for an opposition paper rewrote a mag- 
azine story into an interview and Pat- 
terson was fired for getting scooped 


Two years on the copy desk of the 
Journal followed. After that promotion 
and in the next three and a half years 


Patterson served in turn as telegraph 
editor, make-up man and finally city edi- 
tor. Then new opportunities called and 


he responded, becoming night city editor 
of the Inter-Ocean. 

Out of the quiet of the old Journal of 
fice and into the whirlpool and rush of 














the morning Inter-Ocean Patterson swam 
bravely for a while as night city editor 
and then sank. When he came up again 
he was on the copy desk of the Examiner, 
Shortly afterward he was made city edi- 
tor, which post he held two years 

Then he “left,” if you what 
mean. 

In those days it was a pretty good 
jump from Chicago to Washington, but 
Patterson made it and landed with Scott 
C. Bone as White House and Capital 
man on the Herald. It was only natural 
that he should be found in the city ed- 
itor’s chair in a few months. And with 
fate following its natural course, it was 
not long until he was handing out as- 
signments on the Times. He spent four 
years on that newspaper, the first as city 
editor, the second as managing editor, the 
third as general manager and the fourth 
as managing editor. Then—well, then, 
since he had been fired by “Jim” Keeley, 
William Randolph Hearst and Frank A. 


Munsey what would you expect a 


get we 


man 
like Patterson to do? He did it. He 
went out and landed the kind ota job 
that many newspaper men, especially 
those who have no ambition to own 
farms, dream about the night before pay- 
day 

Paul Patterson became press agent ex- 


traordinary the Smith 








for sonian Institu- 
tion, 

Here was the ideal job, with nothing 
but things to write about and every 
one tf the interesting However, 
like l | rs it had one drawback 

that is very important, because it 
was financial Hence it was not because 
ot any la k tf love tor his job that Paul 
Patterson responded in person when 
Charl 1. Grasty asked him to join the 
Raltimore Evening Sun as managing ed 
itor in 191] 


Now, with a record like that is it any 
wonder that Patterson should feel peeved 
when he is looked upon as a “downstairs” 
man? In the same breath, is it surpris- 
ing that he has accumulated a lot ‘of 
ideas about what constitutes ws- 
paper ? 

It is true that Patterson was busine 
manager of the two Suns from 1913 
1919, when he was elected president of 
the A. S Abell Company, the publishers, 
but in spirit he is the active editor of 
those newspapers 

Editorially the two are striking 
out along definite constructive lines. I 
do not mean editorial expression but, in- 
stead, the upbuilding of a smooth-running 
editorial and reportorial machine. This 
is being done by carefully picking the 
members of the staff and then granting 
them unusual liberty in the expression of 
their interpretations of current events 
aside from chronicling the news happen- 
ings of the day. The two Suns probably 
are offering greater opportunity for in- 
dividual development, even down to the 


a real ne 


ss 


to 


Suns 


rawest cub, than any other paper today. 
In some ways it may be said that they 
are casting aside many of the things that 


modern journalism prizes highest. That 
is why | said in the beginning that the 
Sunpapers are one of our greatest ad- 
ventures in journalism. 

“The great strides in newspaper mak- 


ing in the next 10 years will be on the 
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professional side,” said Mr. Patterson in 
discussing the things that-the two Sans 
are doing. “Within that period the 


meer profession will be lifted to a 
high plane that will put it on a par with 
all the other professionals, as it should 
be, not only from the standpoint of learn- 
ing but in financial return as well. 

“The day of the shoddy newspaper man 
seeking favors has gone and in his stead 
we are getting the self-respecting man 
who: demands his rights as the mem- 
ber of a profession that is going to 
play an increasingly important part in 
the welfare of mankind. The members 
of the newspaper profession have 
great a duty to society, which they must 
fulfill as the members of the medical 
profession or the law. It requires clear 
thinking, honesty and fidelity to the high* 
est principles of justice. The rewards 
must be sufficient to to attract that type 
of men and women to it. 

“On the Sun we came to that conclu- 
sion about two years ago and laid out 
a program that we have since been fol- 
lowing.” 

In outlining the operation of the plan 
being worked out by the Suns, Mr. Pat- 
terson said that the adoption of its meth- 
od of recruiting new men for the staffs 
came about in a rather peculiar way. In 
going through a book of the graduating 
class of Princeton University, one of the 
executives of the Sun read that a mem- 
ber of the class, and likewise of one of 
3altimore’s old families, was going to 
work on the Sun. He made inquiry but 
could not find where the man had even 
made an application for a position. Sev- 
eral months later, just back from a tour 
of Europe, the graduate applied to the 
Sun for a job and was taken on as a 
eub reporter. Today he is one of the 
“stars” of the staff. 

Last spring the Suns sent scouts out 
to some of the largest universities to re- 
cruit men with an ambition to write. 
Fifteen men in all were secured, with the 
result that the two papers are going 
through the summer months with over- 
manned staffs. Some of these men grad- 


as 


uated last spring and are permanents. 
Others are going back to college for an- 
other year, this being merely their try- 


suit. Harvard, Princeton, Yale, Michigan 


and Pennsylvania State are represented 
on the list. On the two papers there are 
fifteen new men oi this type. Among 
them are Richard Cleveland, son of the 
former President of the United States, 
who, after graduating at Princeton, en- 
tered the law school at Harvard and now 
is not sure whether to be a lawyer or a 
newspaper man. A try-out on the Suns 
under Paul Patterson means something 
more than a leg job 

Being well-run newspapers, it is only 
natural that there should be a lot of 
office grumbling and tearing down of 
office gods on the Suns. Patterson has 
solved this problem in a new way. If 
the men on the Sunpapers think they 
have something more interesting to say 
than the Suns are saying the instructions 
are: “Write it out.” 

Take the case of H. L. Mencken and 
Malcolm R. Logan as an example. The 
head of “H. L, M.” rests securely in the 
office, as every one knows, especially 
since he got away with that A. N. P. A. 


story. “M. R. L.” is rather a newcomer 
in the fold—murders, suicides and wrecks 
are still a part of his lot. Many times, 
since joining the staff of the Evening 
Sun. he has said what he thought about 
Henry’s stuff. Last week he put it into 


writing. There were about 600 words, 
as neat and compact a sledge-hammer as 
any meat eater would care to toy with. 
Instead of the waste basket it went into 
the editorial page under a two-column 
head 

Now every newspaper man knows what 
the “cubs” on any sheet usually think 
about the editorial page. The “cubs” on 
the Sun run true to form, but the bluff 
has been called on those of the Evening 
Su 

They have been told to get out a 
“model” editorial page. It was sched- 
uled to appear this week but the work 


of solving a murder mystery interfered 
with the more serious endeavor and the 
date of publication has been delayed. 
Those are two of the things that Mr. 
Patterson says, “Helps to make the rank 
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and tile feel the Sunpapers are their’s as 


much as any ones.” 


The Suns, above everything else, are 
striving for good writing which truth- 
fully reports—that is one’ reason they 


are building up a world-wide mail cor- 
respondence. 

“We are not bother 
cable news,” said Mr. 
cussing this phase of editorial develop- 
ment. “For one reason, cable tolls are 
expensive, and the news that comes that 
way is usually duplicated by the press 
associations. 

‘Then there is another angle that many 
persons overlook. Cable news usually 
comes through jn skeletonized form and 
is rewritten on this side, usually by an 
American with the American viewpoint. 
By this process, which is necessary in 
handling spot news, the story loses the 
atmosphere of the original author, which 
is so important if there is true under- 
standing that we are striving for. 

“In our regular foreign mail corre- 
spondence we do not depend upon one 


ing about special 
Patterson in dis- 


man, because that would only give us 
one viewpoint. Take France as an ex- 
ample. Our regular letters from that 


country come from three sources, each of 
widely diverse political opinion. In this 
way, | believe, we are giving our readers 
a basis upon which they can arrive at 
honest conclusions in considering the part 
we are going to play in world affairs, be- 


cause this service that we are building 
is not confined to any One country.” 

In this connection it is worth noting 
that frequently a spot news cable story 

will appear on the first page of the Sun 
or opposite the editorial page where all 
news on international relations is grouped 
and on the editorial page will be found 
a news-letter that will fully interpret the 
causes leading to it. 

It is in the handling of its special fea- 
tures, such as articles of comment and 
interpretative news, that the Sunpapers 
differ from many others. They have no 
syndicate department and do no reselling, 
although requests for the cost of various 
outstanding features are frequent. Mr. 
Patterson gives two very good reasons 
for this policy—namely, the specials that 
appear in the Sunpapers are written with 
the readers of the Sunpapers as the first 
consideration and, second, every effort is 
being made to give those papers a news- 
paper individuality. 

This desire to always p::nt the news, 
and at the same time present every side 
of it, on big questions where there is an 
honest difference of opinion has at times 
led to some very amusing situations. We 
have already mentioned that coal, in the 
larger sense, is represented on the board 
of directors of the Suns. 

Well, when the Mingo county miners 
and operators’ dispute was holding the 
attention of the country the Sun decided 








NINETEEN STORY BUILDING IN OAKLAND 














THE Oakland (Cal.) Herald has an- 
nounced that on August 1 work will 
be commenced upon a new 19-story annex 


to the home of the paper, to be located 
on property adjoining the present build 
ing to the west. It will be a fireproof 


steel and brick building and will be archi- 
tecturally in harmony with the present 
building of which it is to form an inte- 
gral part. The first 9 floors will occupy 
the entire plot Above this will rise a 
10-story clock tower, designed on the 
lines of the famous campanile of Venice. 
The flagstaff on the top of this tower 








will be 327 feet above the street. 

The basement and first floor of the 
annex will be given over to the pressroom 
in which will be installed a 10-cylinder 
multi-color Hoe press, similar to the two 
which the paper already has. 


The basement, sub-basement and first 
6 floors of the annex will be occupied 
exclusively by the Tribune, and the 19th 


floor will be used for quarters for the 
radio departme nt. The new annex is to 
ia ready for occupancy July 1, 1923. 
Fdward T. Foulkes is the architect in 
charge of the plans and their execution. 





to make an investigation of conditions. 

‘W. Jett Lauck, economic expert of the 
United Mine Workers’ Union’ and the 
four railroad brotherhoods, was offered 
the job. He frequently writes for the 
Sun. Lauck protested that they would 
not. print what he wrote but they told 
him to go ahead. To be on the sate side 
the Sun sent the most conservative mem- 
ber of its own staff down into the same 
district to write a series of articles and 
check any overstatements that Lauck 
might make. When the two series of 
articles came into the office on schedule 
time, it was discovered that Lauck didn’t 
know the. first thing about “tearing the 
hide off the coal barons of Mingo” in 
comparison with the Sun’s own staff 
man, as a matter of fact where he had 
spoken with discretion—used a paring 
knife, as it were—the conservative mem- 
ber of the Sun staff had swung a large 
sized cleaver and tore the scalp off a mine 
operator with every whirl. 

When the present national strike of 
coal miners broke the Sun again sent for 
Lauck and asked him to write a series 
of articles on the causes. Then in the 
interest of fairplay arrangement was 
made with T. H. Watkins, president of 
the Pennsylvania Coal & Coke Company, 
to write five articles, an equal number, 
setting forth the operators’ side of the 
questions under dispute. 

Now, to get back to that Capitalistic 
ownership of the Suns. We asked Mr. 
Patterson a dozen “whys.” 

“The men who own the Sun are big 
business men with many interests and 
they are keenly interested in the Sun as 
an institution,” he replied. “They own 
ships and they hire shipping men to run 
them and then let them alone; they own 
railroads and they hire railroad men to 
run them and then let them alone. They 
have applied the same general principle 
to the Sun.” 

“As they would run a coal mine—and 
be satisfied so long as the men they hired 


got out the coal?” I asked. 
“No,” was the emphatic reply. “Get- 
ting out coal is an engineering problem 


A newspaper is a public institution thz At 
must always be run in the public’s in- 
terest.” 

“Then you me 
look upon 
public trust? 

“You bet your life. And if you want 
the truth about the Suns why you can 
Say we are just a bunch of nev wspaper 
men having a hell of a good time.” 

Once a month the directors of the Sun 
meet. Editorial problems are not put up 
to them but now and then they are asked 
for suggestions on the things the papers 
are doing. 

The 


two 


an that they, in 
newspaper ownership 


a way, 
as a 


directing editorial heads of the 
papers meet with Mr. Patterson 
every day, the Evening Sun men at 3 
o'clock and the morning men at four. 
There are times when the president of 
the company is just a vociferous minority. 
I was permitted to sit in at one of these 
conferences. 

There is something uncanny in the 
way Patterson is delegating power and 
opportunity on the Suns, but what more 
could you expect from a publisher who 
don’t play golf and has as his great am- 
bition for the near future an overcrowded 
copy-desk for the sole purpose of forcing 
at least two men out onto the street every 
day so they will know something about 
life in Baltimore. 

“The trouble with most newspapers is 
that they grow old with their owners,” 
remarked Mr. Patterson at the close of 
the conference. “And we are going to 
try to prevent that here by encouraging 
the younger men to keep us stepping. 

[ looked around the room and agreed 
that he was at least trying. 


Hugh Smith Opens Agency 


Hugh M. Smith has established an ad- 
vertising agency in Newark, N. J., un- 
der the name of the Hugh M. Smith 
Company. Mr. Smith has been connected 
with Frank Seaman, Inc., and the Cowen 
Company, both advertising agencies, and 
has also been advertising manager of the 
Kevstone Varnish Company, Brooklyn, 
and special sales manager for McKesson 
& Robbins, New York. 











Editor 


RECORD PRICE PAID BY DETROIT NEWS 
FOR DETROIT JOURNAL 





$1,700,000 for Good-Will, A. P. Membership and 146,000 Net 
Paid Circulation, Without Building or Plant, May Have 
Bearing on Government Tax Disputes 





HE talk of the week in newspaper 

circles was the purchase on July 
21 of the Detroit Journal by the Detroit 
News, as briefly announced jn the last 
issue of Epiror & PusLisHer, and the 
immediate discontinuance of the Journal 
as of that date. The transaction is one 
of the most remarkable on record. The 
paper absorbed was enjoying the largest 
business and circulation and advertising 
in its history of more than 40 years. The 








W. E, 
Principal owners of the Detroit News. 


Scriprs Georce G. Booru 


price paid was approximately $1,700,000. 
This covered the Associated Press mem- 
bership, all of the Journal’s subscription 
lists and good-will and the title heading. 


The former owners retained the leases, 
accounts receivable and machinery and 
plant equipment of every kind, said to 


have been valued at approximately $300,- 
000. 

This price of $1,700,000 is said by au- 
thorities to represent the largest figure 
ever realized for newspaper good-will in 
the history of American newspapers. 
This view is held, by C, M. Palmer, 
who for the past 25 years has been con- 
cerned in most of the large sales and 
consolidations in the American newspaper 


too, 


field, and who, with his son, Dean, han- 
dled the Detroit negotiations. According 
to Mr. Palmer, the transaction is unique 


in his experience as furnishing a striking 
evidence of the value of circulation and 
good-will expressed in tangible figures 
He expects it also to have a strong bear 
ing in the decision of numerous cases 
now under consideration by the Federal 
income tax authorities at Washington, 
where the value of circulation as invested 
capital is in dispute. The circulation of 
the Journal on the day before the sale 
was 146,000. 

The active owners of the Journal, N. 
C. Wright and H. S. Talmadge, have 
had the property a little over six years 


and tripled its 
business and 
quadrupled its 
value in that 


period. They have 
other large news- 
paper interests, 
iucluding the To- 
ledo Blade and 
Newark Star- 
Eagle, which re- 
quire all their 
time, and there- 
fore were willing 





S to withdraw 
b Scott yd tig: % r 
CRieeat « Uaeneer of teem Ue De troit 
the Detroit News field with its 
three evening pa- 


pers and intense competition, which re- 
quired more time and attention than they 
could give it. They will use portions of 
the Journal equipment in their establish- 
ments in Toledo and Newark, and the 
remainder will be disposed of outside of 
the city of Detroit Associated with 
Messrs. Talmadge and Wright in the 
Journal ownership were Paul Block and 
Clarence C. Vernam, of New York, each 
quarter owners. They bought the Jour- 
nal in January, 1916, from FE. D. Stair, 
who now owns the Detroit Free Press, 
for about $500,000. At that time the 








Journal was a one-cent paper, with a cir- 
culation of 100,000 copies. They paid 
$800,000, the real estate being figured at 
$300,000. Under an optional agreement, 
which they had with Mr, Stair, they 
turned the real estate back to him a year 
later, on the $300,000 basis. N. C. 
Wright has been editor of the Journal, 
Mr. Talmadge, general manager; Fred 
Buggie, business manager, and Grove 
Patterson, managing editor. 

The Detroit News for Saturday, July 
22, carried beneath its title the reduced 
title and symbol of the Detroit Journal. 
In its editorial and news pages appeared 
sundry features that have been charac- 
teristic of the Journal. The former pub- 
lishers of the Journal will maintain of- 
fices in Detroit as long as necessary to 
collect accounts receivable, close the af- 
fairs of the corporation and dispose of 
the physical plant; which the News did 
not buy. 

The negotiations for the purchase of 
the Journal by the News have been under 
way for four months, but were kept in 
the strictest confidence by the owners and 
their representatives and the Messrs. 
Palmer. Only the fact that Journal rep- 
resentatives and Hearst men conferred 
regarding a sale of the property, when 
Arthur Brisbane bought the Detroit 


2? 


Times for William Randolph Hearst last 
October, gave 
Journal 


an inkling that the owners 


of the were ready to part with 


H. S. TaLMance N. C. Wricut 
their property for cash, and this was 
known to very few, 

The final papers were signed in the 


News office — eight o'clock in the 
ing of July 21, in the presence of George 
G. Booth, William E. Scripps and H. S. 
“cott, representing the News; Harry S. 
lalmadge, representing the Journal own- 
«rs, and Charles M. and Dean Palmer. 
The News department heads immediately 
proceeded to the Journal Building and 
formally informed the Journal staff of 
the change in ownership and that it was 
the last day of publication for the paper. 
\nnouncement was made in the first issue 
of the Journal, as was similarly done in 
the News, and each employe, with the 
exception of the mechanical forces, was 
given four weeks’ salary. 
The following announcement appeared 
Friday, July 21, in the News: 
“Negotiations were concluded today for the 
purchase of the Detroit Journal and its consoii- 
dation with the Detroit News 
“The final issue of the Journal as 
1ewspaper is being published today, 
row the Detroit News will be 
ombination of both, giving to 
Detroit and Michigan and the 
the special features which have 
nal interesting to auders and at the same 
time all the exclusive news services and 
established features of the News. | : 
“By this step also the Detroit News will 
hecome the only evening newspaper in the city 
enjoying the very valuable rights in an As 
sociated Press membership ; 
“Fewer and better newspapers is 
rf the day in American ; rhe tre- 
mendous and constantly increasing cost of 
gathering all the sane and ne news of 
e world on the day of its occurrence, to keep 
people abreast of the best thought of the 
times as well as the great facilities required for 
printing and distribution, offer the fundamental 
reasons for the development of this concentra 


morn- 


a separate 
and tomor 

issued as a 
the readers of 
adjacent regicns 
made the Jour 
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long 


the order 
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Pcessarv 


the 
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“With the 


amalgamation of the Detroit Jour- 
nal as an integral part of the Detroit News a 
large and costly duplication of effort will he 
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eliminated, and 
complete 
service attained, 

“For the Detroit News 
forget at any time that its 
that of service and of yet more service. 
newspaper has to be profitable in order t 
uut the making of profits is not the first 
f its existence. A good yg oom is 
f the educational force of the 

e very voice of its people, 
ynplement to all the other 
service, To that ideal the 
devoted during its long life 
wi ill cling. 

‘The step taken 


therefore a 
realization of the 


and 
nut . 
public 


more ready 
ideals of 
does 


not propose to 


primary purpose is 


) serve, 
reason 
a part 
ymmunity and 
aad operates as a 
agencies of public 
News has been 
and to that ideal it 


today is merely an 
in the direction of the greater perfect 
effort to reach that ideal.” 

The Journal said: 
“With this issue the 
publication, its title and 
purchased today by the 
“To the people of 


advance 
yn Of its 


Detroit Journal 

good-will have 
Detroit News 
the city and state 
earnestly sought to serve, the retiring 
are deeply grateful for the generous 
accorded them down through the years. 
> Journal on this, the last day of its publica- 
has the largest and strongest circulation 
if its entire history. Only the present over- 
crowded condition of the Detroit evening news- 
paper field the 
necessity f some 
merger in 
terest of decent 
Americ in journal 
is™, could h ave per 
suaded the Journal 
to sell, or the News 
to buy. It is a 
source of satisfac 
tion to the publish- 
ers that this merger 
consclidates the 
Journal with as 
great and effective 
and clean a news 
paper as the De- 
treit News. 

All prepaid 

Journal subscrip- 


ceases 
been 


they 


and 
tor 
the in 





p tions will be car- 
AUL Bock ried out in full by 
the Detroit News.” 


The only tangible property the 
gets are the Journal mailing list galleys, 
the advertising contracts, the Journal 
“morgue” and the Associated Press mem- 
bership. The membership certificate was 
taken down, 


News 


with its frame, from the 
wall of the Journal office and transferred 
to the News building. The Journal did 
not own its home, so no real estate is 
involved. About 600 tons of newsprint. 
in storage in the Journal building and 
on the way from the sag H. Mead 
mills were taken over by the News, but 


paper contracts were not involved 
“On account of the sudden absorption 
of a substantial organization and _ busi- 
said one of the executives of the 
Detroit News to Eprror & PUBLISHER, 
“it was not only necessary but pleasing 


ness,” 


to the News to find places for many em 
ployes of the Journal.” The remark was 
with reference to the transfer of more 
than a score of the editorial staff of th: 


Journal, and practically the complete cir- 
culation organization, including trucks 
carriers, drivers, etc., ohe reported for 
duty at the News Monday morning 
Those now on the News staff 
Harry Wade, editorial writer; 
Bradner, columnist; Walter 
news editor; Lindsay Hancock, telegraph 
editor; Clark Kinnaird, feature editor; 
Charles Fox, state editor; Wallis Cady, 
copyreader; H. Drumond, assistant city 
editor; Patton, Vic Beresford, Guy Gen 
try, Felix Holt, Bogart, R. Allee, Benny 
Horne, reporters; Charles Cameron, fea- 
ture writer; Mary Olsen, society editor ; 
Lew Tower, artist; Mrs. Stella Champ- 
ney, feature writer; and James Walsh, 
marine editor. 

Grove Patterson, managing editor, will 
devote all his time to the Toledo Blade 
and Newark Star-Eagle, of which he was 
editorial director as well. Calvin Good- 
rich, chief editorial writer, also goes to 
the Blade and Star-FEagle. 

Art Ogle, city editor, is now with the 
Detroit Times in the same capacity, 
Henry A. Montgomery moving up to as 


are 
Curt 
Longley, 


sistant managing editor. With him are 
Don wry former city hall re- 
porter, and ( lifford Epstein, copyreader 

Howard Pearson, sporting editor, re- 
tires. 

Howard Wright, assistant city editor, 
goes to the Newark Star-Eagle 

R. H. Lee, copyreader, is now with the 
Chicago Journal. 

William Norton, financial editor, goes 
with the Detroit Times 

Dorothy Snow, feature writer, is tak- 
ing a vacation before going to Chicago 

Martin Codel, sporting writer, is with 
the Detroit News 

Flden Small, dramatic critic, is vaca- 





~ 


Maine 
staff of the 


tioning in 


The plans of others 
on the 


Journal until last Fri- 


day are as yet unsettled 

In the business and advertising and cir- 
culation departments the News took over 
most of the employes, a few going to 
the Times and the News. The shortage 


of mechanical department help in Detroit 
made the matter printers, 
stereotypers and pressmen a simple mat- 
ter. Several men from each of these de- 
partments went immediately onto 
Times payroll, to prepare for th 
of the first issue of the Times 
edition, scheduled for August 6. 
In addition to adopting a number of 
the features of the Journal, the News is 
planning expansion in other ways in the 
immediate future. New rotogravure 
equipment already is being installed and 
two full pages of illustrations’ have been 
made a part of the Saturday editions. 


o! absor Ding 


the 
coming 
Sunday 


In its 49 years, the Detroit News has 
won dominance in the Detroit field with 
remarkably few consolidations. The first 
occurred within a year of the founding 
of the paper by James Edmund Scripps, 
August 23, 1873. The Detroit Daily 
Union, a publication started by journey- 
men printers after a strike in 1865, ceased 
publication in 1874, the News absorbing 
its circulation. In 1890 Mr. Scripps 
started the independent Times Publishing 
Company, and published for two years 
the Detroit Times, to test whether ad- 
vantage would accrue to a newspaper 
sold at one cent. Convinced that his sur- 
mise was correct, the Times was stopped 
and its circulation lists were taken over 
by the News, which shortly afterward 
reduced its price from two cents to one. 
January 1, 1891, Mr. Scripps purchased 
the Detroit Tribune, which, under various 
names and ownerships, had persisted in 
the field since 1849. This morning paper 
was published by the Evening News As- 











Cu M. PatMer Dean PALMER 
Who negctiated the Detroit News and Journal 
consolidatior 
ciation until February 1, 1915, when it 

was merged with the evening paper. 
The Detroit Journal was founded in 
1883 by William Brearly, the first presi- 
dent of the American Newspaper Pub- 
lishers’ Association, and a review of its 
career serves to recall some most inter- 


esting history of past Detroit newspaper 
events and figures. 

In the early activities in the Detroit 
newspaper field, as they concerned both 
the Journal and the News, the Evening 
Times (which, by the way, had no con- 
nection whatever with the present De- 
troit Times) was started by the Detroit 
News to fight the Evening Sun—a one- 
cent edition started by the very 
tional Detroit Sunday Sun. 

The News and the Journal were both 
selling at two cents. The News did not 
like the one-cent competition, and so it 
decided to start the Evening Times in 
the endeavor to put the Evening Sun out 


sensa- 





of business. It succeeded so well as a 
one-cent paper that it not only forced 
the Sun out, but cut seriously into the 
Journal to a point where the “louviad 
nally came down to one cent and thus 
forced the News to a cent, also. The 
eninge Times was then merged with 
the News, and both the New ind the 
Journal remained at e cent several 
The Even had been nominally 

rt ! 1 R. Osmun, who 

d I ? 1 state editor of the 
Sews, and, subsequently. secretary of 
tate of Michigan Mr. Osmun is now 


ym Page 21) 
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NORTHCLIFFE IS CONSISTENT ADVOCATE Ltd., for each ordinary share of the pres- 
OF PROFIT-SHARING 





Every Department Head in Amalgamated Press, World’s Larg- 
est Publishing House, Receives Percentage of Firm’s 


Earnings—Stockholders’ 


Profits Steadily Increase 





By W. E. 


Note—The 
Gaazette and 
1ited States 


writer of this 
former]; 


RE CENT reports of the serious ill- 

ness of Lord Northcliffe, the well- 
known English newspaper owner, have 
been coupled with 
statements con- 
cerning his vari- 
ous publishing in- 
terests, some of 
which have been 
rather _mislead- 
ing. 

Newspaper ar- 
ticles, as a rule, 
have given. the 
impression that 
Lord Northcliffe 
is at the head of 
one big company 
which controls 
his newspapers 
and _ periodicals, 
whereas the business is divided into two 
companies in which he and his brothers 
hold large interests. His newspapers, in- 
cluding the London Daily Mail and the 
Evening News, but excepting the London 





Lorp NorTHCLIFFE 


Times, are owned by the Associated 
Newspapers, Ltd. His fifty or more peri- 
odicals are owned by the Amalgamated 


Press, Ltd. The shares of both companies 
are widely distributed among the general 
public, while members of the various 
staffs are also extensive holders. 

The history of the Amalgamated Press 
has been most interesting from the 
shareholders’ point of view. This com- 
pany conducts the largest publishing 
business in the world, the circulation of 
its periodicals—weeklies and monthlies 
-running into millions. 

In 1897, when Lord Northcliffe was 
known \lfred Harmsworth, the busi- 
incorporated as Harmsworth 
Ltd., with a capital of £6.500,000, 
shares being sold at £1 each. They 

ly bought by thousands of 
the Harms- 


readers of 
who naturally did all 
which 


o boost the 
nancially interested. This 
lop the business. 
\t that time members of the staff were 
the pr of purchasing shares 
time payment plan, and many in- 
their money in this way. They 
afterwards received a big return from 
investments as the stock, from the 
paid at least 40 per cent while 
the common shares eventually sold 
high £8, or almost forty dollars. 
In later years the company was incor- 
porated as the Amalgamated Press, Ltd., 
and under this title the business is con- 
ducted at the present time. It has several 
companies associated with it, including 
the Anglo-Newfoundland Development 
Co., which controls the Northcliffe paper 
manufacturing plant, comprising 3,400 
square miles of timber land in New- 
foundland and one of the largest mills 
in the world. According to a recent 
statement, the yearly production of this 
mill has amounted to 60,000 tons of paper 
and 25,000 tons of pulp. Another as- 
sociated company is the Imperial Paper 
Mills, Ltd., which has a plant at Graves- 
end near London covering seventeen 
acres. Here pulp from Newfoundland 
is used in making the finer grades of 
paper used for the Amalgamated Press 
periodicals, 
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A year or so before the war the New- 
foundland company was so_ successful 
that the Amalgamated Press received 


about $250,000 as its share of the annual 
profits. At that time the yearly profits 
of the Amalgamated Press amounted to 
£1,315,000. So prosperous was __ this 
periodical company that a large bonus 
was distributed among the holders of 
common stock in the form of a free 


repre 


CARSON 
irticle is) the 


American correspendent i 
1 similarly 


e Northcliffe publications 


sente 


allotment of shares on a pro-rata basis. 
The shares were then quoted at $40. 
According to a recently announced 
plan, which has just been approved by 
the Amalgamated shareholders, a 
still greater distribution of profits is 
to be made. Under the new arrange- 
ment, the \malgamated Press is to be 
reincorporated, under its present title 
with a capital of £3,800,000 (over $15,- 
000,000). When this is accomplished 
each common stock holder is to receive 
four £1 shares in the new company in 
return for each share of the old company. 
In addition to this, the shares of the 
Anglo-Newfoundland Development Co., 
Ltd., and the Imperial Paper Mills, Ltd., 
are to be distributed among the holders 
of common stock. The distribution will 
amount to one 5 per cent preference 
share in the Imperial Paper Mills, Ltd., 
value ten shillings, and three 8 per cent 


Press 


preference shares of £1 each in the 
Anglo-Newfoundland Development Co., 


ent Amalgamated Press. 
be a generous cash bonus. 
Those who are familiar 
ings and outlook of the 
Press are convinced that the continued 
growth of the business will eventually 
result in the new shares reaching a level 
{ £3, with dividends of at least 15 per 
cent, that a holder of four shares 
(representing one share in the old com- 
pany) will receive 60 per cent. In addi- 
tion, there will be the dividends and 
probable increased value of the shares in 
the two paper manufacturing companies. 


There will also 


with the earn- 
Amalgamated 


so 


Lord Northcliffe, it may be stated, 
predicted years ago that the common stock 
of the Amalgamated Press would some 
day be worth £20 a share and would 
never part with any of his holdings. At 
the present time the shares are selling 


at over £8 and are yielding dividends of 
40 per cent. When the reorganization is 
effected every holder will find his assets 


very substantially increased, 

The preference shares, is should be 
explained, have averaged about £1 in 
value and have yielded 5 per cent. 
Holders of these will receive one 7 per 
cent cumulative preference share in the 


new company in exchange for one share 
of the old stock. 

Quite apart from the reorganization 
of the Amalgamated Press, it may be 
mentioned that Lord Northcliffe from 
the earliest times has been a consistent 
advocate of profit sharing. When his 
periodical business was first established 
it was his custom not only to pay good 





MR. HEARST OUTLINES 
SHOULD 





HOW HIS NEWSPAPERS 
BE MADE 





EDITORIAL 


editorial rooms of 


AVE a good exclusive news feature 
as often as possible. 

PAY LIBERALLY for big exclusive 
~— and encourage tipsters. 

Get reporters with acquaintance. 

When a story must get in all the 
papers, try to have notably the 
count in your paper. 

iey to get scoops 
are frequently almost 
news. [| don’t mean pictures of chorus 
girls, but pictures of important events. 
the paper thorough. Print all 
news. Get all the news into your 

and see that it gets into the paper 
Condense it if necessary. Frequently it 
is better when intelligently condensed 
BUT GET IT IN. 

Get best news on your first page 
and get as much as possible on that page 

Don’t use up your whole first page 
with a few long stories, but try get 
a large number of interesting items in 
addition to your picture feature and your 
two or three top head stories. 

Of course, if your feature is big enough 
it must get display regardless of every- 
thing, but mere display does not make a 
feature. 

When you have two features it is fre- 
quently better to put one on the first page 
and one on the third, so as not to over- 
crowd the first page. 

Get important items and personal news 
about well-known people on the first page, 
and sometimes condense a big news story 
to go on the first page rather than run 
it longer inside. Make your departments 
complete and reliable so that the reader 
will know that he can find a thing in 
your paper and that he can find it right. 

Make a paper for the NICEST KIND 
OF PEOPLE—for the great middle 
class. Don’t print a lot of dull stuff 
that they are supposed to like and don’t. 

Omit things that will offend nice 
people. Avoid coarseness and slang and 
a low tone. The most sensational news 
can be told if it is written properly. 


NOTE.—The following matter is 
the Hearst newspapers, 


big 
best ac- 
pictures. They 
important 


in 
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Make 
the 
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your 
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to 


Make the paper helpful and kindly. 
Don’t scold and forever complain and 
attack in your news columns. Leave that 


to the editorial page. 


Be fair and impartial. Don’t make a 


paper for Democrats or Republicans, or 
Independent Leaguers. Make a paper 
for all the people and give unbiased 


the text of a bulletin recently posted in the 
news of ALL CREEDS AND PAR- 
TIES. Try to do this in such a con- 


spicuous manner that it will be noticed 
and commented upon. 

PLEASE BE ACCURATE. Com- 
pare statements in our paper with those 
in other papers, and find out which are 
correct. Discharge reporters and copy 
readers who are persistently inaccurate. 

Don’t allow exaggeration. It is a 
cheap and ineffective substitute for real 
interest. Reward reporters who can 
THE TRUTH interesting, and 
weed ou who can not. 

Make your headlines clear and concise 
tatements of interesting facts. The 
headlines of a newspaper should answer 
the question, “WHA IS THE 
NEWS?" Don’t allow copy readers to 
write headlines that are too smart to be 
intelligible. 

Don't allow long introductions to 
stories, or involved sentences. Don’t re- 
peat unnecessarily. Don’t serve up the 
story in the headlines and then in the 
introduction and then in the box. Plung: 
immediately into the interesting part of 
the story. 

Run pretty pictures 
layouts, but don’t run pictures just to 
“illuminate the text.” If a picture occu- 
pies a column of space it should be as 
interesting as a ‘column of type. Pictures 
of pretty women and babies are interest- 
ing. Photographs of interesting events 
with explanatory diagrams are valuable. 
They tell more than the text can, and 
when carefully and accurately drawn 
people will study them. But much space 
in my papers is wasted on poor and un- 
interesting pictures. Make every picture 
worth its space. 

Please sum up your paper every day 
and find wherein it is distinctly better 
than the other papers. If it isn’t dis- 
tinctly better you have missed that day. 
Lay out plan to make it distinctly better 
the next day. 

If you can not show conclusively your 
own paper’s superiority, you may be sure 
the public will never discover it. 

\ succession of superior papers will 


1 
make 


t those 


and interesting 


surely tell. 
When you beat your rivals one day 
try harder to beat them the next, for 


success depends upon a complete victory. 
Witttam RANbo_pH HEarst. 





salaries to his editors, but also to allow 
them a liberal percentage on their circu- 
lations over certain figures. The result. 
was that the young men who conducted 
the Harmsworth periodicals took as much 
interest in the business as if jt had been 
their own. In fact, the chief difficulty 
was to keep them from overworking 
themselves in their desire to become rich. 

Lord Northcliffe, at that time, often 
remarked to the writer of this article 
that he could never understand the short- 
sighted policy followed by most of the 
important American periodical publish- 
ers, who apparently expected their edi- 
tors to build up large circulations without 
any incentive beyond earning ordinary 
salaries. His profit sharing system of 
the early days is still continued and the 
head of each department of the Amalga- 
mated Press receives a percentage as the 
profits increase. 


In discussing the Henry Ford high 
wage system a few years ago, Lord 
Northcliffe said: “While the big wage 


idea is good in its way, a much better 
plan is to allow a percentage to those 
who hold responsible positions, Every 
worker is thus inspired to do his best. 
That plan, I am convinced, will eventually 
be adopted in all large businesses.” 

As the result of this system, it may 
be added, some of the young men who 
became associated with the Amalgamated 
Press in the early days and grew up with 
the business earned from ten to twenty 
thousand dollars a year in editorial posi- 
tions. Several left the firm with a hun- 
dred thousand dollars or more. One 
member of the staff who entered the 
business at a salary of $15 a week 
was eventually promoted until he be- 
came editor-in-chief with salary and 
commissions amounting to $50,000. Some 
years ago when a change was made in 
the management he accepted half a mil- 
lion dollars to cancel his contract. 





WILL FIGHT COMMUNISM 


Montana Association Pledges Itself at 
Missoula Convention 


(Special to Epiror & PUBLISHER) 


Missouta, Mont., July 18—Resolu- 
tions condemning communistic influences 
which, it was asserted, are trying to 


impugn the motives of the press of Mon- 


tana were adopted at the 37th annual 
convention of the State Press associa- 
tion held here today. The members also 


ask Congress to grant permission for the 


construction of a dam at the outlet of 
Yellowstone lake to control the flood- 
waters of the Yellowstone watershed; 


indorsed the Smith-McNary re ‘clamation 
bill now before Congress, and urged ade- 
quate support of the school of journalism 
at the State University. The resolution 
against radicalism was prepared by H. 
». Thurston of Standford, R. R. Kilroy 
of Butte, and W. O. Ensign of Hysham. 

Officers elected are: G. M. Moss, 
editor of the Whitefish Pilot, president; 
O. S. Warden, Great Falls Tribune, first 
vice-president; Henry Woare, Chester 
Democrat, second vice-president; M. J. 
Hutchens of the Missoula Missoulian, 
third vice-president; and S. E. Peterson 
of Great Falls, secretary-treasurer. 

The retiring president is P. B. Snelson 
of the Billings Gazette, whose annual 
message to the association was an answer 
to criticism of some eastern bankers that 
the Montana press has taken and con- 
tinues to take a pessimistic view of in- 
dustrial and agricultural conditions as 
they exist in this state. In substantia- 
tion of his denial he cited a word of cau- 
tion to the press delivered by Montana 
bankers warning against being over-opti- 
mistic, out of proportion to conditions as 
they actually existed. 

The majority of the state editors re- 
mained in Missolua to be in attendance at 


the National Editorial association ses- 
sions which were begun the following 
morning. 
Conley Joins Katz Agency 
H. Scott Conley, formerly with the 
financial department of the New York 


American, 


has joined the E. Katz Spe- 
cial 


Advertising Agency, New York. 


a solicitor. 
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THEY ARE ALL IN THE DAY’S NEWS 





Phcto by Werld Wide 


bro — he ae bor ber Lewis Now they are coming back and leaving Europe 
u arrett, widow o! war e arrett, — : see i 

— > pag and of — Lig yy (Ala.) J > gy ny be er tae onal oat ey 
Spe ST ye i Hearst publication, tnd hire” evan, who 
recting head of a metropolitan newspaper. ? > Sa caer quel Geen sina 


Who would ever have thought William Allen 
White (right) would ever have given Henry 
such a mean look? And who would ever have 
thought Governor Allen (left) would have 
turned his face away? That’s what national 
strikes and defense of freedom of expression 
will do even between such good friends as 
“Henry and Me.” 


The cffice was marked private but some one 
yelled, “Come in.” Bill opened the door and 
this week it was announced that William B. 
Colver, former chairman of the Federal Trade 
Commission, had been made General Editorial 
Manager of the Scripps-McRae newspapers, 
under Robert P. Scripps. His office will be in 
Washington. 


Simplicity was marked at the funeral services 

for Charles Ransom Miller, late editor-in- 

chief of the New York Times, which were at- 

tended by many of the notables of the news- 

paper world. The pallbearers were all mem- 

bers of the Times staff. Photo by P 
note "Vv - 
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Editor 


VITAMINE ADVERTISERS ARE CHARGED 
WITH MISLEADING STATEMENTS 





H. C. Lythgoe, Food and Drug Director, Massachusetts Health 
Department, Has Launched Attack Against Alleged Abuse 
by Patent Medicine Men of New Discovery 





By HAMMOND EDWARD FRANKLIN 


N attack on what he claims is the 

abuse of the newly discovered vita- 
mines in advertising has been launched 
by Herman C. Lythgoe, director of the 
Division of Food and Drugs of the Mas- 
sachusetts Department of Health. He 
declares that the advertising of milk as 
a food in conection with its vitamine 
content is justified by the facts, but raps 
the advertising methods connected with 
several widely pushed commercial prepa- 
rations, which he predicts are doomed to 
failure. 

“TI have no desire or intention of criti- 
cizing the scientific work which has re- 
sulted in the discovery of those wonder- 
ful unknown substances called vitamines ; 
but I wish to point out certain abuses of 
those discoveries which have been 
made by commercial houses, and the re- 
lations of these abuses to our food and 
drug laws and our false advertising laws,” 
he states. 

“The belief in the supernatural is even 
now highly prevalent, and appeals to that 
belief usually bring results, other things 
being equal. The peculiarly mysterious 
properties of the vitamines have popular- 
ized them, and they have been swallowed 
hook, line. and sinker by the public. It 
is worthy of note that the same procedure 
ensued relative to radium and the Ein- 
stein theory. The vitamines are so con- 
stituted that they can and are being sold 
at high prices to the incredulous to miti- 
gate mostly imaginary evils. 

“I believe that the continued sale of 
these products is“doomed to failure for 
purely psychological reasons. A _ pro- 
prietary medicine to be successful must 
possess two prime attributes: First, it 
must have a disagreeable taste or odor, 
and, it must show immediate physiologi- 
cal results. The vitamines must of neces- 
sity fail in these attributes unless, as in 
some instances, drugs are added, because 
they are tasteless and because the abun- 
dance of vitamines in our daily diet is 
such that preparations containing these 
agents would have no visible effect. 
These commercial preparations are essen- 
tially yeast or other vegetable concen- 
trates, and to some are added strychnine, 
phenolphthalein and organic iron com- 
pounds so necessary for the commercial 
success of a proprietary remedy. 

“No person takes more care in his 
advertising than the proprietary medicine 
man. He knows the laws, their limi- 
tations, the efficiency of enforcement, and 
knows that outside of food and drug ad- 
vertisements there is little or no sys- 
tematic policing of false advertisements. 
He is, therefore, careful and the vitamine 
bunk shows practically 100 per cent effi- 
ciency in complying with the food, drug 
and advertising laws. Let us consider 
the bunk: 

“*Weigh Yourself—Then Take Vita- 
mine Tablets—and watch the results. 
Thin, weak, run-down folks who wish to 
put on good firm flesh, etc., should try 
this wonderful nutrition product.’ 

“The advertisement shows a_ female 
figure tipping the scales at 95, with 
scrawny neck, ungainly figure, flabby 
tissues and sallow complexion. Facing 
her is the figure of a buxom female of 
125 pounds, with clear skin, firm flesh 
and well-rounded figure chock full of 
vitamines. The advertisement states: 

““*We do not claim, however, that vita- 
mines will put flesh on everybody. Some 
people are naturally too thin and will 
probably remain so in spite of vitamines 
and everything else.’ 

“This advertisement advises obtaining 
your strychnine from other sources. 

“Another advertisement of the same 
proprietary calls attention to a startling 
exposure, and picturing a young lady in 
abbreviated costume, truthfully states: 

‘Take one single substance from the 
blood of “the~ beautiful, healthy, well- 


formed woman in this picture, and she 
will become weak, thin, emaciated like 
the thin, scrawny woman in the picture 
below, on three or even four big meals 
a day—put this magic-like substance back 
and she will quickly put on good, firm 
flesh and become rosy cheeked, strong 
and vigorous even on two meals a day.’ 

“It again calls attention to the fact that 
the preparation does not always work, 
but neglects to add that our daily diets 
usually contain this one single substance 
so necessary for our continued existence. 

“The directions are to first weigh 
yourself and then measure yourself, then 
take two tablets with each meal and keep 
up the process until you are satisfied with 
your gain in weight and energy. Note 
the complete absence of the time factor. 
The gain in energy is insured by the ad- 
dition of strychnine to the tablets. 

“Another advertisement of the same 
drug is similarly worded. Just above 
the picture of the young lady chock full 
of vitamines, pep and strychnine are di- 
rections to take some tablets and watch 
the surprising results. Does this possibly 
refer to an overdose of strychnine? | 
hope not. There was one death in this 
state this year due to too many strychnine 
tablets in a child. 

“An advertisement referring to a yeast 
tablet contains one false statement. Re- 
ferring to iron and vitamines, it says: 
‘Both of these elements are lacking in the 
modern diet.’ They guarantee to “bring 
satisfactory results or your money back.” 
The proviso covers a multitude of sins. 

“Certain definite measurements of a 
young woman are given in another ad- 
vertisement. In 22 days she increases 
in weight 10 per cent, chest 8.6 per cent, 
calf 8.3 per cent, arm 5.3 per cent, neck 
4.1 per cent. There is still room for 
improvement. She will be heavier when 
she reaches the age of 40. 


& Publisher for July 29, 


1922 


“An interesting advertisement designed 
by a man who recognizes the bunk and 
takes the bull by the horns says: 

“*The discovery and scientific applica- 
tion of the elementary units of body build- 
ing foods are wonderful helps in rebuild- 
ing the ailing. The average person 
who has robust health and strength does 
not worry about vitamines and calories; 
he simply uses ————————,, appetizing 
and high in food value.’ 

“To attract attention, this advertise- 
ment is headed, ‘Vitamines and calories.’ 

“This discovery of the ‘A’ vitamine has 
given a tremendous stimulus to advertise- 
ments concerning the dairy interests. The 
per capita consumption of milk and but- 
ter has materially decreased since 1916, 
but is now increasing due to reductions 
in price rather than to publicity. The 
general public prefers butter to oleo, but 
when the prices go too high, the consump- 
tion of oleo always increases, and with 
the falling prices decreases. With in- 
creasing milk prices, the consumption is 
curtailed, and with decreasing prices, the 
consumption is increased. The advertis- 
ing of milk as food with reference to its 
vitamine content is in general in accord- 
ance with the facts, except that no men- 
tion is made of low or no vitamine milk, 
which is something more than a scientific 
curiosity. 

“Kennedy and Dutcher state in the 
Journal of Biographical Chemistry, Feb- 
ruary, 1922, page 538: 

“‘}. The presence of vitamines ‘A’ 
and ‘B’ in cow’s milk depends upon their 
occurrence in the ration. 

“"2. Stall-fed cows will produce a 
milk rich in vitamines provided their 
ration consists of a proper combination 
of grains and leafy food.’ 

‘One milk advertisement is rather 
peculiarly worded. The originator there- 
of believes that without vitamines we 
would only half exist, when, in fact, we 
would cease to exist. 

“An advertisement regarding a certain 
brand of oleo is not false, but is peculiar 
from a business viewpoint. It calls at- 
tention to the high quality of the oleo 
because of the high vitamine content of 
the milk used in its manufacture. A 
strict interpretation of this advertisement 
would be construed as advice to eat but- 
ter. Oleomargarine has reached the 
point where it can stand upon its own 








FINE NEW MINNESOTA HOME 























HE Crookston (Minn.) Daily Times, 
established thirty-five years ago, is- 
sued its first edition in its own building 
on July 6. The structure is a three-story 
brick building and as fine a newspaper 
home as any city under 100,000 popula- 
tion could desire. E. McKenzie is the 
proprietor of the Times. 
The building was formerly a hotel. It 
is built of brick and stone and occupies a 


ground space of 50 by 100 feet. Two 
large presses, one for the printing of the 
newspaper and the other for job work, 
have been placed in the basement, which 
also has a stereotyping room, and toilet 
rooms and shower baths for the employes. 
The editorial and composing rooms are 
located on the second floor as well as an 
assembly room for meetings of the em- 
ployes of the paper. 


merits and need depend upon its slight 
association with the dairy industry to 
make it effective. 

“There has recently been put on the 
market an article consisting of condensed 
skimmed milk emulsified with cocoanut 
oil. It is devoid of ‘A’ vitamine, is sold 
for what it is, is labeled, ‘Do not use 
for infant feeding,’ and saves consider- 
able skimmed milk which otherwise 
would go into the sewers. An attempt 
is being made to prevent the interstate 
shipment of this article for the purpose 
of saving the lives of children who would 
be given the article for food 

“The proponents of this measure do 
not consider that the mother who would 
feed her child an improper diet in one 
respect would continue to select improper 
diets if one objectionable substance were 
removed. It would be disastrous to adults 
if only infant foods were permitted ac- 
cess to our markets. 

“The yeast fad is peculiar. Yeast is 
high in the ‘B’ vitamine, but why eat 
yeast cakes when so much more palatable 
foods containing the same substance in 
abundance are readily available? 

“A recent yeast advertisement quotes 
a diet including boiled potatoes and but- 
tered peas, claiming deficiency unless 
yeast is added. Unfortunately, the paper 
carrying the advertisement is published 
in another state and our laws are not 
applicable under such conditions. 

“Another states: “They pay heavily 
for it in later life,’ but it also could 
say, They pay for it now. And still 
another says: ‘Add two or three cakes to 
your own daily diet and note the differ- 
ence,’ which statement could easily refer 
to increased cost of your meals. The 
statements regarding the ‘B’ vitamine 
content of yeast are substantially correct, 
but the insinuations that the general pub- 
lic is subsisting upon a low or vitamine- 
free diet are incorrect. And yeast is an 
expensive food. 

“One cannot grow fat on vitamines 
alone, neither can one do any work on 
vitamines alone, but in addition one needs 
some fat, some carbohydrates, a variety 
of proteins and mineral substances. A 
deficiency of any of these will produce 
serious pathological disturbances which 
require the services of the skilled dieti- 
tian, who can make a proper diagnosis 
of the trouble, rather than those of the 
proprietary medicine man who does not 
know you or your trouble. The popular 
application of the vitamines is to eat 
three square meals a day and do not 
worry. 

“This was well expressed by Dr. H. W. 
Wiley at the last meeting of the Associa- 
tion of Official Agricultural Chemists, as 
follows: 

“*Milk and greens have vitamines 

Enough for little Sid, 
So he, at least, will need no yeast,— 
A real self-raising kid.” 


Aroostook News Suspends 


The Aroostock Daily News, of Houl- 
ton, Me., suspended publication July 21. 
The paper was started about two years 
ago by the Aroostook Publishing com- 
pany, of which Simeon L. White, a Houl- 
ton druggist, is vice-president. The mem- 
bers of the editorial and mechanical 
forces have received no pay for three 
weeks, according to Donald F. McGrew, 
editor and manager. 





Daily Starts in Noblesville 


The Noblesville (Ind.) Morning Times 
issued its first number July 19. Dailey 
M. Hudley is the publisher and John G. 
Baker, formerly of Richmond, Miss., is 
the editor. The paper is the outgrowth 
of the Hamilton County Weekly Times. 


Loring Pickering Made Manager 


Major Loring Pickering, of the San 
Francisco Bulletin and vice-president of 
the newly formed North American 
Newspaper Alliance, has been made gen- 
eral manager of the alliance for one year. 
His selection as the directing head of 
the new organization has been announced 
to the member papers and Major Picker- 
ing will return to New York about Au- 
gust 1 
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Annual Convention Also Favors Sworn Government Circula- 
tion Statements by Weekly Newspapers—J. C. Brimble- 
com of Massachusetts Elected President 





By RALPH B. SWARTZ 


(Special Correspondent for Epitor & Pustisuer) 


ISSOULA, Mont., July 22.—They 
came, they saw and they conquered. 
This is Montana’s opinion of the dele- 
gates to the 37th annual convention of 
the National Editorial association, held 
in Missoula. 

And Montana, and Missoula in particu- 
lar, is willing to let the editors through 
their various mouthpieces tell the world 
whether Czser’s report should be modi- 
fied to say: “We went, we saw and they 
conquered.” 

Montana belonged to the editors from 
the day the decision was made that this 
year’s convention should come to the 
metropolis of western Montana. The 
nearer the day approached for their ar- 
rival the feeling of welcome became in- 
tensified, solidified and more spontaneous. 
Their coming applied the torch to the 
powder keg and from then on their tour 
of the state became one grand procession. 

Aside from all benefits which may ac- 
crue as a result of their western journey, 
including the advertising this state may 
receive when these men, and women, too, 
get home, and aside from all selfish in- 
terests, Montana, the treasure state, is 
glad they came, was glad to extend its 
hospitality, giving many their first oppor- 
tunity to grasp the magnitude of the vast 
storehouses of wealth in its fields and 
rivers and hills, and will welcome them 
again if Fate in shuffling the cards, de- 
crees that it again shall act as host. 

It was a remarkable gathering in many 
ways, consolidating into a solid unit of 
interest men assembled from every quar- 
ter of the United States. Subjects as 
varied as are the interests of the publish- 
ing world characterized the program and 
men known nationally in particular fields 
gave of their experience and knowledge 
for the benefit of the association dele- 
gates. 

In the final analysis it was these men 
who made the convention the success it 
was. Men other than Governor Joseph 
M. Dixon and Pete B. Snelson could 
have extended the welcome of the state 
and the Montana Press Association, but 
it could have been no better done. Gov- 
ernor Dixon, himself a publisher of years’ 
experience, knew the things Montana 
wanted said and what the delegates 
wanted to hear. Mr. Snelson, editor of 
the Billings (Mont.) Gazette, appreciates 
the value of words and knows how to 
reach the human heart. And the program 
committee could have chosen in a hun- 
dred different places before finding a man 
better fitted to deliver the response, but 
Wallace Odell, past president of the New 
York Press Association and editor of the 
Tarrytown Daily News, more than filled 
the bill. Mr. Odell is not, strictly speak- 
ing, a humorist, but he succeeded with 
his remarks in lighting the faces of the 
travelers, tired from the many miles they 
had journeyed, and put them in good 
humor for the days to follow. He was 
full of sunshine and he radiated his 
smile until it was reflected in the counte- 
nance of each one. 

There were no moments of differences 
of opinion until the final session was 
reached and the time came for election ot 
officers, but the matter was more apparent 
than real and the choice of J. C. Brimble- 
com, of the Newton ( Mass.) Graphic as 
president for the coming year met uni- 
versal approval. Mr. Brimblecom has 
been carrying the weight of the office 
since the appointment of President E. E. 
Brodie of Oregon by President Harding 
as minister to Siam. Mr. Brimblecom 
was chosen vice-president a year ago at 
the Florida convention and inherited the 
burden when Mr. Brodie went away. 

Other 1922-23 officers are: Wallace 
Odell, Tarrytown, N. Y., vice-president ; 





G, M. Moss, Whitefish, Mont., member 
of executive committee to fill vacancy 
caused by advancement of Mr. Odell; H. 
C. Hotaling, St. Paul, Minn., recording 
secretary, replacing George Schlossen, 
Wessington Springs, S. D.; W. W. 
Aikens, Franklin, Ind., re-elected treas- 
urer. On the executive committee are 
George E. Hosmer, past president, Bra- 
dentown, Fla.; George W. Marble, Fort 
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every editor in the country has a personai 
interest. 

Col. W. B. Greeley, chief forester of 
the U. S. Department of Agriculture and 
former chief of District No. 1 of the 
forest service, with headquarters in Mis- 
soula, traced the growth of the paper in- 
dustry and the increasing scarcity of the 
material entering into its production. In 
the forty years, 1880 to 1920, per capita 
consumption increased from 30 pounds 
annually to 149 pounds, a jump of almost 
500 per cent. He urged the need of con- 
servation and reforestation of thousands 
of acres of cutover forest land if the 
future is not to see wood-pulp pass as 
the basis of paper manufacture 

“The Cinderella of Journalism,” a plea 
for right to existence of the country 
weekly and a thorough discussion of its 
necessity as a part of the rural life 
of any community was a message brought 
by H. Z. Mitchell, editor of the Bemidji 
(Minn.) Sentinel. No better recital in 


defense of the country press has been 





The new officers of the National Editorial Association (from left to right) are: 
Paul, executive and corresponding secretary; G. E. Hosmer, B: 
committee; Will Wilke, Minneapolis, executive committee; George Marble, 
Ark., executive committee; G. M. Moss, Whitefish, Mont., 


Tarrytown, N. Y., vice-president. 
Scott, Kan.; Will Wilke, Minneapolis, 
Minn.; H. U. Bailey, Princeton, IIl.; 


Frank Henderson, Little Rock, Ark., and 
G. M. Moss, Whitefish, Mont. 

\ number of cities are bidders for 
next year’s gathering, but decision of 
location is left in the hands of the execu- 
tive committee and selection probably 
will not be made until some time during 
the early winter. A message was received 
from the Mezican government saying an 
invitation would be extended the editors 
to meet there if the government was as- 
sured it would be accepted. American 
cities seeking the convention are West 
Baden, Washington, New York, St. Louis, 
Cleveland, Detroit, Ottawa Beach, Mich., 
Columbus, Ohio, Tulsa and Chicago. The 
Tulsa bid was made in connection with 
the proposal for a trip into Mexico and 
a visit to the oil fields in that country. 

The report of the resolutions commit- 
tee, whose recommendations were adopted 
unanimously, provided for strict enforce- 
ment of the Eighteenth amendment to the 
constitution; that all newspapers submit 
semi-annual reports to the government of 
their circulation; and that the zone sys- 
tem be kept in the second class mail 
service, but that the rates be reduced to 
the 1919-20 basis, as provided in the 
Kelly Bill now in Congress. 

In connection with the report on the 
zone system C. M. Redfield of the Malone 
(N. Y.) Telegram told of the work of 
Wright Patterson of Chicago, who went 
to Washington at the instigation of Mr. 
Redfield and fought successfully an at- 
tempt to put the smaller papers on the old 
flat rate charge. 

The program committee was as for- 
tunate in its selection of other speakers 
as it was for the welcoming addresses and 
the reply. They were men of national 
prominence in their respective lines, per- 
fectly capable of discussing questions they 
understood thoroughly and in which 


ll 


Clearing House of Chicago 
insurance he talked and dis 
before he had gone half way 
prepared speech the edit 


\nd it was 
and 
through his 


began to 


ussed 


see 


the significance of his words and apply 
their meaning to their own business es- 
tablishments. Summing up in his final 
paragraph he said 
c ‘If we are retain sperity, 
if we are to preserve Ir national institutions, 
if we are to safeguard and protect the sources 
of capital ana the processess of production 
ind distribution, if we are to save our system 
of wealth increment, it is necessary that the 
present public knowledge in regard ot the in- 
surance business be increased, and that the 
persistent tinkering with it by the opponents 
of democracy, the quacks of democracy, the 
spoilsmen of democracy and the ignoramuses of 
democracy be prohibited 

The editors of America can wield a more 
potent force in this direction than any other 
class or classes, and [ have tried to suggest 
to you the interests which you have in com- 


mon with the rest of the people of this coun- 


try in the preservation of the institution of 
nsurance from attacks from without and 
within,” 

Then there were other speakers—“Ad- 
vertising prospects” was discussed by 
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uttered and Mr. Mitchell had the 
and logic to drive home his points 

E. E. Brodie, although in far-away 
Siam, did not forget the annual conven- 
tion and sent his greetings, which were 
read by H. C. Hotaling, executive secre- 
tary of the association. Mr. Brodie 
showed that although transformed over- 
night from an editor into a minister, his 
heart still is in the printshop and his 
interest the interest of the 
he had been selected to lead. 

The message delivered*by Mr. Brimble- 
com, the president’s annual address, made 
a plea for honesty in the newspaper 
business. This, he argued, should apply 
to news as well as to advertising and cir- 
culation. He recommended that all pub- 
lications carrying advertising should be 
forced to issue sworn statements regard- 
ing circulation as newspapers are required 
to do now. Mr. Brimblecom paid high 


words 


association 


compliment to Mr. Brodie, whom he 
was to succeed through stress of circum- 
stance, and lamented the fact the asso- 


ciation could not have had Mr. Brodie’s 
guiding hand throughout his tenure of 
office. 

Another topic of interest to every news- 
paper office—overhead expense and how 
to keep it down—was brought before 
the convention by Milton R. Cox, editor 
of the Arapahoe (Neb.) Public Mirror. 
Mr. Cox, realizing that expense problems 
multiplied in proportion to the increase 
in printing shops, said he would not at- 
tempt to solve specific questions but 
apply suggestions which would cover 
problems general to all. He advocated 
a cost-system whereby overhead will ap- 
pear less in the light of a “profit-eater” 
and assume the role of a business and im- 
provement barometer. 

A subject. unusual and, on its face, ir- 
revelant, was brought before the associa- 
tion by Henry Swift Ives, secretary of 
the United States Insurance Informatior. 


W. W. Aikens, Franklin, Ind., treasurer; H. C. Hotaling, St. 
radentown, Fia., executive committee; 


H. U. Bailey, Princeton, Ill., executive 


N Fort Scott, Kan., executive committee; Frank Henderson, Little Rock, 
executive Committee; J. C. Bimblecom, Newton, Mass., president; Wallace Odell, 


Richard Lee of the Lord & Thomas 
Agency, Chicago; “Forces That Create 
Favorable Conditions for Newspapers,‘ 
was handled by Jesse H. Neal, executive 
secretary of the Associated Business 
Papers, New York; “The National Edi- 
torial Association Home, Potash Sulphur 
Springs, Ark.,” by Dr. L. H. Fordham, 
Hot Springs, Ark.; “What the Law 
Says,” by William W. Loomis, LaGrange, 
Ill., author of “Newspaper Laws”; “In- 
dustrial Montana, Hon. C. F. Kelley, 
president of the Anaconda Copper Mining 
Company, New York; “Importance of 
Proper Ad Display,” E. G. Myers, Na- 
tional Printer - Journalist, Milwaukee; 
“Montana, the Hosts,” H. R. Cunning- 
ham, president Montana Life Insurance 
Company, Helena; “Ye Editors.” the 
Guests, Robert Emmett Dowdell, Forest- 
burg, S. D., the last being delivered at 
the annual banquet held on Thursday 


evening. 

The “Importance of the Editorial 
Page,” was discussed by Tom Stout, edi- 
tor of the Lewistown (Mont.) Democrat- 
News and former representative in Con- 
gress from Montana; “More and Better 
Local Advertising,” by H. W. Pickering, 
advertising expert of Salt Lake City; 
“Montana’s Start in Newspaper Making,” 
by A. L. Stone, dean of the school of 
journalism at the University of Montana; 
“Rural Dailies and Weeklies the Coming 
Advertising Field,” a message from 
James O’Shaughnessy, executive secre- 
tary American Association of Advertis- 
ing Agencies, New York; and “Radio and 
the Future Newspaper,” by Senator John 
FE. Edwards of the Billings Gazette. 

Another address on the annual banquet 
program was that by Brig. Gen. U. G. 
MacAlexander of England who helped 
turn back the German horde at Chateau 
Thierry, who led a gallant host through 
the forests of the Argonne and who 

(Continued on Page 49) 
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PROTEST AGAINST 


OPPRESSIVE REGULATIONS 





Power of Government to Censor Newspapers Has Been Prac- 
tically Unlimited Since 1909—Editor & Publisher’s 
Interest Welcomed—Summary of Law 





By JOHN R. MORRIS 


Far East Editor, 


TT IK YO, June 23.—The present wide- 

spread remonstrance in Japan against 
the injustice of oppressive press regula- 
tions is directed against a law promul- 
gated in 1909, and which has_ stood 
unchanged for 13 years. The law now 
in effect replaced one even more severe 
of penalties provided for viola- 
regulations. The older 
several times amended, had 
been operative since the beginning of the 
Meiji era shortly after the Restoration 
Oo! halt-a-century ago. The law of 1909, 
while it lessened the amount of fines and 
terms of imprisonment to be assessed 
in cases of violation, left undiminished 
power to suspend publication of a 


in point 
tions of press 
law, though 


the 


newspaper or close its plant indefinitely. 
This power is still exercised by the 
police bureau of the Department for 
Home Affairs, acting through local 
police, and by other government depart- 
ments 


As was pointed out recently in Eprror 
& PusLisHeEr’s editorial, which has been 
much commented upon in newspaper 
circles in Japan, the power of the gov- 
ernment to censor the newspapers here 
is for all practical purposes unlimited. 
One of the leaders of the national 
movement .for repeal of the oppressive 
legislation, expressing his colleagues’ ap- 
preciation of Epiror & PUBLISHER’S 
friendly interest, predicted that within 
ten years Japan will have a press un- 
hampered by the censor’s heavy hand. 
At present, however, he added, the law 
can be made to mean whatsoever the 
government authorities please. 

The law of 1909 delegates unlimited 
powers of censorship to the Minister for 
Home Affairs and, with reference to 
news and editorial matter affecting their 
particular offices, to the Minister of War, 
the Minister of Marine, and the Minis- 
ter for Foreign Affairs. A newspaper 
must observe all warnings and instruc- 
tions regarding its contents sent out by 
the government authorities, and may be 
suppressed without warning or trial. 
Fines and prison sentences must be de- 
termined in court. 

\ digest of the objectionable law, pre- 
pared by Prof. Frank L. Martin, a 
member of the faculty of the School 
of Journalism of the University of 
Missouri, makes reference to all its im- 
portant points. Prof. Martin has made 
numerous trips to the Far East and for 
a period during the war was engaged 





in newspaper work in Japan. His con- 
densation of the press law is given here: 
1. The following are not permitted to 


become publishers or editors of papers: 
Persons not in residence before the law 
was passed; sailors or soldiers, either in 
service or subject to service; minors; 
persons considered incompetent; crimi- 
nals of a certain class 

2. Printing plants of papers published 
for circulation in the country must be 
located within the empire. 

3. Publishers must record with the 
Minister of State for Home Affairs: 
Dates or frequency of issue; whether or 
not current politics is to be discussed; 
character of material to be published; 
exact date of the first issue of the paper; 
place of publication and location of the 
printing plant; name of the proprietor or 
publisher; names and ages of the pub- 
lisher, editor and printer. This report 
must be signed by the proprietor and 
legal representative at least ten days 
previous to the date of the first issue. 
Any change of proprietor, editor or 
printer must be reported within seven 
days after the change has been made. 
In case of death the name of the new 
proprietor or editor must be reported 
within the same length of time. 

4. Any paper that misses 100 days of 


Epitor & 


PUBLISHER 


publication consecutively, or allows 10) 
days to elapse between three issues, must 
cease publication entirely. 

5. In case the proprietor of a paper 
leaves the country for more than on 
month he must report the appointment oi 
a temporary proprietor. lemporary 
proprietors and editors, anyone in chargt 
of an editorial department, the signer ot 
any published article and the person re- 
questing the publication of any article 
of correction or retraction, are subject 
to all the provisions of the laws. 

6. At the time of publication of each 

issue, two copies must be sent imme- 
diately to the office of the Minister ot 
State for Home Affairs, one copy to the 
main office of the local government, one 
copy to the procurator’s office of the local 
court and one copy to the procurator of 
the district court. 
7. No paper can publish articles on 
current politics in its columns unless 
bond is filed with the government. The 
amount of the bond required follows: 
In Tokyo and Osaka, or any point with- 
in three miles of these cities, 2000 yen 
($1,000); cities of a population up to 
70,000, 1,000 yen (500); all other places, 
500 yen ($250). The amount of bond 
is reduced one-half for all publications 
issued less than three times a month. 
The government can use this money 
placed as security to cover fines which 
are not paid within ten days after con- 
viction. A paper must cease publication 
within seven days after there is an un- 
paid deficit in the bond. 

8. In the case of the publication of 
an erroneous article, if a correction is 
requested by anyone concerned with it, 
the correction must be published in full, 
either in the first or second issue follow- 
ing the request. This correction must 
be published in the same kind of type 
as the original article. If the correction 
does not bear the name and address of 
the writer, or if it contains matter un- 
suitable for publication under the laws, 
it need not be published. If the correc- 
tion exceeds in length the original article 
the paper may change its established 
advertising rate for all the extra matter. 
Any matter reprinted from the Official 
Gazette must be corrected, in case the 
Official Gazette publishes a correction. 
This must be done without request or 
charge of any kind. 

9. No paper is allowed to print the 
news of preliminary examinations before 
any law case has been submitted to 
public trial; or any matter regarding a 
criminal case prohibited by the procura- 
tor in charge; or any arguments of a 
the trial of which is not open to 
the public. 

10. Permission must be obtained to 
print the contents of any document that 
has not been made public by the govern- 
ment, or document or proceedings of any 
organization formed in accordance with 
the law. Permission must also be ob- 
tained to publish any petition or appeal 
made to the government. No paper can 
publish any article that is likely to arouse 
sentiment favorable to a criminal, or any- 
thing tending to praise or damage a 
criminal or person accused of a crime. 

11. The Minister of State for Home 
Affairs can prohibit the sale and dis- 
tribution of papers, or seize all copies if 
he regards any article contained in the 
issue as “harmful to peace, order and 
good custom.” He can also prohibit the 
publication of the fact that such action 
has been taken by his office. The copies 
of any foreign paper circulated in the 
empire are subject to seizure, and, in 
case of one offense, future copies can be 
stopped from entering the country. 

12. The Minister of State for War, 
the Minister of State for Marine and the 
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case 


Minister of State for Foreign Affairs can 
prohibit the publication or restrict the 
matter prepared for publication in regard 
to military, naval and foreign affairs at 
any time the ministers so desire. 

13. Imprisonment or a fine can be im- 
posed in case of the publication of any 
article that reflects on the dignity of the 
imperial court, or reflects on the form 
of government, or is in violation of any 
of the clauses of the constitution. 

14. Punishment is provided 
publication of libel. 


EUROPE NOT YET READY 
FOR AMERICANS 


Herman Halsted Finds General Condi- 
tions and Methods of Doing Busi- 
ness Do Not Warrant Opening 
of Branch Offices 


for the 


“After a thorough investigation of the 
advertising situation in England and on 
the Continent, | do not think business 
conditions war- 
rant the estab- 
lishment by 
Americans of 
European offices,” 
said Herman G. 
Halsted, vice- 
president of Paul 
Block, Inc. who 
returned last 
week with Mrs. 
Halsted from an 
extended trip 
abroad. 

“The principal 
object of my trip 





Herman G. 


HaLstep 


was to open of- 

fices for Paul 

Block, Inc., in London and Paris, but 
we certainly will not do that at the 


present time. As to reasons, why they 
are numerous. Leading advertising men 
of London told me frankly that advertis- 
ing in England was fifteen years behind 
that of America. Most of the advertis- 
ing abroad is in newspapers and in out- 
door signs, for there are almost no 
magazines. The advertising business 
there and in America is pursued along 
entirely different lines. The conserva- 
tism for which the Englishman has al- 
ways been noted is greatly emphasized in 
his attitude toward advertising. It is the 
policy of agents there to wait for clients 
to call upon them. According to their 
standards, soliciting business is out of 
the question, and I was assured that if I 
went out seeking i we do in 
America, we would be met with most 
unkind criticism, 

“The 
English 


business as 


fault lies not so much with the 
advertising men themselves, as 
with the English buying and_ selling 
public. They are the people who have to 
be educated to the point where they will 
understand and appreciate American 
methods of advertising. The advertising 
men are eager and anxious for American 
advertising men to come abroad, so that 
they may learn from them, and they are 
making elaborate plans and anticipating 


with pleasure the convention of the 
\ssociated Advertising Clubs of the 
World, in London in 1924. 

“In Paris I learned little, certainly 


little that was encouraging. It was diff- 
cult to find an advertising man of high 
standing who could speak English and 
was willing to express honest opinions. 
Some of the daily newspapers of Paris 
have immense circulation, but most of 
them are of little volume, and therefore 
carry little advertising.” 

Mr. and Mrs. Halsted sailed June 29 
for London and while in that city, Mr. 
Halsted was a guest at the Thirty Club, 
where he spoke. After several weeks 
there, during which time they took auto- 
mobile trips to surrounding points of 
interest, they went to Holland and also 
visited Paris and Brussels. Nice and 
Monte Carlo were next on the list and 
the crowning event of their trip was the 
visit to Syd Clarke, former secretary of 
the Advertising Club of New York. 

“Syd looks fine,” said Mr. Halsted,” 
and as manager of the vast estates of 


Count Antonio Malvasia is doing splen- 
didly. The Count’s estate, near Bologne 
and overlooking Praduro-Sasso, is one 
of the most beautiful spots I ever have 
seen. The Count is a charming fellow, 
devoted to “Syd,” whom he says he will 
never allow to return to America, if 
there is any way of keeping him. He 
is thoroughly democratic. As we were 
strolling through the beautiful grounds 
surrounding his villa the day after our 
arrival, | addressed him as ‘Count.’ He 
said to me: ‘My friends call me Tony, 
Mr. Halsted. 

““Syd’ was eager to hear all about the 
members of the Ad Club in New York 
and sent them many messages. We were 
absolutely charmed with Italy, and one 
visiting Genoa or Milan would feel that 
he was in one of the largest American 


cities, except for a difference in lan- 
guage. 
“I did not see a barefoot boy, and 


everything bespoke prosperity and cul 
ture. Leaving Bologne, we visited th: 
Italian and Swiss fakes, including Lake 
Geneva and then went to Paris and 
Tours.” 


PROPAGANDA EDITOR 
WOULD HELP 


Will Irwin Says He Would Save Papers 
from Flood of Press Agentry— 
Better Salaries for Editorial 
Staff Also Needed 


“\ propaganda editor as suggested in 
a recent issue of Epitor & PUBLISHER 
might help to solve the propaganda ques- 
tion for newspapers,” said Will Irwin 
immediately after a speech made in 
Madison, Wis. He also said that better 
salaries for reporters should be provided 
to keep them in newspaper work rather 
than let them go into publicity. 

“Every social, economic, political, na- 
tional, and commercial idea is being 
press-agented,” said Mr. Irwin, “and 
both the newspapers and the public need 
to be protected from their publicity so 
that the truth can be arrived at in some 
way by the newspapers. 


“The newspapers are flooded with 
propaganda of every sort, often fur- 
nished them well disguised as news. 


The difficulty is to distinguish between 
news and propaganda,” said Mr. Irwin 
in the course of his speech. “If you 
keep telling people the same thing often 
enough and long enough, they will be- 
lieve it, without having been given proof 
of its truth. The press agents know 
this 

“The men who were the star reporters 
of my generation are now publicity direc- 
tors. They can command large salaries 
as publicity writers, whereas the news- 
papers offer them salaries that are 
meager in comparison. The best talent 
of the journalistic world is being thrown 
into the field of publicity, because the 
remuneration there is so great. 

“During the war propaganda was de- 
veloped to its highest point. For years 
foreign governments have been studying 
American methods of advertising and 
applying them to their propaganda 
Once while I was in charge of foreign 
propaganda for the government during 
the war, an innocent looking list of book 
ordered by somebody in a neutral foreign 
country from Brentano’s was sent to me 
by the secret service. At first there 
seemed to be nothing purposeful in the 
list. Then I eliminated all the fiction, 
and what remained was all the best books 
on the principles of advertising, as de 
veloped in the United States. Thes« 
books were going to Germany through 
their agents in this neutral country.” 


L. J. Delaney With Thresher Service 


Lawrence J. Delaney, recently space 
buyer of the F. Wallis Armstrong Com- 
pany, Philadelphia, has joined the 
Thresher Service Advertising, New York, 
as space buyer. Mr. Delaney was with 


the Audit Bureau of Circulations, and 
previous to that connection with Grandin- 
Dorrance-Sullivan. 
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CARRIER PAPERS 


ENTHUSIASTICALLY 


PRAISED BY THOSE WHO USE THEM 





Others Who Like the Idea Are Deterred from Executing It by 
High Costs—They Get the Office’s Ideas Before All the 
Boys at Once and Keep the Force Happy 





By ARTHUR T. ROBB, JR. 


q INIATURE newspapers are being 
used by 38 daily newspapers of the 
United States and Canada and two news- 
paper distributing organizations to spread 
information and inspiration among the 
boys who put the papers into the hands 
and the homes of readers. Many more 
newspapers favor the “junior paper” 
idea and would issue one of their own if 
publication costs were lower. The 
favorite size of carrier publications 
would appear, from the results tabulated 
below, to be about four pages of three 
or four columns, 12 ems or more in 
width. There seems to be no standard 
size of sheet, the one most in favor being 
the 8% x 11 inch over-all page. News- 
print is the usual stock, and Epitor & 
PUBLISHER is informed that the accepted 
practice is to use web presses when idle 
to print the “junior.” The great major- 
ity are issued monthly, with one quar- 
terly, two fortnightly and one weekly 
paper, for variety. 
Circulation managers at the I. C. M. 
A. convention in Indianapolis will no 


of the New York City distributing or- 
ganizations, finds that its publication 
gives newsdealers an opportunity to read 
what publishers have to say and is an 
agency for expression of the salesmen’s 
views. Many of the dealers, it is stated, 
have contributed letters showing how 
they conduct their business successfully 
and interesting information that might 
help some other dealers. 

The Newburgh (N. Y.) Daily News 
uses the alliterative title of News 
Newsies News for its carrier publica- 
tion. This is a four-page paper, three 
pages of which are ready-print, the front 
page being written in the News office. 
“Almost every month we make use of the 
paper,” says F. H. Keefe, general man- 
ager, “to put across a thought which the 
office has that may be of benefit to the 
individual carrier, but which could not 
be communicated to’ him in any other 
way. We are thoroughly sold on carriet 
publications.” 


Editor & Publisher for July 29, 


1922 


One of the liveliest publications that 
the present round-up brought in was the 
Sault News Junior, issued by the Sault 
Ste. Marie (Mich.) Evening News. C. 
M. Smith, circulation manager, is editor, 
with two of the boys as his associates. 
Its former two-columnm size was en- 
larged to three 12-em columns to the 
page June 1, for convenience in setting 
the type on news machines. “It puts 
more pep into contests and our entire 
paper is read by all the boys who are 
big enough to read,” says Mr. Smith. 
“Suggestions given the boys through the 
junior are usually acted upon. I keep 
a file of exchange copies of junior pub- 
lications received and the boys have 
access to these at all times. This gives 
them an idea of what boys in other 
parts of the country are doing.” 

The Herald Junior, issued by the De- 
catur (Ill.) Herald, is edited by R. C. 
Parrish, circulation manager, assisted by 
one of his staff. “We often use pictures 
of our boys, as well as group photos of 
special occasions,” declares Mr. Parrish, 
“and in this way we do not need to run 
the pictures in the newspaper, where 
they would have a lot of waste circula- 
tion. The Junior reaches just the boys 
and their families—the paper is mailed 
to their homes—the people who are in- 
terested in our circulation work.” 

The Decatur (Ill.) Review is consid- 
ering the junior publication idea, but has 
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developed no plans yet. 
carriers informed by 
sheets of carrier news. 

Meat for circulation men is plentiful 
in the letter of J. N. Eisenlord, circu- 
lation manager of the Chicago Evening 
American. 

“We have had several carrier publica- 
tions,” says Mr. Ejisenlord. “American 
Pep was issued by us for a considerable 
time and went to all our stores, news- 
dealers and newsboys. Finding that it 
was difficult to get any real information 
of interest to boys or newsdealers and 
that the majority didn’t read it, although 
it was printed on good paper and carried 
many cuts, we discontinued it when we 
started last fall our Saturday edition 
with Sunday features. 

“That inaugurated a junior carrier or- 
ganization which now consists of about 
1,400 boys, covering the city of Chicago. 

“Pep Junior is issued every two weeks 
and consists of four pages, 10 by 12 
inches, four columns to a page. The 
editor is one of the young ladies in the 
junior carrier department who puts to- 
gether the stories that our junior carrier 
aids turn in. This is only a small part 
of her work, as she really only has to 
prepare copy which is submitted to her, 
and the pages being small, it is fairly 
easy to fill. 

“What good this does cannot be de- 
termined, but | believe these little fel- 
lows enjoy seeing their names in it and 
stories of their achievements. I have 


It keeps its 
mimeographed 











tried to have it humanized by getting 
doubt discuss their “junior” papers and - stories of the different boys—about 
those of other publications, but interest this one’s trained dog, the other one’s 
in the subject Spon confined to the host GINGER FOR THE CARRIERS canary, etc.—rather than ‘this boy in- 
which will gather at the Claypool. For ee . ; creased five copies, etc.,’ believing that 
the beneht of circulation r enaceilies UNIOR publications have been proved effective links econ pm if we can tie these boys to us a little 
whose duties keep them at their desk, force and the circulation executives by numerous newspapers and well worth | cjocer with this paper, as being part of 
Epiror & PuBLISHER asked the newspa- their cost even in these days of high-priced labor nad newsprint. In response | the game we are playing rather than 
pers which issue “juniors” to tell in a | '© & Tecemt questionnaire sent to all I. C. M. A. members, EDITOR. & er8 part of the regular business, it will be 
few words why they do so. LISHER received replies from newspapers which issue “Juniors,” giving this very successful.” 
Sidney D. Long, manager of business information: ’ “Our reason for issuing a junior pub- 
and circulation of the Wichita (Kan.) idiatieleied ons ‘mul Editor Size iiace lication,” declares Oliver King, circu- 
Eagle and a former I. C. M. A. presi- Anniston (Ala.) Star.... Junior Star....... E. G. Shields abeee 4pp., 3-col. Monthly lation ae of the Phoenix (Ariz. ) 
dent, was responsible for one of the Gadsden (Ala.) Times- Republican, “is that through its columns 
most ambitious house publications issued, PIOUS, dann cennéss acces Go-Getter .......++. J. J. Haiey...... 4pp., 3-col. Monthly we can keep parents of carriers informed 
until recent months when labor condi- Mobile. (Ala.) Register... ae & News-Item C. T Tohnson pe a as to what is expected of carriers.’ 
tions in the Eagle plant interfered with | Tucson (Ariz.) Star..... Sies Benler......: Bh Meeeles.... .-22..-:. Set as C. H. Breed, circulation manager of 
regular editions. Phoenix (Ariz.) Republi- : . te ; the Spokane Spokesman- Review, tells 
“In regard to our house publication, ee tate a aarre Republican, Jr..... Oliver King...... 4-8pp., 3-col. | Monthly how the S.-R. Scout uses the personal 
Superior Service,” Mr. Long. states, News & Times....... .Pep O Grams. . Jane Myerson.... 4pp.,4-col. Monthly note. “Any letters we receive from sub- 
“which covered all departments of the Los Angeles Express...- Express Junior..... G. C. Earl....... 9 BBP 3-col, seer de scribers, commendatory or otherwise,” 
Eagle plant, it was a gigantic success. Hartford — ring aem ine tae: we 3 nee ene og io - oe he says, “are published in the junior, 
Our list was made up of at least 75 per | Miami (Fla.) Metropclis. Junior Metropolis.. .............s+0- 4pp., 3-col. | Monthly thus bringing the boy prominently before 
cent of folks who wrote asking for the hicago American....... Pep, Jumior....seee over seceesesvenes 4pp.,4-col. Fortnightly | his fellows if he has done work which 
booklet. I might say that we replaced Decatur (Ill.) Herald.... Herald, Junior..... Plaga di cay. Dinan pleased subscribers; also bringing him 
the publicity matter of Superior Serv- | Lowell (Mass.) Leader.. Booster ..........- A. E. Hoke tsworth 8pp., 3-col. Monthly forward, not as from us, but from the 
ice during the past few months with eh Lage ae Sp aes Hustler ..cc.seceee W. W. Beatty.. 4pp., 4-col. Monthly subscriber himself, in case his work has 
pamphlets of some of the most striking } “pi Ste, Matic (Mich) i News, eae C. M. Smith..... te duk... ait been sloppy. We find it gingers up the 
and outstanding articles in our paper. Minneapolis News....... Daily News, Jr..... E. L. Farringten. 6pp., 3-col. Monthly boys and makes the service much better 
These we used in very large quantities a Pers, .... Foaemenaite. aesaaes Franklin Rook... yk De) + pre throughout the year than when we tried 
and sent out to our carriers, agents, non- | Tyitesuch News ‘Ca. AD: MEME: oecesscesecocenss ee | eens to talk to them personally and could not 
subscribers, stops, etc. This, I believe, iS ery "Interboro Newsdealer. ..........++ee0es 12pp., 2-col. | Monthly get action upon the whole crowd at one 
is one of the best features we ever had Asheville (N. C.)Times. Asheville Times, Jr. W. R. Geiger.... 4pp., 3-col. Monthly time.” 
for spreading the gospel of the Eagle Greensboro (N. C.) News. Croummere Dally News ? Cote... Ghcdel Matis H. W. Parish, circulation director of 
among the folks that didn’t take it. 2 Cleveland Plain Dealer... Early Bird......... C. P. Himmelman 8pp., 3-col.. Monthlyt the Scripps North-West League, finds the 
“We are using our newspaper in pro- bef = en (N. C.) i a Pe Seattle Star’s junior paper useful as a 
motion of circulation schemes, news of Cincinnati Post......... Guide Post........ W. R. Rouck..... 4pp.,3-col. Monthly medium to keep the boys fully informed 
carriers and stations and publicity for | Akron (Ohio) Times.... Akron Junior Times H. H. Kentor....  4pp.,4-col. Monthly of good features to be printed in the 
our athletic organization,” says Vern | Hamilton (Ohio) News... Pep ..-....+--++:+s B. J. Alf......+5 4pp., 3-col. Monthly Star and sales talks on how best to sell 
Tester, of the Toledo Blade. pemiciiksaantekphalamdtal 4 “an — August Kuehn.... 4pp.,4-col. Weekly these features. 
B. J. Alf, circulation manager of the | Oklahoma City News....Oklahoma News Boos- 4 High printing costs are responsible for 
Hamilton (Ohio) Daily News, sees one On! en Oklaho ie - cctawiecaneun G. E. Carvell..... 4pp.,3-col. Monthly the temporary eclipse of the Houston 
; of the chief advantages of Pep, his junior - “Ee cndinwae Oklahoman-Times, Jr “Mgr. Boy Dept.’’6-12pp§$ Monthly Chronicle, Jr., which was one of the 
: publication, in that the boy takes home Pesssie (N. J.) Herald...Passaic Herald Boos- model junior papers of the country until 
1 the paper and his parents read it and ni tie “TO Ca eee 4pp., 3-col. | Monthly recently. 
i become interested in their son’s work. oo + Typo ae ) Tat Telegraph Booster.. ..........-sceees 4-8pp., 3-col. Monthly A. R. Michener, circulation manager 
‘ John J. Kirk, circulation manager of York *(Pa.) Dispatch.... Hustler ........... . & RS Blasser.... 4pp., 3-col. Monthly of the Harrisburg Telegraph, endorses 
P the Cleveland Plain Dealer, says that in co one Pally. Gazette & Daily, Jr. Gilbert Dietz..... 4pp., 3-col. Monthly the Telegraph Booster by stating that 
i the Early Bird, its house organ, “an elt heap ae ruamaaaie! Standard- Examiner, “it has been published continuously for 
x endeavor is made to appeal more strong- | I te nae e eee eeeees “Head Carrier”... 4pp.,3-col. Semi-Mo. about fifteen years and we believe it is 
3 ly to the newsboy and the state cor- | Scattle | “'Spulkesmian “Re Pepper “Box. ....e W. G. Whiteway. 4pp., 5-col. Monthly one of the first junior publications issued 
respondent. If we can draw them closer | "View ....-..-.--- .eS.R. Scont..... ... R. W. Burby..... 4pp., 3-col. Monthly by a newspaper. : 
2 to the great Plain Dealer organization, | Tacoma News-Tribune... Live Wiis cccees A. ¢ Sater skeed 4pp., zoe sestulently Another veteran in the ranks is the 
: our efforts and time spent on the magae | Edmonton (Alta.) Journal fournal.,Junior..... [H- .E-— Fuller... 4pm. Z-col. Monthly | Journalette of the Minneapolic Journal, 
; zine will not have been in vain.’ = Ottawa Newspaper, Sub- ‘ i Seong poet —— ae a — recently cele- 
. page of this paper is given over to eac Scription RBureaut..... oute Boy.......+- . V. Armstrong. 4pp., 3-col. uarterly rated its nint irt day. 
1 of the four major departments—editorial, | P2¥, CY Tims Buriat -citisen Patriot, Irs. 1. H. “imal po ome W. D. Lyness, circulation manager of 
‘ co ee and ee, Portland (Ore. ) Telegram Portland Tele. patter Harold E. Baker.. 4pp.,4-col. | Monthly _ amy Or ys te Pawo ne ew 
illiam T. Corbin, circulation man- ulsa World.......++++ Tulsa Wor ire a “splendid medium through which 
ager of the Greensboro (N. C.), Daily | land frigune---<—tautmtgnnmme, J; Bosiy, Seay. dope Sect Menly | to. make ‘announcements “of promotion 
News, states that the News “endeavors | Birmingham News. ..Birmingham News, Jr. Ray S. South. 4pp., 5-col. Monthly _— = _ to cer or —— 
e to b the best carriers” in its junior | ————— ; the work of any members.” ommen- 
a, eet phe an honor list - each “Courant Events rire ened esr tate oe a eg short. —- aq | dation is sought and unfavorable men- 
+ issue which gives the names of the boys ae a cides to all departments of Clevelan ain Dealer, including all connect tion is avoided by the carriers, he finds. 
he performing the most faithful service, tJoint circulation organization supported by the Ottawa (Ont.) Citizen and Ottawa =e 1. rm ory Hera. of the 
“i securing the most new business and de- | Journal Dailies. Passaic (N. J.) Daily Herald, calls a 
th prering | Se paper with the fewest num- $Oklahoman-Times, Jr., has 4 columns on 1Pase }: other Pages are half size of page 1, junior publication a “necessity. It 
ne ber of kicks. and are printed in transverse direction, wit columns to the page. enables the boys to appreciate the oppor- 
in The Interborough News Company, one (Continued on Page 20) 
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HEAVY CONSUMPTION 
FORCING 4c PAPER 





Increase of Reading Matter, Pictures, 
and Greater Distribution, Not Bona 
Fide Circulation nor Adver- 
tising, the Cause 


Increased consumption of newsprint is 
already showing its reflex in the news- 
print market. Spot paper is fairly scarce 
and mills with a supply for immediate 
shipment were the week of July 24 quot 
ing the paper-brokers a price of 3.75 
cents a hundred pounds, f. o. b. net to 
the broker, without allowance for the 
broker’s commission. This rise in the 
spot market has been accompanied by 
the International Paper Company’s an- 
nouncement that its price for new orders 
is $3.75, but yet the price on news- 
print from northern European mills has 
not been affected. This paper still is be- 


as 


ing offered at 3.65 on the pier. New 
York delivery within about eight weeks. 
If conditions continue as they are now 
4-cent paper is considered certain in the 
fall. 

Newspaper executives in New York 
are much interested in the nation-wide 
increase of consumption of newsprint be- 
cause they believe that it is directly 
caused by an increase of reading mat- 


ter and pictures, and an increase of dis- 

tribution. 
Advertising, 

stated, has prac 


of these executives 
tically nothing to do with 
the increase of ne wsprint, for by taking 
the New York Evening Post figures for 
the first f months of 1920, 1921, and 

those papers not 


one 


ive 


1922, and eliminating 





reported for the same period of all three 
years, it was found that the lineage for 
1922 was only one per cent higher than 
for 1921 and per cent less than for 
1920 This executive considers — that 
about two-thirds of the increased con- 
sumption of newsprint has been due to 
the increased amount of pictures and 
reading matter in the newspapers of the 
country and that the rest is the result of 
th reater number of copies being 
printes Net paid circulation increase 
for tl eriod has been practically neg- 
ligibl \ll of which, summed up, means 
that newspapers are using more newsprint 
to give their readers larger papers, which 
ire pictorially and otherwise more inter- 
esting, to promote and hold the circula- 
t they h 


CANADIAN NEWSPRINT TO JAPAN 


High Prices of Native Product Drive 
Publishers to Import 
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To Open Second Watertown Mill 


The International Paper Company 
making plans to reopen its Ontario mill, 
1 « ~ ro , 
located < , in the Watertown, 


at Glen Park 
N x The No. 4 


is 


division mill at 


Editor & 


Watertown was reopened about a month 


ago, after being closed for a year fol- 
lowing the strike. It is expected that 
the C. R. mill, also at Watertown, of 
the International Paper Company, will 


be started up after the Ontario mill has 
been in operation a little while. 


BIG 6 TO VOTE SUNDAY 
ON WAGE SCALE 


Topeka Reports the Only Wage Reduc- 
tion of the Week—All Eyes Now 
on New York Situation— 


Increase in Toronto 





Big 6, the typographical union of New 
York, will vote July 30, whether it wishes 
to renew for another year the existing 
contract with the newspaper publishers 
under which compositors get a minimum 
of $55 for day work, $58 for night work, 
and $61 for the lobster shift. Nobody 
would venture to forecast what the vote 
will be. 

The typographical union in 
Ill., signed a contract from July 1, 
to June 30, 1923, with the newspaper 
publishers which continues the present 
wage scale with a minimum of $38 for 
day work. The age scale question can 
be reopened lt 1, 1923, on a 60- 
day notice. 

The contract 


Decatur, 
19 »? 


between the typographi- 
cal union of Findlay, Ohio, and the pub 
lishers extending to March 1, 1923, is in 
effect a renewal of the existing contract. 


It provides for the settling of all dif 
ferences arising under the contract only 
by the joint standing committee and 
further by local arbitration. 

The agreement of the Hutchinson, 
Kan., typographical union with the pub- 
lishers expiring April 30, 1923, continues 
the present wage scale with a minimum 
of $38 for day work. It also empowers 
the standing committee to settle all dif- 
ferences and provides for local arbitra- 
tion. 

The Toronto pressmen’s union has 
contracted with the publishers until May 
31, 1923, with a wage scale which rep 
resents an advance of $3 a week over thi 
old one, which is $40 for day work and 
$40.50 for night work. 

he new agreement of the Baltimore, 
Md., stereotypers’ union expiring July 1, 
1923, continues the present wage scale 


makes 48 hours day work and 43 night 
work a week’s work; and provides fot 
both arbitration and a subsequent 
ment. The minimum wage is $36 for 
ay or night work 
The stereotypers’ union of 
Tenn., have agreed for the 
9, 1922, to May 9, 1923, which 
the existing wage scale and prov 
48-hour week. All differences be 
settled in with the Interna 
tional Stereotypers’ and Electrotypers’ 

ion-American Newspaper Publishers’ 
bitration contract 

The Topeka, Kan. typographical union 
contract expired April 30, 1922, 
bitration was decided upon. The 
favored a reductior of the was 
of $4 a week. On July 12 a 
effected which provided for a re 
of $2 d week mak 
scale $41 38 for night 
spectively. 
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DISLIKE ONE-CENT PAPERS 


A Price War 
Pleases Public but Estranges Sellers 





in Springfield, Mass., 








\ price war appeals to th miblic but 
tends t es ? iler f the exper 
ence iY the eld ( Mass ) 
lican and rheld Union in i 
their price from three cents and tw 
cents respectively to one cent 1s a criter 
ion, judged from an outside point o 
vicw. 

The papers have received letters of 
commendation from their veaders on 
their attitude in keeping step with gen 
eral reduction in prices, but a_ typical 
dealer, who was interviewed by an Eprror 


Publisher 
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& PUBLISHER kicked 


strenuously. 


representative, 


“The sale of both papers in my store 
has increased but slightly,” this dealer 
claimed in aggrieved tones. “Most of my 
customers would as quickly pay the old 
prices as the present one cent price. The 
tight conducted by the two papers, to my 
way of thinking, is futile. 

‘The publishers do not seem to real- 
ize that we dealers must make a profit. 
\s it all the profit in handling both 
Springtield papers, we feel, is gone. It 
was little enough, as it was, but the new 
plan brings it down so low that, strictly 
speaking, we could not afford to handle 
the Republican and the News. Of 
course, we continue to do So, for we are 
in a helpless position. But it’s bad busi- 
ness, bad business !” 


15, 


MORE SIGNS OF BETTER 
BUSINESS FOR 1922 


U. S. Steel and General Motors Pros- 
pering—Fewer Bankruptcies and 
Smaller Liabilities — More 
Employment in Cities 


Indisputable signs that business condi- 
tions in the United States are steadily 
and progressively improving were evident 
the past week. The United States Steel 
Corporation, one of the country’s largest 
industries doing business in that great 
basic material of modern industrial life, 
reported that its net earnings for the 
quarter ending June 30th of this year 
were $27,286,945 as compared with $19,- 
339,985, a gain of $7,946,960 over the pro- 
ceeding quarter. For the second quarter 
of 1921 the corporation earned $21,892,- 
016. The June earnings of the corpora- 
tion despite the coal strike situation were 
$10,712,004 


The wave of business fatalities which 
began two years ago continues to ebb 
according to the Irving National Bank of 
New York which reports that failures 
during the month of June, totaling 1,656 
with liabilities of $38,412,782, were the 


smallest in number of bankruptcies since 
September, 1921, and the lightest in 
amount since October, 1920. The crest 
of this wave passed over the country 
during the month of January, 1922. 

Employment in 65 leading manufactur- 
ing cities has risen, for on June 30, 1,428 
irms reported to the Department of 
Labor that there was 1,722,371 persons 
on their payrolls, the largest number since 
they began to make these reports early 
in 1921. Each of the companies reporting 
normally employ’ over 500 people. 

The pig iron industry continues to in- 
crease its volume of output regardless 
coal strike. The total output for 
, 1922, according the Jron Age, 
was 2,361,028 tons, the largest monthly 
output since January, 1921. On July 1 
there were 192 blast furnaces in blast 
as compared with only 69 on August 1, 
1921, only 11 months ago. 

The crop outlook for 1922 seems to be 
very uuraging. The Wall Street Jour- 
nal states that this year’s crops, measured 
by last year’s out-turn, will be not 
than $12,000,000,000 and probably con- 
siderably more. This money will go to 
liquidate loans, erect new building, and 
buy new machinery. \lso this year’s 
should prove very satisfactory to 
farmers of the country as they seem 
to bring good prices and are 
being cultivated under deflation wage 
conditions. The Wall Street Journal 

72 cents as the present purchasing 


to 


ence 


less 


cr¢ ps 
the 


ce rtain 


puts 72 


power of the farmers’ dollar, an in- 
crease of 16 per cent since December last. 
The General Motors Corporation is 


another national industry which is pros- 
pering. The net sales of the corporation 
jumped from $80,590,887, for the first 
quarter of the year to $137,800,000 for the 
second quarter. The come-back in earn- 
ings of the corporations has put it in 
good shape and all bank loans, except 
$5.400,000 purchase money obligation and 
current merchandise accounts, have been 


taken up. 





MRS. BARRETT HEADS 
THE AGE-HERALD 





Succeeds Bama sa as Publisher of 
Birmingham Paper by Vote of 
Directors—Gives Personal 
Message to Staff 
(Special to Eviror & PuBLISHER) 

BIRMINGHAM, Ala, July 25—At a 


meeting of the ‘board of directors of the 
Age-Herald Publishing Company, pub- 
lisher of the Birmingham Age-Herald, 
held today, Mrs. Edward’ W. Barrett, 
widow of the late E. W. Barrett, for 25 
years editor and principal owner of the 
newspaper, was unanimously elected presi- 
dent and puplisher. Mr. Barrett died sud- 
denly two weeks ago. Following her 
election, Mrs. Barrett made the formal 
announcement that the newspaper will be 
conducted in the future, under her direc- 
tion, along the same lines as in the Past. 

“Its policy,” her announcement says, “will 
be grounded upon the ideals of construc- 
tive, upbuilding service which have guided 
it for twenty-five years.” 

Mrs. Barrett, who has been 
connected with the management of the 
Age-Herald for several months, is th 
first woman in the South to become th« 
publisher of a large city daily newspaper 

At a meeting of the Age-Herald or- 
ganization, following her election, Mrs 
Barrett read the following statement : 

sal asked the 
assemble for this meeting 
are confronted with a new situation, 
order that there may full 
of the duty and obligation that 
all of us. 

“In the first place, 
Herald will 
the lines as 
men 


actively 


Age-Herald staff 
today 


have entire 
because we 
and it 
understanding 
devolves 


be a 
up ! 


that the Age 
the future along 
the past, and I know the 
make the newspaper will 
to greater and 
and usefulness. 
necessary for 
beginning 


let me 


conducted in 


say 
be 
same in 


and women who 


day by day 


influence 


advance it 
ot 


greater 
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"3t: is 
that 
has developed 


to remind you 
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institution. It 
years it 
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us 
small 
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the has been 
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the 


\ge 


in states 


as the spokes 
industrial sout 

permeated with the 
the old south. 
consecrate 
carrying on the policies 
pursued for 
man and woman 
lowest—-to join me 

the Age-Herald a still 

progress in the years to 
the Age-Herald 
and purposes. 

enumerate a few of 
mental principles which have guided 
past and to guide 
tuture. 


upon nationally 


rapidly growing 
same 
and ce 
call upon 
anew to the 


time it 1s 
irtesy ot 


now you to your 


and 
which we have 
years. I ask 
highest to the 
efforts to make 
instrument of 
“You know 
You know 
it fitting t 


ideals so mat 


each from the 


in renewe 
greater 

come 

for 
think 
funda 
the 
us in the 


stands 
But I 
the 

us 


what 
its aims 
in 
which shall continue 


Aid 


something 


Be constructive and helpful. 
man or ying 
worth whether it be in 


improvement or 


every 


women who is tr to do 


while. business, 


socia 


moral p 


rogress,. 


“Keep the paper clean and make it a wel 
come visitor to every home. 

“Always remember that the Age-Herald 
greater than any one person or group of per 
sons It belongs to the people. It is the 
mouthp‘ece Its columns are always open f 
the d scussict1 uestion of public inter 
est It is a forum w e all have the right t 
he Ca 

“Never print anything anonymously. \1 
expression of opinion to which a man is 
willing to attach his name in print is not wort 
prin ng 

“In.the editorial columns be influenced on! 
by right and justice Hold up the hand of t 
faithful public servant who is doing his dut 
Ik n't be bullied by the demagogue. Never 
influenced | i selfish consideration. Alwa 
build up rather than try to tear down. 

“And now a few personal words regardit 
the business departments 

“All business has been through a period 
depression, but we believe great things are 
sight. 

“IT am optimistic about the business out] 

I appreciate all vou have done in the past 
want always to be our friend and help: 
We are going forward to great things, I 
upon each one of the great Age-Herald 
ganization to do his or her part with ne 
energy and determination.” Bs ate oe 
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—the Field 


San Diego, where California began. 
A city of homes, prosperity and con- 
A county rich in farm 
Linked with the fertile 
Lower 


tentment. 
products. 
valleys of Imperial 
California. 


and 


—the Papers 


—that broadcast the full Associated Press, 
Service and the International News to an eager buying 


The Harbor of the Sun 


Still will sunset’s purple wrap in its royal robes om 
rooning waters, headland and cape and the long swingi: 
eaches of white swept shores re 


ace will be there pe 
ind rest and infinite content hon ithed like balm in the 
Ilarbor of the Sun. Men shall come to dream—each with 
what dream he loves the best “ond if they go it shall 
be but to come again. In the heart of man there are twe 
times of longing—the time of youth that longs for wealth 
and power, and the time of retrospect when the soul 
grows wiser And for these times and all times, the 
Harber of the Sun waits with beth a solace and a re 
ward— McGroarty 
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public mornings, evenings and Sundays are— 
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UNION BUILDING 





The San Diego Union 


54 YEARS OLD THIS FALL 


A TRIBUTE from the Dean of the 

State Press to the San Diego 
Union, the Pioneer Paper of Southern 
California, 


“Tl do not think there is another 
paper in this country which can as 
fairly as The San Diego Union 
claim that it has always been the 
leading factor in promoting the in 
terests of the community in which 
it is published. The Union “has 
been on the job” from the begin 
ning and the present prosperity of 
the city is much due to its energetic, 
consistent and continuous efforts to 
acquaint the outside world with the 
advantages of the fine harbor on 
which it is situated. I am proud 
that | was once connected with a 
journal that can make sucha boast.” 


This tribute to the San Diego Union 
was paid by the late John P. Young, 
managzine editor of the 


Chronicle for 


San Frrancisco 


oO vears, 














Che San Diego Union 


and 
THE EVENING TRIBUNE 


ne of the Leaders Among the Big Advertising Mediums 
of the United States 


Total Advertising in Agate Lines for Year 1921 


Agate Line 

Baltimore Sur . M. | YS 7,056,462 
Los Angeles Time M 87 
Detroit News . | S 349 
New Y rk World and Evening World M. 1 S 47 
Cl Pribur M S 
. il vd hi I er MI ‘ ; 

“% ity St | Tim M.E.&S 412 
SAN DIEGO UNION AND TRIBUNE M. E. & S. 21 "879,662 
Pp Pr | VS 1.806.708 
Ne Yor Pime M.&S 1,¢ 613 
Washington Star 4 
St Lou Post-Di »,760 
Balti Sur 
Pre nee Jour? “ Bulletir M. | S 
Seattle Time M. | VS 
Columbus D A S } 
Chi D 
Detroit Ne 
Spr | fass.. 1 M. 1 ¢ 
St " I Pr I> Nl 6 
Cleveland | De I . 
Lo le ¢ rier-] M 
Dayton Herald and | I é 
B n Herald It M s l¢ 
Philadel I er 1 
Indianapol N 
I \ngel | 1 j 
Newat 
Washi Star 
Sar by I tj 
Le Ange Exy 4 
N rl I 
Pit gh | 


\gate Lines of Advertising fot 


Still first six months 192 1921-1922 


. 1920 ......... 10,534,720 
Growing ay 11,121,782 


eee 11,417,994 


rh | 
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Monadnock Buildin San Fr 
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CLASSIFIED’S WORTH CAN’T BE JUDGED 
ON PERCENTAGE OF SELLING COST 





Profit Is the Important Thing—Every Factor Entering Into 
Department Varies Under Different Conditions— 
Some Figures Worth Studying 





By C. L. PERKINS 


Executive National Association 


PUBLISHE RS frequently ask “What 
percentage of my classified rev- 
should the Want-ad department 


Secretary, 


enuc 
cost: ” 

Talk to a business manager for a few 
moments on the subject of Want-ads and 
he'll be sure to ask, “What ratio should 
the cost of the classified department be 
to its revenue? 

And whenever two or more classified 
managers get together, sooner or later, 
the conversation gets around to the sub- 
ject of percentage of cost to revenue. 

Someone might compile statistics show- 
ing the average cost of Want-ad produc- 
tion in the United States. This figure 
might then be given as the percentage 
cost on which all classified departments 
should strive to operate. 

In getting this average, which is proba- 
bly between 10 and 20 per cent, you 
would find some papers with a Want-ad 
selling cost of less than 5 per cent. Such 
papers have a high rate per thousand cir- 
culation, a well established classified sec- 
tion with a large voluntary patronage and 
a small Want-ad department. The other 
extreme will be papers with a low rate 
in proportion to circulation, very little 
classified lineage, a small volume of un- 
solicited business, and a large Want-ad 
department endeavoring to build a big 
Want-ad section. On such papers the 
percentage cost of securing this business 
may be over one hundred per cent. 

However, the percentage cost of selling 
classified is very unimportant notwith- 
standing the fact that many classified 
managers, business managers, and pub- 
lishers gauge the efficiency of their Want- 
ad departments by that figure. 

This does not mean that a classified de- 
partment should not be conducted as eco- 
nomically possible This not an 
argument for extravagance, but merely a 
statement designed to wee about a bet- 
ter prospective of the object of the 
Want-ad business with the idea that the 


as is 


endeavor to obtain the proper objective 
will benefit everyone connected with 
classified advertis sing. 

The objective of a classified advertis- 


ing department is not to reduce the per- 
centage of selling cost, primarily it is not 


to sell Want-ads. The object of the 
classified advertising department of a 
newspaper is to make money for that 
newspaper, 

Profit—that’s the goal. 

All newspaper owners, even those con- 


ducting their publications for political or 
other andes: expect to make money. 
This is the point classified managers 
should continually bear in mind. The 
classified manager who can show in- 
creased net profits for his department is 
worth more to his publisher and will get 
a greater salary, if he capitalizes the fact, 
than the one who can point merely to in- 


creased lineage or reduced percentage 
selling cost 
Classified revenues on some papers 


amount to only a few hundred dollars per 
week, while on some of the large metro- 
politan dailies they run into many thou- 
sands of dollars. Every other factor en- 
tering into Want-ad costs and profits also 
varies under different conditions. There- 
fore the following examples in round 
numbers will serve the purpose quite as 
well as any actual figures. 


Example 1 


Classified Revenue .............. $1,000 
Mechanical Production Cost....... $600 
Classified Department Cost.. 
a A eee $800 
DE cs scuhuedeas hed eeawk $ 
Percentage Cost of Classified De- 
SEE on 5kb0o0eh se vsewos 20% 


Mechanical cost in this and the follow- 
ing examples is intended to include the 
cost of composition of the Want-ads, 
and the classified department’s share of 


Newspaper Classified 


Advertising Managers 





WINTERS MOVES UP 











HARLES WINTERS, who suc- 
ceeds the late L. J. Boughner as 
manager of the classified advertising de- 
partment of the 
Chicago Daily 
News, has had a 
wide range of 
experience, not 
only in classified 
advertising but in 
other important 
details of the 
business side of 
a newspaper. 
Besides a thor- 
ough practical 
training as a 
salesman of 
classified adver- 
tising, Mr. Win- 
ters served a val- 
uable apprenticeship in the business office 
of the Daily News, rising to the position 
of manager thereof. 
For the past seven years he has served 





CHarLes WINTERS 


ably as assistant to the manager of classi- 
fied advertising, and has been active in 
developing that field. He has always 


been insistent on “clean classified copy 
and the enforcement of a rigid censorship 
of Want-ads. 

He brings to his post three qualities 
essential to success—experience, efficiency 
and enthusiasm, and his associates con- 
fidently expect him to keep the Chicago 
Daily News classified department in the 
proud position it occupies and has occu- 
pied for many years. 


the stereotyping, press work, white paper 
and ink costs—the classified department's 
share being determined by the proportion 
of total columns of classified to the whole 
paper. 

The classified department cost should 
include every Sivant expense of the de- 
partment—payroll, promotion, expense, 
rent, telephone bill, supplies, etc., etc. 

In example No, 1, on the basis of a 
$1,000 revenue, the classified department 
operates on a 20 per cent basis and the 
department shows a profit of $200. 

This profit is not net to the paper, yet 
it is the only possible fair prof Ait by which 
to judge the operation of the Want-ad 
department. It is not net because it in- 
cludes none of the general overhead of 
the paper, nor any allowance for the cost 
of collections and profit and loss items. 
It is unfair to charge against a Want-ad 


BALTIMORE SUN 


Average Net Paid Circulation in 
June, 1922 “ 
Daily (Morning and Evening) 
225,606 
Sunday, 158,428 


Which when compared to June, 
1921, shows 


AN INCREASE OF 
9,752 Daily 
9,177 Sunday 


Everything in Baltimore Revolves 





Around 
THE wages SUN 
Morning Evening Sunday 











1922 


department its share of general overhead 
when judging the department, because 
the paper would have the same overhead 
whether it had a classified department or 
not, and because the department has no 
control over the amount of this overhead. 
Neither is it fair in rating the department 
to take into considefation collection costs 
and bad debts, as they are seldom con- 
trolled by the classified department. 
Example 2 





Classified Revenue .............. $1,000 
Mechanical Production Cost....... $400 
Classified Department Cost....... 300 
WOMEN scaeticeehoakteeakuries $700 
ee Pe PP eee Pr oe $300 
Percentage Cost of Classified De- 
POLO. “ns 600400 cdnechaes 30% 


In example No. 1, the mechanical cost 
is $600, while in No. 2 it is only $400 
Therefore, paper No. 2 has either a 
smaller circulation or a smaller volume 
of Want-ads at a higher rate or both, as 
it costs $200 less to print $1,000 worth 
of Want-ads. If the Want-ad department 
of No. 2 costs $300, or 30 per cent, it still 
makes a profit of $100 greater than No. 1. 

These two examples are given to show 
that rates, circulation, cost of printing, 
and many other factors enter into the 
matter of Want-ad profits, and that it is, 
therefore, impossible to determine any 
st me ird percentage cost. 

Take two more examples 
Example 3 


Classified Revenue .............. $1,000 
Mechanical Production Cost....... $400 
Classified Department Cost....... 200 
ig ree oe ee $600 
a OE Pee ae $400 
Percentage Cost of Classified De- 
PARSE i ikvcc ceevtececece 20% 








Example 4 
Classified Revenue ....... wenesed $1,500 
Mechanical Production Cost. . yr: $600 
Classified Production Cost....... ° 400 
NUNN (3 0% Caenmanceees caecee $1, 
RT RAE iad Fe $500 
Percentage Cost of Classified De- 
GUECNONE asc tivedusnenedes 26% 
In No. 3 the classified department 


spends $200 to produce a revenue of 
$1,000, on which there is a gross profit 
of This is a production cost of 20 
per cent. Would any publisher object to 
having this cost increased 6 per cent, as 
in Example 4, if it would add $100 to 
the earnings? Certainly not. 

These four examples show the fallacy 
of endeavoring to judge a classified de- 
partment’s efficiency by percentage of 
selling cost. Profit is the important 
thing. Yet many publishers themselves 
do not know the cost and profit of their 
classified departments and very few of 
these ever discuss profits with their 
classified managers. All of which merely 
limits the profits derived from Want-ads. 





Sartwell Recovering 


Frank Sartwell, of the editorial staff 
of the Washington Post who was seri- 
ously injured near Frederick, Md., July 
2, when the automobile in which he was 
trying to overtake President Harding’s 
party en route to the Gettysburg maneu- 
vers, was wrecked, is on the road to re- 
covery. James F. Oyster, District of 
Columbia commisioner and several other 
members of the Washington city gov- 
ernment visited Sartwell recently at the 
hospital in Frederick. 





cases. 


forms. 
ever absent from 
more than a few 
at a time. 


The all-slug system 
now im operation in 


95 per cent of which 
s turned out by li- 
notypes, Ludiow and 
lead and rule casters. 


—Albany Journal. 


with cases always 


pot! 

Our display news 
headings of two col- 
umns or over are set 
on the Ludlow. We 
are making excellent 
use of our Ludlow, 
setting practically all 


of the larger lines in 
our display adver- 
tisements on this 
machine.—Bloom- 
ington (Ill.) 
graph. 


the cases. 
Panta- 


for 








The Ludlow 


For All-Slug Composition 


base will save time and money from the 
first day you adopt hand composition 
on slugs for display. Deferred distribu- 
tion clogs up the ad-alley and empties the 
Slugs are easier to handle, are 
accurate in height to paper and stand up 
under dry-mat pressure. 


Distribution Gone Forever 


Cases are always full in 
the Ludlow equipped plant. 
Ludlow composition is hand 
composition of matrices. 
Matrices do not go up into 
No single matrix is 


the Journal office is slugs. Time is saved be- 
—— ge cay A miniature foundry is cause no lines are pied. 

e carry daily an P = * ‘ : . - » ike c 2 , 
average of 50 col- the Ludlow. Miles of com- Slugs handle like so many 
umns of advertising, position in any size or style, cuts. 


yet no type storage—the 
only drain is from the metal 


Non-distribution 
for clean decks, clean cases, 
happy workmen and quick 
disposition of all used 
forms. Standing forms may 
be dumped instantly or kept 
forever without shortage in 


Ask us, on your letterhead, 


Ludlow Typograph Company 
2032 Clybourn Avenue, Chicago 


Eastern Office: 


Big, bold and extended 
faces, all the way up to 60 
point, are the forte of the 
Ludlow. .Our matrices are 
as big and heavy as neces- 
sary and free from key- 
board limitations. 


Make-up is quicker with 


its case 
minutes 


full, and Height-to~paper accuracy 


saves time in the press 
room. Fewer make-overs 
and little make-ready are 
needed with Ludlow com- 


makes aa 
position. 


New type every issue is 
characteristic of the all- 
slug method. Abundance 
of new italic, close-fitting, 
non-breakable, is always 
available. 
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Due to the Consolidation of The Detroit Journal and News 


The Detroit Journal 


Offers for Sale 


Four Hoe Sextuple Presses with Motors 


and Speed Control 
16 Linotype and Intertype Machines 


Two Lanston Monotypes 


Complete Stereotyping Outfit 


Type. Type Cases, Chases, Racks, in Fact 
Every Kind of Equipment That Goes Into 
the Making of a Complete Newspaper 


All Machinery Is Strictly Modern and in First Class Condition 


AN UNUSUAL OPPORTUNITY IS OFFERED PUB- 
LISHERS TO BUY AT MUCHLY REDUCED PRICES 


Particulars on Application to 


V. L. McEnally, The Journal, Detroit, Michigan 
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FEDERAL TAXATION AND ACCOUNTING 
FROM A NEWSPAPER STANDPOINT 


Rates of Depreciation to Be Taken by Publishers—Fallacy of 
the 10 Per Cent Per Year Figure—Special Deprecia- 
tion Funds Should Be Set Aside 








By CLIFFORD YEWDALL, A. S. A. A., C. P. A. 


Editoria! Note 








Epirok & PuBLisHer will publish an article each week on taxation pri 
lems affecting newspapers and advertisers, conducted by Mr. Yewdall. This is the fourth of 
the series and is a continuation of the series begun in Epiror & PusiisHer of December 10 
1921, and carried into March of this year. Mr. Yewdall will deal with the everyday problems 
of newspaper taxation reports and accounting, as gathered from his personal experiences in 
working for publishers all over the country. He will endeavor to answer any questions asked 
of him through Epitor & PusLisHer. In taking up the work, he desires to make the following 
statement ‘I am not a lawyer and I appreciate that Federal tax cases present problems re- 
quiring the best attention of an accountant and a lawyer who has given the subject special study, 
lhe legal discussions in my articles are based to a considerable extent on discussions of the 
chairman of Federal Taxation Committee of the A. N. P. A., Arnold Guesner, of the 
Min lis bar, with whom I have worked on tax cases.” 
rm ry 9 . c - : an . : -_ ; 
| HE use of good will acquired interests in the publication. The minut 

- through stock purchase as invested the Income Tax Laws were enacted in 
capital in a corporation was definitely 1909, depreciation was taken for the pur- 
1own to be in error by the Internal pose of cutting down taxes, usually an 


s} 
Revenue Department ruling published in arbitrary rate of 10 per cent being fixed 





























last week’s Epivor & PurLisHER. Such upon 
a matter may be additional proof that a Ten per cent in ten years entirel; 
value did ey the corporation, at the wipes out the plant if it is taken on the 
time of the tr f the stock, in ex- original cost, which is the correct method 
ess of the pat value of the stock of taking depreciation. This found pub- 
hen outstanding, which would avail- lishers in the high-tax years with their 
ible at the time of presentation of your plant account practically written ff 
lati laims with the further objection that no d 
| several newspapers, the stock preciation having been taken prior to 
rf h has changed hands at a large in- 1909 (and the rate established after that 
reast er the nominal or book value, date) when the revenue auditor came t 
vhich, after examination and set up of examine your books, he proceeded to tak 
he rculatio laims, proved to be less this rate from the commencement 
han t w book value date of purchase of your plant 
Publisher is a whole, have no idea The effect of this is to have most 
of the amount of money they have spent plant accounts written off prior to 1917. 
to build up their circulation Their In the first place the rate of ten pet 
books the early years were on an un- cent is too high, Each article in your 
cientific basis as regards keeping track plant account should be depreciated a 
f the extraordinary expense over and cording to its estimated life. When | say 
ibove the necessary promotion expense, estimated life | do not mean usefulness 
ind when one gets the figures out, he is for your plant, because it is quite con 
eally staggered and suddenly realizes the ceivable that long before it is time to put 
reasons why his banking account in the that particular piece of equipment I 
ear] rs was so | I know of one junk pile, it may be inadequate for your 
lew Spape with a circulation of 16,000, requirements and require replacing, but 
that has spent upwards of $250,000 over that same piece of equipment goes t 
he past twenty years in building up its some other plant and continues its life of 
circulation This sum used as invested usefulness for many more years It 1 
capital er the past five years, gives a erroneous to say that the usefulness of 
ery nice refund of taxes already paid. iny newspaper plant was only ten years 
Not all newspapers are alike Some The average life of a press from the 
spent more than others, but in most day it is manufactured to the day it s 
cases substantial relief can be obtained. in the junk pile is in excess of thirty 
lhere many other matters of interest years True, the capacity of the pres 
to publishers which will be dealt with may be too small for your requirements 
n the olumns as the series proceeds. In other words, you outgrow that press 
| d we vill take the matter of de - and buy anew one, ora second h ind one 
ciation from some other paper that similarly has 
All blishers are inconsistent in the outgrown it I have been able to trace 
natter of depreciation several presses still in operation in some 
Depreciation is the amount necessary plant that were purchased around 190 
t set aside each year over the life The later presses being of much mors 
or usefulness of the property being de- substantial construction, will naturally 
) uf so that when it is readv to go last longer. 
to the scrapage its total cost has been Furthermore, there is to be considered 
rt t the item of maintenance Your press 
Not e per cent of publishers took must be in first class condition to do the 
i depreciation prior to 1909. Those work it is called upon to do. This means 
that took d so from a selfish motive that every defective part must be imme- 
of concealing their profits from the other diately replaced the minute it shows 
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signs of wear. These parts are naturally 
charged to expense, where they belong, 
under the heading of maintenance. All 
that is necessary for this item is a gen- 
eral small depreciation fund of about 
three per cent to cover the deterioration. 
So that when the press is finally dis- 
carded, its total original cost will have 
been recovered. 

The next item of importance in a news- 
paper plant is the linotype machines. 
There are many plants today still using 
a No. 1 model of the Mergenthaler Com- 
pany, manufactured about 1895. These 
models are still going strong and are 
capable of turning out, within their lim- 
itations, just as much work as the newer 
models. 

There again the question of mainte- 
nance comes into play. In order tor 
these machines to be efficient, they must 
be kept up to scratch. All worn parts 
must be immediately replaced, which is 
in effect a practical renewal of the ma- 
chine from year to year, so that today 
these machines, as regards the original 
machine shipped, probably consist of the 
frame only. All the movable parts hav 
ing been renewed over this period and 
the cost thereof, naturally charged to ex- 
pense. Here again a rate of three per 
cent consistently applied would write off 
the machine in 33 years. My informa- 
tion is that of these machines | know 
ire still working, their life of usefulness 
vill extend beyond this 33 year period 

The next matter of importance from a 
depreciation standpoint is the building 
you occupy. Most newspaper plants 
were built especially for newspaper of- 
specially reinforced throughout 
with steel, and of substantial brick or 
ement construction. The usefulness of 
these buildings as newspaper properties 
extends far beyond the average of like 
buildings They are especially con- 
structed and reinforced to carry the 
weight of machinery and are in a class 
by themselves. The only reason for dis- 


es, 


ot 


carding them is because the publication 
has outgrown its quarters and desires 
arger premises. This matter, however 





is not one that enters into the deprecia- 
tion question. Depreciation must be 
figured on the estimated life of the build 
ing for the purpose for which it wa 
built. Two per cent or even 1% per cen 
is sufficient depreciation on any building 
especially constructed for a newspape! 
plant. 

These matters are of importance, a 
properly applied to your property ac- 
counts. These rates of depreciation will 
produce large increases in your invested 
capital and will more than offset any 
decreased charge in the high years. At 
the same time they provide an additional 
expense for the future. Publishers who 
have been depreciating the properties at a 
high rate in the past will wake up some 
day and find their plants are fully de- 
preciated and that they have no further 
item to charge against their future 
profits. 

The eyes of many publishers have re 
cently been turned to the Relief sections 
of the 1917 and 1918 Acts. Next week 
there will be published a ruling on the 
question of application of these relief sec- 
tions, which ruling is of great interest t 
the readers of Epiror & PuBLISHER. 


Everyone on His Toes 

Chicago Tribune employes in all de- 
partments have recently been urged to 
send all news tips to the city editor 
The stories do not have to be written, 
or followed up; the city editor will se« 
after the handling of the stories. | 
in giving the news tips a greater degree 
of co-operation is presented, the editor 
declares, and then too, extra pay will be 
made for news stories. Larger amounts 
of money are paid for exclusive tips. 


sut 


New Agency in Charleston 


Jesse H. Whiteley, who has been presi- 
dent and general manager of The Allied 
Crafts Service, advertising agency, 
Charleston, W. Va., has formed an ad- 
vertising service in that city under the 
name of H. Whiteley & Co. 


lesse 





—NO DINGBATS 


in new World Color Quality 
FEATURE EMERGENCY MATS 


NEW STYLE MAKE-UP 


§ Columns 


Length 


/ 


Length 


Columns 


(121%. em)—No Side Dingbats! 
20” 21”—No Bottom Dingbats! 
(12% em) 
20” or 21”—No Bottom Dingbats! 


No tinkering necessary—all ready for the 
casting box. 


i oe 


Mats can be cut to permit ad or local text 


insertions. 


8 COMPLETE 

» EM COLUMNS 

OF ILLUSTRATIONS 
AND TEXT 


12! 


Seasonable 


SUBJECT MATTER 


Variety of highclass subject text matter 
profusely 
cuts—Selection 
cine Pages 
Recipe Page 

-Fiction Page 
strips and sing] 


with line and screen 
includes Jllustrated Maga- 
Fashion Page—Needlework and 

Vovie Page—Children’s Page 
All Black and White comic 
‘Ss page. 


2 to 4 months—Special 


illustrated 





from 


Holiday pages. 


WHEN TO USE 


When you need an extra page to fill for 
any special purpose——for any emergency,— 
for any edition—or to avoid a jam in me- 
chanical departments,—just send the World 


Send for proofs of 
latest releases 
today 


Color Emergency Mat to your stereo and the 
problem is solved. 


TRIAL ORDER 


\ trial order will make you a religious 


devotee 
7-Column or &-Column 


to the new World Color Quality 
(all text and illus- 


tration) Feature Emergency Mats! 


WORLD COLOR PRINTING CO. | 


Est. 1900 R.S. GRABLE, Pres. 


St. Louis, Mo. | 





Originators of the nationally famed Invisible Color Book 
i Sold in mats or printed parts 
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A Composing Machine that Provides for Growth 
THE MODEL 9 LINOTYPE 


(> ree LI N OTYPE marx 2) 























> | First Macazint 8 Pornt Seconp MAGAZINE 12 Porn | 
| BEAUTY DOES NOT IMPLY EL BEAUTY DOES NOT IM 
BEAUTY DOES NOT IMPLY EL 3 alae ee a 

BEAUTY DOES NOT IMPLY ELABORATI BEAUTY DOES NOT IM 
Beauty does not imply elaboration 
| or ornament. On the contrary, sim P | 
| Beauty does not imply elaboration Beauty does not imply ela | 
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or ornament. On the contrary, sim Beauty does not imply ela 

j 
You can buy a Model 9 with only two magazines if that 

will take care of your present nee ds. This ‘ill give you 

four faces direct from the keyboard. 


START WITH TWO MAGAZINES — | . - 


Finst MAGAzINt 8 Pont Seconp MAGAZINE 





12 Point 
BEAUTY DOES NOTIMPLY EL BRAUTY DOES NOT IM 
BEAUTY DOES NOT IMPLY EL BEAUTY DOES NOT IM 
BEAUTY DOES NOT IMPLY ELABORATI map ‘ 

Beauty does not imply elaboration Beauty does not imply el 


Beauty does not imply elaboration aboration or ornament. O 


, Tuirp MAcazint 14 Point 


BEAUTY boEs nor imply elaboration or orname 
nt. ON THE CONTRARY, simplicity and chara 


cter, and the dignity which comes of them, are de 
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Third Magazine and 
Distributor Box 


Later on your own operator can slip in a third magazine and distributor box—a 


ADD A THIRD simple change that is made in five minutes, and that will give a range of six faces, 


any or all of which can be assembled in the same line. 








First MAGAZINE } Pomnt Seconp MAGAZINI 12 Point 


BEAUTY DOES NOT IMPL YEL BEAUTY bors Nor imply 


BEAUTY does not imply elaboratio 
Tuirp Macazint 14 Point 


Beauty does not imply elaboration or ornament. 


oo For RTH MAGAZINE : 18 Point 
BEAUTY does not imply elaboration o 





Fourth Magazine and 


dis i or Bo ‘ 
eevee oem When you feel that you have outgrown the three-magazine equip- 


AND THEN A FOURTH ment, a fourth can be added. This will give the operator instant 


command of as many as eight faces in four body sizes. 


In a similar manner, you can buy a Model 8 or a Model 14 equipped with a single full-size magazine and add the second and 
third magazine later. This plan enables you to meet your present requirements and at the same time prepare for future growth 


Gmc LINOTYPE “> 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn, N.Y. 
SAN FRANCISCO, 646 Sacramento Street Cuicaco, 1100 South Wabash Avenue 




















New Or.eans, 549 Baronne Street 
CANADIAN LinotyPE Company, 119 Adelaide Street, West, Toronto 




















This advertisement is composed entirely of LinotyPe material 








CARRIER PAPERS PRAISED 
BY USERS 





(Continued from Page 13) 








tunities he has in newspaper work,” he 
says. “They read with interest the ex- 
periences of their fellow carriers and 
the talks written by district men, and 
organization topics are creative of ‘much 
better co-operation. When a boy can 
be brought to see an advantage in the 
work he is doing, something wherein he 

will be in competition with his elders in 
earning his livelihood, he is certain to 
display greater enthusiasm.” 


Charles K. Blasser, circulation man- 
ager of the York (Pa.) Dispatch, pub- 
lishes in the junior each month the record 
of carriers not missing any papers during 
the month and the list increases with each 
issue, he says. Another feature that he 
has found very interesting and helpful to 
carriers is a list of former carriers who 
are making good. 

In Edmonton, metropolis of Northern 
Alberta, Canada, H. E. Fuller, circula- 
tion manager of the Journal, says that 
the Journal Junior is very useful in pro- 
motion work, especially with the country 
carriers. “I try to get as much personal 
news in as possible about the carriers 
and what individual carriers are doing. 
This gives the other boys something to 
work for,” he says. 

Interesting production data is given 
by T. V. Armstrong, manager of the 
Ottawa (Ont.) Newspaper Subscription 
Bureau, which handles the circulation of 
the Ottawa Citizen and Ottawa Journal. 
“We issue the Route Boy about four 
times a year,” says Mr. Armstrong, who 
edits the paper. The publication con- 
tains four three-column pages, size 7 
by 10% inches. We purchase these in 
dummy form from the Ad Art Service 
of Cleveland, Ohio, and print ourselves 
the first page only. In this way we keep 
the cost down to about four cents a copy 
on a run of 300. We adapt the four 
issues to the four seasons and give special 
instructions in each issue. We think it 
is an excellent medium for conveying in- 
structions to and enthusing carrier boys.” 

“We do not issue a junior publication 
at regular intervals, but only when we 
have some special message to convey to 
the boys or at certain seasons of the 
year when, owing to weather conditions, 
sales and deliveries have to be checked 
very closely,” writes G. M. McTaggart, 
circulation manager of the Toronto Mail 
& Empire, whose junior, when issued, 
is the four-page Bulletin. 

“We find that the junior publication, 
particularly if breezy, well-written and 
containing some, not too many good 
stories, biographies, etc., is welcomed by 
the boys and read thoroughly,” Mr. Mc- 
Taggart continues. “It is by far the best 
method of keeping every boy well in- 
formed regarding: 
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“(1) Methods followed to overcome 
difficulties by boys in making perfect 
delivery. 

“(2) Any schemes to increase circu- 
lation. 

“(3) Any changes that may be con- 
templated or that have been decided 
upon. 

“Our experience has been that the boys 
look forward to new issues of our junior 
more eagerly than to any other publica- 
tion. Lastly, there is no comeback on 
the boys’ part as ‘Nobody ever told me’ 
or ‘I didn’t understand it that way.’ If 
it is printed in the Bulletin and a copy 
delivered to every boy, no excuses are 
accepted.” 

“Junior” as a prefix or suffix to the 
name of the small paper does not always 
meet conditions. For instance, the Tulsa 
World, which has many men on its force 
of carriers and agents, has found that the 
“junior” made no appeal to them and 
therefore named its circulation paper the 
Tulsa World Booster. 

No matter what the name, however, 
the advantages ofa junior paper rest en- 
tirely on what effort is made by the cir- 
culation department to use the carrier 
organization for the purpose of producing 
subscriptions, says W. F. D. Brown, 
circulation manager of the Oakland 
Tribune. “There is no question that a 
publication of this kind, properly edited, 
maintains interest in circulation work 
and is of advantage if not allowed to get 
into a rut. We find the biggest factor 
in keeping the interest of the boys is to 
make them contribute to a large exten 
to the matter which goes into its col- 
umns.” 

The latter point is touched upon from 
another angle by L. H. Kimball, cir- 
culation manager of the Jackson Citizen- 
Patriot, who says: 

“The greatest trouble we have is ob- 
taining information from the boys direct, 
such as stories written by themselves re- 
garding the experiences they have had.” 

James S. Louvau, circulation manager 
of the Sacramento Star, is enthusiastic 
over the junior paper’s possibilities as a 
creator and maintainer of morale, but 
points out that “it is not the junior edition 
alone that does this. It is the junior edi- 
tion, our office meetings and our personal 
contact with each boy that makes our 
staff consist of such a fine class of boys.” 


Cincinnati Agency Discontinued 


Beecher 
advertising 


Ralph Seward Heaton and 
Hess, who conducted an 
agency in Cincinnati, have discontinued 
business. Mr. Heaton has joined the 
Chicago Elevated Railway Advertising 
Company as manager 


F. J. Low Forms Agency 
Frederick J. Low has resigned as vice- 
president of thé Mutual Service Corpora- 
tion, New York, and has organized the 
F. J. Low Company, Inc. 





months. 


section. 


280 Broadway 








By GENE BYRNES 


| Dayton News Is Digging 

Excavations for the new 
| which will house the Dayton 
Daily News when completed, has been 
started and it is expected that the work 
will be completed within the next eight | 


(From Editor & Publisher, July 15, 1922) 


Yes, they dug up Reg’lar Fellers 
Furnished full page matrices, black alone, black and red and 
black and three colors; or, as the first page of a printed comic 
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ARL PHARES has become assistant 
circulation manager of the Spring- 
field (Ohio) Daily News, succeeding 
Roger Dudley promoted to circulation 
manager when Eldon Mathews resigned. 


John L. Chance has joined the road 
staff of the circulation department of the 
Springfield (Ohio) Daily News. 


Frank P. Freel, circulation represen- 
tative of Buffalo and New York news- 
papers at Niagara Falls, has returned 
after a two months’ tour of the West 
which included a visit to the Rotary con- 
vention at Los Angeles and a tour of 
the National Parks. 


M. H. Brandon, circulation manager of 
the Ogden (Utah) Standard-Examiner, 
has returned from a 12 days’ outing in 
the famous Star valley near Afton, Wyo. 
In the party were: Ernest Kammeyer, 
district circulation manager; James Fer- 
guson, head mailer; George Gudmansen, 
Adrian Wheelwright, Joseph Rand, Will- 
iam Shurtliff, Eddie Kammeyer, Henry 
Roelink, all carriers. 


The Chicago Evening American is con- 
ducting a “word class” each day for its 
readers, The definition of one word is 
published in a small “box” together with 
its proper correct pronounciation. On 
the word fatidical the article said: “If 


you are a fatidical person, you needn’t 


read the rest of this newspaper today. 
Fatidical means able to prophecy, fore- 


casting, otacular, speaking like an oracle. 


It is from the same word family as the 
word fate.” 


Pogo sticks are being given as sub- 
scription awards by the Dayton (Ohio) 
Evening Herald. Orders for three sub- 
scriptions, when verified by the regular 
carriers, secure one of the sticks for 
any Dayton child. The child is required 
to get only the order, the Herald car- 
rier collecting at the usual time atter 
delivery. 


Six Baltimore Evening Sun newsboys 
will spend their vacation at the Prince- 
ton summer camp at Bay Head, N. J. 
The trip will not cost the boys or their 
parents anything, the directors of the 
Princeton summer camp having among 
its patrons and contributors a number 
of prominent Baltimoreans. The two 
weeks’ seashore outing is under the su- 
pervision of especially selected Princeton 
undergraduates. 


The St. Paul Dispatch and Pioneer 
Press have set about producing a large 
film to be entitled “A Romance of St. 
Paul.” It will depict not only the most 
fetching scenery in the city and suburbs, 
but contain the figures of a large num- 
ber of the men and women of St. Paul 
to be selected from a list of applicants 
comprising all who clip and send in the 
necessary coupons. 


The names of the lucky 113 persons 
who won rewards in the Chicago Evening 
American’s “Know Illinois” contest were 
announced in the American of July 15. 
The first prize was $1,000, second, $500; 
third, $250. There were 110 others rang- 
ing from $25 to $5. 
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Court Rules Officers Had No Authority 
to Arrest Editor Sanders 


(Special to Epiror & PusBLisHeEr) 

Houston, Tex., July 21—When three 
Texas Militia lieutenants in civilian 
clothes attempted to kidnap G. V. San- 
ders, editor of the Houston Press, on 
the night of August 23, 1920 they acted 
entirely without authority. 

Such is the ruling just made in this 
case by District Judes Ewing Boyd of 
Houston after an 
exhaustive study 
of law on the 
subject. 

If doesn’t mat- 
ter that the mili- 
tia lieutenants 
were acting under 
orders of Colonel 
Billie Mayfield, a 


superior officer, 
the court held. A 
soldier obeying 


the orders of a 
superior does so 
at his own peril, 
so far as civil G. V. 
law is concerned, 

Judge Boyd declared, and may be pro- 
ceeded against in the courts. 

The attempted kidnaping occurred dur- 
ing the Texas Militia’s occupation of 
Galveston at the time of the longshore- 
man’s strike. Sanders had editorially 
criticized the military administration. On 
the night of August 23, he attended a 
dinner at the Houston Country Club 
far outside the Galveston Military zone. 
As he was leaving for home, three lieu- 
tenants dressed as civilians accosted him 
and told him he was under arrest. When 
Sanders indicated refusal to go with 
them, they attempted to throw him into 
an automobile. He escaped, with the 
help of other dinner guests. 

It was subsequently revealed that Col. 
Billie Mayfield had ordered the lieutenants 
to seize Sanders and bring him to Gal- 
veston and held until the military occupa- 
tion ceased. 

Sanders sued Mayfield and the lieuten- 
ants for $25,000 damages, claiming 
unlawful arrest and assault. Officers of 
the Texas Militia claimed the right to 
go outside a military zone to arrest a 
civilian. Judge Boyd’s decision says they 
can’t. The case will be carried by appeal 
to the Texas Supreme Court, thus estab- 
lishing definitely the limitations of mili- 
tary authority with respect to civilians. 

The case was prepared and handled by 
Thomas L. Sidlo, general counsel for the 
Scripps-McRae concern, who is a mem 
ber of the firm of Baker, Hostetler and 
Sidlo, Cleveland. 





SANDERS 





RECORD PRICE PAID FOR 
DETROIT JOURNAL 
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connected with the Union Trust Com- 
pany of Detroit. 

No definite figures were ever obtain- 
able on the amount of money that was 
lost by William Livingston while he was 
publisher of the Journal, but it was the 
general belief that it was a very large 
figure. Mr. Livingston sold the Journal 
to a new company in the summer of 1901. 
This new company included E. D, Stair, 
Frank Andrews, Henry Stephens, Albert 
Stephens and Dr. Book. Fred Britton 
also had a small block of stock. The 
Journal lost so much money in the first 
few years under the new management 
that Albert Stephens and Dr. Book be- 
came disgusted and sold out their in- 
terests to Mr. Stair. Later on about 
1912—Henry Stephens died and his in- 
terest was also purchased by Mr. Stair 
He, in turn, divided this between William 
B. Lowe and H. P. Hetherington. The 
former had been business manager since 
the latter part of 1902. Mr. Hethering- 
ton had been managing editor from about 
the time of change in ownership. The 
stock was transferred to them by Mr. 
Stair with the agreement that they pay 
him back out of the dividends. They 
did it in a comparatively short time. 
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When the Journal was sold by Mr. 
Livingston, it had a circulation of about 
25,000 copies. During the first four or 
five years of the Stair ownership, or con- 
trol, the Journal lost a lot of money. 
Following that, however, it became a 
very protitable paper. 

H. P. Hetherington died in the sum- 
mer of about 1915. The general man- 
agement was then placed in the hands of 
Mr. Lowe. The latter’s health had not 
been very good for several years and he 
decided to retire. Early in January, 
1916, he sold a portion of his stock to 
Harry Coleman, who for many years, un- 
til a short time before, had been the pub- 
lisher of the Pontiac Press. Mr. Cole- 
man came in as business manager. A 
few weeks later, Mr, Stair had an oppor- 
tunity to sell out to Mr. Talmadge (then 
Thalheimer) and his associates. Mr. 
Coleman also sold his interests. He 
remained with the new owners for five 
or six weeks, then resigned, and a month 
later became managing director of the 
Detroit Free Press. He died in Febru- 
ary, 1918. 

The fight between the News and the 
Journal in the old days was a very furi- 
ous one for many years. At one time, 
the News decided to put out its sporting 
extra on either pink or green paper. The 
Journal decided to act similarly. One 
day, the Journal ran completely out of 
this colored newsprint. But it happened 
that both the News and the Journal were 
using the same storage house and the 
Journal managed in some way to get a 
number of rolls which, unquestionably, 
belonged to the News. 

When the latter learned this, it went 
to court and obtained a writ of replevin. 
That afternoon, at press time, officers 
went over to the Journal office and served 
the papers. This, however, didn’t bother 
the Journal people in the least. They 
merely threw the officers out of the press- 
room, and went ahead and used the col- 
ored newsprint. The matter went into 
the courts still further, but nothing ever 
really came from it. The general sup- 
position is that at some subsequent date, 

sillie” Lowe and Harry Scott settled 
the case themselves one day when they 
were out playing golf. 

“That swallows come home to roost” 
has been proved in the Detroit newspaper 
game. For years, up until about 1912 or 
1913, the Journal had had the different 
Hearst features, including “Mutt and 
Jeff,” then in the height of its popularity. 
The Journal had advertised these fea- 
tures very extensively. One spring, 
along in either 1912 or 1913, it com- 
pletely covered the city of Detroit and 
the suburban territory with 16-page book- 
lets reproducing “Mutt and Jeff,” and 
some of the other features. A few weeks 
later, it awoke one morning to find out 
that the News had taken these features 
away from it. The Journal attempted 
through the courts to stop the News 
from using them, but was unsuccessful 
Now, the whirligig of time puts the De- 
troit Times in the hands of Mr. Hearst, 
and he, in turn, has taken the features 
away from the News. 

Among those who were connected with 
the Detroit Journal in its early days are 
G. Ash. Tomlinson and Dan. Carroll. 
Mr. Carroll is now in the special agency 
business in New York, and Mr. Tomlin- 
son is the controlling factor of one of 
the biggest fleets of boats on the Great 
Lakes, ee ea 


haus Reorganizes 


The H. & J. Stevens Company, Grand 
Rapids, Mich., which is being incorpo- 
rated, has been formed to succeed the 
organization of Joe Stevens, Jr. Henry 
Stevens, formerly director of the adver- 
tising service department of the Robert 
Smith Company, Lansing, Mich., is presi- 
dent of the new company, and Joe Ste- 
vens, Jr., is secretary-treasurer. 


340 Tons of Newsprint a Day 


The St. Maurice Lumber Company of 
Three Rivers, Canada, a subsidiary of 
the International Paper Company, will 
commence to operate its fourth paper 
machine early in July, thus giving the 
mill a daily capacity of approximately 
340 tons of newsprint. 
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the most influential newspaper in Japan. 
Jiji’s readers are the Nation’s 
political, commercial. 


The Jiji carries more advertising from abroad 
than any other newspaper in Japan. 


The Jiji leads in the field of foreign advertis- 
ing because its readers are Japanese who de- 


mand and can pay for quality in merchandise. 


Another fact that investigation proves: 





“In Japan, the Buyers Read THE JijI” 





For more facts, address: Foreign Service Bureau 


THE JIJI SHIMPO 


Tokyo, Japan 





Cables: Morning 
“Jiji Tokyo,” and Evening 
Bentley Code Editions 
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An Historic Book for Journalists and News- 
paper Men—the Complete Story of the Great 
Press Congress of the World, October, 1921. 


“THE PRESS CONGRESS OF 
THE WORLD IN HAWAII” 


Edited by Dean Williams, School of Journalism, University of Missouri, President of the Congress. 
About 600 pages (300,000 words). Cloth binding, with title gold stamped. Price $5 Post Free. 








HIS volume is a full and complete record of the historic procedings of the Press Congress of the 

World, held in Hawaii in October, 1921. At this Congress, representatives of the Press from 
all quarters of thé globe attended and discussed frankly their own problems and questions common 
to all newspaper interests. This book reports all the discussions, but in many other ways also makes 
such an appeal by reason of its intimate approach to the production of newspapers that it is emphat- 
ically a work to be owned, for reference, and prized by every newspaper man. 


As only a limited edition will be available, orders should be placed at once. 


“The Press Congress of the World in Hawaii’ is 
edited by Dean Walter Williams, Director of the Fac- 
ulty of Journalism of the University of Missouri, who 
was President of th. Congress, and is produced under 
the direction of the Governing Committee of the Con- 


oTess 


treated questions of immediate and permanent value 
to all interested in journalism. 


Notable addresses and papers, with messages from 
journalists in many countries, will describe press con- 
ditions in every quarter of the globe. This feature of 
the volume will be found of high value to every stud- 


[t will be beautifully printed and bound—an example net of journalism, and to every student of world af- 


# the highest developments in typography, print, and 


binding. 


It will be profusely illustrated with special photo- 
graphs of President Harding (Hon. President of the 
Press Congress), Congress Officers, and Delegates, 
ind scenes in the Hawaiian Islands taken during the 


Coneress. 


The literary contents will include a Foreword by 


the President of the United States, and a special mes- 
save to the Congress dealing with the interest and ob- 
ligation of the press of the world in international af 
fairs—a foreword not heretofore published. This 


ontribution by President Harding is one that will 
probably be quoted throughout the world for its im- 
portance and significance. 

(he proceedings of the Congress will be given in 
ull, as stenographically reported, and herein are 


fairs, as well as to men and women engaged in the 
profession of journalism. 


The account of the visit of the Press Congress dele- 
gates and their Island trip is written by Howard D. 
Case, of Honglulu, and is a fascinating chapter of Ha- 
waiian scenes and conditions, as interesting to those 
who know Hawaii only by repute as to those who have 
seen its beauties for themselves. 


The book will contain approximately 600 pages 
(size 9 by 6 in.) of 300,000 words—in all a unique 
record of a unique Congress, a book that should find 
an honored place in the library of every newspaper- 
man and woman in the country. It is part of the 
history of journalism. 


Price $5.00, post free. Orders should be sent at 


once. It is hoped that the book will be ready during 
\ugust. 





To MR. JAMES WRIGHT BROWN (Secty.-Treas). 
1117, World Building, New York City, U.S. A. 


PLAINLY Address 





Enelosod remittance money order for $5.00. Please send, postage prepaid, as soon as ready, one copy of the 


book, “THE PRESS CONGRESS OF THE WORLD IN HAWAII,” addressed as below: 


PLEASE WRITE Name ee ee ee 


yet od eee od Os i a ee a SS ree Tree 


ORDER FORM. 
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CITY, COUNTRY, SUBURBAN, BULK, NET PAID AND UNPAID, 
AS SHOWN BY A. B. C. REPORTS 


Complete List of Daily Newspaper Members of the Audit Bureau of Circulations With an Analysis of 
Each Paper’s Circulation as Given on Page 1 of Its Report to the Bureau 
for the Six Months Ending April 1, 1922. 








kK’ ENING newspapers of the United the A. B. C. is 90 per cent of the total crease of two since October 1, 1921, and 12 more than in April, 1921 The 299 
4 States to the net number of 35 Sunday circulation. of one since April 1, 1921. There are American-English language Sunday pa- 
were recruited to the ranks of the Audit Increases noted in the boxes on this listed 233 English language morning pa- pers represent a gain of six since Octo- 
Bureau of Circulations between October P@g¢ and the summaries and detailed pers of the United States, a decrease of ber and eight since April 
1, 1921, and April 1, 192 22? As a result, Statements on the following pages are one since October and of three since Six Canadian Sunday papers are two 
the total daily average net paid circula- evenly distributed among city, suburban April, 1921. Canadian morning papers more than were audited in Octob ind 
tion of this class pabe from 13,054,884 and country readers both for daily and listed total 22, a gain of one over the in April of last year 
copies for the six months ending October Sunday. two previous tabulations. Two fort ign The nine foreign language Sunday 
1 to 14,993,568 for the six months ending Averages for the past three years for language morning papers have dropped newspapers are the same as those audited 
\pril 1, an increase of almost 2,000,000 each of the three recognized major out since the October listing, but the last October and two more than were 
copies daily. , classes of circulation are maintained in present total of five is one greater than listed for April, 1921 
Morning newspapers of the United the present statistics, as follows in April, 1921 ’ Changes in the papers listed since last 
isthe shail me teak’ neta of cna-ah Morning—City circulation, 54 per cent; Six hundred and three evening papers October, as ne ted in a comparison of the 
the A. B, C. roster, but the average daily suburban circulation, 19 per cent; coun of all classes in the United States and summaries on the next pages with those 
net paid circulation grew from 9,135,854 circulation, 26 per cent. _ Canada appear in the tables, a gain of 35 on pages 60 and 61 of Epitor & Pus- 
copies to 9,274,701 during the six months Evening—City circulation, 67 per cent; since October and of 41 since April. The LISHER INTERN ATION Al YeAR Book (issue 
Six Sund Pe “p suburban circulation, 17 per cent; coun- American-[English language contingent of of January 28, 1922), are 
six Sunday newspapers were added and try circulation, 15 per cent. these papers now numbers 540, a gain of \labama—One evening paper added 
the total Sunday net paid circulation rose Sunday—City circulation, 51 per cent; 30 since October and of 35 since April California—One morning, two evening 
Hy 5 ale meal mote plas pgp ee 17,- suburban circulation, 16 per cent; coun- The present tabulation is the first to in- and one Sunday papers added 
matt fac ell i é on. try circulation, 32 per cent. clude the audits of the Philadelphia Bul Colorado—One Sunday paper added 
These are the outstanding features of These percentages are based on the net letin, the Newark News and the Scripps- Connecticut—One evening paper less. 
the semi-annual tabulation of A. B. C. paid circulation, which includes bulk McRae list, which were added to the District of Columbia—One Sunday pa- 
daily newspaper audits presented in the sales. The latter average about 1 per A. B. C. roster late last year. per less 
following pages, with the fact also that cent or less of the total net paid. Ar- Canadian evening papers to the total Florida—One Sunday paper added. 
the total morning and evening circulation rears, service copies and unpaid circula- of 55 are on the list, three more than in Illinois—One evening paper added 
now bearing the A. B. C. hallmark is tion show slight increases, which are in October and four more than in April, Indiana—One morning, six evening and 
24,268,269 copies daily of United States proportion to the gains in the net paid 1921. Foreign language papers in the three Sunday papers added. 
[english language newspapers, or 83 per and its subsidiary columns. evening field have eight representatives, lowa—One morning paper less 
cent of the entire morning and evening Morning papers, including English and a gain of two since October and April. Kansas—One evening and one Sunday 
circulation of the country. Sunday cir- foreign language papers of the United Records are given of 314 Sunday news- paper added 
culation of 17,838,357 copies audited by States and Canada, number 260, a de- papers, eight more than in October and (Continued on Page 24) 





Average Net Paid and Total Circulations of All A. B. C. Average Net Paid and Total Circulation of All A. B. C. 
inet 1 as of October 1, 1921 Newspapers as of October 1, 1921 





Distribution 62 Morning 568 Evening 830 Total M. & E. 306 Sunday ae riper on ene Taree 
City Circulation... 5,345,242 9.620.888 14,966,130 8,726,661 City Circulation... 5,112,356 9,711, 212 14,823,568 8,850,455 
Suburban ...... ‘ 1,898,468 2,415,851 4.314.319 2.958.506 Suburban eres 1,862,426 2,371,455 4,233,881 2,835,624 
Cousttry . 0.6504. 2,577,598 2,269,912 4,847,510 5,869,512 Country .......... 2,561,862 2,241,647 4,803,509 5,580,924 

a A ian 8.323 21.195 29 518 "11.202 Bulk ; Fe 9,795 22.870 32,665 10,387 
Net Paid ...... 9,886,389 14,369,298 24,255,687 17,626,571 ETB: 066: 9,572,260 14,385,124 23,957,384 17,277,390 
Arrears, Service, | » » ™ \rrears, Service, | 1g 506 212 N00 51)? 605 m0) 772 

Unpaid 4 210,314 329,102 539,416 252,341 Unpaid _ ays a 6aids — 
Total Pisiitiaiian:, 10,096,703 14,698,400 24,795,103 17,878,912 Total Circulation. 9,761,856 14,698,223 24,460,079 17,498,162 


Gineciations of U. 5. A B: C. Delite Circulations of U. S. A. B. C. Dailies 


Distribution 1 Evening 741 Total M. & | lS 

; Distributi n 34 Mornin 10 Evening 744 Total M.& E. 293 Sunday Citv Circulation. + 790.137 8.880.451 13,670,588 8 321,306 
City Circulation. . 4,979,901 8,800,644 13,780,545 8,257,205 Suburban 1,752,588 2.207.513 3,960,101 2.759.719 
SUDGrOAH 6c. 6« 1,776,297 2,253,989 4,030,286 2'277. 529 Country 20 O63 1.921.428 $ 23] 39] 5 363.711 
RXNEY” i 24:9is 50.0) 2,314,774 1,937 962 4,252,736 5,647,520 Bull ; 9,541 1? 035 31,576 10,335 
eee 8,12 (). 537 2g 243 af ae ; ye ’ 
Bull eee 8,124 20,537 28,661 11,843 Net Paid ...... 8,888,050 13,069,367 21,957,417 16,455,070 
et Feb 2. «s,s 9,135,854 13,054,584 22,190,438 16,794,097 hs csciaendees < Rianedlatin: “2 i 

Guava  Satois Os J _ wry . , 157.993 252 563 116.556 209.012 
\rrear , Service, | 173.713 274.130 447 843 238,583 Unpaid tree / 

Unpaid \ 


‘ we Total Circulation. 9,046,043 13,327,930 22,373,973 16,664,082 
Total Circulation. 9,309,567 13,328,714 22,638,281 17,032,680 


Circulations of Canadian A. B. C. Dailies Circulations of Canadian A. B. C. Dailies 


Distributier 1 Morr Eve Total M. & I £ Sins 
Distributicn 1 Morning Evening 73 Total M. & E. + Sunday ity Circulation... 152.965 655.664 208.629 165.922 
City Circulation... 183,72( 650,786 834,506 165,230 Suburban . , 90.431 148. 688 239.119 39,77 
UDUMIAT aise eas. 97 a1 147,285 244,496 41232 Country Beye 171,820 252,799 424.619 53,54! 
Co: 175,591 266,551 442 142 51,885 Bulk . 254 R35 1.089 53? 
sulk 35 52 37 ; 
Bulk ......+.-- . 18° 652 837 28 Sek Wat wasn 415,470 1,057,986 1,473,456 259,296 
a eae 456,707 1,065,274 1,521,981 258,375 Ressare Seovice } aaa 
nme SN serie sigh Drennan 29.314 49.537 78,851 5,278 
a 30,396 50,066 80,462 3,848 Unpaid 
npaid ...... Total Circulation. 444,784 1,107,523 1,552,307 264,574 
Total Circulation. 487,103 1,115,340 1,602,443 262,223 


i i ign L A. B. C. Daili 
Circulations of Foreign Language A. B. C. Dailies Circulations of Foreign Language wr 


Distribution ‘Morning 6 Evening Total M. & FE. 7 Sunday 
a Distritati n 7 Morning ¢ Evening 13 T tal M. & E. § Sunday City Circulation. . 169.254 175.097 344.351 363,227 
City Circulation... 181,621 169,458 351,079 364,226 Suburban ... ise 19.407 15.254 4.661 36,132 
Suburban ........ 24,960 14,577 39,537 39,745 Country Seer. 80,079 67,426 147,499 163,665 
KANE ass Gdich civ 87,233 65,399 152,632 170,107 eer is ces ' a: : err we 
> - ’ ? 
Bulk ....+.+-4+++. 14 6 20 4] Met Pall ..<..: 268,740 257,771 526,511 563,024 
| rere 293,828 249,440 543,268 574,099 hoves Service. os hs 
Reais Melaeley rrears, Service, 2.229 4.999 7 288 6.482 
d ne ervice, 6,205 4.906 11,111 9.910 Unpaid 
npaid ....-. Total Circulation. 271,029 262,770 533,799 569,506 


Total Ci:culation. 300,033 254,346 554,379 584,009 
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AUDIT BUREAU OF CIRCULATIONS TOTALS FOR THE UNITED STATES AND CANADA 








Average Net Paid and Total Circulations of All A. B. C. 
Newspapers as of April 1, 1922 


— 


Distributior 260 Morning 603 Evening 863 Total M.& E. 314 Sunday 
City Circulation... 


5,372,373 11,104,258 «16,476,631 ~—=—«-9,479,817 
Suburban ........ 1,917,839 2,808,804 4,726,643 3,110,777 
Geentry: ...0.0... 2549308 2.478.874 5.028272  6,052.701 
Rome teens 11.723 25,117 36,840 16.415 
*Net Paid ..... 9,906,603* 16,532,010* 26,438,613* 18,659,710 
— gna 216,279 381,585 597,864 271,923 
npaid® ..sa6 
Total Circulation. 10,122,882 16,913,595 27,036,477 18,931,633 


*NOTE—The net paid total circulation includes 55,270 morning, 
114,957 evening, and 170,227 total morning and evening, not dis- 
tributed under city, suburban, country or bulk headings. These figures 
represent the combined circulation of the American Tribune, Dubuque, 
la.; The Commercial, Journal of Commerce, Daily News-Record 
and Women’s Wear, New York; The Metal Trade, Cleveland; 
and the Standard, Montreal, P. Q., Canada. 


Circulations of All U. S. English-Language A. B. C. 
Dailies 


Distribution 233 Morning 540 Evening 773 Total M.& E. 299 Sunday 


City Circulation... 5,095,504 10,139,831 «15,235,425 —- 8,952,206 
Suburban 1,804,135 2,640,702 4,444,837 3,031,960 
Comitty ......... 2'308' 2'148'508 4457188 5,838.130 
RTS 11,022 23/882 34.904 16,241 
+Net Paid ..... 9,274,701+ 14,993,568} 24,268,269} 17,838,537} 
A Siew ‘erin 179,989 324,251 504,240 259,245 
npaic 
Total Circulation. 9,454,690 15,317,819 24,772,509 18,097,782 


+The net paid and total circulations includes 55,270 morning 
and 40,645 evening and 95,915 total morning and evening not dis- 
tributed under city, suburban, country, or bulk headings. These 
figures represent the combined circulation of the American Tribune, 
Dubuque, Ia.; The Commercial, Journal of Commerce, Daily News- 


Record and Women’s Wear, New York; and the Metal Trade, 
Cleveland. 


Circulations of Canadian A. B. C. Dailies 


T)istribution 22 Morning 55 Evening 77 Total M.& E. 6 Sunday 
City Circulation... 186,174 700,213 886,387 165,153 
Suburban 92,892 151,168 244,060 40,813 
ee eee 181,865 239,275 421,140 47,741 
RS ee are 568 1,229 1,797 62 
tNet Paid ..... 461,499% 1,166,197 1,627,696%¢ 253,769 
a's Pah 31,682 51,504 83,186 4,302 
Total Circulation. 493,181 1,217,701 1,710,882 258,071 


tThe net paid and total circulation wcludes 74,312 evening and 
) morning and evening, not distributed under city, suburban, 
untry, or bulk headings. This figure represents the circulation of 
the Montreal Standard. 


Circulations of Foreign Language A. B. C. Dailies 


Tierrttust 


n 5 Merning & Evening 13 Total M.& FE. 9 Sunday 
City Circulation... 90,605 264,214 354.819 362,458 
Suburban ..... 20,812 16,934 37,746 38,004 
entity. <.otss<% 58,853 91,091 149,944 166,830 
eK. 5. cesuacicea es 133 6 139 112 
Net Paid ..... 170,403 372,245 542,648 567,404 
A ee. Service, ) 4.608 5,830 10.438 8 376 

npaid iso} 

Total Circulation. 175,011 378,075 553,086 575,780 











ANALYSIS OF A. B. C. REPORTS 





Ohio—Seven evening papers added. 


OF APRIL 1, 1922 Oregon—One evening paper added. 


(Continued from Page 23) 
added. 





Massachusetts — One 
added. 


New 
evening paper added. 
two evening papers added. 


and one Sunday paper less. 


evening paper 

Michigan—One evening paper added. 

Missouri—One Sunday paper added. 
Jersey—One morning and one 


added. 


CANADA 
New York—One morning paper less, 
paper added. 


North Carolina—Two evening papers ForeEIGN LANGUAGE PAPERS 


Oklahoma—One evening paper added. 


Pennsylvania—One morning paper less, 
five evening papers and one Sunday paper 


Tennessee—One evening paper added. 
Texas—One morning paper and one 
Sunday paper less, one evening paper 
Virginia—One evening paper added. 
Ontario—Two evening papers added. 


Quebec—One morning and one evening 


Illinois—One morning paper less, one 


evening paper added. 

New York—One morning paper less, 
one evening paper added. 

The figures given in this tabulation, 
summaries and explanation are based on 
those which appear on the front pages of 
A. B. C. audits and publishers’ state- 
ments to the A. B. C. They are valuable 
in that they demonstrate conclusively that 
newspaper circulation is concentrated 
where it will be of most service to the 
advertiser—in the city of publication and 
the daily trading area surrounding it. 
The country circulation, much of which 
is also in the daily trading area and the 
remainder largely within a radius per- 
mitting of frequent visits to the trading 
center, is a small part of the total net 
paid circulation, but is by no means 
negligible. Advertisers who want defi- 
nite information as to the placing of cir- 
culation outside of the city of publication 
will find it on the inside pages of A. B.C. 
reports, with other relevant data as to 
how the circulation was secured and main- 
tained, which will be of the greatest value 





in preparing lists for a campaign, 

Epitor & PusBLisHer shares with the 
executives of the Audit Bureau of Cir- 
culations the belief that space-buyers 
should give every moment possible to 
study of the detailed audit sheets of the 
A. B. C. newspapers in the preparation 
of advertising campaigns. 

The following tabulation is the only 
one of its kind published and will save 
the advertiser and his agent valuable time 
in preliminary sketching of his market 
and the newspapers to be used in cover- 
ing it, but its components are only num- 
bers, with their advantages and their 
drawbacks. 

The character of the newspapers to be 
used can be deduced from the A. B. C. 
audit sheet data, in addition to the con- 
clusion that is forced upon careful read- 
ers of the condensed tables that follow— 
that the only advertising blanket that will 
cover North American markets is to be 
found in the daily newspapers of the 
United States and Canada, and in no 
other medium. 








A. B. C. SUMMARY—MORNING, EVENING AND 
SUNDAY—BY STATES 














Number 
of Total Total 
Papers City Suburban 
Alabama— Morning 3 28,140 16,384 
ape STE OTe 6 69,469 22,447 
WEOEE  vasansaadauns 9 97,609 38,831 
a, ee a 5 76,567 37,012 
Arizona—Morning .... 2 10,943 5,720 
Evening 2 7,267 3,916 
Total 4 18,210 9,636 
Sunday 8 14,415 6,580 
Arkansas— Morning 3 16,658 3,886 
Ae 2 14,208 3,925 
WEE gesaenencedese 4 30,866 7,811 
eee ee ee 4 33,596 8,294 
California—Morning . 13 281,991 153,454 
to, eee F 24 488,572 140,522 
MUM seu sbbudauee 37 770,563 293,976 
ee ee 14 499,936 247,909 
Colorado—Morning ... 4 27,972 4,528 
cee. rE eS 5 96,528 8,174 
eee 9 124,500 12,702 
RI re 6 125,341 14,831 
Connecticut—Morning. 5 47,519 22, £32 
MOGMEDS ..<-n0xeteenad 10 1,453 32,025 
WE *icveshnoosend d 15 153,972 54,857 
ee See 3 43,140 25,637 
Delaware—Morning .. 1 6,201 1,231 
Rvemiag s<cscscececs 2 22,856 6,426 
WORE - wcddnacteanue 3 29,057 7,657 
DE sc xcineseoass 1 12,004 1,383 
District of Columbia— 
Morning , aay 2 91,276 7,022 
te) er eee 2 136,201 11,143 
WE Fok vusbactases 4 227,477 18,165 
RN. bins Su tenant 4 203,401 24,938 
Florida—Morning .... 5 40,072 16,341 
4h ee 4 32,358 8,527 
Pe CerT Tree 9 72,430 24,868 
 \.cwasnnenuas 6 53,938 23,042 
Georgia—Morning .. 6 54,903 34,058 
a) ar 7 89,800 42,800 
WL. «bdebsanen vets 13 144,703 76,858 
DOR sc évccnsssece 11 140,901 80,897 
Idaho—Morning ...... 1 8,980 5.007 
aa MOOT eee 2 2,551 oe 
EL. oS acnes eas des 3 6,531 7,286 
BUMERF ccccbicuinse 1 4,441 4,617 
Illinois—Morning ..... 10 590,538 150,178 
DE Ss-endavasis 46 887,590 186,735 
WN bobs ntc wiv dee 56 1,478,128 336,913 
DS ndcnisiocon 17 833,490 227,873 
Indiana—Morning .... 13 91,450 101,736 
a eee 27 259,028 107,164 
WEL. . sientredanen 40 350,478 208,900 
I at 176,882 104,589 
lowa—Morning ....... 5 24,005 26,671 
th... MerPerT ree 27 195,353 128,726 
eee 32 219,358 155,397 
CURES Siciccccnces 10 103,582 71,421 
Karsas-—Morning .... 3 32,544 32,582 
i OO ee 13 73,325 42,458 
Total Saddshden ae 105,869 75,040 
GOA kcacctcczeve 7 76,676 59,270 
Kentucky—Morning 5 53,140 17,241 
gee & 6 83,415 15,948 
ae reeks Ue 136,555 33,189 
DO oh esdbeuccks 8 98,584 25,621 
Lonisiana —Morning 2 55, O28 549 
a Cee 3 86,005 346 
a, WELT CELE 5 141,033 895 
Beaker. <cccccccscee 4 163,550 549 
Maine—Morning ‘ 3 18,395 17.112 
Evening ...... re 2 22,299 10,293 
Pe ctaaky snmeckate 5 41,694 27,405 
ee Tere 1 14,412 5,942 





Total 
Total Arrears Total 
Total Bulk Net Paid Service & Dis- 
Country Sale Inc, Bulk Unpaid tribution 
16,278 27 60,829 5,498 66,327 
20,700 198 112,814 TA17 119,931 
36,978 225 173,643 12,615 186,258 
44,595 543 158,717 8,254 166,971 
2,000 50 18,713 584 19,297 
1,221 VW 12,448 334 12,782 
3,221 94 $1,161 918 32,079 
2,566 332 23,893 840 24,733 
31,411 10 51,965 1,678 53,643 
11,080 17 29,180 R52 80,082 
42,441 27 $1,145 2,530 83,675 
55,265 175 97,330 2,784 100,114 
123,667 706 559,818 9,198 569.016 
64,253 1,629 694,976 16,223 711,199 
187,920 2,835 1,254,794 25,421 1,280,215 
255,637 1,309 1,004,791 11,745 1,016,536 
13,591 424 46,515 2,418 48,933 
77,966 316 182,984 3,215 186,199 
91,557 740 229,499 5,633 235,132 
139,946 1,192 281,310 4,404 285,714 
6,427 66 76,844 2,080 78,924 
5,187 5 143,760 3,466 147.226 
11,614 161 220,604 5,546 226,150 
6,056 161 74,994 1,135 76,129 
817 4 8,253 448 8,701 
2,305 20 $1,617 1,184 32.801 
3,122 34 39,870 1,632 41,502 
384 ll 13,782 349 14,131 
14.447 aad 112,745 702 113,447 
8,306 43 156,089 2,199 158,288 
22,753 439 268,834 2,901 271,735 
90,711 163 319,213 2,571 321,784 
16,705 357 73,475 2,758 76,223 
5,144 258 46,287 1,982 48 268 
21,849 615 119,762 4,740 124,502 
21,846 980 99,806 3,670 103,476 
23,688 103 112,752 5,082 117.834 
31,488 7 164,095 5,781 169.876 
55,176 110 276,847 10,863 287,710 
141,266 40 363,104 11,742 374,846 
5,454 2 14,491 364 14,855 
278 ‘% 5,060 1,229 6,289 
5,732 2 19,551 1,593 21,144 
5,896 4 14,958 375 15,333 
247,630 624 988,970 8,577 997,547 
121,919 6,704 1,202,948 25,505 1,228 453 
369,549 7,328 2,191,918 34,082 2,226,000 
694,653 678 1,756,694 14,685 1,771,379 
42.019 433 235,688 4,929 
43,214 555 409,961 8,596 
85,233 988 645,599 13,525 
43,098 573 $25,142 6,664 
74,514 78 125,268 2,022 
108,092 496 444,455 19,112 
182,606 574 569,723 21,134 
107,074 354 282,431 8,226 
37,937 3 103,097 3,070 106,167 
25,226 182 141,291 6,116 147,407 
€3, 263 216 244,388 9,186 253,574 
56,049 248 192,243 7,951 200,194 
47,156 918 118,455 1,346 119,801 
25,925 151 125,439 2,138 127,577 
73,081 1,069 243,894 3,484 247,378 
49,588 156 173,949 2,622 176,571 
43,449 69 99,095 1,441 100,536 
37,086 13 123,450 8,875 127.3225 
80,535 82 222,545 5,316 227,861 
121,003 111 285,213 4,313 289,526 
5,200 13 40,720 2,719 43,439 
4,002 115 87,799 1,302 39.101 
9,292 128 78,519 4,021 82,540 
5,581 $1 25,966 463 26,429 
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25 
Total Total 
Number Total Arrears Total Number Total Arrears Total 
of Total Total Total Bulk Net Paid Service& Dis- of Total Total Total Bulk Net Paid Service & Dis- 
Papers City Suburban Country Sale Inc. Bulk Unpaid tribution Papers City Suburban Country Sale Inc, Bulk Unpaid tribution 

Maryland—Morning .. 3 125,521 18,076 35,934 391 179,922 ‘. 280 184,202 Wiretin ERG ica tae) eee”. =e as teense ve rT , xa 
Bveming «ows cesses 3 208,123 9,502 13,700 92 226,417 ,281 230,608 BNE Secdacodsane 2 7,309 790 2,746 4 10,849 1,400 12,249 
WED Senectaceecees 6 328,644 27,578 49,634 483 406,339 8 561 414,900 Beta) ..ccccccescess 2 7,309 790 2,746 4 10,849 1,400 12,249 
Bumday ...ccccccisee 3 279,682 18,919 43,459 53 $42,113 4,774 346,887 Sunday ........ ime dat) Mancdae Faaeste,) ocebee ésce ewed sees ‘ , 

Massachusetts—Morning 8 853,328 121,633 219,533 91 694,585 4,073 698 ,658 
eG sis eeeanen 26 631,215 152,678 115,519 371 899,783 9,795 909.578 

2 eee 84 ‘bed.s4a ard.ai1 885,002 402 1,504,968 19,808 1,608.29 | A B.C, CANADIAN SUMMARY—MORNING, EVENING, 
Se a eee rey 9 589,654 254,922 549,32 0 1,394,18 ¢ 399, , 

Michigan—-Morning .. 1 82,841 13,742 29,121 ae 25,7 1,348 127,052 SUNDA Y—BY PROVINCES 
COWIE. goss 6 wxsee 21 502,869 149,845 81,756 694 35 9,480 744,644 ili —_ 
| Rp epee 22 585,710 163,587 110,877 694 860,868 10,828 871,696 , 
a Ee 7 01,904 87,608 105,887 148 495,547 3,558 499,105 | Alberta—Morning .... 2 11,847 8,827 1,206 3 024 24,007 

Evening ........ bee 33,560 17,724 2,252 49 2,79 56,375 

Minnesota—Morning .. 3 91,684 16,524 45,170 58 «153,431 2,221 «155,652 Sek  @ 45407 26551 .3 458 52 5 5,818 81'286 
Pn err 10 246,395 33,660 193,117 4,074 477,246 6,876 484,122 Sunday a aes 34 
WE asées cececeeas 13 338,079 50,184 238,287 4,127 630,677 9,097 ees: ee rise. | : 

BORERF ci ccccccccee 5 227,627 32,287 218,058 196 478,168 7,827 485,995 British Columbia— ‘ ‘a 
Morning ........ 3 20,183 9,537 6,200 3,446 », O 

Mississippi—Morning . 1 2,190 1,426 871 70 4,557 1,798 ~ eo a 1 #2 24605 328 90108. 4°172 14 280 
Evening ......... a 10,330 5,143 2,220 52 17,745 989 a 7 61.400 «34.142 399 126308 7618 133926 
Re et 4 12,520 6,569 3,091 122 22,302 2,787 — ...... 2 27011 103800 3 45.486  3°397 48,813 
NEE esikcccdcanee 3 9,276 6,658 2,397 75 18,406 2,918 

. F ~ =. . - Manitoba—Morning ... 1 8,022 299 12 23,58 479 24,064 

Missouri—Morning .... 6 261,456 62,895 170,322 283 494,956 6,538 501,494 Evening ..... ~~ Ce ‘1.867 2.169 32 84.294 918 85,212 
Te 13 498,924 81,170 192,258 675 773,027 10,438 783,465 eek 3 59,889 2.468 : “4 107.879 1,397 109,276 
MR 0p iss iusneins 19 760,880 144,065 362,580 958 1,267,983 16,976 1,284,959 jae... ae = be 
| POPPE T Te Te ll 566,394 106,757 469,436 1,604 1,144,191 10,129 1,154,320 

New B ick— 

Montana—Morning ... 5 19,542 10,318 — 10,922 62 40,844 3,847 44,691 po te ee 4.249 Re 10,372 8 1,902 17,131 
Evening .........+.. 5 16,663 2,555 3,490 171 22,879 2,593 25,472 WEEE ccc ctexcvess. 13,538 cccece 1,694 : 754 15,986 
MOND: dives wiadadane 10 36,205 «= «12,878 «= «14,412 233 63,723 6,440 70,163 —a 2 18387 |... 19,066 3 2,656 $3,117 
| ER ey 5 29,014 13,101 18,966 104 61,185 4,917 66,102 ow rec a iy ie MEO oe ate eae Bn 

Nebraska—Morning ... 3 20,010 17,629 65,712 254 103,605 1,540 105,145 Nova Scotia—Morning. 3 7,033 976 18,871 34 26,914 2,949 29,863 
Evening ........ ch 9 109,188 28,977 67,279 439 205,883 6,070 211,953 Evening . we 3 15,758 563 9,862 2 26,185 2,702 28,887 
ENE coccecccencesc 12 129,198 46,606 132,991 693 309,488 7,610 317,098 os 6 22,791 1,539 28,733 36 53,099 5,651 58,750 
Gunday .......ces0. 5 105,490 31,404 122,267 263 259,424 9,045 268,469 Sunday ....... Se) oe A Peek ee peas ee 

NMevada—Morming 2.0.5 «2 = cesses ceovcse ceecce eves aéeaes eccee 8 = ese see Ontario—Morning .... 6 91,067 62,959 103,792 79 257,897 10,938 268,835 
Evening ..........+. 1 2,963 951 1,724 11 5,649 162 5,811 EM oe on 316,508 55,977 44,608 676 417,854 17,835 435,689 
Total ...+++ssseeees 1 2,968 951 1,724 ll 5,649 162 5,811 WOM ce tecdexduuus 31 407,570 118,986 148,490 755 675,751 28,773 704,524 
Sunday ......++..+ oe wees c6uess ~ eeeees ees 8 =e bee econs 8 §=—-_—ss- eww eee GY Ei osdte anaes 2 138,142 30,513 39,569 59 208,283 975 209,258 

New Hampshire--Morning 2 2,346 5,330 8,045 36 15,757 796 16,553 Prince Edward Island— 

SET 15,405 1,476 52% 74 17,484 615 18,099 Morning .. MS tae 1 RAR ~ 6.415 1 7,274 981 8.25 
MO Stak ai ates cag 4 17,751 6,806 8,574 110 $3,241 1,411 34,652 Giaiedl.. ....<cclas 1 158 he 790 .... 1248 163 1711 
Sunday ...cccsiscce ccd, “ReRREE! Cabeeee: ~ Satrns “ete <dtece isvee § wénece Sapa eyepeege to 1,316 ‘ 7,205 1 8,522 1,444 9,966 

New Jersey—Morning. 3 46,330 1,896 356 1,654 60,712 Sunday ......+++++. ‘ seewe seue® eeneme cose : ‘ <<. sabes 
BVOMINE .ccccccccecs 17 310,321 23,993 183 7,453 425,178 Quebec—Morning ..... 3 1,637 13,341 430 51,920 6,662 58,582 
Botal wscccccccveces 20 356,651 25,889 539 476, 783 9,107 485,890 0 ES CS ee 10 207, 29,919 118,789 132 430,388 19,515 449.908 
Sunday ...--....... 5 = 88,878 5,609 69 = 128, 122 WOME dS vudaxen ost 13 243,748 31,556 192,180 562 482,808 26,177 508,485 

New York—Morning . 24 1,528,161 2,564 2,199,954 Sunday .....+e+eres ee seeeee tees . .* 
Evening .....-.++0++ 50 «1,920,990 . 22 5 453 Saskatchewan— Ri 
etal nccccccccccees 74 3,449,151 692,727 413,869 3,017 Morning 2 5,808 8,657 6,137 20,597 1,301 21,898 
GN eine s8seens 18 1,981,017 605,886 1,042,091 2,669 eras $ 2076 20-211 7006 10 17303 «2351 49.654 

North Carolina—-Morning 7 31,833 32,511 27,923 30 { Total cocccccooose 6 25,879 28,868 13,148 10 67,900 3,652 71,558 
MUOMEEE cc cccoccacce 4 22,433 10,576 3,082 10 26. O51 1,848 Sunday ‘ ‘ “ age 
BORE ccccccccccccce ll 54,266 43,087 30,955 40 128, 348 6,579 134, 927 _— = —- —=—= 
GOMER cccccscccece 9 48,295 41,693 34,782 107 124,877 5,750 130,627 

North Dakota—Morning 2 4,113 7,525 9,661 148 21,447 145 22,192 FOREIGN LANGUAGE A. B. C. DAILIES—BY STATES 
Evening .....csccceee 3 9,811 244 9,362 304 1,171 27,892 
Dotal .ccccccccccgee 5 13,924 14.769 19,023 452 1,916 50,084 meee — 
GERERF ccccccncccss 2 6,083 7,795 9,922 145 1,921 25,866 Iilinois—Morning ..... .. eace we es . +: m a1 

Evening see 2 54,148 5,575 25,740 P 85,458 825 §, 288 

Ohio—Morning ........ 9 148,268 69,688 53,869 542 3,342 275,700 sli 6.575 25.740 oe 85,458 825 86,283 
Evening ............ 49 855,778 267,362 200,760 1,069 28,044 1,357,789 + oa Reet ’ oa case Seas 8060 (785—C—(‘é SL 
GOED ccccccccsccccs 58 1,004,041 337,051 254,629 1,611 31,386 1,633,498 i y - . : 

Bumbag .scccccccsce 15 358,395 128,992 149,717 597 ‘637, "701 9,080 646,781 Massachusetts 

Oklahoma—Morning .. 5 43,979 16,124 52,649 304 113,056 3,135 116,191 oe eee a $451 499 ee ee Oe 4,988 4065 5,394 
oe ee 5 59,375 9,414 41,848 248 110,885 2,968 113,853 - sea ee ares 451 229 308 Roe 4.988 406 5 394 
aap 10 103,354 25,598 «94,407 552 223,941 6,103 280,044 | Total -----.----+--. a bungee — 
DAD . sccss cadences 6 65,603 22,092 69,570 431 157,696 5,567 163,263 ‘ y rier ’ , : 

Oregon—Morning ..... 2 38,765 13,768 31,564 868 84,965 2,252 a. oe et oo a ¥ ba 
ee eee s 106,688 29,284 44,479 420 180,871 3,979 124,850 Meeatus ....... ane a "3.001 574 no 1 4,295 299 1 404 
Beted eccccccscccce 10 145,453 43,052 76,043 1,288 265,836 6,231 272,067 Tot al saz aber 1 3.091 574 559 1 4.225 229 4,454 
Sunday ........+-+. 8 98,535 31,124 77,980 845 208,484 3,896 212,380 Sunday oa ees 2: i spe ws cows renee , = +3 

Pennsylvania—Morning 21 445,790 222,487 246,007 382 914,666 18,683 19 » Saal * = 1 90,605 20,812 58.853 133 170.408 4.608 
Evening .....+++++++ 8 945,139 337,282 116,143 1,560 1,400,124 29,836 1,429,960  eaeane peees 3 200,206 10,202 64,116... 274,524 4,059 
WE Karedes duacace 57 1,390,929 559,769 $62,150 1,942 2,314,790 48,519 2,363,309 Total tale nce Raps 8 290 811 31,014 122,969 133 444.927 8,667 
GemGay .cccccccsese 12 677,165 311,155 453,447 45 1,441,812 15,326 1,457,138 Sunday ..... irs 7 318,139 $4,052 141,505 112 493,808 7,651 501. 459 

Rhode Island—Morning 1 17,965 9,787 2,884 26 30,662 657 $1,319 . ae ee = > is 
Evening ...........+ 6 106,136 34,155 6,049 os 1aene «(see |6(fenore | Ste Rete aS aaa 5 ‘ose $11 2 861 
BOONE cecccccccecese 7 124,101 43,942 8,933 56 177,032 3,265 180,297 a 7 j : ° 9 354 368 5 3,050 311 3.361 
WN oi bcacencend 3 45,954 20,456 4,047 122 70,579 928 71,507 pe pianbraes Asia a — Pt ails %: sgn 

South Carolina—Morning 5 18,421 17,276 15,502 11 51,210 4,779 55089 a = — —_ . . —— —E 
Evening .......+s++. 4 25,520 8,502 4,768 6 38,886 3,291 42,177 — . — 

WORE sccccccesvacee 9 43,941 25,868 20,270 17 90,096 8,070 98,166 
Sunday ...--.--+-+-. 6 33458 17887 ese 113 73:04 4907 +7951 | TOTALS OF ALL UNITED STATES A. B. C. DAILIES 

South Dakota—Morning 1 1,739 2,013 713 sede 4,465 474 3 a —__—__- 
een 4 11,937 14,240 8,397 111 34,685 2.516 37,2 Total 
_ OST ERR eS eer 5 18,676 16,253 9,110 111 39,150 2,990 42,140 create 1,804,135 2,208,680 11,022 9,274,701 179,989 9,454,600 
ee eT error 1 2,033 2,907 i” eee 6,006 693 6,699 Seentnr 2.640.702 2.148.508 23,882 994 oF 

Tennessee—Morning... 4 72,589 41,662 48,056 .... 162,307 2,947 165,254 Total. TTS 15,235,425 oan aan ps ae aa 
Evening .......cseee 6 120,089 50,855 23,354 166 194,414 4,220 198,634 Sunagy ‘ yOUS, —e a aia oa onan 
Dotal ccccccccsccece 10 192,628 92,517 71,410 166 356,721 7,167 363,888 — . — 
Sunday .......+++-. 5 107,167 59,556 69,081 27 235,831 4,390 240,221 say 

Texae—Morsing ....-. 11 96,430 24.705 112877 st asa.aee sos 4.004 | TOTALS ALL FOREIGN LANGUAGE A. B. C. DAILIES 
a, re 13°: 170,867 26,955 112,469 281 310,572 7,262 317,834 
Botal .cccccccscesce 24 267,297 51,750 225,346 465 544,858 14.070 558,928 | —— 

Bunday .......see0- 17 214,884 42,053 270,075 293 527,305 11,844 539,149 Total 
ine 5 90. G05 20.812 58,855 if +. G08 75,011 

Utah—Morning ....... 1 16,128 370 18,214 13 3 1,005 ae : g 4.214 6 hy 91 091 6 72 5 1 830 378,075 
Bening ......cceee- 3 30,675 7,688 18,900 85 2,149 MVCRINE 12 354819 7 146 149 944 129 49 448° 10-438 53086 
Se ae 4 46,803 12,038 37,114 98 96.053 3.154 Total e 6Geans)40eeeee «3ensto|40112—=‘a ACTS CTENES 
DMs usc causes 3 47,803 12,296 48,792 264 109,155 2,577 111,732 Sunday .......-. nat doko ; ’ , ' 

Vermont—Morning 2 5,849 5,785 eo 5 19,760 952 Se cadena aa aes a geass ; ‘ a 
Evening .......-++++:. 1 2,289 3,330 O11 14 6,644 249 6,893 
a RAR Set 3 8,138 9,115 9,132 19 26,404 1,201 27,605 TOTALS OF CANADIAN A. B. C. DAILIES 
UMAR ceccccccccce ce 8 = seceee  eeeese  cacces Sten) Gennes Geese 8 = so ow owe a 

Virginia—Morning 7 42,785 22,668 27,793 27 3,273 462,454 95,727 | nea 
Evening ..... er 9 112,933 13,821 17,081 53 143,888 4,000 147,888 Mor ie 29 186.174 92,292 181.86 8 $01,499 1,682 193,181 
__ ge ARTES 16 155,718 18,489 44,874 80 287,161 6,454 243,615 rater te <3 fon aia «151168 «289,275 oa 166.197 51504 1.217701 
WEMEEE cvpacvessees 6 70,545 22,684 29,107 122 122,458 2,524 124,982 oe 77 S8GR87T «244060 «421.140 L797 «1.627.696 83.186 1,710,882 

te : 3 5S "813 47,741 2 2533, 760 $302 258 0T1 

Washington—Morning 5 57,990 29,475 29,604 345 117,414 3,358 120,772 Sunday aneen ( 40,81 { 

Evening ...... oe 156,652 47,924 33,629 177 288,382 6,613 244.995 —— al ee ————— 
Botal cccccccces ea 6. Je 214,642 77,399 63,233 522 355, 7196 9,971 365,767 
Sunday ......+« ae 148,112 56,287 73,884 512 278,795 7,300 286,095 GRAND TOTAL OF Al Al L A. B. & DAILY NEWSPAPERS 

West Virginia—Morning 4 19,528 19,697 10,053 56 49,284 2,831 52,165 ie ais . me cniestestaintaseapetecitininptiiaasitigtiansic immagini 
Evening ..........-+ 7 37,605 14,170 4,621 244 56,640 3,931 60,571 Total ae oy r 
+ on Re aeadetsisee % «Sener arte ASOT, «8S welo7e 8980 0,0e4 | Morning ........... 200 §,a72.73 Lorene 2.000.208 oases anaes. seaineee 
Sunday ......-+++++ 7 , , ’ , , , Rpntiiadt « «céccacccce: GME 22,2002 2,806 808 2 or 874 1 381, = ee 

WOMEN: oc ccccnd tance S63 16,476,63 .726, 643 28,272 7, 864 036, 

Wisconsin—Morning. .. 2 25,258 14,470 14,720 3 54,451 721 55.172 bans panpsseisbeiest +. a 8419 S17 31 10,777 6,052,701 18. 659° 7 710 271.923 18,931,683 
Evening ......+0++++ 21 215,986 96,726 55,427 562 368,701 11,871 380,572 § F . ceceseves 
Total .....-cccceees 23 241,244 111,196 70,147 565 423,152 12,592 435. 744 
Sunday .......++++- 6 131,140 65,813 91,241 41 288,235 3,836 
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$750,000." 
More Each Week 


The buying power of the 
readers of 


Che 
Birmingham News 


The South’s Greatest Newspaper 








has increased in the past year more 
than three-quarters of a million a 
week, due to a steadily improving 
industrial condition and a constantly 
growing circulation. 


The best ‘“‘buy’’ in The South 


is better than ever 


Average Net Paid Circulation For June, 1922, 
Daily Sunday 


64,618 70,428 


Which is more than twice that of any other newspaper in 
Alabama 


Che 
Birmingham News 


The South’s Greatest Newspaper 


Is the one dominant newspaper in 


Alabama 


Dominates In Circulation; Dominates In Advertising; 
Dominates In Reader Confidence. 


KELLY-SMITH COMPANY 


National Advertising Representatives 


New York Chicago 


A.B.C. Reports on City, Country, Suburban, Bulk, Net Paid, Arrears, Unpaid Copies, Etc. 








Total 
Key Total Arrears Total 
Let- Total Total Total Bulk Net Paid Service Distri- 
City Paper ter City Sub’ban Country Sale tnc.Bulk Unpaid bution 
Birmingham Age-Herald (b) 11,670 4,652 7,069 8 23,399 3,576 26,975 
Sun. Edition (m) 11,447 5,989 8,660 117 26,213 3,470 29,683 
News (r) 35,805 11,692 $1,547 109 59,153 1,080 60,233 
Sun. Edition (m) 35,477 13,057 = 15,202 322 64,058 1,053 65,111 
Post (r) 14,908 2,770 1,537 3 19,218 279 19,497 
Gadsden Journal (r) 1,346 1,728 yr 63 3.331 1,283 4,614 
Times-News (r) 1,920 994 2 2,987 2,773 5,760 

(12: months audit Sent 30, a 

Mobile News-Item (r) 9,398 806 10,392 243 = 10,635 
Register (b) $1,123 5,678 3,498 20,299 242 20,541 
Sun. Edition (m) 16,751 8,062 7,629 32,442 376 «=. 332, 818 
Montgomery Advertiser (b) 5,347 6,054 5,711 19 17,131 1,680 18,811 
Sun. Edition (m) 6,543 5,948 6,349 100 18,940 1,826 20,766 
Journal (r) 6,092 4,457 7,163 21 17,733 1,459 19,192 
Sun, Edition (m) 6,349 3,956 6,755 4 17,064 1,529 18,593 
Phoenix Ariz. Gazette (r) 4,244 3,263 849 44 8,400 176 8,576 
Ariz. Republic’n (b) 7,906 4,853 1,804 37 14,600 435 15,035 
Sun. Edition (m) 8,453 4,987 1,916 63 15,419 514 =15,933 
Tucson Arizona Star (d) 3,037 867 196 13 4, 3 149 4,262 
Sun. Edition (m) 3,198 882 216 258 4,5 147 4,701 
Citizen (r) 3,023 653 372 4,048 158 4,206 
Sun. Edition (m) 2,764 711 434 i 3,920 179 4,099 


Fort Smith Southwest Am. (d) 4,758 3,886 3,495 10 12,149 1,018 13,167 
Sun. Edition (m) 4,838 4,035 3.854 34 12,761 1,047 13,808 

(6 months stat. Sept. 30, 1921) 
Times-Record (t) 3,925 1,378 12 9,879 346 =: 10,225 


Sun. Edition (m) 4.623 4,259 2,324 10 = 41,216 476 = 11,692 
Little Rock Ark. Democrat (r) 9,644 


9,652 5 19,301 506 19,807 
Sun. Edition (m) 9,285 13,457 131 §=©22,873 «Sit 23,384 
Ark. Gazette (b) 11,900 27,916 39,816 660 40,476 
Sun. Edition (m) 14/850 35,630 50,480 750 51,230 
Bakersfield Californian (r) 4,800 2,740 350 43 7,933 352 8,285 
Echo (d) 1,955 1,615 257 5 3,832 290 4,122 
Sun. Edition (m) 2,414 1,661 259 i 4,335 481 4,816 
Chico Enterprise (r) 1,387 567 8! 2,035 381 2,416 
Eureka Humboldt Times (d) 1,954 1,744 728 2 426 382 4,808 
Sun. Edition (m) 2,096 1,783 771 4,650 428 5,078 
Fresno Herald (r) thie paper is an applicant for A. B. C. membership 
Republican (b) 10,334 1 3 f 862 30,016 
Sun. Edition (m) 11,092 10,740 8,622 77 30.531 865 31,396 
Grass Valley Union (d) 886 813 245 1,944 299 2,243 
Sun. Edition (m) 878 813 245 1,936 299 2,235 
Long Beach Press (r) $1,515 787 70 =12,372 326 = 12,698 
Sun. Edition (m) Sunday A. B. C. figures not available 
Telegram (r) 11,449 68 55 12,272 438 12,710 
Sun. Edition (m) Sunday A. B. C. figures not available 
Los Angeles Examiner (b) 69,725 29,374 27,866 68 127,033 913 127,946 


Sun. Edition (m)138,962 55,937 66,284 46 261,229 548 261.777 
(3 months stat. March 31, 1922) 


Erprese (r) 52,341 26,282 4,254 131 §©6©83,008 1,098 84,106 
(3 months stat. March 31, 1922 
Herald (r) 127,410 = 18,291 4,762 150,463 307 150,770 
(3 months stat. March 31, 1922) 
Times (b) 65,593 27,434 = 17,155 8 110,190 1,516 111,706 
Sun. Edition (m) 98,528 36,399 28,106 363 163,396 1,084 164,480 
(3 months stat. March 31, 1922) 
Modesto Herald (d) 955 2,352 185 3,492 432 3,924 
Sun. Edition (m) 1,064 2,354 188 3,606 453 4,059 
yews (r) 2,523 2,123 201 34 4,881 332 5,213 
Oakland Post-Enquirer (r) 20,739 11,619 623 116 33097 2,076 35,173 
(3 months stat. March 31, 1922) 
Tribune (vr) 41,774 4,950 4,933 119 $51,776 1,981 53,757 
Sun. Edition (m) 43,758 5,113 5,451 192 54,514 2,485 56,999 
Pasadena Post (r) 5,667 4,624 13 10,304 349 = 10,653 
> , . (3 months stat. March 31, 1922) 
aa (Post circulation in combination with the Los Angeles Express) 
Star-News (r) 13,720 896 57 =14,673 277.—s:14,950 
(3 months statm’t, March 31, 1922) ee 
Pomona Progress (r) 2,480 wwe. & = 3,149 257 3,406 
Riverside Press (r) 4,173 486 363 14 5,036 202 5,238 
Sacramento Bee (r) 16,275 10,118 13,076 39,469 575 40,044 
Star (r) 4.685 1,688 529 86 6,968 762 A 
8. Bernardino Sun (b) 3,437 2,283 530 14 6,264 315 6,579 
Sun. Edition (m) 3,553 2,334 537 8 6,432 315 6,747 
Telegram (r) 1,615 146 75 10 1,846 206 2,052 
San Diego Sun (r) 14,857, 1,138 = 1,770 152) s*17,917 778 =: 18,695 
Tribune (r) 14,270) 1,300)? 1,662? 63) 17,295) 440) 17,735) 
Union (b) 15,433§ 1,152§ §,753§ 418§ 18,7565 3445 19,1005 
Total Dally (e) 29,703 2,452 3,415 481 36,051 784 36,835 
Sun. Edition (m) 22,189 1,780 2,361 436 26,766 406 27,172 
San Francisco Bulletin (r) 38,643 21,046 15,597 158 75,444 1,860 77,304 
Call and Post (r) 54,451 28,278 10,942 395 94,067 1,421 95,488 
Chronicle (b) 33,912 28,102 23,523 131 §=©85,668 1,733 87,401 
Sun. Edition (m) 48,094 39,593 40,684 137 128,508 1,962 130,470 
Examiner (b) 66,565 42,122 41,870 150,557 1,168 151,725 
Sun. Edition (m)115,426 83,134 100,781 299,341 1,373 300,714 
News (r) 38,209 5,457 1,314 93 45,073 795 45,868 
San Jose Mercury-Herald (b) 8,867 > 731 696 7 = 15,301 385 15,686 
Sun. Edition (m) 9,368 +928 864 22 =: 16,182 465 16,647 
San Pedro News (r) This paper 1 an applicant for A. B. C. membership 
Santa Ana Register (r) 3,987 2,896 398 15 7,296 334 7,630 
Santa Barbara News (r) 4.307 381 569 9 5,266 469 5,735 
Press (d) 2,375 338 481 7 3,201 559 3,760 
Sun, Edition (m) 2,514 340 484 27 3,365 58! 3,946 
Vallejo Chronicle (r) 2,043 102 2,145 441 2,586 
Visalia Times (r) 919 458 109 9 1,495 115 1,610 
Colo. Springs Gazette (b) 4,991 363 338 5,692 420 6,112 
Sun. Edition (m) 6,182 282 660 7,124 463 7,587 
Telegraph (r) 6,573 353 351 e z. 287 447 7,734 
Sun. Edition (m) 5,947 338 541 834 607 7,441 
Denver Ecprese (r) This paper is an applicant for A. B. > membership 
Post (r) 64,123 5,193 65,484 197 134,997 634 135,631 


Sun. Edition (m) 72,404 8,008 110,350 449 191,211 854 192,065 








Rky. Mt. News (b) 18,847) ag 11,809) 414) 32,5862 696) 33,282) 


Times _(r) 16,622 § 9885 10,3275 109 10465 6835 28,729 5 
Total Daily (e) 35,469 2,504 22,136 523 60,632 1,379 62,011 
Sun. Edition (m) 28,740 2,829 24,858 697 57,124 791 57.915 





For Explanation of Key Letters See Page 39 











A.B.C. Reports on City, Country, Suburban, Bulk, Net Paid, Arrears, Unpaid Copies, Etc. 


Editor 








Total 

Key Total Arrears Total 

Let- Total Total Total Bulk Net Paid Service Distri- 

City Paper ter City Sub’ban Country Sale inc.Bulk Unpaid bution 

COLORADO—Continued 
Greelep Tribune-Repub. (b) 1,164) 56 1,220 545 1,7 

i Tribune-Repub. (r) 2,003 § 300 § 2805 2,583 t 647 t 5.2305 

Total Daily (e) 2,003 1,464 336 3,803 1,192 4,995 

Pueblo Chieftain (b) 4,134 1,485 1,388 10 7;017 757 7,774 

Sun. Edition (m) 5,086 1,891 1,847 38 8,862 855 9,717 

Star-Journal (r) 7,207 1,340 1,524 10,071 804 10,875 

Sun. Edition (m) 6,982 1,483 1,690 10,155 834 10,989 

Ansonia Sentinel (r) 6,414 184 6,598 263 6,861 
iridgeport Post (r) 24,963) 3,680) 431 52 29,0792 547) 29,626) 
> Telegram (b) 11,6905 2,195 5 6s} at 13,954§ 4285 14,3825 

Total Daily (e) 36,053 5,875 1,096 9 43,033 975 ,008 

Sunday Post (m) 15,567 2,503 324 { 18,395 482 18,877 

Hartford Courant (b) 10,465 14,301 4,709 15 29,490 566 30,056 

Sun, Edition (m) 18,140 21,106 5,457 142 44,845 467 45,312 

Times (r) 29,752 12,481 1,844 44,077 1,152 45,229 

Meriden Journal (r) 5,251 556 136 ©6947 «=65,990 152—Ss«G, 142 

Kevord (b) 4,586 1,759 243 46 6,634 259 6,893 

New Britsin Herald (r) 6,457 1,139 150 12 7,758 234 7,992 

New Haven — Jri.-Courier (b) 13,479 1,885 392 15,756 566 16,322 

Times-liader  (r) 10,864 6,303 1,378 18,550 292 18,842 

New Londen = The Day (r) 5,972 3,985 371 6 10,334 174 10,508 

Norwalk Hour (r) 4,001 416 92 15 4,594 79 4,673 

Stamford Advocate (r) 6,480 1,471 295 5 8,251 274 8,525 

Waterbury Amertcan (r) 6,289 1,92) 306 5 8,529 299 8,828 

Republic n (b) 7,899 2,692 418 1 $1,010 ae Waa 

Sun. Edition (m) 9,433 2,023 275 18 11,754 11,940 


Wilmington 


Washington 


Jacksonville 


Miami 


Orlando 


Pensacola 


Tampa 


Athens 


Atienta 


Angusta 


Cotmmbus 


Macon 


Savannah 


Bolse 


Twin Falls 


Alton 


Aurora 
Belleville 
Bloomington 


(The Republican purchased The American about May 1, 1922; 


The 


American is published weekday evenings and Repub- 


lican every morning. Previous circulations ag given above.) 
Democrat (r) 7,483 475 50 8,008 26! 8,269 
Ld 
- DELAWARE 
Evg. Journal (r) 14,520 3,410 779 6 18,715 556 19,271 
Every Evening (r) 8,336 3,016 1,526 24 12,902 628 13,530 
News (b) 6,201 1,231 817 4 8,253 448 8,701 
Sunday Star (m) 12,004 1,383 384 il 13,782 349 14,131 
Herald (b) 41,578 3,427 4,321 49,326 351 49,677 
Sun. Edition (m) 30,150 3,398 4,814 38,362 354 38,716 
News (r) his pus is an applicant for A. B. C. ——. 
Post (hb) 49,698 3,595 63,419 351 63,770 
Sun. Edition, (m) 59,58! 6,084 15,948 BI, 613 399 «82,012 
(vr) 80,393 5,425 3,691 367 89,876 1,235 91,111 
Sun. Edition (m) 74,294 9,703 6,052 143-90, 192 983 91,175 
Times (r) 55,808 5,718 4,615 72 66,213 964 67,177 
Sun. Edition (m) 39,376 5.753 63,897 20 109,046 835 109,881 
Fla.Times-Un’n (b) 17,356 8,159 7,136 133 32,784 621 33,405 
Sun. Edition (m) 19,191 9,910 7,842 182 37,125 875 38,000 
Journal (r) 12,491 4,031 2,533 19,055 778 19,833 
? (3 months stat. March 31, 1922) 
Herald (b) 8,224 2,166 2,720 33 13,143 416 13,559 
Sun. Edition (m) 10,147 2,535 3,473 139 16,294 379 16,673 
Metropolis (r) 7,961 1,917 1,150 33 11,061 414 11,475 
Sentinel (d) 2,404 602 255 31 3,292 167 3,459 
Sun. Edition (m) 2,595 629 288 65 3,577 167 3,744 
Journal (b) 2,318 538 591 105 3,552 1,228 4,780 
Sun, Edition (m) 3,473 71 538 109 4,831 1,494 6,325 
(6 months stat. Sept. 30, 1921) 

News (r) 3,697 535 539 24 4,795 188 4,983 
Sun. Edition (m) 4,141 468 682 5,291 185 5,476 
Times (r) 8,209 2,044 922 201 11,376 602 11,978 
Tribune (b) 9,770 4,876 6,003 55 20,704 326 21,030 

Sun. Edition (m?) 14,391 8,789 9,023 485 32,688 570 33,258 
Banner (dd) 4,196) 549) 150) 48) 1,943) 536) 2,479) 
Herald (t) 1,553 ¢ 430 | 65 ( 75 2,055§ 9915  3,0464 

Total Daily (j) 2,749 979 215 55 3,998 1,527 §,525 

Sun. Edition (m) 2,449 873 196 16 3,534 2,189 5,723 
Constitution (b) 27,861 17,008 10,109 55 55,033 2,459 57,492 

Sun. Edition (m) 26,670 18,117 19,918 20 64,725 2,684 67,409 
Georgian (r) 21,532 11,757 12,268 45,557 328 45,805 
Hearst's 

Sun. Amer. (m) 24,088 14,225 67 ,504 105,817 471 106,288 
Journal (r) 32,649 19,296 10,868 62,813 1,628 64,441 

Sun. Edition (m) 36,218 22,779 30,603 89,600 2,245 91,845 
Chronicle (b) 4,733 4,665 1,092 10,490 324 10,814 

Sun. Edition (m 5,176 4,941 1,033 11,150 326 11,476 
Herald (x) 6,912 3,625 1,103 11,640 1,406 13,046 

Sun. Edition (m) 7,096 3,495 1,126 11,717 795 12,512 
Enquirer-Sun (b) 2,754 1,299 358 4,4il 897 5,308 

Sun. Edition (m 2,725 1,271 370 4,366 935 5,301 

(3 month stat. Dee. 31, 1921) 
Ledger (t) 7,237 1,343 218 8,798 329 9,127 

Sun. Edition (m) 7,166 1,341 225 4 8,736 345 9,081 
News (r) 7,633 3,971 6,744 18,348 819 19,167 

Sun. Edition (m) 7,273 4,013 7,196 18,482 636 19,118 
Telegraph (bh) 7,626 4,382 8,370 20,378 381 20,759 

Sun. Edition (m) 8,315 4,184 9,338 21,837 464 22,301 
News (b) 10,733 6,155 3,609 20,497 485 20,982 

Sun. Edition (m) 13,725 5,658 3,757 23,140 652 23.792 
Prese (r) 12,284 2,378 222 14.884 280 15,164 
Idalio Statesman (b) 3,980 5,055 5,454 2 14,491 364 14,855 

Sun. Edition (m) 4,441 4,617 5,896 4 14,958 375 15,333 
News. (r) 1,142 857 148 2,147 44 2,588 
Times (r) 1,409 1,374 130 2,913 788 3,701 
Telegraph (vr) 3,714 1,131 189 11 5,036 404 5,440 
Times (r) 2,911 1,236 168 33 4,348 182 4,530 
Beacon-News (r) 8,992 5,724 555 4 15,275 191 15,466 
Advocate (r) 3,078 746 107 1 3,932 137 4.069 
Bulletin (t) 3,427 2,179 210 L 5,817 5*4 371 

Sun. Edition (m) 5,017 2,408 236 5 7,666 583 249 
Pantagraph (b) 5,426 10,494 1,900 18 17,838 508 346 





For Explanation cf Key Letters See Page 39 
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Equivalent 
to a 


Rate Reduction 
of Over 
20% 


That’s what the 12,370 (P. O. 
statement ) daily circulation gain of 
The Washington ( D.C.) Times, as 
compared with the corresponding 
period of one year ago, amounts to. 


National and local display adver- 
tisers showed their appreciation by 
giving the TIMES a gain of 116,565 
lines for the month of June, 1922, as 
compared with June, 1921. 


The 109,000 circulation of the 
Sunday Washington Times is over 
20% oreater than its nearest 


petitor. 


com- 


THE 
WASHINGTON 
TIMES 


3c Daily, 10c Sunday 


G. LOGAN PAYNE, Pub. 


National Advertising Representative 
G. LOGAN PAYNE CO. 
Detroit St. Louis 


PAYNE, BURNS & SMITH 
New York and Boston 


Chicago Los Angeles 
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mepee 
Sugar Creek Butter 


From nothing to 16,000 pounds 
a week in Indianapolis. News 
exclusive. 


Holland Furnaces 


Forty-three furnaces sold in In- 
dianapolis from one News ad- 
vertisement. 


Pen-Jel 


A new product in a new market 
less than five months. Sold by 
800 Indianapolis stores. 


Circulation Plus 





When you buy circulation, buy volume, 
of course. There is no substitute for 
numbers. Yet you can buy more than 
mere numbers. 


The distribution of The Indianapolis 
News in its territory approximates the 
saturation point. Practically every 
worth-while family in Indianapolis takes 
The News. This is volume—it is all the 
volume you can possibly buy or use 
More would be useless duplication. Yet 
this volume and this complete coverage is 
not all you buy when you buy space in 
The News. 

Readers believe The News. Advertising 
in The News introduces a product to the 
reader with the same sanction as a per- 
sonal introduction from a friend. 





The advertisers above know the power 
of The News. They know that the vol- 
ume of The News circulation plus the 
unalterable faith and confidence of its 
117,000 subscribers brings sure results. 
They know The News circulation is 
circulation plus. 

When you buy circulation, buy volume. 
The News has it. Buy coverage. The 
News has it. Buy reader confidence. 
The News has it. Buy results. The 
News brings them. What more can you 
buy? 


The Indianapolis News 


FRANK T. CARROLL 
Advertising Manager 
New York Office 
DAN A. CARROLL 
150 Nassau Street 


Chicago Office 
J. E. LUTZ 
The Tower Bldg. 
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A.B.C. Reports on City, Country, Suburban, Bulk, Net Paid, Arrears, Unpaid Copies, Etc. 





Key 
Let- Total Total Total 


Total 


Total 
Arrears Total 


Bulk Net Paid Service Distri- 





Sity Paper ter City Sub’ban Country Sale iInc.Bulk Unpaid bution 
. 
ILLINOIS—Continued 
Cairo Bulletin (b) 1,271 717 110 6 2,104 171 2,275 
Sun. Edition (m) 1,273 717 110 7 2,107 166 2,273 
Citizen (r) 2,047 1,470 155 17 3,689 248 3,937 
Canton Ledger (r) 1,556 1,927 406 ' 3,890 2,241 6,131 
Register (r) 1,109 1,054 232 2,395 714 3,109 
Centralia Sentinel (r) 3,202 1,501 118 14 4,835 211 5,046 
(3 months stat. March 31, 1922) 
Champaign News-Gazette (t) 5,269 , 297 10 9,588 141 9,729 
Sun. Edition (m) 5,217 4,002 297 24 9,540 147 9,687 
Chicago American (r) 309,524 29,894 75,638 415,056 1,689 416,745 
Herald and 
Examiner (b)270,517 27,466 97,878 395,861 1,263 397,124 
Sun, Edition (m)329,141 59,532 341,062 729,735 1,593 731,828 
News (r)348,229 26,269 22,986 100 397,584 1,010 398,594 
Post (r) 32,444 1,813 2,367 5595 42,219 882 43,101 
Tribune (b)281,248 76,483 141,994 499,725 2,608 502,333 
Sun. Edition (m)392,818 93,247 340,963 827,028 4,425 831,453 
Clinton Journal (d) 1,055 796 158 3 2,012 29 2,041 
Sun. Edition (m) 1,051 798 159 2,008 30 2,038 
Danville Coml.-News (x) 8,017 8,724 912 8 17,661 622 18,283 
Decatur Herald (b) 7,377 8,110 3,187 18,674 529 19,203 
Sun. Edition (m) 7,333 8,193 3,136 18,662 367 19,029 
Review (r) 9,108 6,555 2,384 7 18,054 917 18,971 
Sun, Edition (m) 8,794 6,087 1,794 16,675 542 17,217 
Dixon Telegraph (r) 1,958 1,388 276 129 3,751 424 4,175 
B. St. Louis Journa (t) 8,328 151 234 1 8,714 380 9,094 
Sun. Edition (m) 9,821 316 243 10,380 1,012 11,392 
Elgin Courter (r) 4,475 3,878 440 8,793 600 9,393 
News (r) 3,838 1,959 591 4 6,392 682 7,074 
Freeport Jrni-Standard (r) 4,664 3.407 335 8,406 1,404 9,810 
Galesburg atl (r) 3,323 3,727 684 7 7,741 734 8,475 
Repub-Register (r) 3,025 3,833 785 3 7,646 905 8,551 
Jacksonville Courter (r) 1,707 5 90 14 2,313 419 2,732 
(6 months stat. Sept. 30, 1921) 
Journal (d) 2, 400 412 5,013 305 5,318 
Sun. Edition (m) 2,268 2,399 4i1 5,078 304 5,382 
Joliet Herald-News (r) 11,073 4,952 522 16,547, 207 16,754 
Sun. Edition (m) 10,787 4,958 503 7 16,255 283 16,538 
Kankakee Republican (r) 3,447 2,287 317 6,051 220 6,271 
Kewanee Star-Courter (r) 2,725 589 141 9 3.464 416 3,880 
LaSalle Tribune (r) 1,981 657 73 2,711 135 2,846 
Lincoln Courier-Herald (r) 1,634 577 56 2,367 106 8=- 2,473 
(3 months stat. March 31, 1922) 
Star (r) 985 4 171 i 1,623 268 1,891 
(3 months stat. March 31, 1922) 
Mattoon Journal-Gazette (r) 3,030 1,336 291 44 4,701 121 4,822 
Moline Dispatch (r) 7,980 782 402 i 9,165 208 9,373 
Ottawa Repub-Times (r) 2,269 1,919 243 ' 432 318 ,750 
Peorla Journal (r) 10,5032 7,3042 2,1442 4532 20,404) 1,1632 21,5672 
Transcript (b) 4,978§ 4,3085 7465 5575 10,5895 6325 11,2216 
Total Daily (e) 15,481 11,612 2,890 1,010 30,993 1,795 32,788 
Sun. Edition (m) 12,580 5,860 1,332 331 20,103 693 20,796 
tar (r) 12,830 8,557 2,154 48 23,589 1,917 25,506 
Sun. Edition (m) 12,845 3,139 989 36=—Ss«i7, 1,468 18,977 
Pontiac Leader (r) 1,552 1,380 335 19 3,286 118 3,404 
Quincy Herald (r) 5,391 6,802 465 16 «612,674 607 13,281 
Whig-Journal (r) 4,469 11,899 479 3 16,850 675 17,525 
Sun. Edition (m) 5,422 12,196 477 2 18,097 687 18,784 
Rockford Reg.-Gazette (r) 8,732 2,698 324 11,754 819 12,573 
Republic (r) 6,648 1,553 125 8,326 340 8,666 
Star (d) 6,531 4,149 444 29 «11,153 350s 11,503 
Sun. Edition (m) 9,063 4,311 454 229 14,057 453 14,510 
Rock Island Argus (r) 6,546 3,031 426 19 §=: 10,022 123 «10,145 
Springfield Ill. State Jour. (b) 9,934 15,255 801 11 26,001 2,182 28,183 
Sun. Edition (m) 9,907 10,190 836 33 20,966 1,202 22,168 
1. State Reg. (r) 11,800 11,421 1,824 4 25,049 793 25,842 
Sun. Edition (m) 10,153 9,520 1,651 4 21,328 730 22,058 
Sterling Gazette (r) 2,845 2,053 185 83 5,166 232 5,398 
Streator Free Press (r) 1,861 1,153 375 i 3,390 71 3,461 
Indepnd. Times (r) 1,906 869 286 2 3,063 333 3,396 
Taylorville Breeze (r) 70! 809 92 1,602 213 1,815 
Waukegan Sun (r) 2,737 561 239 40 3.577 4it 3. 
Anderson Bulletin (r) 5,164 989 185 6,338 390 6,728 
Herald (r) 3,425 3,099 157 6,381 140 6,521 
Sun. Edition (m) 4,565 3,219 160 7,944 157 8,101 
Bicknell News (r) 1,457 804 104 2,365 91 2,456 
Connersville News-Ezaminer (r) 2,839 833 171 2 3,845 15 3,960 
Crawfords- 
ville Journal (r) 1,617 1,119 212 3 2,951 213 3,164 
Review (b) 1,330 3,039 419 4,788 260 5,048 
Elkhart Truth (r) 7,335 1,830 440 8 9,613 377 9,990 
Evansville Courier (b) 7,263 13,726 1,587 362 22,938 323 23,261 
Sun. Edition (m) 13,264 7,338 787 3 21,392 365 21,757 
Journal (t) 6,034 6,547 205 172 «12,958 366 13,324 
Sat. Edition (y) 6,064 2,714 206 231 9,215 375 589 
Sun. Edition (m) 6,888 6,379 191 223 13,681 358 14,039 
Press (r) 14,351 2,292 249 16,892 296 =17,188 
Fort Wayne Journal-Gazette (b) 8,691 10,510 3,540 22,741 823 23,564 
Sun. Edition (m) 12,790 8,202 3,024 69 24,085 1,223 25,308 
News-Sentinel (r) 14,967 13,227 3,308 6 31,508 564 32,072 
Sun. Edition (m) 14,057 13,801 4,141 9 32,008 633 32,641 
(3 months stat, March 31, 1922) 
Press (r) 9,583 3,820 1,651 15,054 916 15,970 
(3 months stat. March 31, 1922) 
Gary Post & Tribune (r) 8,597 219 132 5 8,953 357 9,310 
Goshen News-Times (r) 1,898 1,016 236 5 3,155 249 . 
Huntington Herald (r) 2,159 1,143 128 3,430 165 8,595 
Press (d) 1,901 1,343 167 4 3,425 712 4,137 
Sun, Edition (m) 2,074 1,473 167 3,714 711 4,425 
Indianapolis Indiana Times (r) 33,770 11,364 5,092 50,226 620 50,846 
News (r) 71,306 20,832 23,479 17 115,634 830 116,464 
Star (b) 37,820 29,393 24,424 35 91,672 489 92,161 
Sun. Edition (m) 69,773 24,650 24,615 27 «119,065 286 119,351 
Kokomo Tribune (r) 7,172 1,215 444 3 8,834 231 9,065 
Lafayette Journal-Courler (i) 1712 6,278) 371) 1 i 6,821 231) 7,052 
Journal-Courier (r) 7,684§ 3,1926 757 § 3 11636; 265§ 11,901 
Total Daily (e) 7,855 470 128 4 18,457 496 18,953 
Logansport Pharos-Tribune (r) 4,395 4,484 1,164 22 ~=—«10,065 148 =610.213 
Press (d) 3,297 2,490 964 4 6,755 263 7,018 
Sun. Edition (m) 3,330 2,504 961 5 6,800 243 7,043 
Madison Courter (r) 1,045 1,539 259 9 2,852 67 2,919 
Marion Chronicle (r) 5,025 2,227 238 134 7,624 239 7,863 
Leader-Tribune (d) 3,438 3,894 191 -4 7,527 190 7,717 
Sun. Edition (m) 3,904 3,980 195 6 8,085 220 8,305 
Muncie Star (b) 8,094 9,041 5,541 22,676 491 23,167 
Sun. Edition (m) 7,652 4,473 2,703 14,828 439 15,267 
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Key 
Let- Total Total Total 


Total 
Total Arrears 


Total 


Bulk Net Paid Service Distri- 





vity Paper ter City Sub’ban Country Sale Inc.Bulk Unpaid bution 
. 
INDIANA—Continued 
Newcastle Courter (vr) 2,647 635 504 51 3,837 209 4,046 
Princeton Clarion-News (rv) 4,157 618 116 8 1,899 154 2,053 
Richmond Item (d) 2,368 5,284 1,741 9,386 192 9,578 
Sun. Edition m) 2,630 5,316 1,819 9,765 241 10,006 
Palladium (r) 6,389 4,889 340 5 11,623 415 12,038 
South Bend News Times (hb) 3,5342 4,1182 804 8 } 8,464 : 4712 8,935) 
News Times (vr) 7,246 § 595 § 125 92 8,058 3i1§ 83695 
Total Daily (e) 10,780 713 929 100 §=16,522 782 ~=17,304 
Sun. Edition (m) 11,451 4,842 861 191 17,345 851 18,196 
Tribune (r) $2,315 2,597 769 15,681 359 16,040 
Terre Haute Post (r) 8,379 5,999 1,215 15,953 153 16,106 
Star (bh) 10,125 11,256 2,133 15 23,529 316 23,845 
Sun. Edition (m) 10,278 8,724 1,370 19 20,391 466 20,857 
Tribune (r) 16,012 10,040 1,534 10 22,596 356 22,952 
Sun. Edition (m) 10,790 8,315 1,967 21 = 21,093 298 21,391 
Vincennes Commercial (il) 3,415 1,364 137 4,916 168 5,084 
Sun. Edition (m) 3,436 1,373 137 4,946 173 5,119 
Toone News-Repubd. (r) 2,686 1,032 117 2 3,837 188 4,025 
Burlington Gazette (r) 6,113 3,178 404 9 9,704 460 10,164 
Hawk Eye (a) 2,698 7,090 692 2 10,482 197 10,679 
Sun. Edition (m) 4,699 7,532 797 27 13,055 26 13,319 
Cedar Rapids Gazette (yr) 11,596 6,386 1,688 4i 19,711 1,179 20,800 
Re puh.-Times (t) 3,862 6,931 2,449 21 13,263 1,655 14,918 
Sun. Edition (m) 3,730 6,916 2,434 iit «13,191 1,825 15,016 
Clinton Advertiser “(r) 2,660 4,422 684 55 821 496 8,317 
Herald (r) 3,848 3,292 575 4 7,719 455 8,174 
Council Bluffs Nonpareil (t) 5,522 5,777 3,310 8 14,617 515 = 15, 132 
Sat. Edition (y) 5,442 1,294 1,144 7,880 226 8,106 
Sun. Edition (m) 5,377 5,708 3,304 14,389 494 14,883 
Davenport Dem. & Leader (t) 5,70 6,095 2,414 7 14,229 826 15,055 
Sun. Edition (m) 7,976 6,201 2,413 68 16,658 869 17,527. 
Times (r) 14,252 7,973 1,602 10 23,837 352 24,189 
Des Moines Capital (r) 25,450 14,575 20,018 143. 60.186 776 60,902 
Sun, Edition (m) 22,609 4,879 6,090 29 33,607 820 34,427 
News (r) 12,107 9,633 10,042 31,782 994 32,776 
Register (b) 13,0852 13,5652 39,355) rt) 66,049) 842) 66,891) 
Tribune (r) 28,532§ 14,164§ 13,2785  58$ 56,0255 1,124§ 57,1495 
Total Daily (e) 41,617 27,729 52,633 95 122,074 1,966 124,040 
Sun. Edition (m) 28,488 20,279 67,669 29 «#116,465 1,395 117,860 
Dubuque American Trib. (r) Total Net Paid...........s005- 11,788 24! 12,029 
(6 months stat. Dec, 31, 1921) 
Tele.-Herald (t) 6,195 8,729 1,692 6 16,622 260 16,882 
Sun. Edition (m) 6,292 8,707 1,697 5 16,701 362 17,063 
Times-Journal (t) 4,090 5,140 428 9,658 853 10,511 
Sun. Edition (m) 4,161 5,176 428 9,765 928 10,693 
Fort Dodge Messenger- ° 
Chronicle (r) 4,410 4,396 8,806 343 9,149 
Ft. Madison Democrat (r) 2,580 710 203 3.493 80 3,573 
Iowa City Press-Citizen (r) 2,967 2,658 471 6,096 224 6,320 
Keokuk Gate City & Con. 
stitution Dem. (r) 3,048 1,848 245 4 5,145 201 5,346 
Marshalltown Times-Repub. (r) 3,624 3,813 1,557 8,994 3,746 12,740 
Mason City Globe-Gazette 
€& Times (r) 4,169 4,287 1,009 6 9,471 1,379 10,850 
Muscatine Journal € 
News Tribune (r) 3,745 3,676 445 2 7,868 179 8.047 
Newton News (r) 1,071 999 115 4“ 2,189 185 2,374 
Ottumwa Courter (r) 5,463 5,499 2,224 13,186 13,419 
Sioux City Journal (b) 4,059? 23,2992 292 27,3872 670) 28,057? 
Journal (r) 10,683 § 12,6635 71§ 23,417§ 7895 24,2064 
Total Daily (e) 14,742 35,962 100 50,804 1.459 52,263 
Sun. Edition (m) 15,990 22,093 85 38,168 1,144 39,312 
Tribune (b) 500) 11,019) 32 $1,522? 1882 11,710) 
Tribune (r) 11,845 § 25,109§ 48 37,0025 1,105 § 38,107 4 
Total Daily (e) 12,345 36,128 5i 48,524 1,2 49,817 
Washington Journal (r) 1,261 1,371 258 2,890 114 3,004 
Waterloo Courter (r) 7,865 6,538 696 15,099 160 15,259 
Tribune (d) 3,663 6,016 149 9,828 125 9,953 
Sun. Edition (m) 4,260 6,023 149 10,432 125 10,557 
Atchison Globe (t) 3,269 3,053 783 34 7,139 126 7,265 
Sun. Edition (m) 3,301 3,050 780 35 7,166 185 7,351 
Emporla Gazette (r) 2,645 1,516 218 4,379 233 4,612 
Hutchinson Gazette (ad) 3,320 3,416 3,182 3 9,921 831 10,752 
Sun. Edition (m) 3,638 3,464 3,258 10,360 991 11,351 
News (1) 5,874 3,395 2,934 3 12,206 738 12,944 
Iola Register (r) 1,810 1,562 242 3,614 419 4,033 
Kansas City Kansan (r) 17,974 1,969 1,373 72 =21,388 1,032 22,420 
Sun. Edition (m) 17,995 2,097 1,417 34) =21,540 954 22,494 
Lawrence Journal-World (r) 2,880 1,795 556 5,231 132 5,363 
Ottawa Herald (r) 2,012 1,561 647 4,320 137 4,457 
Pittsburg Headlight (r) 4,496 4,434 266 9,196 190 9,386 
Salina Journal (r) 2,375 1,780 1,123 5,278 181 5,459 
Union (t) 2,122 1,805 768 4,695 1,050 5,745 
Sun. Edition (m) 2,171 1,784 768 4,723 1,046 5,769 
Topeka Capital (b) 10,576 8,478 14,562 33,616 718 34,334 
Sun. Edition (m) 12,873 7,918 14,330 100 §=©35,221 914 36,135 
: State Journal (r) 9,472 3,820 6,629 13 19,934 390 §©20,324 
Wichita Beacon (r) 17,107 15,203 9,648 55 42,013 1,410 43,423 
Sun. Edition (m) 16,298 15,863 10,293 43 42,497 1,840 44,337 
Eagle (b) 18,648 20,688 20,193 3t 59,560 1,521 61,081 
Sun. Edition (m) 20,400 25,094 25,203 39 70,736 2,021 72,757 
Winfield Courier (r) 1,189 565 139 5 1,898 78 1,976 
Ashland Independent (t) 3,287 1,072 237 3 4,599 105 4,704 
Sun, Edition (m) 3,380 1,122 238 4,740 104 4,844 
Henderson Gleaner (d) 930 1,741 199 2,870 171 3,041 
Sun. Edition (m) 1,394 1,792 196 3,382 271 3,653 
Lexington Herald (b) 4,201 5,825 5,088 15 15,129 380 3=—s:«15, 509 
Sun. Edition (m) 4,941 5,334 5,685 131 16,091 439 16,530 
Leader (r) 7,906 4,984 2,714 17 15,621 348 =: 15, 969 
Sun. Edition (m) 7,730 5,109 2,718 9 15,566 387 §©15,953 
Louisville Courier-Jour. (b) 20,897 3,177 26,230 116 50,420 395 50,815 
Sun. Edition (m) 37,369 3,840 26,411 ( 67,621 698 68,319 
Herald (b) 24,686 3,162 15,025 778 43,651 183 43,834 
Sun. Edition (m) 38,457 3,472 13,640 55,569 218 55,787 
Post (r) 22,102 1,910 12,599 86 36,697 675 37,372 
Times (r) 44,197 4,358 9,837 40 58,432 501 58,933 
Owensboro Inqutrer (t) 2,479 1,813 162 4,454 292 4,746 
Sun, Edition (m) 2,685 1,750 137 6 4,578 288 4,866 
Messenger (ad) 2,426 3,336 614 9 6,385 217 6,602 
Sun. Edition (m) 2,628 3,202 563 9 6402 21 6,619 
Paducah Bun F (r) 3,444 1,811 376 5 5,636 217 5,853 
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FIRST 


in 


New Orleans 
A Billion Dollar Market 


The Times-Picayune is the first paper in New Orleans 
and its trading territory. It is the ONE MEDIUM 
through which an advertiser may cover the New Orleans 
Market thoroughly and effectively at one cost with greater 
assurance of success to his campaign. 


The Times-Picayune has the largest city, country and 
total circulation of which more than 80% is home delivered 
and home read. In New Orleans and the Mississippi 
Valley The Times-Picayune is the daily buying guide of 
approximately 400,000 people. 


During the first five months of 1922, The Times- 
Picayune lead all other New Orleans newspapers in the 
following classifications. 


Amusements Office Appliances 
Auction Railroads 
Financial Resorts 
Food Stuffs Household Articles 
Jewelry Steamships and Travel 
Musical Men’s Furnishings 
Automobiles Women’s Wear 
Building Material Women’s Shoes 

nd ‘Gum Hotels and Restaurants 
"urniture Schools and Colleges 
Publications Non-Intoxicating Beverages 


IT LED IN LOCAL DISPIAY, 
NATIONAL and CLASSIFIED LINEAGE 





Merchandising Department 


The most complete organization of its kind in the South, 
from which advertisers entering the New Orleans market may 
avail themselves of a highly specialized service; dependable, 
efficient and authentic. 














In 1921 The Times-Picayune carried more adver- 
tising than any other newspaper in the South— 
15,523,177 lines. No other Southern newspaper 
carried 13,500,000 lines. 


Che 


Gimes- trayune 


New Orleans’ Largest Newspaper 











National Representatives 


St. Louis, 


Hunton & Woodman, 


Atlanta and Kansas City. R. J. Bidwell Co., 


Cone, New York, 


San Francisco and Los Angeles 


Chicago, Detroit, 


——_—_— "I"ISIIi™"{"“"))U"| 
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A.B.C. Reports on City, Country, Suburban, Bulk, Net Paid, Arrears, Unpaid Copies, Etc. 








Key Total Arrears Total 
Let- Total Total Total Bulk Net Pald Service Distri- 
City Paper ter City Sub’ban Country Sale ine.Bulk Unpaid butien 
New Orleans IJtem (r) 42,475 22,645 {1 65,131 2,376 67,507 
Sun. Edition (m) prego we 2 ~ oe poor 
States (r) 36, , +47: 6,320 
Sun. Edition (m) 40,245 15,547 4 55,796 812 56,608 
ee 
Sun. tion (m) 59, 5 ’ ’ 
Shreveport Journal (r) 7,324 346 5,171 12,84 657 13,498 
Times (b) 7,772 549 16,778 31 25,130 440 25,570 
Sun. Edition (m).11, wet 549 25,378 7 37,773 439 38,212 
Augusta Kennebec Jour. (b) 2,763 6,057 891 il 9,722 544 10,266 
Lewiston Journal (t) 6,884 3,462 1,928 101 «612,375 432 12,807 
Sat. Edition (y) Heo eo eo 7 . pond pred ieee 
Sun (b) 5,61 ’ ’ . , 
Portland Ezpress € 
Taverner (r) 16,415 6,831 2,164 14 25,424 870 26,294 
Sun. Teleg’m (m) 14,412 1942 5,581 3i 25,966 463 26,429 
Press Herald (b) 10,022 5,439 3,001 18,462 1,663 20,125 
MARYLAND : 
Baltimore American (b) 42,1882 6,594) Weert 118 rg 1,455) 61,732 
ews (r)100,822§ 4,562§ 10,062 115,446 § 1,473 § 116,919 
Total Daily (e) 143,010 11,156 21,439 118 175,723 2,928 178,651 
Sun. Amer. (m) 82, ats} 6,532 } 9,031 532 98,6102. 955) 99,565 
Sun. News (m) 77,413 2,553 9,235 89,201 } 8935 90, “oae S 
Total Sunday (m) rye bio bag} P ney i 1,848 ey 4 
Sun (b) 81, . ° 79 2,579 8, = 
Sun (r) 98,322 , 31042 3498 92 } 105,854 } 2,545 tos ot 
Total Daily (e) 180,196 13,733 27,896 + 108 221,933 5, "124 by rod 
Sun. Edition (m)119,275 9,834 25,193 54,302 2,926 157,228 
Hagerstown Herald (b) 1,459 ' 1,691 , 159 , 257 3,566 : ood 3,812 } 
Mail (r) 3,979 998 140 5,117 283} 5,380 
Total Daily (e) 5,348 2,689 299 39.257 8,683 9,192 
= a. - (r) 3,758 1,012 109 4,979 223 5,202 
joston unday Advr. an 
American (m) 121,419 57,491 237,439 416,349 1,045 417,394 
American . (r) 129,284 34,688 79,659 243,631 720 244,351 
Globe (b) 50,8372 15,4582 46,664 } 102 112,969) 518) 113,487 
Globe (r) 144,100§ 18,552 9,096 75 171,755§ 5885 172, 334 
Total Daily (e) 194,937 34,010 55,760 17 284,724 1,106 285,830 
Sun. Edition (m)174,437 51,214 97,244 12 322,907 1,016 323,923 
Herald (b) 63,3872 14,4792 32,3942 472 110,307 i 329 2 110,636 
Traveler (r) 100,452 § 13,474 9.5115 975 123,5345 493 } 124,027 
Total Daily (e) 163,839 7,953 1,905 144 233,841 822 234,663 
Sun. Herald (m) 58,553 19,022 37,054 81 114,710 536 115,246 
Post (b) 194,659 55,596 130,541 380,796 691 381,487 
Sun. Edition (m)152,607 84,356 164,834 401,797 668 402,465 
Transcript (t) 26,655 2,269 5,248 34,172 821 34,09 
am a Cae a oe ee oe 
nton tem r , ’ . 
Fall River pl inane as poe 74 wane ord Psy a 
eral r ’ ’ , 
News (r) 4,192 1,703 255 2 6,152 256 6,408 
Fitchburg Sentinel (r) 8,243 1,813 263 107: 10,428 163 10,589 
Gloucester Times (r) 5,043 929 611 6,583 187 6,770 
Haverhill Gazette (r) 12,819 2,278 282 { 65,380 392 15,772 
— ae Me) 12eens 2.2005 «geo 1f Usizee aeoe inar7e 
ribune r . 
Total Daily (e) 14,411 2,387 280 1 7,079 448 527 
Telegram (r) 4,756 3,149 223 8,128 197 8,325 
Lynn Item (r) 14,370 1,346 522 35 16,273 364 16,637 
Telegram-News (r) 15,039 1,710 468 17,217 115 = 17,321 
Sun. Edition yo end ee poh ree 4 ge 
Now oeaford Mercury ( ’ t t 
Standard (r) 7784 Prt osef 24,378 aot 25, ont 
Total Daily (e) 25,317 4,020 1,290 30,627 960 31,587 
Sun. Edition (m) 17,402 3,898 548 24,848 652 25,500 
Newburyport News (r) 3,515 1,470 34! 5,326 230 6,556 
North Adams Transcript (r) 4,533 3,648 506 5 8,692 290 8,982 
Northampton oe Gaz. = <a van pod ~-4 4 aes 
Salem yews r , ' , 5 
Springfleld News (r) 22,9732 22,4412 wot 92 46,0982 6535) 46,633 
Republican (b) 3,8795 4,679§ 3,999 §§ 12,5585 6785 13,136 
Total Daily (e) 26,852 27,120 4,674 10 58,656 1,113 59,769 
Sun. Edition (m) 8,726 8,900 5,590 176 23,392 482 23,674 
Union (b) 12,1052 17,067 3,131 33) 32,336) 6812) 33,148 
Union (r) 11,6395 8,213 4,616 10§ 24,4785 6585 25,136 
Sun waltion (im) 16436 14133874)? 8835'S. SBLTIO 
Sun. Edition (m) 16, ’ ’ . 5 . 
Paunton Gazette (r) 7,454 566 218 8,238 144 6,382 
wenn Germ, © alan} Hh aes} | Satta} Sam] 
Telegram (b) 21, . . 7, 
Total Daily (e) 42,810 rie 2,655 70,622 1,475 72,097 
Sun. Edition (m) 27,906 13,462 1,368 4 42,740 518 43,258 
Post (r) 23,414 3,594 123 23 «27,154 406 27,560 
Adrian Telegram (r) 3,169 5,763 714 9,646 259 9,905 
Alpena ews (r) 2,170 543 225 2,938 197 3,135 
Battle Creek ~—* ¢ i = oars a 269 s = = 1 aes 
at. On y , ’ ’ 
Sun. Edition (m) 7,483 2,973 270 10,726 278 1, 
a eee Beet te a “ae eee 
etroit Free Press . . ° ° 7 
Sun. Edition (m) 90,147 23,753 59,391 173,291 1,386 174,677 
Journal r) 87,323 19,672 22,290 34 129,319 722 130,041 
News (r) 185,440 26,680 13,159 22 225,301 1,124 226,425 
Sun. Edition (m)164,302 36,679 42,251 6 243,238 683 243,921 
Times (r) 51,516 ot 6,250 442 62,342 606 
Anaad — a 8 * oon : oe ‘: , pe 5 28,539 rf ee 
ran D ews r , 
(6 months stat. —_ 30, 1921) 
Press (r) 39,256 20,617 9,737 79,610 568 80,171 
Hillsdale News (r) 1,388 2,826 275 4,489 151 4,640 
Jackson Citizen-Patriot (t) 11,539 6,728 2,128 6 20401 670 21,071 
Sat. Edition § (y) 11,706 3,421 1,058 16,185 420 16,605 
Sun. Edition (m) 10,897 6,300 1,782 19,059 717 19,776 
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City Paper ter City Sub’ban Country Sale tnc.Bulk Unpaid bution 
. 
MICHIGAN—Continued 
Kalamazoo Gazette (t) 13,099 10,470 815 24,384 154 24,538 
Sat. Edition (y) 12,683 7,181 781 20,645 153 20,798 
Sun. Edition (m) 12,505 10,353 824 23,682 147 = 23,829 
Lansing Capital News (r) 6,472 3,078 364 9,914 532 10,446 
State Journal (r) 13,636 9,186 4,753 8 27,583 570 28,153 
Ludington News (t) 1,782 1,383 (78 3,33 66 3,409 
Sun. Edition «s(m) 1,777 1,384 178 3,339 65 3,404 
Muskegon Chronicle (r) 10,385 2,422 355 7 13,169 355 13,524 
Pontiac Press (r) 7,641 5,569 1,157 5 14,372 353. 14,725 
Port Huron Times-Herald (r) 6,810 5,675 426 100 = 3,011 891 13,902 
Saginaw News-Courier (r) 15,603 6,628 1,252 47 23,530 262 23,792 
(Above figures are for evening except Monday) 
Mon, Edition 15,436 1,949 541 il (7,937 207-18, 144 
Sun. Edition (m) 14,793 6,086 1,191 142 22,212 282 22,494 
(News-Courier, 3 months stat March 31, 1922) 
Three Rivers Commercial (r) 1,264 931 105 2,300 250 2,550 
Duluth Herald (r) 19,649 10,158 5,739 41 35,587 496 36,083 
News-Tribune (b) 9,223 6,654 1,880 26 =—«:17,783 218 18,001 
Sun. Edition (m) 16,695 9,948 1,310 27,953 109 28,062 
|Mankato Free Press (r) 2,767 2,003 406 28 5,204 761 5,965 
Minneapolis Journal (r) 56,944 2,916 40,741 587 101,188 794 101,982 
Sun. Edition (m) 60,924 5,165 46,454 166 112,709 973 113,682 
Minnesota Star (r) 20,378 3,163 16,732 10 40,283 797 41,080 
News (r) 21,781 1,172 36,037 6 58,996 416 59,412 
Tribune (b) 36,486) 4,236) 23,762) 26) 61,510, 889) 65,399) 
Tribune (r) 38,735§ 1,184§ 13,0245 275. 52,9705 8635 53,833 § 
Total Daily (e) 75,221 5,420 36,786 53 117,480 1,752 119,232 
Sun. Edition (m) 70,906 6,553 82,812 30 160,301 4,398 164,699 
St. Paul Dispatch (r) 49,889) 4,333) 30,618) 6) 84,846 t 1,196 86,042 ; 
Pioneer Press (b) 45,9755 5,634 § 19,528 § (§ 71,1385 1,114§ 72,252 
Total Daily (e) 95,864 9,967 50,146 7 155,984 2,310 158,294 
Sun, Edition (m) 50,943 6,896 71,127 128,966 1,680 130,646 
ews (r) 31,369 4,746 48,620 84,735 1,093 85,828 
Sun. Edition (m) 28,159 3,725 16,355 48,239 667 48,906 
(3 months stat. March 31, 1922) 
So. St. Paul Reporter (r) 970 31 67 352 5,029 170 5,199 
Winona Repubd’n-Herald (r) 3,913 3,954 524 17 8,408 290 8,698 
Jackson Clarion-Ledger (d) 2,190 1,426 871 70 4,557 1,798 6,355 
Sun. Edition (m) 2,202 1,536 946 75 4,759 2,032 6,791 
News (r) 3,241 1,287 1,158 5,686 366 6,052 
Sun. Edition (m) 3,118 1,191 1,077 5,386 417 5,803 
Meridian Star (r) 3,916 3,856 350 5 8,127 370 8,497 
Sun. Edition (m) 3,956 3,931 374 8,261 469 8,730 
Vicksburg Post (r) 3,173 712 47 3,932 253 4,185 
Cape Gir’deauS’east Missou’n (r) 2,056 2,041 612 5 4,714 264 4,978 
Columbia Missourian (r)+ 1,781 254 375 399 2,809 409 3,218 
Tribune (r) 1,744 831 177 12 2,764 153 2,917 
Hannibal Courter-Post (r) 3,618 1,219 199 i 5,037 215 5,252 
Joplin Globe (d) 5,981 13,536 2,403 { 21,921 352 22,273 
Sun. Edition (m) 6,138 14,086 2,773 22,997 541 23,538 
News-Herald (t) 3,643 6,346 559 10,548 607 ‘11,155 
Sun. Edition (m) 3,441 6,405 605 10,451 620 = =11,071 
Kansas City Journal (b) 27,034 4,013 20,327 65 51,439 1,457 52,896 
Sun. Edition (m) 36,348 4,876 24,764 1,076 67,064 1,655 68,719 
oat (r) 74,643 14,132 64,056 22 152,853 2,281 155,134 
Sun. Edition (m) 75,431! 15,680 74,171 7 165,289 2,206 167,495 
(The K. C Journal purchased the Post about May 18,1922. Papers now 
published. Journal weekday mornings, Post weekday evenings; Sunday 
papers consolidated as the Sunday Journal-Post, Previous circulations as 
given above.) 
Star (b) 123,271) 22,225; 72,576) 181 2 218,253) 1,597 2 219,850) 
Star (r) 127,464 § 22,265 § 72,4165 184 § 222,329 § 2,027 § 224,356 § 
Total Daily (e)250,735 44,490 144,992 365 440,582 3,624 444,206 
Sun. Edition (m)123,751 22,439 78,385 181 224,756 1,604 226,360 
Maryville Dem.-Forum (r) 756 1,667 180 2,603 638 3,241 
8t. Joseph Gazette (b) 6,002 5,792 3,041 15 14,850 806 15,656 
Sun. Edition (m) 8,729 2,962 1,676 13,367 1,126 14,493 
News-Press (r) 18,711 9,709 11,403 17 39,840 485 40,325 
8t. Louls Globe-Democrat (b) 95,363 14,887 67,075 17 177,342 2,003 179,345 


Sun. Edition (m) 82,601 11,335 99,846 100 193,882 872 194,754 


Post-Dispatch (r) 144,880 8,316 11,989 1 165,186 1,360 166,546 
Sun. Edition (m)168,857 16,478 161,161 213 346,709 570 347,279 
tar (r) 76,038 9,326 14,479 99,843 945 100,788 
Sun. Edition (m) 47,111 7,804 16,385 71,300 337 71,637 
Times (r) 33,067 2,862. 11,534 20 47,483 876 48,359 


BSprinefield Leader (r) 10,523 2,202 4,279 14 =17,018 178 = 17, 196 
Sun. Edition (m) 10,301 2,240 4,405 18 16,964 274 ~=s«17,238 


Republican (d) 3,805 2,442 4,900 4 11,058 323. 11,474 
Sun. Edition (m) 3,686 2,452 5,265 9 11,412 324 =11,736 
Anaconda Standard (b) 5,407 804 2,059 4 8,274 1,308 9,582 
(City circulation includes 3,995 copies delivered in Butte) 
Sun. Edition (m) 6,557 1,217 3,603 12 «11,389 1,389 12,778 
(City circulation includes 5,119 copies delivered in Butte) 
Billings Gazette (b) 11,9912 3,399? 1,155) 15) Sieet 2372 + 6,797 } 
Gazette (r) 2,0905 329 § 108 § 75 2,534 1845 2,718 
Total Daily (e) 4,061 3,728 1,263 22 9,094 421 9,515 
Sun. Edition (m) 3,858 4,130 1,457 3! 9,476 334 9,810 
Butte Miner (b) 5,636 1,583 3,151 10,370 1,930 12,300 
(City circulation includes 422 copies delivered in Anaconda) 
Sun. Edition (m) 10,060 2,657 8,623 21,340 2,510 23,850 
(City circulation includes 725 copies delivered in Anaconda): 
Post (r) 7,508 1,060 347 58 8,973 1,164 10,137 
(City circulation ner a — ot. ro a 
eader (r) 2,262 498 5 5 3,313 13 3,449 
= teens (b) 4,347 2,827 3,917 38 «sa, 129 98 11,227 
Sun. Edition (m) 5,110 2,913 4,361 57 12,441 372 = 12,813 
Helena Record-Herald (r) 2,566 503 2,477 53 5,599 843, 6,442 
Missoula Missoullan (b) 2,161) 1,705) 640 5 4,511 , 274 2728; 
Sentinel (r) 2,2375 165 § 58$ 2,460 266 2,726 


Total Daily (e) 4,398 1,870 698 5 6,971 540 7,511 
Sun. Edition (m) 3,429 2,184 922 4 6,539 312 6,851 





For Explanation of Key Letters See Page 39 


ewspaperField 


THE KANSAS CITY JOURNAL 
AND POST offer the advertiser 
a combined daily circulation of 


I40,000 


attained too late to appear in 


this A. B. C. report 


The second lowest milline rate in 
America and an overwhelming reader 
interest demonstrated by the fact that 
the reading public in Kansas City are 
glad to pay these newspapers fifty per 
cent more weekly for thirteen issues 
than the price required for the other 


morning and evening papers. 


Advertisers who cash in on this 
medium will get the advantage 
of a steadily increasing circula- 
tion and a steadily diminishing 


rate. 


Kansas City Post 


SUNDAY JOURNAL-POsT 


Kansas City JOURNAL 











AE trey gal 
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Start That Next 
Advertising Campaign 
In New Jersey 


The Fastest Growing State 
in the East 














New Jersey is a hub of industrial activity, because there is 
a constant and exceptional increase in manufacturers and 
a diversity and size of its industries, which insures a large 


and productive consumers’ market. 


The 1920 census shows New Jersey’s population to be 
3,155,900. 


in ten years, during which period the United States gained 


This is an increase of 618,773 or of 24.4 per cent 
only 14.9 per cent in population. This and the further fact 
that New Jersey has increased at a greater rate than any 
other eastern state, while only eight states in the Union 
have increased so fast, can mean only that its attractions 


and resources are substantial. 








NEW JERSEY IS THE 45th STATE IN AREA, 
BUT IT RANKS 10th IN POPULATION, and 
two-thirds of this population are concentrated 
upon less than 10 per cent of its area; and 
while this shows that there is ample room for 
expansion, it develops an ideal situation for 
intensive newspaper advertising without waste. 








A group of the most progressive newspaper 
publishers of the state have just organized 


THE 
NEW JERSEY DAILY 
LEAGUE 


for purposes of advertising New Jersey, its resources, 
market conditions, merchandising surveys, etc., for the 
benefit of National advertisers. 


Address W. B. Bryant, Madison, N. J., Press—Guardian 
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A.B.C. Reports on City, Country, Suburban, Bulk, Net Paid, Arrears, Unpaid Copies, Etc. 





Key Total Arrears Total 
Let- Total Total Total Bulk Not Paid Service Distri- 





City Paper ter City Sub’ban Country Sale inc.Bulk Unpaid bution 
Fremont Tribune (r) 2,302 3,036 750 7 6,095 296 6,391 
Grand Island Independent (r) 3,277 2,077 463 1 5,818 672 6,390 
Hastings Tribune (r) 2,606 2,466 643 4 5,724 288 6,012 
Lincoln Neb. State Jrnl. (b) 5,762? 4 "3903 ¢ 14) 20,491 548) 21,039) 

Neb. State Jrnl. (r) 10,4545 1,020 3,963 5§ 15,442§ —981§ 16,4235 
Total Daily (e) 16,216 4,257 15,441 19 35,933 1,529 37,462 
Sun. Edition (m) 10,982 2,656 12,466 1 26,105 868 973 
Star (r) 13,490 5,055 § 12,595 38 831,178 615 31,793 
Sun. Edition (m) 12,972 3,420 8,602 10 25,004 590 25,594 
Norfolk News (r) 1,640 3,848 3,281 6 8,775 237 9,012 
Omaha Bee (b) 8,147) 6,530) 28,413) Tat 43,260) 5i1) 43,771) 
Bee (r) 15,9335 1,971§ 2,593§ 22$ 20,619§ 1,278§ 21,8975 
Total Daily (e) 24,080 8,501 31,006 292 63,879 1,789 65,668 
Sun. Edition (m) 23,138 8,96! 34,533 97 66,729 5,196 71,925 
News (r) 
Sun. Edition (m) 
World-Herald (b) sont 7,862) 25,821 ay 39,854 2 760; 40,335 
World-Herald (r) 32,097 2,669§ 3,670 1395 38,575§ 760§ 39,325 
Total Daily (e) 38,198 10,531 29,491 209 78,429 1,241 79.670 
Sun. Edition (m) 36,120 9,732 28,668 113 74,633 1,031 75,664 
Reno Gazette (r) 2,963 95! 1,724 i" 5,649 (62 5,81 
Concord Patriot (b) 149) 975) 5162 292 41,6692 131 ; 1,800) 
Patriot (r) 3,330 5 58 42 3.4305 105 3,535 § 
Total Daily (e) 3,479 1,033 516 71 5,099 236 5,335 
Manchester Leader (r) 12,075) ret ore 32 , 14,054 oes} 14,564 t 
Union (b) 2,197§ 4,355 7,529 75 14,088 6655 14,753 
Total Daily (e) 14,272 5,773 8,058 39 28,142 1,175 29,317 
Asbury Park Press (r) 5,564 1,752 651 9 7,976 546 8,522 
Sun. Edition (m) 3,326 842 317 i 4,486 192 4,678 
Atlantic City Press (b) 9,930) 2,233) 14,1272 356) eet 751) 14,397 , 
Union (r) 4,159 § 216 § 855 If 4,471§ 7805 5,251 
Total Daily (e) 14,089 2,449 1,212 367 18,117 1,531 19,648 
Bayonne Times (r) 10,296 163 10,459 94 10,553 
Camden Courier (r) 14,290 6,087 106 20,483 810 21,293 
Elizabeth Jounal (r) 14,018 4,245 516 18,779 3it 19,090 
Hoboken Hudson Obs’ver (r) 38,817 1,475 961 41,253 526 44,779 
Jersey City Jersey Journal = (r) 36,430 578 272 37,280 436 §=637,716 
Long Branch Record (r) 2,949 1,263 234 26 4,472 311 4,783 
Newark Ledger (b) 22,469 7,196 357 30,022 731 30,753 
Sun. Edition (m) 15,598 5,780 244 21,622 1,478 23,100 
(3 months stat. March 31, 1922) 
(On January 23, 1922, later “‘All Day’’ editions were begun 
but are not shown in this stat.) 
News (r) 56,796 33,898 17,774 108,468 973 109,441 
* (3 months stat. — 1922) 69.718 a 0.138 
weak: (r) 52,697 14,982 A R , ae 
Stor-Bagte (3 months stat. er 31, —_ 
s (m) 38,577 22,882 4,597 4 66,099 332 666,431 
= (3 months stat. March 31, 1922) 
l (r) 9,146 994 135 10,275 135 =—:10,410 
ee —_ (r) 75435 2,451 160 ©=10-««10,056 =sttt «10,167 
Paterson Call (b) 13,931 1,047 412 15,390 172 «15,562 
News (r) $1,131 258 30 4 11,423 507 11,930 
Preas-Guardian (r) 10,122 1,768 183 i 12,084 303 «12,387 
Sun. Chron. (m) 11,429 544 44 6 12,023 175 =: 12, 198 

Perth Amboy News (r) 5,737 3,561 3 9,301 309 9,610 
Plainfield Courier-News (r) 6,778 1,462 127 3 8,370 100 8,470 
Trenton Times (r) 23,956 8,238 663 32,857 784 33,641 

Sunday Times 
Advertiser (m) 19,943 3,523 407 19 23,892 578 24,470 
Albany Journal (r) 8,384 2,283 1,371 12,038 1,151 13,189 
(Suburban circulation includes 45 Schenectady and 41 Troy circulation) 
Knic’ker Press (b) 14,361 10,155 7,434 31,950 1,064 33,014 
Sun. Edition (m) 17,185 17,762 12,068 26 «647,041 1,115 48,156 
(Daily suburban circulation includes 1,401 Schenectady and 1,578 Troy cir- 
culation; Sunday suburban 5,565 Schenectady and 3,655 Troy circulation) 
Sun. Telegram (m) 6,760 14,429 1,587 22,776 286 23,062 
(Suburban circulation includes 3,245 Schenectady and 6,938 Troy circulation) 
Times-Union (r) 23,589 8,992 2,437 35,018 1,026 36,044 
(Suburban circulation includes 281 Schenectady and 688 Troy circulation) 
(6 months stat. September 30, 1921) 

Amsterdam Rec’deré Dem. (r) 5,503 873 237 6 6,619 244 6,863 

Batavia jews (r) 3,557 3,777 1,076 8,410 196 8,606 

Binghamton Press & Leader (r) 16,840 8,055 2,032 9 26,936 697 27,633 

Sun (b) 6,383 5,978 1,965 11 = 14,337 663 15,000 

Brooklyn See N. Y. City 

Buffalo Courier (b) 41,649 7,964 4,046 195 53,854 679 54,533 

Sun. Edition (m) 62,572 21,022 36,858 102 120,554 837 121,391 
Enquirer (r) 25,757 4,054 2,192 32,003 761 32,764 
Express (b) 22,631 9,488 5,980 38,099 261 38,360 
Sun. Edition (m) 27,166 11,952 19,087 58,205 687 68,892 
News (r) 77,098 17,139 11,721 6 105,964 1,679 107,643 
Times (r) 59,261 15,583 8,820 83,664 1,342 85,006 
Sun. Edition (m) 46,298 16,400 37,457 75 100,230 2,579 102,809 

Corning Leader (r) 4,254 2,743 367 7,364 315 7,679 
Dunkirk Observer (r) 3,017 516 75 5 3,613 167 3,780 
Elmira Star-Gazette (r) 11,901 10,781 1,084 23,766 535 24,301 
Geneva Times (r) 2,529 2,372 216 5,117 610 6,727 
Glens Falls © Post-Star (b) 3,225 3,213 666 18 7,122 426 7,548 
Gloversville Herald (b) 2,910 1,742 414 5,066 434 5,500 

Leader-Repub. (r) 5,766 344 184 1 6,295 245 6,540 

Hudson Register (r) 1,728 892 182 2,802 108 2,910 

Republican (b) 1,031 1,658 148 12 2,849 160 3,009 
Ithaca Journal-News (r) 4,826 1,895 548 it 7,280 394 7,674 
Jamestown Journal (r) 6,080 780 170 2 7,032 205 7,237 
Post (b) 5,593 3,311 621 17 9,542 318 9,860 

Kingston Freeman (r) 6,073 925 204 18 7,220 252 7,472 

Lockport Unton-Sun & 

Journal (r) 4,514 2,310 214 20 7,058 80 7,138 

Long Island 

City See N. Y. City 





For Explanation of Key Letters See Page 39 
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A.B.C. Reports on City, Country, Suburban, Bulk, Net Paid, Arrears, Unpaid Copies, Etc. 





Key 
Let- 


Tota 


| 
Total Arrears Total 





Total Total Total Bulk Net Paid Service Distri- 
City Paper ter City Sub’ban Country Sale inc.Bulk Unpaid bution 
J 
NEW YORK—Continued 
Middletown Times-Press (r)- 3,651 2,095 648 4 6,398 550 6,948 
Mt. Vernon Argus (r) 7,007 897 91 lo 8,005 136 8,141 
Newburgh iene od Jrni (r) 6,954 3,123 220 4 10,301 ist 10.482 
New York City 
Brooklyn Borough 
Eagle (r) 54,394 5,069 2,098 61,561 1,285 62,846 
Sun. Edition (m) 69,674 3,857 2,035 75,566 1,011 76,577 
Standard Union (r) 71,191 125 179 71,495 1,164 72,659 
Sun. Edition (m) 40,667 76 156 40,899 1°156 42,055 
Manhattan Borough 
American (b) 269,918 52,867 29,449 153 352,387 3,740 356,127 
Sun. Edition (m)488,920 208,148 394,976 195 1,092,239 2,4741,094,719 
Commercial (vo) Fotel Net Paid = ..rvee oc . 10,508 1,325 11,833 
Daily News (b) 400,057 32,732 8,873 441,662 2,740 444,402 
Sun, Edition (m)210,531 18,486 39,044 268,061 2,409 270,470 
Globe & Com’t 
Advertiser (r) 134,151 12,649 3,082 149,882 1,744 151,626 
Herald (b) 97,875 40,801 35,591 174,267 1,815 176,082 
Sun. Edition (m) 93,384 42,417 58,468 194,269 1,834 196,103 
Journal (r)506,595 91,302 57,055 15 654,967 996 655,963 
Journal of 
Commerce (b) Total Net Paid.......... .. 26,729 1,566 28,295 
Mail (r) 135,548 8,845 3,367 147,760 903 148,663 
News Record (b> Total Net Paid... cccccscccccces 18,033 1,382 19,415 
(6 months stat. Dec. 31, 1921) 
‘ost (t) 25,396 1,576 3,602 158 30,732 1,049 31,781 
Sat. Edition  (y) 44,602 2,723 6,966 1353 55,644 1,052 56,696 
Sun (t) 166,092 12,578 5,349 184,019 2,278 186,297 
Sat. Edition  (y)139,553 2,697 5,342 157,592 2,278 159,870 
Telegram (r) 92,966 8,084 3,127 104,177 1,212 105,389 
Sun. Edition (m) 99,811 10,791 9,778 77 ~.120,457 912 121,369 
Times (b) 202,040 65,082 75,461 2013 344,596 2,168 346,764 
Sun. Edition (m)219,289 91,735 229,111 1904 542,039 3,237 545,276 
Tribune (b) 75,084 34,458 27,392 77 «137,018 1,353 138,364 
Sun. Edition (m) 67,746 29,878 44,120 229 141,973 1,498 143,471 
Women’e Wear ir) Total Net Paid............... 24,077 2,172 26,249 
(6 months stat. Dec. 31, 1921) 
World (b) 296,233 26,708 27,105 350,046 3,153 353,199 
Sun. Edition (m)421,616 74,867 101,948 6 598,437 3,922 602,359 
World (r) 233,304 32,102 14,630 116 280,152 2,758 282,910 
Queens Borough 
Long Island 
City Star (r) 16,499 48 36 16,583 741 17,324 
Richmond Borough 
Staten Island 
Adrance (r) 8,712 36 30 8,778 158 6,936 
Niagara Falls Gazette (r) 10,235 3,575 383 3 14,196 412 = 14,608 
N. Tonawanda News (r) 2,836 108 2.944 201 3,145 
Ogdensburg Repub-Journal (b) 1,383 2,069 469 10 3,931 152 4,083 
Olean Herald (r) 1,686 953 154 2.793 1,206 3,998 
Times (r) 3,079 2,616 156 3 5,854 139 5,993 
Port Chester Item (r) 2,925 754 gt 3,770 100 3,870 
Port Jervis Mnion (r) 1,794 221 65 2,080 133 2,218 
Poughkeepsie Star & En'prise (r) 8.083 2,871 306 11,260 343 If, 
Rochester Dem. & Chron. (b) 26,159 19,533 7,847 ‘| 53,550 4,973 58,523 
Sun. Edition (m) 47,778 9,550 1,864 59,247 2,896 62,143 
Herald (b) 13,035 7,257 2,239 22,531 5,017 27,548 
Sun. Edition (m) 15,357 3,449 645 19,451 2,187 21,638 
Times-Union (r). 48,908 12,586 2,213 63,707 1,461 65,168 
Schenectady Gazette (b) 15,393 3,392 796 19,581 719 20,300 
Unton-Star (r) . 10,204 1,248 1,127 12,579 541 = 13,120 
Staten Island See N. Y. City 
Syracuse Herald (r) 24,585 12,352 6,650 43,587 652 44,239 
Sun. Edition (m) 31,610 21,283 30,264 83,157 658 83,815 
Journal (r) 23,054 13,126 9,829 16 46,025 1,579 47,604 
Post-Standard (b) 17,706 14,899 18,326 50,931 838 51,769 
Sun. Edition (m) 14,653 9,784 22,625 47,062 696 47,758 
Tarrytown News (r) 1,768 74 1,942 121 2,063 
Troy Record (b) 2,862) 16,1512 1,006) Feott 634) cet 
Record (r) 10,9415 3,920§ 2,7435 17,604 705§ 18,209 
Total Daily (e) 13,803 5,071 3,749 22,623 1,339 23,962 
Utica Herald-Dispatel (r) 11,439 8,174 643 8 20,264 696 20,960 
Observer (r) 9,721 5,364 1,165 6 16,256 494 16,750 
(Herald-Dispatch and The Observer consolidated about May 1, 1922, and 
are now published weekday evenings and Sunday morning; previous circula- 
tions as above.) 
Press (hb) 12,633 10,947 2,726 47 26,353 1,526 27,879 
Watertown Times (r) 5,404 6,251 2,994 14,649 791 15,440 
Yonkers Herald (r) 11,191 298 72 11,561 409 =11,070 
Asheville Citizen (b) 4,653 4,146 1,473 8 10,280 1,991 12,271 
Sun. Edition (m) 5,239 2,416 1,255 22 8,932 1,691 10,623 
Times (r) 3,963 1,892 828 6,683 850 7,533 
Sun. Edition (m) 3,737 1,422 636 5,795 631 6,426 
Charlotte News (r) 6,634 3,948 231 10,813 265 11,078 
Sun. Edition (m) 5,713 3,726 210 9,649 245 9,894 
Observer (b) 5,587 10,054 5,142 i! 20,794 305 21,099 
Sun. Edition (m) 6,216 13,001 5,459 24,676 584 25,260 
Durham Herald (d) 5,273 1,104 118 6,495 142 6,637 
Sun. Edition (m) 5,352 1,138 118 21 6,629 156 6,785 
Greensboro News (b) 5,336 6,303 6,759 10 =: 18,408 477 = 18,885 
Sun. Edition (m) 6,890 8,906 10,049 11 25,856 637 26,493 
Raleigh News and Obs’r (b) 3,768 7,346 12,890 i 24,005 443 24,448 
Sun. Edition (m) 4,779 7,974 15,384 53 28,190 420 28,610 
Times (r) 3,806 2,942 1,382 130 8§©6421 8,551 
Wilmington Star (b) 3,261 1,579 1,049 5,889 994 6,883 
Sun. Edition (m) 5,175 1,412 1,157 7,744 1,090 8,834 
(3 months stat. March 31, 1922) 
Winston- 
Salem Journal (b) 3,955 1,979 492 6,426 379 6,805 
Sun. Edition (m) 5,194 1,698 514 7,406 296 7,702 
Twin City 
Sentinel (r) 8,030 1,794 591 10 =©10,425 312 ~=10,737 
Bismarck Tribune (r) 1,473 1,083 688 3,244 440 3,684 
Fargo Courier-News (ad) 2,096 3,560 6,796 6 12,458 501 12,959 
Sun. Editien (m) 3,179 3,599 6,965 2 13,745 1,623 15,368 
Forum (r) 6,222 4,260 7,237 65 17,784 453 18,237 
Grand Forks Herald (d) 2,017) 3,965 i 2,865) 142) 8,9892 244 9,233 
Herald (r) 2,116§ 1,901 1,.437§ 239§ 5,693§ 278 5,971 
Total Daily (e) 4,133 5,866 4,302 381 = 14,682 522 15,204 
Sun. Edition (m) 2,904 4,196 2,957 143 10,200 298 10,498 





For Explanation of Key Letters See Page 39 
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Without Waste 








The concentration of circulation in Syra- 
cuse, and the Syracuse Trading territory of 


THE 


SYRACUSE HERALD 


foremost in home delivery, gives an advertiser 
the complete coverage he needs and wants, 
without the losses of a scattering circulation 
outside of this territory. And of the 6,650 net 


paid country circulation of the Evening 
Herald, 5,599 is in towns! 


The March 
Herald shows: 
City 
Suburban 
Total 


(Of the Suburban 11,473 is concentrated circulation 
in towns and 879 mail) 


statement of the 


Evening 


Without waste, in reaching the largest num- 
ber of buyers in the trade territory of Syracuse, 
the Herald maintains its lead in local lineage, 
in national lineage and in total lineage. 


THE EVENING HERALD IS DE- 
LIVERED TO SEVENTY PER CENT 
OF THE HOMES IN SYRACUSE. 


THE SUNDAY HERALD Dominates 
Syracuse and its entire territory and gives the 
most complete covering of Central and 
Northern New York which it is possible to 
secure. The March statement shows 
Sunday Herald’s circulation as 


83,815 


Special Representatives 


PRUDDEN, KING & PRUDDEN, 


sceapeaiimaiiiin atin 


286 Fifth Avenue Globe Building 
New York City Boston 


the 











Steger Poems 
Chicago 
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Editor 








THE 


COLUMBUS 
DISPATCH 


IS THE 


BEST 


OHIO 
BUY 


72,317 NET PAID 
EVENING 








74,654 NET PAID 
SUNDAY 





Averages for 6 months ending 


April 1, 1922 





Advertising Representatives 


O’MARA AND ORMSBEE 


320 Fifth Ave., New York City 
Peoples Gas Building, Chicago, III. 


Monadnock Building, San Francisco, Calif. 








& Publisher 


for 


July 


29, 





A.B.C. Reperts on City, Country, Suburban, Bulk, Net Paid, Arrears, Unpaid Copies, Etc. 








Tetal 
Key Total Arrears Total 
Let- Total Total . Total Bulk Net Paid Service Distri- 
City Paper ter City Sub’ban Country Sale inc.Bulk Unpaid bution 
Akron Beacon Journal (r) 25,382 8,856 816 30 35,0804 444 35,528 
Press (r) 15,734 4,728 240 4 20,706 584 1,290 
(6 months audit March 31, 1922) 
Times (r) 12,699 ° 357 57 18,904 843 19,747 
Sun. Edition (m) 17,568 4,074 192 39 =, 873 573 22,446 
Alliance Rev. & Leader (r) 5,346 3,206 389 2 8,943 = 317 9,260 
Ashtabula Star & Beacon (r) 4,913 1,256 235 6,404 250 6,654 
Athens Messenger (r) 1,855 5,817 2,090 13 9,775 134 9,909 
Bowling Green Sentinel-Tribd. (r> 1,395 1,085 74 2,554 204 2,758 
Cambridge Jeffersonian (r) 3,525 3,942 446 7 7,920 139 8,059 
Canton Repository (t) 18,405 5,917 1,251 12 25,585 4it 25,996 
Sat. Edit. (y) 17,979 4,285 1,234 23,498 345 23,843 
Sun. Edition (m) 16,041 5,281 1,132 22,454 363 =. 22,817 
Cincinnati Post (r) 81,062 15,421 71,293 6 167,782 1,311 169,093 
Times-Star (r) 96,244 18,488 22,152 136,884 1,775 138,659 
Cleveland Metal Trade Ce eer 4,780 372 5,152 
(6 months stat. Dec. 31, 1921) 
News (r) 100,583 16,160 29,724 146,467 2,856 149,323 
Sunday News- 
Leader (m) 80,768 26,464 72,297 179,529 2,049 181,578 
Plain Dealer (b) 105,283 27,373 47,804 180,460 829 181,289 
Sun. Edition (m) 122,020 33,694 63,905 219,619 1,504 221,123 
Press (r) 140,801 11,706 26,654 179,161 2,202 181,363 
Columbus Citizen (r) 48,487 17,426 10,045 3 75,961 889 76,850 
Coshocton Tribune € 
Times Age (r) 2,929 2,655 455 46 6,085 249 6,334 
Sun. Edition (m) 2,852 2,671 461 44 6,028 260 6,288 
Dayton Herald (r) 19,933 8,848 538 188 29,507 771 30,278 
Journal (b) 14,984 9,739 1,808 494 27,025 814 27,839 
Sun. Edition (m) 23,984 12,684 3,420 268 40,356 627 40,983 
News (r) 29,924 10,628 1,673 165 42,390 1,430 43,826 
Sun. Edition (m) ay 463 9,460 3,422 238 40,583 700 41,283 
Delaware Gazette (r) 1,807 261 108 2,176 247 2,423 
E. Liverpool Review (r) 4,6992 11,2452 1972 6,141 , 292. 6,433? 
Tribune (b) 1.7945 3,301§ 2705 5,365§ 3025 5,667 
Total Dally (e) 6,493 4,546 467 11,506 594 12,100 
Elyria Chronicle-Tel. (r) 4,784 2° 158 140 9 ,091 3t1 7,402 
Findlay Republican (b) 3,898 3,189 416 12 7,515 240 7,755 
Fremont News (r) 2,985 662 89 3,736 133 3,869 
Hamilton Journal (r) 6,442 1,740 226 10 8,418 668 9,086 
News (r) 5,488 2,144 264 16 7,912 674 8,586 
Lima News & Times- . 
Democrat (r) 9,766 4,919 278 109 15,072 297 15,369 
(Above figures are for weekday evenings except Monday) 
Mon. Edition 9,809 2,488 277 50 2, 1,071 13,695 
Sun. Edition (m) 9,053 5,341 277 14,671 $02 14,973 
Repub-Gazette (d) 4,241 5,666 327 3 10,237 260 10,497 
Sun. Edition (m) 4,092 6,053 327 10,472 228 10,700 
Lorain Journal (r) 3,194 409 291 50 3,944 195 4,139 
Times-Herald (r) 4,909 1,261 210 121 6,501 170 6.671 
Mansfield News (r) 7,518 3,342 419 1 61,280 325 11,605 
Sun, Edition (im) 7,206 3,469 494 ( 01,170 360 11,530 
Marietta Times (r) 3,295 2,561 299 5 6,160 318 6,478 
Marion Star r) 6,594 3,615 512 3 10,724 268 10,992 
Martins Ferry Times (r) 3,885 3,546 144 i 7,576 igt 7,767 
(The city circulation of the Times is divided as follows. 
Martins Ferry, 1,899; City of Bellaire, 1,328; and City of 
Bridgeport, 658) 
Massillon Independent (r) 4,972 1,784 315 4 7,075 165 7,240 
Middletown News-Signal (r) 3,529 668 154 25 4,376 919 5,295 
Mt. Vernon Repub’n-News (r) 1,880 1,817 289 36 0=—_ 4,022 96 84, 118 
Newark Advocate (r) 4,270 2,335 435 3 7,043 446 7,489 
Portsmouth Times (r) 7,071 5,214 934 13,219 328 13,547 
Sunday Sun- 
Times (m) 6,159 3,659 240 10,058 277 10,335 
Salem News (r) 2,234 646 169 42 3,091 267 3,358 
Sandusky Register (ad) 2,526 4,542 1,749 23 8,840 134 8,974 
Sun. Edition (m) 3,328 4,594 1,803 9,725 210 9,935 
Star-Journal (r) 5,385 2,294 450 34 8,163 167 8,330 
Springfield News (r) 13,830 1,927 176 3 15,936 549 16,485 
Sun. Edition (m) 12,162 1,808 153 4 14,127 430 14,557 
Sun (b) 8,255 3,852 650 10 42,767 461 13,228 
Sun. Edition (m) 7,609 3,301 903 3 11,816 527 12,343 
Steubenville Gazette (r) 2,075 1,544 366 3,985 295 4,280 
Tiffin Advertiser (r) 2,269 723 208 2 3,202 15% 3,361 
Toledo Blade (r) 46,577 35,610 13,496 95,683 1,131 96,814 
News-Bee (r) 42,345 20,479 7,365 70,189 1,037 71,226 
Urbana Citizen (b) 2) 287 252 3142 = 92 , 406) 
Democrat (r) 1,674) 1,5825 280 § 3,5365 359 3,895 5 
Total Daily (e) 1,676 1,869 305 3,850 451 4,301 
Warren Tribune (r) 5,918 887 203 it 7,019 207 7,226 
Wooster Record (r) 1,984 2,663 569 5,216 1,133 6,349 
Youngstown Telegram (r) 15,071 7,645 1,258 2 23,976 504 24,480 
Vindicator (r) 16,452 6,109 1,453 49 24,063 775 24,838 
Sun. Edition (im) 18,090 6,439 691 25,220 670 25,890 
Zanesville Signal (r) 3,654) 3,643 t 1,031) 8,328) 237) 8,565) 
Times-Recorder (b) 7,2855 11,739 820 § 19,844; 2105 20,0545 
Total Daily (e) 10,939 15,382 1,851 28,172 447 28,619 
Bartlesville Examiner (d) 1,995 935 110 2 3,042 428 3,471 
_Sun. Edition (m) 2,121 938 110 3,169 437 3,606 
McAlester News-Capital (r) 2,107 1,096 156 4 3,363 137 3,500 
Muskogee Phoenix (b) 6,926 4,721 2,148, 40 13,835 320 14,155 
Sun. Edition (m) 7,531 5,178 2,375 8 15,092 508 15,600 
Times-Democrat (r) 5,734 2,926 1,678 45 10,383 250 10,633 
Oklahoma 
City Oklahoma News (r) 16,014 8,498 23 «424,535 549 25,084 
Oklahoman (b) 15,516 40,348 55,864 1,284 57,148 
Sun. Edition (m) 22,050 52,416 74,466 2,468 76,934 
Times (r) 20,195 27,869 48,064 794 48,858 
Okmulgee Times (d) 3,246 1,650 362 «115 «= «5,373 253s, 626 
Sun. Edition (m) 3,288 1,656 366 117 5,427 195 5,622 
Tulsa Tribune (r) 15,325 5,392 3,647 176 «624,540 1,238 25,778 
Sun. Edition (m) 13,212 5,397 3,691 130 22,430 1,034 23,464 
World (b) 16,296 8,818 9,681 147. 34,942 849 35,791 
Sun. Edition (m) 17,401 8,923 10,612 176) «637,112 = 9925S 38,037 
Astoria Budget (r) This paper is an comment for the A. B. C. membership 
Baker Herald (r) 1,132 592 196 10 1,930 70 2,300 
Bend Bulletin (r) 875 106 80 1,061 19 1,080 
Eugene Register (d) 1,853 1,794 573 4,220 1,061 5,281 
Sun. Edition (m) 1,870 1,816 609 4,295 1,061 5,356 
Pendleton East Oregonian (r) 1,739 771 246 30 2,786 423 3,208 
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OREGON—Continued 
Portland News (r) 24,057 3,068 3,275 30,400 557 30,957 
: Oregon Journal (r) 39,771 11,876 23,837 75,484 1,366 76,850 
Sun. Edition (m) 43,636 14,749 35,508 93,893 1,673 95,566 
Oregonian (b) 36,912 11,974 30,991 868 80,745 1,191 81,936 
Sun. Edition (m) 53,029 14,559 41,863 845 110,296 1,162 111,458 
Telegram (r) 34,118 11,287 16,545 380 §=©.62, 330 833 63,163 
Salem Capital Journal (r) 3,618 1,356 230 5,204 313 5,517 
The Dalles Chronicle (r) 1,378 228 70 1,676 98 1,774 
Allentown Call (b) 12,004 12,860 1,201 149 26,224 2,970 29,194 
Sun. Edition (m) 9,999 5,282 198 15,479 725 16,204 
Chron. & News 4 
Evening Item (r) 7,485 2,351 147 3 9,966 787 10,773 
Altoona Mirror (r) 14,388 7,332 2,268 79 24,067 452 24,519 
Beaver Times (r) 869 3,039 100 3 4,011 4,239 
Chester Republican (bh) 1,024) 372) 36) 42 14362 1557 1,591 
Times (vr) 9,2175 3,3724 486 | 565 13,1315 4305 13,5615 
Total Dally (e) 10,241 3,744 522 60 14,567 585 15,152 
Connellsville Courter (r) 2,881 2,170 601 5,652 381 6,033 
Easton Express (vr) 8,515 6,532 613 8 15,668 843 16,511 
Free Preaa (r) 7,995 3,803 346 3 12,147 882 13,029 
Erie Dispatch-Herald (r) 13,500 5,020 670 19,190 1,294 20,484 
Sun. Edition (m) 15,499 1,926 705 18,130 750 18,880 
Times (r) 19,412 5,618 813 5 25,848 580 26,428 
Greensburg Review (b>) 2,220 2,673 1,014 71 5,978 904 6,882 
Tribune (r) 1,739 1,599 215 69 3,622 796 4,418 
Harrisburg News (r) 13,2172 01,185) 11,519) 72 35,928 ; 549) 36,477) 
Patriot (b) 11,4845 8,7995 4,321 5 175 24,621 4805 25,1015 
Total Daily (e) 24,701 19,984 15,840 24 60,549 1,029 61,578 
Telegrapk (r) 12,657 11,423 11,719 476 36,275 769 37,044 
Lancaster Eraminer & 
New Era This paper is an applicant for A. B. C. membership 
Intelligencer (r) 6,986) 957 } 183) 724) 11,850) 796) 12,646) 
News-Journal (b) 3,018 7,261 5 1595 845 10,5225 7215 11,2435 
Total Dally (e) 10,004 11,218 342 808 22,372 1,517 23,889 
Meadville Republican (r) 2,372) 12 20) 4) 2,397) 832 2,480) 
Tribune-Repub. (») 1,6515 3,1824 350 § 25 5.1855 1845 5,3694 
Total Daily (e) 4,023 3,183 370 6 7,582 267 7,849 
Mt. Carmel Item (r) 2,255 1,305 146 3,706 118 3,824 
Newcastle News (r) 9,386 2,498 881 7 12,772 329 13,101 
Norristown Times (r) 6,355 2,228 177 39 8,799 326 9,125 
Ol) City Derrick (b>) 3,845 1,103 1,137 3 6,088 806 6,894 
Philadelphia Bulletin (r) 375,321 93,073 26,105 494,499 2,209 496,708 
Inquirer (b) 140,532 29,110 27,780 197,422 1,109 198,531 
Sun. Edition (m)241,539 75,579 65,696 382,814 1,421 384,235 
North American () 41,992 23,220 75,248 140,460 97 141,437 
Sun. Edition (m) 47,295 27,219 118,184 192,698 2,216 194,914 
Public Ledger  (b) 52,468) 21,461) 24,988) 36) 98,953 1,269 2 100,222? 
Public Ledger —(r) 132,174 21,797§ 8,898§ 235 162,8925 2,040 § 164,932 § 
Total Daily (e) 184,642 43,258 3,886 59 261,845 ,309 265,154 
Sun. Edition (m)!00,131 42,977 83,651 27 «#226,786 1,765 228,551 
Record (») 47,971 29,837 32,480 110,288 938 111,226 
Sun, Edition (m) 58,927 28,803 29,936 117,666 1,244 118,910 
Pittsburgh Chronicle-Tel. (r) 52,110 27,243 11,863 91,216 1,832 93,048 
Dispatch (b) 20,807 11,909 21,828 54,544 747 = 55,291 
Sun. Edition (m) 19,510 14,890 29,404 63,804 794 64,598 
Gazette Times (b) 36,751 17,360 29,941 84,052 1,139 85,191 
Sun. Edition (m) 30,818 23,063 39,262 93,143 1,348 94,491 
Post (b) 35,978 13,672 18,148 67,798 1,113 68,911 
Sun. Edition (m) 38,995 32,531 45,209 116,735 1,535 118,270 
Presse (r) 101,522 31,825 11,296 144,643 1,912 146,555 
Sun. Edition (m) 92,374 41,032 40,033 173,439 2,001 175,440 
Bun (r) 36,166 22,567 15,785 74,518 1,457 75,975 
Pottstown News (b) 3,598 2,786 461 | 6,846 238 7,084 
Pottsville Republican (r) 4,178 5,227 2,153 11,558 193 11,75 
Reading Eagle (r) 17,602 14,223 2,278 34,103 3,355 37,45 
Sun. Edition (m) 16,402 6,637 900 18 23,957 1,258 25,215 
Herald-Tel’am (r) 5,771) 4,427) 228) 1? 7,427? 476) 7,903) 
News-Times (b) 4,690 4 1,103 § 2205 § 60135 6145 6,6275 
Total Daily (e) 10,461 2,530 448 i 13,440 1,090 14,530 
Scranton Republican (b) 12,251 13,914 3,838 it 30,014 2,428 32,442 
limes (r) 24,756 11,253 1,388 4 37,401 1,325 38,726 
Shamokin News (r) 2,545 463 326 3,334 159 3,493 
Sharon Herald (r) 2,906 1,682 300 4,888 360 5,248 
Telegraph (r) 2,515 1,701 2 4,558 252 4,810 
Titusville Herald (b) 1,880 2,109 709 4,698 232 4,930 
Warren Mirror (b) 1,666) 1,456) 406) 32 3,531 t 333) 3,864) 
Times (r) 2,652 5 1,245 § 489 § 14§ 4,400 4455 4,845 5 
Total Daily (e) 4,318 2,701 895 17 7,931 778 8,709 
Washington Observer (b) 1,595? 7,708) 5512 12 9,8552 550) 10,405) 
as Reporter (r) 4,903 5 1404 250) § 5,293§ 4795 5,7725 
Total Daily (e) 6,498 7,848 801 i 15,148 1,029 16,177 
-Barre Record (b) 8,365 10,592 1,181 20,133 776 §=20, 914 
— Sunday Indep’t (m) 5,676 11,216 269 17,161 269 17,430 
Times-Leader (r) 8,688 11,252 781 20,721 513 24,234 
Williamsport Sun (r) 10,824 5,652 613 16 —s«17,105 += 289 «17,394 
Pawtucket Times (r) 18,229 5,410 420 4 24,063 460 24,523 
nce Bulletin (r) 46,565 9,541 3,656 5 59,767 839 606 
oe Journal (b) 17,965 9,787 2.884 26 30,662 657 31,319 
Sun. Edition (m) 35,367 15,515 3,680 67 54,629 600 55,229 
News (r) 14,391 7,059 1,026 8 22,484 543 23,027 
Tribune (r) 16,822 5,249 417 13 22,501 287 22,788 
Sun. Edition (m) 8,068 3,104 155 55 il oad 142 me 
Sun (t) 2,612 1,710 209 4,531 189 4,72 
— Sun. Edition (m) 2,519 1,837 212 4,568 186 4,754 
Woonsocket (Call dé Reporter (r) 7,5!7 5,186 321 13,024 290 §8=613,314 
merican (b) 3,92! 342 439 4 4,706 2,740 7,446 
Coamace = “gun. Baition (m) 6508 390 387 7,713 2,154 9,867 
News and Cour, (b) 3,537 3,487 = 1,784 8,808 868 9,676 
Sun. Edition (m) 5,986 2,812 1,840 10,638 866 11,504 
Post (r) 9,850 1,480 222 11,552 1,443 12,995 
Columbia Record (r) 6.983 3,425 3,996 4 mee tee ee 
Sun. Edition (m) 6, 3,571 4,541 17 14,632 S44 15,17 
State (b) 4,780 4,084 11,434 20,298 42! 20,719 
Sun, Edition (m) 5,322 3,681 12,757 21,760 438 22,198 








RHODE ISLAND 


The smallest and most densely populated 
state in the Union. In commercial import- 
ance and wealth among the greatest of all the 
states. 


The bank resources of Rhode Island 
in 1921 were $394,000,000 


The Textile Industry of the state, including 
woolen worsted, cotton and silk manufactur- 
ing and their allied interests, makes Rhode 
Island one of the World’s centers in 
branch of human energy. 


this 


Providence has the largest machine tool 
shop in the world, the largest file factory in 
the world, the largest screw factory in the 
world. 


And in addition, Providence is the center 
of stately colonial homes, with Narragansett 
Bay reaching to the heart of the city—the 
finest natural harbor in America, bordered by 
Newport, Narragansett Pier and a hundred 
other famous summer resorts. 


In 1921 the petroleum receipts of the Port of 
Providence were over 400,000,000 gallons 


A state of wonderfully varied resources; the 
cradle of civil and religious liberty on this 


continent. 


A state thoroughly served by its two great 
and influential newspapers, published by The 
Providence Journal Company. 


THE PROVIDENCE JOURNAL 


DAILY AND SUNDAY 


THE EVENING BULLETIN 


FLAT RATE NEWSPAPERS 





OvER 18,000,000 LINES OF ADVERTISING IN 1921 











CHARLES H. EDDY CO. 
Representatives 
New York 


R. J. BIDWELL COMPANY 
Pacific Coast Representatives 


Boston Chicago | San Francisco Los Angeles 
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SOUTH CAROLINA—Continued 
|} Greenville News (b) 4,746 6,067 1,204 2 12,039 500 539 
| Sun. Edition (m) 5,990 4,375 1,448 67 11,880 552 12,432 
Piedmont (r) 5,741 2,624 394 8,759 572 9,331 
| Spartanburg Herald (b) 1,437) 3,276) 641 : 5 5,359 ; 250 5,609 
Journal (r) 2,946§ 1,063 § 156 2 4,167 233 4,400 
Total Daily (e) 4,383 4,339 797 7 9,526 483 10,009 
Sun. Herald (m) 2,721 3,008 663 29 6,421 353 6,774 
oa Abe?deen American (b) 1,739) 2,013) ont Hed 474 ef 
News (r) 1,732 § 862 § 408 '§ 3,003 330 3,333 
Total Daily (e) 3,471 2,875 1,121 ' 7,468 804 8,272 
Sun. Edition (m) 2,033 2,907 1,066 6,006 693 6,699 
Mitchell Republican (r) 1,548 2,913 683 16 5,160 561 5,721 
Sioux Falls Argus-Leader (r) 6,684 7,589 5,577 87 19,937 1,392 21,329 
Watertown Public Opinion (r) 1,973 2,876 1,729 7 6,585 233 6,818 
TENNESSEE 
| e Chattanooga News = re —_ — 103 yd 773 yoo 
Times (b) 14,489 . 0 ° 230 1,439 
war e ~ t al Sun. Edition (m) 16,834 4,600 1,619 23,053 368 23,421 
| Knoxville Jrnl. & Tribune (b) 10,145 10,859 3,933 24,938 646 25,584 
1 Sun. Edition (m) 12,578 6,795 3,549 22,922 444 =: 23,366 
News (r) This paper is an applicant for A. B.: C. membership 
a n Uu n a | Sentinel (r) 13,840 9,134 : 25,793 608 26,401 
} Memphis Comm’! Appeal (b) 29,086 14,441 39,586 83,113 1,347 84,460 
Sun. Edition (m) 38,539 18,798 53,570 110,907 1,557 112,464 
. + News-Scimitar  (r) 24,301 = 12,652 13,714 39 50,706 1,077 51,783 
Press (r) 31,078 2,568 1,081 2 34,729 304 35,033 
Ci1recuiation Nashville Banner (r) 19,318 20,543 3,991 © 22-«43,874 1,004 44, 
Sun. Edition (m) 18,841 19,949 5,477 27 «444,294 1,302 45,596 
Tennessean (b) 18,8682 10,662) 3,517) 33,047 ) Tet 33,771 } 
Tennessean (r) 17,273§ 1,260 § 475 18,5815 3645 18,945 
O an e@xas Total Daily (e) 36,141 11,923 3,564 51,628 1,088 52,716 
Sun, Edition  (m) 20,375 9,414 4,866 34,655 719 35,374 
n e€ S P a Pp e€ r | Amarillo Tribune (r) 2,744 381 1,869 4,994 323 5,317 
| Sun. Edition (m) 2,869 469 2,215 5,553 321 5,874 
Austin American (b) 4,827 2,291 374 7,492 341 7,833 
Sun. Edition (m) 6,915 2,842 410 10, 167 377 =—«:10,544 
Statesman (r) 3,686 777 141 4,604 1,035 5,639 
| Sun. Edition (m) 4,425 1,064 239 5,428 1,110 6,538 
| Beaumont Enterprise (b) 6,720 6,908 10,639 24,267 247 «24,514 
Sun. Edition (m) 8,630 9,006 13,773 31,409 244 31,653 
* (6 months stat. Sept. 30, 1921) 
Journal (r) 4,923 4,08 591 21 9,620 218 9,838 
(6 months stat. Sept. 30, 1921) 
Dallas Dispatch (r) 25,824 1,891 1,95 25 29,695 334 30,029 
9 Journal (r) 23,024 5,589 13,213 44 41,870 854 42,724 
News (b) 17,382 4,840 38,418 6 60,646 1,145 61,791 
Sun. Edition (m) 29,936 8,103 59,540 97,579 1,263 98,842 
Denton Record-Chron, (r) 1,346 292 158 8 1,804 125 1,929 
El Paso Herald (t) 10,911 6,505 2,371 1 19,788 374 20,162 
ver Sat. Edition (y) 12,741 13,149 4,832 4 30,726 445 31,171 
9 (Approximately 13,000 copies of Saturday edition circulates as 
a Sunday pre-date.) 
Times (b) 7,481 5,629 990 if 14,10t 557 14,668 
Sun. Edition (m) 11,529 6,693 1,105 48 19,375 548 19,923 
Fort Worth Record (b) 10,469 56! 10,754 21,784 1,244 23,028 
Sun. Edition (m) 10,726 580 13,415 24,721 1,209 25,930 
Star-Telegram (r) 24,002 2,163 56,562 84 82,811 835 83,646 
O onte StS Sun. Edition (m) 23,464 2,435 74,510 15 a — —— 
News (b) 5,533 646 4,590 27 ° 91 il, 
— Sun. Edition (m) 9.310 978 5,632 5 15,925 971 16,896 
lribune (r) 7,956 465 386 8,807 454 9,261 
e Houston Chrontele (r) 23,318 3,163 22,406 81 48,968 1,219 50,187 
Sun. Edition (m) 25,862 3,881 30,542 124 60,409 1,244 61,653 
O i mium (6 months stat. Sept. 30, 1921) 
Post ’ (b) 20,141 3,484 ~=19,048 37 42,710 768 43,478 
Sun. Edition  (m) 20,101 3,797 23,430 89 47,417 1,055 48,472 
> (6 months stat. Sept. 30, 1921) 
Press (r) This paper is an — e. p+ Cc. Par he 
i Iexpress (b) 13,561 15,38) 100 ’ ’ 
O C eme S eee see 22,622 8 51,008 559 51,567 
ght (t) 14,275 6,432 20,707 424 21,131 
Sat. Edition (y) 13,902 2,062 15,964 425 16,389 
Sun. Edition (m) 15,806 9,430 25,236 497 25,733 
News (r) 23,188 5,109 16 28,313 552 28,865 
Tense Telegram (a) 1,859 4,634 6,493 188 6,681 
Sun. Edition (m) 2,102 4,946 7,068 es 7.288 
Four States Press (})) 2,093 436 1,618 3 k x 
Texarkana =F Sun, Edition (m) 2,460 434 1,634 2 4,530 601 5,131 
Waco News-Tribune (b) 6,364 6,424 12,788 439 13,227 
Sun. Edition (m) 7,081 5,177 ero} oo ‘as 
y mes (r) 5,670 1,644 1,276 i 3 " 
a sea and Edition (m) 5,590 6,771 = 1,455 2 8818 513 9,331 
Ogden Stan.-Exzaminer (r) 7,028 1,677 1,661 28 10/394 295 10 629 
Sun. Edition (m) 7,232 1,743 1,901 - a . 326 aes 
° > wake City Deseret News  (r) 9,760 3,838 11,591 50 25,23 072 .3ul 
( ‘overs richest territor a ” Telegram (r) 13,887 2,153 5,648 7 20,095 782 22,4/7 
y Sun. Edition (mJ) 15,771 2,730 8,670 250 27 421 838 28,259 
e Tribune (b) 16,128 4,370 18,214 13 38,725 1,005 39,730 
in Southwest Sun. Edition (m) 24,800 7,823 38,721 70,844 1,413 72,257 
Barre Times (r) 2,289 3,330 1,011 14 6.644 249 6,893 
Burlington Free Press (b) 3,084 1,559 6.246 0,889 622 1,511 
1 1 Rutland Herald (b) 2,765 4,226 1,875 5 8,871 330 9,201 
AmonG.Carter A.L.Shuman VIRGINIA 
Vice President & Advertising Harrisonburg News-Record (b) 938 4,978 8576.71 208 6.980 
, (r) 5,799) 5? , v 
General Manager Manager | Become 1 (a) 19635 3.2945 3.4375 45 8.6985 287} 8.965; 
Total Daily (i) 7,762 3,329 3,456 6 14,553 463 15,016 
| Sun. Edition (m) 3,747 3,321 3,420 14 10,502 354 10,856 
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eas 


Newport News Press 


Norfolk 
Richmond 
Roanoke 
Staunton 


Winchester 


Aberdeen 
Everett 
Seattle 


Spokane 
Tacoma 


Walla Walla 


Wenatchee 
Yakima 


Charleston 


Clarksburg 
Fairmont 


Huntington. 


Martinsburg 
Parkersburg 
Wheeling 


Appleton 
Beloit 
Eau Claire 


Fond du Lac 


Green Bay 
Janesville 
Kenosha 
La Crosse 


Madison 


Milwaukee 


Monroe 
Oshkosh 
Racine 


Sheboygan 


Superior 
Wausau 


Casper 
Cheyenne 


Times-Herald 
Total Daily 
Sun. Press 


—: Dispatch (r) 32,538 


Virginian-Pilot 


Sun. Edition 
Dispatch 
News- Leader 


Times-Dispatch 


Sun. Edition 
Times 
World-News 

Total Daily 

Sun. Edition 
Leader 
News-Leader 

Total Daily 

Sun. Edition 
Star 


World 
Herald 
Post-Intell. 
Sun, Edition 
Star 
Times 
Sun. Edition 
Chronicle 


Spok’an-Review 


Sun. Edition 
Ledger 

Sun. Edition 
News-Tribune 
Bulletin 

Sun, Edition 

Jnion 

Sun. Edition 
World 
Herald 

Sun. Edition 


Key 
Let- Totaf Total Total 
ter ‘City Sub’ban Country Sale inec.Bulk Unpaid bution 
VIRGIN [A—Continued 
(d) 2,392 } 2,814 323 , 5,529 377 
(r) 5,835§ 3,147 59 fost ¢ 303} 
(i) 8,227 5,96 382 14,570 770 
(m) 4,675 4,188 324 9,187 389 
3,932 3,230 15 «39,715 886 
(r) 4,771 36 15 27 4,849 547 
(b) 21,677 4,503 8,741 16 34,937 599 
(m) 26,970 5,355 7,637 71 40,033 608 
(r) 12,216 623 5,993 4 18,836 703 
(r) 39,292 3,018 6,457 767 538 
(b) 12,393 1.8 8,760 5 22,969 471 
(m) 29,491 3,964 10,461 29 43,945 it 
d) 2,8202 2.122) 5,236 } 2 , awe 336) 
(r) 9,369§ 14,2246 642 5§ 61,2405 3475 
(i) 12,189 3.346 5,878 7 21,420 683 
(m) 5,088 2,707 6,757 8 14,560 367 
(r) 1,660) 166 2 172) 1,998 153 
(d). 6025 43,1485 4395 4,189 195 
(i) 2,262 3,314 6I1 6,187 348 
(m) 574 3,149 508 4,231 195 
(r) 1,453 1,640 494 3,587 237 
(r) 2,293 1,951 159 13 4.416 621 
(r) 6,780 5,335 658 3 12,776 394 
(b) 32,672 6, 12,986 6 51,669 370 
(m) 45,940 13,776 33,457 6 93,179 1,153 
(r) 47,302 9,605 16,660 73,567 1,008 
(r) 44,436 5,078 7,333 5 56,852 1,437 
(m) 51,795 10,285 22,715 84,795 2,316 
(r) 25,193 11,786 2,501 16 39,496 972 
(b) 14,809 14,364 13,496 42,669 1,012 
(m) 21,967 15,717 43,154 50,838 1,071 
(b) 7,276 3,903 2,654 6 13,839 55! 
(m) 19,320 9,117 3,661 94 32,192 716 
(r) 20,187 9,363 2,744 10 §©632,304 870 
(r) 3,147 1,756 382 92 5,377. 557 
(m) 3,040 1,807 384 68 5,299 555 
(b>) 1,631 1,100 236 486. 333 3,300 1,022 
(m) 1,659 1,116 249 «344 3,368 1,056 
(r) 1,977 2,129 2,940 38 7,084 229 
(d) 1,602 4,103 232 5,937 403 
(m) 4,391 4,469 264 9,124 433 
ir) 5,337 921 252 6,510 525 


Republic 


Gazette 
Sun. Edition 
Mail 
Sun. Edition 
Exponent 
Telegram 
Sun. Edition 
Times 
Sun. Edition 


West Virginian 


Advertiser 
Sun. Edition 


Herald-Dispatch 


Sun. Edition 
Journal 
Sentinel 
Intelligencer 
News 

Sun. Edition 
Register 


Post-Crescent 

News 

Leader 

Telegram 
Total Dally 
Sun. Edition 


Commonwealth 


Reporter 
Press-Gazette 
Gazette 

News 


Trib. & Leader 


Press 
Sun. Edition 
Capital Times 


Wis. State Jrl. 


Sun. Edition 
Journal 

Sun. Edition 
Sentinel 
Sentinel 

Total Dally 

Sun. Edition 


Sunday Milwau- 


kee Telegram 
Wise’n News 
Times 
Northwestern 
Journal-News 
Times-Call 


Press-Telegram 


Telegram 


Record-Herald 


Tribune 
State-Tribune 
é Leader 


WEST VIRGINIA 


(b) 6,496 8,289 3,604 

(m) 7,378 10,258 4,264 

(r) 6,163 3,369 819 

(m) 4,743 3,306 847 
(c) This paper is an — for 
(r) ,5,008 1,857 726 6 
(m) 4,599 2,884 2,345 

(b) 2,901 2,822 1,122 

(m) 3,123 1,614 665 

(r) 2,548 2,041 173 

(r) 8,434 1,381 37 

(m) 7,552 2,094 475 

(b) 6,519 2.747 3,255 

(m) 6,644 2,835 3,080 

(r) 2,333 848 341 

(r) 4,946 1,018 452 

(b) 3,612 5,839 2,072 

(r) 8,173 3,656 1,740 

(m) 9,208 4,711 3,395 


(a) This paper is an applicant for 


(r) 4,507 3,970 657 
(r) 5,208 3,334 228 
(d) 2,421) 2.708) 326) 
(r) 2,455 § 610 § 635 
(i) 4,876 318 389 
(m) 2,465 2,739 327 
(r) 2,788 2,710 508 
(r) 2,801 1,795 737 
(r) 6,604 4,238 570 
(r) 4,544 4,996 315 
(r) 6,595 461 226 
(r) 7,149 4,788 434 
(m) 6,592 4,729 439 
(r) 4,522 5,158 3,114 
(r) 9,547 6,983 1,047 
(m) 8,647 6,499 1,047 
(r) 71,281 22,627 20,655 
(m) 54,294 18,123 17,440 
()) 22,837) 11,7622 14,394) 
(r) 19,251§ 6,379§ 4,337 6 
(e) 42,088 18,141 18,731 
(m) 31,047 14,133 17,368 
(m) 28,095 19,590 54,620 
(r) 30,775 10,487 14,974 
(r) 957 1,200 204 
(r) 8,064 3,786 1,091 
(r) 6,088 1,018 334 
(r) 5,616 1,480 218 
(r) 5,797 3,837 315 
(r) 8,009 5,113 5,203 
(r) 3,428 1,756 197 
4,413 1,006 
(r) 2,896 790 1,740 


5 18,394 383 
14 «21,914 445 
19 10,370 1,252 
34 8,930 1,300 


7,597 225 
4 9,832 210 


12,559 494 
3 3,525 253 
3 6,419 347 
13 41,536 1,367 
13,569 924 
17,314 889 


19 9,153 282 
6 8,776 208 
2 


2 5.4572 2582 
1§ 3,129§ 2455 
3 8,586 503 
5,531 295 
6 6,012 1,06! 
24 5,357 969 
64 11,476 177 
213 10,068 402 


3 
6 7,288 204 


{ 42,372 260 
41 1,801 285 


12,794 305 
15 17,592 473 
16,193 473 
113 114,676 977 
89,857 768 
1 48,994} 463) 
12§ 29,979 3635 
13° 78,973 826 
62,548 712 


102,305 1,303 
41 56,277 2,592 


2,361 290 
12,949 1,212 


8 
7,440 620 
15 7,329 307 
9 9,958 213 
7 18,332 450 
2 5,383 261 


4 5,423 708 
5,426 692 


18,777 
22,359 
11,622 
10,230 


A. B, C. membership 


7, Po 


6,766 
12,903 
14,493 
18,203 


A. B. C. membership 


90, 
49,457 2 
30,342 § 
79,799 
63,260 


103,608 
58,869 


6,131 
6.118 


1922 














FIRST-by Merit 


The Journal Gains in 
Circulation 


HE Journal is read by more Milwaukee 
and Wisconsin people than any other 
publication in the world. 


The Journal is the only Milwaukee News- 





paper showing a gain in circulation during 
April 1, 1922, as 


shown by sworn statements of local papers 





the six months ending 








to the government. 





Government Statements 
of Milwaukee Newspapers 

















The Journal—Gain 
The Journal shows a gain of 2,814 daily and 
2,264 Sunday. The other Milwaukee papers show 
circulation losses during this period. 
Sunday 


89,857 
87,593 


2,264 


Evening 
114,676 
111,862 


2,814 
The Sentinel—Loss 


The Sentinel lost 2.556 morning, 2,335 evening 
and 997 Sunday. 


April 1, 1922 
Oct. 1, 1921 


Gain 


MORNING EVENING | SUNDAY 
April 1, 1922 48,994 29,979 62,548 
Oct. 1, 1921 51,550 32,314 63,545 


2,556 2,335 «997 
The Wisconsin News—Loss 


The News lost 7,232 evening. 





Loss 


Evening 
56,227 
63,459 


7,232 


April 1, 1922 
Oct. 1, 1921 


Loss 























No figures are shown for The Sunday Tele- 
gram, because this paper did not make a govern- 
ment statement of its circulation for the six 
months ending October 1}, 1921. 
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Editor & Publisher for July 29, 














o Buyers 





of Advertising 


IN CANADIAN 
NEWSPAPERS 


VERY time Alice in Wonderland tried to score a goal at 
the game of croquet, the goal got up and walked away. 
Many merchants have that experience with their ad- 
They start using a medium that supposedly reaches a 
large number of buyers, but without definite information that the 
buyers are there. 





vertising. 


That's why an Audit of Circulations has been established—to 
PIN DOWN circulation statements, to supply the advertiser with 
reliable statistics, to give him a measure that is fixed and fair, by 
which he can judge the merits of a medium. 


The Publishers’ Statements submitted to the Audit of Circula- 
tions for the period ending March 31st, 1922, have just been re- 
leased. They contain vital information for YOU as a buyer of 
advertising space. They show that the Halifax newspaper cir- 
culation situation is now as follows: 


The Next Morning 
Herald aper 
In the City of Halifax...... 3,219 2,844 
In the Province .......... 10,024 8,291 
TOTAL NET PAID 13,243 i 1435 
The Next Evening 
Mail Paper 
In the City of Halifax ...... 11,722 3,188 
In the Province ......... 3,567 6,231 
TOTAL NET PAID 15,289 9,419 
Total NET PAID Circulation HERALD 
ANA TMETREE> Cee os Rete ose 28,532 
Total NET PAID Circulation next two 
ED LE Sy ste iu ip eb h als te eee 20,554 
Total City Circulation HERALD and 
US | a ee eek Sy eee Te ae . 14,941 
Total City Circulation next two papers.... 6,032 


Herald and Mail LEAD in City and Province 7,778 


It will be noted that The Herald now leads in the City, in the 
Province, and in Total Net Paid Circulation by OVER 7,000. 
The Mail's lead in the evening field is overwhelming. 


THE HALIFAX HERALD-MAIL 


Morning and Evening 


THE SUNDAY LEADER 


Circulation in excess of 10,000 


KNILL-BURKE, INC. J. R. RATHBONE 
Chicago—New York Canadian Representative 
U. S. Representative 
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A.B.C. Reperts on City, Country, Suburban, Bulk, Net Paid, Arrears, Unpaid Copies, Etc. 





Key 
Let- 


Total 
Bulk Net Paid 


Total 
Arrears Pon fl 





Total Total Total Service Distri 
City Paper ter City Sub’ban Country Sale inc.Bulk Unpaid butios 
Calgary Albertan (b) 8,808 6,927 824 3 16,562 1,817 18,379 
Herald tr) 14,407 8,462 693 {i =.23,573 715 24,288 
Edmonton Bulletin (b) 3,039) 1,900 382 ; 5,321 2 1,207 6,528 
Bulletin (r) 4715 693 183 1,347 585 1,932 
Total Daily (e) 3,510 2,593 565 6,668 1,792 8,460 
Journal (t) £4,537 5,910 716 2t = 21,184 823 2,007 
Sat. Edition (y) 15,395 9,937 1,156 29 «26,517 1,020 27,537 
Lethbridge Herald (r) 2,470 2,520 526 8 5,524 360 5, 
Medicine Hat News (r) 1,675 139 134 9 1,957 3it 2,268 
Nelson News (b) 995 2,445 218 3,658 599 4,257 
Prince Rupert News (r) 916 383 138 7 1,444 370 1,814 
Vancouver Province (r) 25,208 18,574 16,357 14 60,153 1,580 61,733 
Sun (b) 12,049 5,590 4,902 22,541 1,483 24,024 
Sun. Edition (m) 17,693 8,736 6,774 . 1,776 34,979 
World (t) 7,950 4,521 6,938 293 19,702 1,547 21,249 
Sat. Edition (y) 12,041 5,686 8,048 611 .386 1,733 28,119 
Victoria Colonist (d) 7,139 1,502 1,359 { £0,001 1,364 11,365 
Sun, Edition (m) 9,318 1,564 1,398 3 12,283 1,551 13,834 
Times (r) 7,143 1,127 525 14 8,809 675 9,484 
Winnipeg Bulletin (r) 27,758) 4,177) 16,175) 22 45,1 83 365) 45,477 
Free Press (b) 8,022 § 299§ 15,2524 12§ 23,5855 479§ 24,064 
Total Dally (e) 35,780 1,476 31,427 14 68,697 844 869,541 
Tribune (r) 24,109 992 14,051 30 39,182 553 39,735 
St. John Telegraph (b) 4,849 10,372 8 15,229 1,902 17,131 
Times-Star (r) 13,538 1,694 15,232 754 15,986 
Halifax Chronicle (b) 2,844) 8,291) 12 : 11,147) 1,297) 12,444) 
cho (r) 3,188 5 6,231 § 2 9,421 ( 1,456§ 10,8775 
Total Daily (e) 6,032 14,522 14 20,568 2,753 23,321 
Herald (b) 3,219? 10,024) 22) 13,265 La =} leises 
ail (r) $1,722 § 3,567 § § 15,289 16,198 
Total Daily (e) 14,941 13,591 22 «28,554 1 6 30,210 
Sydney Post (b) 970) 976 } 556 ) 2,502 } 905) 3,407 , 
‘ost (r) 848 § 563 64 § © 1,475 337§ 41,812 
Total Daily (e) 1,818 1,539 620 3,977 1,242 5,219 
Brantford Expositor (r) 7,369 3,159 468 19 = 11,015 589 =11,604 
Brockville Ree’r-Times (r) 2,203 1,513 275 3,991 615 606 
Fort William Times-Journal (r) 4,060 663 554 5,277 594 5, ‘871 
Galt Reporter (r) 2,876 1,300 123 38 4,337 395 4,732 
Guelph Mercury (r) 3,664 351 131 21 4,167 302 4,469 
Hamilton Spectator (r) 23,992 4,657 2,631 31,280 878 32,158 
Kingston British Whig (r) 3,392 2,738 388 6,518 430 6,948 
Standard (rv) 2,864 2,487 46 5,397 697 6,094 
(3 months stat. March 31, 1922) 
Kitchener Record (rv) 4,888 764 198 39 5,889 249 6,138 
Lindsay Post (r) 1,333 647 248 ,228 87 3,098 
London Advertiser (b) 878) 12,433) 6,336) 8) 19,655) 3,541.2 23,196 } 
Advertiser (r) 5,109 4 966 § 130 § 2§ 6,207§ 358§ 6,565 
Total Daily (e) 5,987 13,399 6,466 10 25,862 3,899 29,761 
Free Press (b) 2,004) 13,906) 7,584 172 23,5112 2,299) 25,810? 
Free Press (r) 10,278 § 697 § 188 § 2§ §1,165§ 4925 11,6575 
Total Daily (e) 12,282 14,603 7,772 19 34,676 2,791 37,467 
Ottawa Citizen (b) 6,030) 2,560) 1,267 ) 12 9,858 ; 446) 10,304 , 
Citizen (rv) 15,605 1,941§ 14,7215 5§ 19,272§ 461§ 19,733 
Total Daily (e) 21,635 4,501 2,988 6 29,130 907 30,037 
Journal Dailies (i) 2,221) 1,288) 1,446 12 4,956) Po$ 5,381 
Journal Dailies (r) 13,9025 5,385§ 2,8015 2§ 22,090{ 6665 22,756 
Total Daily (e) 16,123 6,673 ,247 3 27,046 1,090 8,137 
Le Droit (y) 4,389 772 3,109 21 8,301 1,590 9,891 
Peterborough Eraminer (r) 4,689 997 396 9 6,091 1,388 7,479 
St. Catharines Standard (r) 5,557 2,739 840 24 9,160 601 9,761 
St. Thomas Times-Journal (1) 3,763 3,809 934 7 8,513 1,198 9,711 
Sault S. MarieSault Star (r) 3,471 359 450 2 4,282 133 4,415 
Stratford Beacon (r) 1,584 680 251 2,515 796 3,311 
Herald (r) 1,866 888 214 2,968 781 3,749 
Toronto Globe (b) 31,375 16,088 53,092 43 100,598 1,390 101,988 
Mail & Empire (b) 48,559 16,684 34,067 9 99,319 2,837 102,156 
Star (r) 72,312 15,241 19,453 2 107,008 927 107,935 
Sun. Edition (m) 95,179 22,214 24,091 141,484 355 141,839 
Sunday World (m) 42,963 8,299 15,478 59 66,799 620 67,419 
Telegram (vr) 100,942 2,863 2,180 33 106,018 1,335 107,353 
Windsor Border Cittes 
Star (r) 13,042 4,295 1,549 16 =: 18, 902 408 19,310 
Woodstock Sentinel-Review (r) 3,343 1,291 629 5,263 1,082 6,345 
(6 months audit March 31, 1922) 
Charlotto- 
town Examiner (r) 458 790 1,248 463 1,711 
Guardian (b) 858 6,415 i 7,274 981 8,255 
Montreal Gazette (b) 23,150 570 5,594 19 29,333 2,266 31,599 
Herald (r) 10,274 203 2,646 9 13,132 1,295 14,427 
La Patrie (r) 9,535 1,402 6,859 17,796 1,520 19,316 


(The country circulation includes 2,604 and the unpaid 188 
which are distributed in the United States) 


La Presse (r) 78010 14,927 45,701 138,638 5,579 144,217 
(The country circulation includes 21,702 copies distributed 
in the United States through the New England Edition) 
LeCanada (b) 5,556 1,471 4ii 8,102 1,869 9,971 
Le Devoir (r) 4,661 1,031 6,529 it §=12,232 717 =: 12,949 
Standard (7) Total Met Pals... vccccccccssee 74,312 1,004 75,316 
Star (r) 82,246 2,194 26,398 5 110,843 1,849 112,692 
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A.B.C. Reports on City, Country, Suburban, Bulk, Net Paid, Arrears, Unpaid Copies, Etc. 











Total 
Key Total Arrears Total 
Let- Total Total Total # Bulk Not Paid Servico Distri- 








City Paper ter City Sub’ban Country Salo inc.Bulk Unpaid bution 
. 
QUEBEC—Continued 
Quebec L’Evenement (b) 7,806 403 6,276 14,485 2,527 17,012 
(3 months stat. Mch. 31, 1922) 
Le Soleti (r) 16,897 2,101 24,673 55 43,726 6,051 49,777 
Sherbrooke La Tribune (r) 1,468 3,249 1,817 6,534 850 7,384 
Record (r) 2,135 4,329 3,468 9,932 338 10,270 
Three Rivers Le Nouvelliste (r) 2,010 483 698 52 3,243 312 3,585 
Moose Jaw Times (r) 5,093 2,995 1,003 7 9,098 459 9,557 
Prince Albert Herald (r) 1,632 868 196 3 2,699 639 3,338 
Regina Leader (b) 4,825) 7,344 , 5,879 ) 18,048) 847 ; 18,895 
Post (r) 6,7875 2,536 3,684 § 13,007 § 5525 13,559 
Total Daily: (e) 11,642 9,880 9,563 31,055 1,399 32,454 
Saskatoon Phoenix (b) 978) 1,313) 258 ' 2,549 454) 3,003 
Star (r) 6,564§ 13,812§ 2,123 22,499 7015 23,200 
Total Daily (e) 7,542 15,125 2,381 25,048 1,155 26,203 


FOREIGN LANGUAGE PAPERS 
Published in the United States 


Chicago Abendpost (r) 35,450 4,890 5,392 45,732 475 46,207 
Sun. Edition (m) 26,392 3,264 4,595 34,251 375 §=934,626 

Jewish Forward 18,693 685 20,348 39,726 350 40,076 

(Monday to Friday Morning) 

Sat. Edition (y) 18,542 685 20,165 39,392 350 39,742 

Sun. Edition (m) 17,927 688 20,730 39,345 350 39,695 

Fall River L’Independan: (r) 2,410 93 258 2,761 221 2,982 
New Bedford L’Independant (r) 2,041 136 50 2,227 +185 8§=2,.412 


(6 months stat. Sept. 30, 1921) 


NEW HAMPSHIRE 


Manchester L’ Avenir 


National (t) 3,091 574 559 4,225 229 4,454 
New York Day and Warheti ‘t) 35,501 3,975 18,473 57,949 225 «58,174 

Sat. Morning (y) 44,103 4,250 19,364 67,717 227 «67,944 

Sun. Edition (m) 40,296 4,200 19,531 64,027 221 «664,248 
1] Progresso 

Italo-Amer. (b>) 41,080 12,779 35,737 89,596 1.775 91,371 

Sun. Edition (m) 40,055 10,365 34,974 85,394 1,960 67,354 
Jewish Forward (t) 95,140 4.390 40,605 140,135 2,409 142,544 

dat. Morning (y) 112,861 4,629 43,090 160,580 2,409 162,989 

Sun. Edition (m) 98,328 4,421 42,887 145,636 2,409 148,045 
Jewish Journal 69,565 1,837 5,038 76.440 1.425 77,865 

(Monday to Friday Morning) 

Sun. Edition (m) 59,104 1,805 5,021 65,930 1,425 67,355 
La Prensa (b) 3,403 214 2,429 133 6.179 1.568 7,747 
New Yorker 

Staats-Zeitung () 38,395 4,476 13,075 54,946 562 55,508 

Sun. Edition (m) 71,681 &391 §=631,569 111,641 952 112,593 
New Yorkski Kuryer 

Narodowy (b) 3,272 3,444 4,715 11,428 356 «4 1,784 

Sun. Edition (m) 3,673 3,835 4,500 12,008 389 12,397 

(6 months stat. Sept. 30, 1921) 
Nowy Swiat (b) 4,455 902 2,997 8,254 347 8,601 

Sun. Edition (m) 5,002 1.035 3,023 112 9,172 295 9,467 

Woonsocket La Tribune (r) 2,323 354 368 5 3,050 318 3,363. 


(6 months audit June 30, 1921) 


EXPLANATION OF KEY LETTERS 


(A)—Every morning. (1)—-Morning except 

(B)—Morning except Sunday and Monday and 
Sunday. evening except Sunday. 

(C)—Mlorning except (M)—Sunday _ exclu- 
Monday. sively. 

(D)-——Morning except (Q)—Every evening. 
Sunday and Monday. _ (S)—Evening — except 

(E)—Morning and Sunday and Sunday morn- 
evening week days. a UN 

(F)—Morning and _ (T)—Evening — except 
evening week days and Saturday and Sunday. 
Sunday morning. — (U)—Evening except 


Saturday and Sunday, 


(G)—-Morning except 
and Sunday morning. 


Monday and evening ex- 


cept Sunday. (Y) —Saturday ex- 
(H)—Morning except clusively. 

Monday and_— evening Roman type _ indicates 

except Saturday and Sun- morning papers; italic 


day. type, evening papers. 








ROTOGRAVURE 
ADVERTISERS 


IL PROGRESS sef%% ITALDAMERICAND 


The oldest Italian newspaper 
in the United States is the only 
Foreign Language Newspaper 
running a Sunday Rotogravure 
Section (8 pages ). 


Every alert rotogravure 
advertiser should include the 
I/ Progresso’s rotogravure sec- 
tion in his list. 


No better argument can be 
presented to an advertiser than 
the proven circulation of the 
T/ Progresso—the only A. B. C. 
paper in the Italian field. 


Latest A. B. C. audit shows 
that the // Progresso has a 
greater circulation than the 
combined circulations of all the 
other Italian papers, morning 
and evening combined. 


Rates on Application 


[| Progresso Italo Americano 


42 Elm St. New York City 
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GEORGE R. WHITE LEFT 
$9,133,748 


Was President of Potter Drug and 
Chemical Corporation and Consist- 
ent Newspaper Advertiser 
for Forty Years 


A tribute to what sustained newspaper 
advertising can accomplish is contained 
in the announcement that the estate of 
the late George Robert White of Mal- 
den, Mass., for years president of the 
_ Potter Drug and Chemical Corporation, 
manufacturers of Cuticura Soap, Oint- 
ment and Talcum and Sanford’s Ginger, 
amounts to $9,133,748. 

Although the space used in any one 
publication has been small, Mr. White 
believed firmly in advertising steadily 
year in and out all the year ’round. This 
policy paid from the start and, with the 
years, the company advertised in every 
worth while newspaper in the United 
States of large circulation and many in 
England, Australia, India, and Africa. 
Its total appropriation at the time of 
its president’s death amounted to over 
$1,000,000 a year. This policy is being 
continued. : 

Forty years ago when in its early 
stages, the company’s annual appropria- 
tion was about $140,000, considered a 
large appropriation in those days. The 
Potter company has always placed its 
advertising through the Morse Inter- 
national Agency, New York; has never 
employed any salesmen; never done any 
dealer promotion work; and never has 
called for newspaper co-operation. 

Mr. White became a heavy owner of 

Boston real estate. His real estate hold- 
ings on Tremont, Boylston, Washington 
and State streets are valued at $4,109,- 
948.40 in the inventory filed in the pro- 
Date court. 
_ The inventory also shows, among other 
items, 1,033 shares of the Potter Drug 
& Chemical Company stock, valued at 
$1,549,500. Mr. White’s will gives the 
great part of his estate, estimated at 
$5,000,000, to be used for creating works 
of public utility and beauty in greater 
Boston. ’ 





Obituary 


Wittt1Am A. CALDWELL, general early 
service editor in the New York office of 
the Associated Press, was drowned while 
canoeing on Lake George, near Ticon- 
deroga, N. Y., July 22. It is believed he 
suffered an attack of heart failure. Mr. 
Caldwell graduated in the class of 1900 
from Cornell University. He served with 
the Philadelphia Times, papers in St. 
Louis, Butler and Meadville, Pa, as 
managing editor for six years of the 
Titus (Pa.) Morning Herald and as 
cable editor of the Associated Press dur- 


ing the latter part of the war. He be- 
came general morning editor last No- 
vember. He leaves a widow and five 


children, 


Tuomas B. McQueen, for many years 
a compositor on the New York Herald, 
died July 23, aged 64 years. 

Epwarp C. Tuayer, for over a quar- 
ter of a century connected with the Mer- 
genthaler Linotype Company, died July 
22 at Princes Bay, N. Y., aged 81 years. 

J. A. Hupson, at one time editor of 
the Macon (Mo.) Times-Democrat, died 
at Columbia, Mo., July 22, aged 71 years. 

Raymonp F. McCass, publicity repre- 
sentative of the Fifth Avenue Coach 
Company, New York, died July 22 of 
pneumonia. He was formerly on the 
staff of the New York Herald. 

GeorGE DroGe, connected with the 
mail and delivery staff of the New York 
Times for ten years, died July 19. 

W. B. Grirrin, a well-known El Paso 
newspaper man, died July 22 in Mexico 
City of heart disease where he had ar- 
rived a week previous to join the staff 
of the Mexico City bureau of the Inter- 
national News Service. His funeral was 
attended by the foreign correspondents 
in a body and the burial took place in the 
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American cemetery there. Mr. Griffin is 
survived by his mother, Mrs. Julia Grii- 
fin of Reno, Nev. 

Ausrey McConneLL, aged 42, a for- 
mer Philadelphia newspaper man, died 
July 21. 

Witt1AM CowAn, veteran newspaper 
man of Warren, Pa., died recently at 
his home in that city. 

Louis L. McCormick, a pioneer news- 
paper advertising man of Lafayette, Ind., 
who was advertising manager of the 
Lafayette Call until it ceased and from 
then on connected with the Sunset mag- 
azine, died July 24. 

Francis Denitnc Hoyt, novelist, aged 
79, died July 21. 

Ricuarp J. Murpnuy, realtor and 
builder and formerly well known as a 
newspaper man, died July 24 at his resi- 
dence in Chicago. For many years Mr. 
Murphy published the West Side Ad- 
vertiser, later joining the staff of the 
Evening Journal, 

CuarLes Epcar PutcrpnHer, father of 
K. R. Pulcipher, an editor of the As- 
sociated Press, died July 24. 

THomas McNasp, aged 78 years, one 
of the pioneer printers of the West, died 
in Kansas City, Mo., July 21. He took 
charge of the composing room at the 
Kansas City Journal in 1869, coming 
from the Chicago Tribune composing 
room. He i 


later was in charge of the 

composing room at the Kansas City 
Times. 

Cot. JAMES EpwArp Woop, veteran 


newspaper man, died July 18 at Mari- 
anna, Ark., at the age of 76. Col. Wood 
was the author of the present Confeder- 
ate pension law, and at the time of his 
death was a member of the general staff 
of the United Confederate Veterans, hold- 
ing the rank of brigadier general. In 
1889 he established the Lee County 
Courier and was its editor and owner 
for 30 years. He was known as a bril- 
liant and virile journalist. He served in 
the House of Representatives from 1897 
to 1899, was a member of the State Sen- 
ate in 1901 and 1903 and in 1921 was 
again a member of the house from Lee 
county. 

J. S. Mackern, advertising promotion 
manager for the Memphis Press, died 
last week of pneumonia. 

Mrs. Eva SHEAN JOHNSON, who pre- 
vious to her marriage was space buyer 
for the J. Walter Thompson Company in 
Chicago, died last week. 

Joun A. Cuitps, publisher of the 
Evanston (Ill.) Index from 1871 to 1912, 
died at Evanston, July 14. He had been 
postmaster at Evanston for twenty-eight 
years. 


C. R. Miller Estate to Family 


3y the terms of the will of Charles 
Ransom Miller, editor of the New York 
Times, who died July 18, and which has 
been filed for probate, Hoyt and Madge, 
his son and daughter, are bequeathed the 
estate. The document was executed in 
1901 and named Mrs. Miller sole heir. 
In the event of her death the property 
was to go to her children. Mrs. Miller 
died in 1906, 
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AD CLUB HAS AN AUTO CAMP 





Grand Rapids Organization Starts In- 
novation at State Fair Grounds 


Tourists returning from the western 
part of Michigan report that the Adver- 
tising Club of Grand Rapids is maintain- 
ing what they claim is the best equipped 
and best supported campers’ site in 
America. It is located on the West 
Michigan State Fair Grounds. 

The idea was conceived a year ago by 
John Hutchins, then president of the ad- 
vertisers. He named a committee which 
failed to function. Then Ray F. Barnes 
became president of the club. He imme- 
diately appointed Hutchins chairman of 
the camp site committee. Now the site is 
a reality and hundreds of tourists 
through western Michigan have availed 
themselves of the opportunities offered. 

The site, lying within the fair grounds 
property, was opened July 15, by the club, 
which raised more than $1,000 through 
local banks and business men for the em- 
ployment of a ground keeper for three 
months and for provision for water and 
toilet facilities. 

Arrangements have been made with 
the fair association whereby campers 
may use buildings on the property to 
afford them shelter in event of storm. A 
mail box has been set up at the site, and 
to induce the club members to visit the 
place and attend to the comforts of the 
campers a contest is being conducted at 
the end of which the advertiser who 
makes the greatest number of visits to 
the site will receive a prize. Every time 
a member visits the property he places a 
name card in the box. The prize goes 
to the member who has the greatest num- 
ber of cards in the box at the end of the 
season. 

When a club member visits the prop- 
erty it is required that he visit the camp- 
ers, introduce himself with “I’m a 
member of the ad club.” Then he is 
to ask, “Is there anything I can do?” 

The Comstock Park business men have 
also been enlisted in the help of the ad 

















The Wichita Guagle 


Led its nearest competitor for 
the first 6 months of 1922 in 


Foreign—Local—Classified 
Advertising Lineage 


club and the merchants there have con- 
tributed generously in assisting in the 
care of the tourists. 

On the evening of August first the ad 
club will hold its annual basket picnic 
at the camp site. 





Colorado Dailies Consolidate 


The two daily papers at Loveland, Colo., 
have been consolidated through the pur- 
chase of the Daily Herald by A. W. 
Barnes, editor and publisher of the Re- 
porter, from Mark A. Ellison. The con- 
solidation became effective on July 1, 
since when one paper has been issued un- 
der the title of the Reporter-Herald. It 
is published every evening except Sun- 
day. The Reporter was established in 
1880, the Herald in 1908. Arrangements 
are being made to install a flat bed web 
press. Mr. Barnes is vice-president of 
the Colorado Editorial Association. 


Bankrupt Publisher Assigns 


Eugene G.:Hatheway, editor and man- 
ager of the recently suspended Mt. 
Clemens (Mich.) Daily Tribune, has 
filed a petition in circuit court asking the 
appointment of Varnum J. Bowers as as- 
signee of the defunct company, which 
ceased publication two months ago. The 
assets are listed at $7,976.82 and the lia- 
bilities at $16,282.28. The Detroit Times, 
Mrs. C. F. Hatheway, W. C. Hatheway 
and F. M. Wilkinson are listed as the 
principal creditors. 


A Fair Proposal 


The Brewster (Wash.) Herald, ot 
which D. L. Gillespie is editor and pro- 
prietor, treated itself to a new typesetting 
machine on its twenty-second anniversary. 
In its greeting to friends it expressed 
the belief that the home paper is the one 
that boosts the town and community 
first, last, and all the time, and mirrors 
the financial condition of the town to the 
outside world. It asked co-operation in 
its efforts to present a true picture. 
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Total Lead 
761,548 


Foreign Lead 
311,590 
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Total Local Lead 
449,958 




















Represented by 


S. C. Beckwith Special Agency 


New York—Chicago—Detroit—St. Louis—Kansas City—Atlanta —San Francisco 


When covering Kansas and Oklahoma send for free 
booklet—“Influencing 281,000 Consumers.” 
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Pennsylvania 

















Commercially Pennsylvania offers sufficiently attractive and sufficiently di- 
everything one could ask for, and top- versified to warrant the most intensive 
ping it all, Pennsylvania is a veritable cultivation National advertisers can con- 
Keystone State in prospects, purpose and centrate into any field. 
push. 


These daily newspapers are daily sell- 
ing merchandise for Pennsylvania store- 
keepers—the men you want to put the 
goods out for you. 


Pennsylvania's manufacturing and 


mining interests are permanent institu- 
tions. They cannot be moved. 
Pennsylvania is a producer and with Localize your advertising throughout 
Pennsylvania and get results beyond 
anything you can get through the ex- 
penditure of anywhere near an equal 


its workers comes a demand for goods 
of all kinds — and Pennsylvania's Daily 
newspapers carry your message to these 














people. amount of money in any other kind of 
Pennsylvania offers trade advantages advertising. 
Circula- 2,500 10,000 Circula- 2,500 10,000 
tion lines lines tion lines lines 
Allentown Call .......0.ccceeee (M) 29,021 .09 .09 Pittsburgh Dispatch ............ (S) 63,767 .22 18 
Dn GE Gace ct eine wees (S) 16,104 .09 .09 Pottstown Ledger 6c. oc sce cckin (E) 1,590 .025 .025 
Bethlehem Globe ............+-- (E) 8,066 .04 -04 Pottsville Republican ..*......... (E) 11,558 .055 .05 
Bloomsburg Press ..........--- (M) 6,316 .029 .029 Scranton Republican ........... (M) 32,180 .12 .10 
*Chester Times and Republican (M&E) 14,752 .065 .05 *Scranton Times ............-... (E) 37,701 .12 10 
Coatesville Record ............- (E) 5,436 .0214 .0214 Sharon Herald ................ (E) 4,888 .021 .021 
*Connellsville Courier ..........- (E) 5,652 .0179 .0179 Sunbury Daily Item ............ (E) 3,911 .021 .018 
**Easton Express ........-..----- (E) 14,624 .05 .05 “Warren Times-Mirror ........ (E&M) 7,931 .036 .036 
*Easton Free Press........-.++:+- (E) 12,147 .05 .05 *Washington Observer and Re- 
RT oo ctu nn casmneevs (E) 26,428 .08 .08 ving ond cgete ates eee (M&E) 15,426 .06 .05 
Haskidbure Telegraph .......... (E) 36,478 .095 .095 West Coatte Laces tees. ....... (E) 11,010 .03 .03 
*Lancaster Intelligencer and News- *Wilkes-Barre Times-Leader ...... (E) 21,234 .08 .05 
SES Cer er ery (M&E) 21,867 .08 .08 We ME, Soc cdcebecceccas (E) 16,549 .045 .045 
*Oil City Derrick ..........-00. (M) 6,088 .035 .035 York Gazette and Daily ........ (M) 16,614 .045 045 
Pittsburgh Dispatch ............ (M) 54,541 17 .15 


Government Statements, April 1, 1922. 
*A. B. C. Publishers’ Statement, April 1, 1922. 
**A_ B.C. Net Paid, 12 mos. Ending Mar. 31, 1922. Auditor’s Report 
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McCUMBER VENTS SPITE 
ON A. N. P. A. 


Charges Tariff on Hewapeiat Cost Taft 
His Re-election—D. C. Seitz Re- 
futes Assertions That News- 
papers Misused Powers 


The American Newspaper Publishers’ 
\ssociation was the subject of a vicious 
ittack in the United States Senate this 
week by Senator McCumber of North 
Daketa. Senator McCumber declared in 
no uncertain terms that the defeat of 
William H. Taft for the Presidency in 
1912 was the result of the refusal of the 
Senate Committee on Finance to make a 
corrupt bargain with representatives of 
the American Newspaper Publishers’ As- 
sociation. 

The Senator, who was 
feated for renomination, declared that 
these representatives of the newspaper 
publishers of the country had demanded 
that newsprint paper be placed on the 
free list, the price to be paid for this con- 
cession being the support of Mr. Taft by 


recently de- 


the newspapers. 

‘The real cause of Mr. Taft’s defeat 
in 1912,” declared Senator McCumber, 
“was the refusal of the Republican Party 
to put newsprint paper on the free list. 
The American Newspaper Publishers’ 
Association sent a committee to Wash- 


ington to demand that this newsprint 
paper be placgd on the free list, and the 
Committee on Finance was informed that 


the association would support the ad- 
ministration if that was done. If they 
did not do as requested, they were told 
that the association would do all they 
could to destroy the Administration. 


‘The committee stood for principle and 


refused and suffered defeat because of it. 
The defeat was not due to Schedule K 
at all.” 

Senators Robinson, of Arkansas, and 
Stanley, of Kentucky, challenged — the 
statement made by Mr. McCumber. The 
Arkansas Senator said that the chargé 
was an appalling one, that assailed the 
honor and integrity of an ee of 
which there was no greater in the United 
States. It was impossible for him to be 
lieve, -he added, that the newspapers of 
the country had unitedly turned against 


the Republican Party, especially as most 




















f the — an papers, as he recalled 
the campaign 1912, supported the can- 
didacy of Mr. "T aft. 
Senator Stanley said: 
‘The honor of public men, the faith of pub 
lic opinion, the attitude of the nation in peace 
T Var, are T 
the wisdom of 
r wror t press 
print paper; 
ling its | 

+} hands f ! 
‘I pres id a free print paper 
ther is Never a more righteous demand, 

Don Seitz, business manager of the 
New York World, who was on the Paper 
Committee of the American Newspaper 
Publishers’ Association with John Mor- 
‘is and Herman Ridder in 1909, has re- 
plied that the charges made by Senator 
\icCumber were absolutely untrue. 

“Tt is essicn that Mr. Taft was ce 

ted | Tt re R elt. and not by the 

s Mr. S , matter of 
f most of tl lewspaper ere for Mr 
1 he ne spape » grievance, and, 
1 ha g bee turned down by the Ser 
ed € satisfactory irrange 
x rt escribed 1} Ser 
‘ r é 1 The paper riff 
s bes i ‘ in Reosevelt’s time, 
hn H s Secretarv State ul 
g t re eciprocity 
t ties itl ther ¢ es s ed h the 
S te iH said th time ha 1 vas im 
ssible t « nvthing itl mer 

1 hones Yr f it through the 1 
Pendne’ sGe I rer ihe s words ve 

ell 

“There had bee 

ssion wi ‘ 

hed scus 
t set t ( 

It ‘ 1 
; : . 
} een icille 

‘We neve 








r ¢ I rd—I have forgotten 
g 1 was not Pp agg he t 
t that done, and the Amer 
« hers’ Associs ation neve 
n poli . 
s tal f Senator McCumber's is merely 
t of the imbecility and igncrance that has 


Editor 


been shown by Senator McCumber and_ his 
colleagues in framing the present tariff bill.” 
The remarks of Senator Watson with regard 












to Herman Ridder’s talk with “Uncle Joe” 
Cannon were read to Mr. Seitz, who indig 
nantly repudiated them. 

es rlieve Ridder ever said anything 
of the he exclaimed. “I was with him 
on both his visits to Cannon and I did not hear 
him saying anything like that. The American 

vspaper Publishers’ Association never did 
anything of the kind. We didn’t have te 
threaten. We were getting what we wanted by 
a perfectly decent arrangement, satisfactory 
every one concerned, and there was no need for 
threats The entire statement is ridiculous.” 


NO DECISION AS YET ON 
SUPPLEMENT CASE 


Interstate Commerce Commission Will 
Probably Suspend Proposed Sched- 
ule for 120 Days and Order 
Hearings in New York 


July 








WASHINGTON, 27.—Decision by 


the Interstate Commerce Commission on 
the proposal of the railroads to cancel, 
effective August 1, existing baggage rates 


of 30 cents per hundred pounds on illus- 
trated newspaper supplements, is not ex- 


pected before July 31, according to the 
best information to be obtained here. 
The protests of the publishing inter- 
ests filed with the commission July 20 
are under consideration by the commis- 
sion and answers of the interested rail- 
way companies will be made shortly. 
The decision of the commission will de- 


termine whether the 
shall become operative August 1, as re- 
quested by the railroads, or the concella- 
tion suspended for 120 days pending hear- 
ings by the commission on the facts in- 
volved. On the strength of the showing 
made by the publishing interests it 
probable suspension of the tariffs pro- 
posed by the railroads will be ordered 
by the commission and testimony of both 
sides taken by an examiner of the com- 
mission at New York or Philadelphia at 
a date still to be designated 

In a special protest filed with the com- 
mission by the Public Ledger Company 
in addition to the general protest of the 
various publishing companies it is stated: 
the pericd of the war, and 
diffe rent: commo 
now disc 
would be 
not heen 


therefore 
freight rate 


proposed _ tariffs 


is 


“For 


sinc 
qT rate 





increases in frei 
ities, 
issed, have 





reduced, a 
has been found to 
practical to employ the freigl 

in the handling of this 
hat when the 
the time occup 





serv of the 
traffic, for the 
freight service is ef 


the movement, a 


carrier 









ne time needed tft he preparatior 





int shape 
to be of interest to tl 


contended that some of the 
disclaim any desire to have the 
rates and system disturbed and 
‘t is noted that competition among 
for the business is “keen and 
active,” - the ai sent rates. 
The publishers’ protest continues : 


“The abolition of the present 


pre sent 
the f: 
the roads 





practi 


fers no reme 





Cortesi, Jr., in Washington 
Ar: 


Corte §1, 


i 1 lo son of 
Press correspondent 
Rome for more than 25 years, is 
ashington, where he is temporarily 
Washington Bureau of 
The younger ( 
will take up his duties 
imes correspondent in Rome, is ac- 
himself with American ad- 
methods 


Cortesi, Salvadore 
\ssociated 
at 
\W 
tached to the 
New York Times. 
tesi, who shortly 


in 
at- 
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or- 
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J. C. Dayton Under Knife 


Tames C. Dayton, publisher of the New 
York Evening Journal, is recovering 
fronr an operation and has gone to the 
country to convalesce. 
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TIPS FOR AD MANAGERS 








Albee Corporation, Marquette Bldg., Detroit. 
Sending out 105 line orders to run 12 times 
for Columbia Motors Company. 


Amsterdam Advertising Agency, 1180 Broad- 
way, New York. Making trade deals with 
newspapers for the Hotel Breslin, New York. 

F. Wallis Armstrong, 16th & Locus 
streets, Philadelphia. Renewing contracts for 
Victor Talking Machine Company. 

Walter Baker, Dorchester, Mass. 
inches, across 2 columns, 26 times. 

Barrows & Richardson, Drexel Bldg., Phil- 
adelphia. Making 5,000-line contracts for the 
Autocar Company. 

George Batten Company, 281 Fourth avenue, 
New York. Making up fall and winter sched- 
ule for the Electric Storage & Battery Com- 
pany (Exide Batteries). 

George Batten Company, 381 Fourth avenue, 
New York. Sending out cony generally for 
McCall Magazine. 

The Blackman Company, 116 West 
street, New York. Will use 200 lines, 5 
one August for Alfred H. Smith 

iss). 

Cahill Advertising Company, 
San Francisco. Handling the 
counts: Cole Motor Company of California; 
Betty Brown Company, biscuit mixture. 

Chambers Agency, Maison Blanche Bldg., 
New Orleans. Reported to be planning cam- 
paign for Iodine Products Co., “Zi-O-Dine” 
tooth paste, Laurel, Miss. 

Nelson Chesman & Co., 
St. Louis. Using 56 lines, 
Medicine Company (Nature’s 
ing yearly contracts for the 


Using 6 


42nd 
times 
(Djer 


Pacific Bildg., 
—— ac- 


1127 


Pine 
52 f 


times tor 
Remedy). 
National 


Street, 
Lewis 
Mak- 
Toilet 


Clarkson & Collins, Jr., 350 Madison 


avenue, 


New York Making 3176-line contracts for 
Indian Refining Company. 

Critchfield & Co., 223 West Jackson Boule- 
vard, Chicago. Sending out advertising in 
the East on Widler & Company. Sending out 


6-time orders for Owensboro Ditch & Grader 
Company. 

Dauchy Company, % 
York. Using 9 
Balm. 

George L. Dyer, 
Making 10,000-line 


(ompany. 


Street, New 


Murray 
5 for Parker's 


lines, 52 times 


42 Broadway, New York. 
contracts for the Simmons 


Erwin, Wasey & Co., 58 East Wshington 
treet, Chicago Making 7,000-line yearly 
contracts for Goodyear Tire & Rubber Com- 
pany 

Ferry-Hanly Advertising Company, 1110) 
Grand avenue, Kansas City. Placing account 
w Irving-Pitt Manufacturing Company, “I.P. 





for 
the 


accounts 
and 


Handling 
ringfield, 


rs. Kansas City, 
Korset Co., Sy 


( —— Bed Spring Manufacturing Company, 
Cart : 

Ferey= Ha aly ae Company, 6 North 
Michigan avenue, Chicago. Have recently se- 
ired the ¢ neshaa Bed Spring account of Car 


awe, Me 
Richard A. Foley Advertising Agency, Ter- 








ninal Bldg., Philadelphia. Making 1.396-line 
ontracts tor the General Chemical Company. 

George W. Ford Company, Austell Bldg., 
\tlanta. Ga Making 15,540-line yearly con 
tracts for the NuGrape Company of America. 

Albert Frank & Co., 14 Stone St., New York. 
Making 5,000-line contracts for Caldwell & 


Company. 


Geyer-Dayton Advertising Company, Dayton 


Savings & Trust Bldg., Dayton, Ohio. Re 
ported will use selected list of newspapers for 
Continental Sales Company, “Biskut’ Steel 
wool soap, Springfield, Ohio. 
Grandin Dorrance-Sullivan, Inc., 130 West 
| street, New York. Handling account for 
Dover Manufacturing Company, Dover, Ohio 
electrical sup 
Guenther Bradford Company, Tribune Build 




















ng, Chicago. \re making yearly contracts for 
1. A. Stransky 

Hervey Advertising Agency, Walton Bldg., 
\tlant: Ga, aking contracts for Jacobs 
Phasmacy. 

Hanff-Metzger, Inc., 95 Madison avenue, 
New York ees yearly contracts for The 
lexas Compatr 

E. Ww. Hellwig Company, 29 Madison ave- 

ie, New York. Making 1!,000-line contracts 

Corn Products Refining Company 

Hulscher- Rothenburg, Inc., 2 West 45th 
treet, New York Making 10,000-line cen 
tracts f Postum Cereal Company. 

Arnold Joerns Company, 14 East Jackson 
Blvd., Chicage laking 2,000-line contracts 
for Neville Seearting Wheel & Manufacturing 
Compat 

K'ing- Reon Company, Consumers Bldg., 
Chicage sing fu ages for the Dermato- 
legical Laboratories 

Lees Company, Euclid Bldg., Cleveland. 
Making 921-line vearl consracts for Warren 
Refining & Chemical Compar 

Long- Costello Company, 153 Michigan ave 
vue North, Chicage <ing 1,000-line con- 
tracts Ly the Ford Motor Company of Louis- 
ville, 

Theadere F. MacManus, 82 Hancock ave- 
nue, East Mal ng 1,000-lir ontracts for the 
Hupp Me Compa 

Metteson- Meare Sendai Company, 215 
North Michigan avenue, Chicago Have re 
cently taken on the account of the Sani-Sink 
Dish Water Compa 

H. K. McCann Compe ny, 61 Broadway, New 
York U sing 1,000 inches in one year for the 

tandard Oil Company of New Jersey 

H. K. McCann Company, Mat, City Bldg., 
Cleveland, Ohio. Placing acc _ for Niagara 

\lkali Company, Niagara I ills, 


.o 
McClure Advertising Agency, ai West Mon- 
roe street, Chicago, a. aking 1,000-line yearly 
contracts for Baker Food Products 
cticadhotanthebeads Advertising Service, 64 


%& 


West Randolph street, Chicago. Planning 
newspaper campaign on the United Wate: 
Heater Company, Chicago. 


Eugene McGuckin 
street, Philadelphia. 
tracts for the 
pany. 

H. M. Morris Advertising Agency, Nort! 
American Bldg., Philadelphia. Reported wil 
start an advertising campaign in New England 
and the South for Diamond McDonald & Co., 
Lace Indigo Blue, Philadelphia. 

Morse International Agency, 449 Fourth ave- 
nue, New York. Making 5,000-line contracts 
for the Potter Drug & Chemical Company 
(Cuticura). 

John F. Murray Advertising Agency, 598 
Madison avenue, New York. Making 10,000 
line contracts for the Wyeth Chemical Com- 
pany. 

arry C. Phibbs, 400 South Dearborn street, 
Chicago. Is preparing advertising for the Na- 
tional Bureau of Analysis. Also will soon 
start campaign for Burke and James on a new 
radio outfit. 

Porter-Eastman-Byrne, Majestic building, 
Chicago. Sending out copy on Sunbeam Chem 
ical Company for general distribution. 


y, 1211 Chestnut 
Making 2,000-line con 
Aluminum Cooking Utensil Com- 


Powers, Alexander & Jenkins Company, 
Madison Building, Detroit. Making 5,000-line 
contracts for Paige-Detroit Motor Company. 


Frank Presbrey Company, 456 Fourth ave 
nue, New York. Sending out 7-time orders 
for Cunard & Anchor Line. 

Med covil Co., 25 
York. Sending out special 
seaport towns for I. F. C. 

Seelye and Brown, 
Reported will handle 
Company, Springfield, 


New 
Southern 


Broadway, 
copy to 

Lines. 
721 Cass avenue, Detroit 
account for Westcott Car 
Ohio. 


Snitzler-Warner Company, 225 North Michi 
gan Blvd., Chicago. Making 2,800-line yearly 
contracts for R. L, Watkins Company. 

Snodgrass and Gayness, 489 Fifth avenue, 
New York. Sending out orders broadcast to 
small towns for J. W. Wupperman “Angostura 
sitters,” 12 East 46th street, New York 
Sending out orders to newspapers in the prin 
cipal cities for Standard Motor Car Company, 
“Standard Eight.” 

Street and Finney, 171 Madison avenue, New 
York. Making 5,000-line contracts for Sea 
board Rice Milling Company, Galveston, Tex 

David C. Thomas Company, 163 East Eri 
street, Chicago. Has recently secured the Ad 
vertising Account of the Alexander Lumber 
Company. 

Thresher Service Advertising, 136 Libert: 
street, New York Beginning in 1923, will 
place account for Colgate & Company, 199 Ful 

on street, New York, Ribbon Dental Crean 
Handling account for Elm City Nursery, West 
ville, Conn. 

Trades Advertising | Agency, 665 Fifth ave 
nue, New York Tsing 372 lines in rot 
gravure sections, advertising their fall hats for 
Mallory Hat Company 

Watts, Scott & Beutell, Alfriend Bldg... 
Atlanta. Sending out 68-line, 33-time orders 
for F. J. Cooledge & Son, Atlanta 

Cc. C. Winningham, Book Bldg, Detroit 
Making 10,000-line contracts for Hudson M« 
tor Company. 


URGE PRINTING TRADE 
FOR EX-SERVICE MEN 


Northern New York Press Association 
Suggests Wounded Veterans Be- 
come Compositors Under Fed- 
eral Vocational Aid 
A plan for interesting ex-service men 
entitled to vocational training for three 


years, in learning the printer’s trade un 
der such means as to secure for them 
their allotments while learning, was 
brought before the Northern New York 
Press Association by W. M. Lynch, man 
ager of Plattsburg (N. Y.) Press, and 
approved at its annual summer meeting 
and tenth semi-annual business meeting 
held at the Crossman House, Alexandria 
say, July 14 and 15. 

C. N. Congdon, general manager of th« 


Watertown Daily 
ciation to establish 


Times, urged the 
printers’ and opera 


assi 


tors’ school at some centrally located 
point within the organization’s territory 
\fter discussion those present agreed t 
make additional efforts to teach mor 
young people the printing business 


their own plants and to start an educ 
tional campaign to tell parents and your 
people the advantages of the printi 
trade 

The increasing cost of newspaper half 
tone cuts was discussed with represent 
tives of the Onondago Photo Engravi 
Company, of Syracuse, and the Mohaw 
Engraving Company, of Utica. It is 
lieved that either an independent engra 
ing plant will be established to serve t 
territory that the present photo-e: 
gravers will revise their price scale. 


or 
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OHIO 


These twenty-one cities, represented by 
twenty-three daily newspapers, have a 
combined circulation of 610,214, and nine 


Sunday newspapers, with a combined cir- 


culation of 452,442. 


The daily circulation of 610,214 can be 
bought for $1.5628 a line, and the Sunday 
circulation of 452,442 can be bought for 
$1.185 a line. 


These daily newspapers, as listed here, 


cover the strategic trading and distributing 
centers of this great state more thoroughly, 
more completely, more frequently and more 
economically than they can be covered in 
any other manner. 


Not only this, but there are co-operative 
advantages obtainable through these daily 
newspapers which cannot be _ obtained 


through any other media of advertising. 


FIRST 


These daily newspapers are what they 
are because of the communities in which 
they are published. 


The communities are great because of the 
hustling propensities of the merchants, who 
appreciating home trade, keep their stores 
thoroughly up to date in every way insur- 
ing home people spending their money at 
home. 


The fact that these cities are great is 
proof of the fact that the local merchants 


are successful in their efforts to keep home 
money at home, and proves too that these 


good people appreciate the efforts made for 
them. 


Ohio people, loyal to the cities in which 
they live, preferring patronizing their local 
merchants, reading their own home daily 
newspaper, are local in every way but 


thoroughly alive to every new proposition. 


These Dailies Will Work Overtime for You 








Circula- 2,500 10,000 
tion lines lines 
*Akron Beacon Journal ........ (E) 35,904 .085 .085 
VE SUES .cvadsas ude ens was (E) 19,518 .06 .06 
*Akron Sunday Times .......... (S) 21,952 .07 .07 
*Athens Messenger ... ........ (E) 9,775 .03 .03 
Bellefontaine Examiner ........ (E) 4,407 .0179 .0179 
Cincinnati Enquirer ....... (M&S) 73,120 .17-.35 .17-.35 
Cleveland Plain Dealer ....... (M) 181,185 .32 .38 
Cleveland Plain Dealer ........ (S) 221,084 one 43 
Columbus Dispatch ........... (E) 72,317 15 14 
Columbus Dispatch ............ (S) 74,654 15 14 
Conneaut News Herald ... ....(E) 3,094 .017 .0179 
Dover Daily Reporter .......... (E) 4,410 -02 .02 
*Hamilton Daily News .......... (E) 8,143 .04 .04 
Ironton Irontonian ........... (M) 3,150 .0179 .0179 
Kenton Democrat ............+: (E) 2,400 .014 .014 


Circula- 2,500 10,000 
tion lines lines 
*Lima News and Times-Democ’t (E&S) 16,083 .07 .05 


*Lima Republican-Gazette ..... (M&S) 10,270 .035 .035 


6,160 .025 .025 
5,037 .025 .025 
6,573 .025 025 
6,039 .025 .025 


*Marietta Times 
Middletown Journal ........... (E) 
Newark American-Tribune 


Piqua Call and Press-Dispatch. .. . (E) 


Portsmouth Sun and Times...(M&E) 16,286 .06 .06 

Portsmouth Sun-Times .........(S) 10,059 .04 .04 
OTRO as < 38 64 ba Gods oles (E) 95,683 .25 .23 

Te. BIN ec a hoe c cécccue (E) 1,092 .011 O11 
Warren Daily Chronicle ...... (E) 6,405 .025 .025 
*Youngstown Vindicator ........(E) 24,063 .07 .07 
*Youngstown Vindicator ........ (S) 25,220 .07 07 


Government Statement, April 1, 1922. 
*A. B. C. Publisher’s Statement, April 1, 1922 
































+t 


Editor & Publisher for July 29, 








WHAT OUR READERS SAY 








Night Editors and Doughnuts 
PittspurGH, Pa., July 24, 1922. 

To Epitor & PustisHer: We have an ad- 
vance copy of the latest book from the pen 
of our beloved townswoman, Mrs. Mary Rob- 
erts Rinehart, entitled “The Breaking Point.” 
Please let me quote a paragraph from the last 
chapter: 

“Bassett was at his desk in the office. 

It was late, and the night editor, seeing 

him reading the early edition, his feet on 

his desk, carried over his coffee and dough- 
nuts and joined him.” 

My knowledge of night editors, and it is 
more or less extensive, goes back into the pre- 
Volstead days and I have been trying to recall 
when one of them dallied at midnight over 
anything like coffee and doughnuts. My old 
night editors after they had sneaked out, at a 
convenient hour before midnight, had no time 
when things began to turn up for anything so 
trivial as coffee and doughnuts. My acquaint- 
ance with the modern night editor convinces 
me that he has too much respect for himself 
and his family to waste any time over that 
indigestible pastry. As a matter of fact I am 
looking for information and I want you to 
tell me whether or not the night editors these 
days are moulding public opinion with dough- 
muts in the back ground? If so, I seriously 
feel for the progress of the Staff. 

Of course, we all love Mrs. Rinehart and 
we all know her very well. I wouldn’t have 
much respect for anyone who didn’t know her 
and wish her al! the luck in the world. How- 
ever, I would like her to tell me where she got 
the inspiration in the closing chapter of the 
splendid book, “The Breaking Point,” to feed 
a decent night editor on coffee and doughnuts. 

With the greatest respect 

1OHN P. COWAN 
Publicity Manager, Chamber of 
Commerce of Pittsburgh. 





City Disclaims Liability for Advertising 
Obligations 

Crevetanp, O., July 21, 1922. 
To Eprtor & PusiisHer: I am sending you 
herewith a circular letter being sent out by 
the City of Valparaiso, Fla., which raises a 
juestion a the validity of claims for news- 
paper advertising in case of bankruptcy. The 
Mayor of “Val paraiso evidently is advised that 
newspapers hold ing acct ints against the city 
have a moral claim for settlement of their 
yilig this claim is mot valid. It is rather a 
new one to us i presume that a great 
many newé6{ hroughout the country are 
present busy off the Valparaiso 

ount to experience, 

GERMAN PUBLISHERS’ AUXILIARY, 

B. E. ScHaerer, 


* a * 












The letter referred to by Mr. Schaefer fol- 
vs: 

VaALPpaRAIsO, Fla., June 28, 1922 
To Att Persons Hortpinc Briitts AGAINST 
THe City OF VALPARAISO FOR ADVERTIS- 
ING: 
have been so many communications 





r rd lls for advertising, hat it 
as been impossible to send a separate an- 
swer to each. But each holder of such a 
ill is 1e an explanation of the situation 


and it is the purpose of 
cl ) give the facts in con- 
nection ith al advertisi ng bills 
I Valparaiso Development Company, of 
7 hn B. Perrine was president, under 
land development sc heme , in further- 
f which they started a settlement now 
known as the City of — araiso, and in 
onnection with the settlement a co-operative 
farming scheme. whoa er the land business 
een in existenc fe r some time, and in 
inicipal charter was granted 
by the Flori ila. L egislature to the City of 








Valparaiso, under which the city was or- 
ganized with a commission form of gov- 


ernment, _and with the usual powers of a 
ality 
"B. Perrine was mayor of the City 
of Val; araiso, but all activities in connec- 
tion with the whole proposition were activ- 
ities of the Valparaiso Development Com- 
pany. In Novemt ver, 1921, John B. Perrine 
lied. In December, 1921, the Valparaiso 
Development Company went into bankruptcy. 

In the bankruptcy proceedings, all of the 
assets of the Valparaiso Development Com- 
pany were sold under direction of the 
United States District Court for the North- 
ern District of Florida to new parties who 
are substantial people and who are continuing 
the development upon a sound basis. The 
city goevrnment is now in different hands 
and has no direct or indirect connection 
with the land development. 

The City Commissioners have been work- 
ing for some time to straighten out the 
tangles in which the city affairs were left 
and to find out just what bills and obligations 
of the city were outstanding. They have been 
compelled to obtain legal advice as to what 
obligations were valid obligations of the city, 
and what obligations were not valid cbliga- 
tions of the city. You can understand that 
they are required to act strictly in accord- 
ance with the law in recognizing such obli- 
gations, and that they cannot recegnize any 
moral ~bligations, as could be done by private 
individuals. 

The City Commission has been advised that 
the advertising done by the Valparaiso De- 





raiso does not create valid anges yn = 
city gover Cc 

decline to recognize such ebligetions. yn is 

with regret that the city authorities have 

been forced to come to this conclusion, and 

they hope that you will recognize their po- 
sition in the matter. 

Respectfully, 
CITY OF VALPARAISO 
By Wm. L. Manchester, Mayor. 








Cheaper Gravure 





New Yorx City, July 22, 1922. 

To tHe Epitor & PusiisHer: In looking 
over the rotogravure proposition of a number 
of the larger newspapers, in which they es- 
pecially combine as to “simultaneous and col 
fective” advertising, I recall a letter and con- 
versation pertaining to the same subject, ad- 
dressed to and had with W. W. Young, well 
known in the newspaper field, dated in Febru 
ary, 1917. It occurred to me you might like 
to give the results of my study and investiga- 
tion in this direction to the publishers who are 
now unable to obtain the benefits accruing 
from the Rotogravure sections, 

It was my intention to publish an eight 
page rotogravure section of at least 8 columns. 
Six pages would contain interesting pictures 
and reading er? running through an entire 
edition of say 1,000,000 copies. The second 
page and possibly the third, would be devoted 
to a subject in which the people in the smaller 
towns are more interested, than all the jumbled 
junk of Kings, Lords and Dukes now so prev- 
alent in rotogravure sections; stories of the 
plays and other interesting matter; photos of 
actors and actresses; as remarked it is well 
known that people ARE more interested in 
pictures and articles of this nature than any 
other feature in the Saturday or Sunday edi- 
tions. 

The next pages should be devoted to such 
interesting things as the editor would find most 
attractive, such as Home Pages, and subjects 
of real home interest.. 

There would be about 10 columns of adver- 
tising distributed over these 6 pages; Nati nal 
and Standard made goods not now carried by 
these papers would soon more than fill these 
columns with “a waiting list,” always on hand. 

The edition for each town would differ only 
in the changing of the first page and last page. 
These would be rotogravure work furnished 
from “make-up” from the local editor; the 
back page should be and would be most profit- 
ably devoted to advertising of the local motion 
picture houses giving the program of enter- 
tainment for the week. ‘This page will readily 
bring in $10 per M, so that the papers having 
as low as 10,000 circulation will receive $100.00 
for this page. It can be done as I have 
proved it. 

Now comes the scary bugaboo which up to 

the present time has made this feature impos- 
sible; a bugaboo as easily removed as it was 
created—the changing of the copper cylinder or 
er, with the cost of making the change, 
intaglio or etching. 
In no other important phase of business has 
) little attention been paid toward making this 
ange a simple, inexpensive proposition. In 
talking with some of the rotogravure press 
manufacturers and suggesting means whereby 
his can be easily and readily and cheaply 
accomplished, they have admitted that it could 
be done but as there was no demand for such 
improvement they were not interested in mak- 
ing it. 

After suggesting that the roller carrying the 
first and last pages could be one half the length 
of the cylinder carrying the 4 pages, that the 
“dog”? or wiper or scraper so called, could be 
used to keep the two blank pages from inking; 
or that this roller could be used separately 
and kept in such a position that it could be 
quickly changed really without stopping the 
press and the like, they agreed that all this 
could be arranged when occasion demanded. 

Really what could best be done would be 
to have one end of the long roller or cylinde 

that is half of it made so it could be changed 
quickly and run the 6 pages as long as the 


} 





A Dependable, Uniform 


DRYMAT 


Better in performance than any 
other, and ata LOWER price. 
A trial will convince you. 
Unlimited Stock on 
Hand at all Times 


The Flexideal Company 
15 William Street 
NEW YORK CITY 
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cylinders would print well. This in fact is Let Col. Norris G. Osborn cast prejudice 
my idea for obtaining the best, cheapest and aside and thank Arthur Brisbane for giving us 
most satisfactory results. “the newspaper of today.” We are going for- 
Then the actual cost of etching a new cyl- ward, not backward, so there will not be a 
inder covering but two pages, reduced to an return to the old-fashioned way of presenting 
actuality instead of a hold up by a “scare the news like the days of the Sun under Dana. 
price,” there would be no reason why the The trouble with journalism, like other pro- 
newspaper of 10,000 could not publish a roto- fessions, is that it has too many imitators and 
gravure section at a cost less than $1.00 per mot enough originators. It may shock some of 
thousand copies of 8 pages. the old-fashioned editors to know that the news 
t us prove this remarkable statement of of the future will travel through ethereal waves. 
a business matter which has been one of my MAURICE BATTISTA. 
hobbies for sometime but never carried out for 3 
lack of time and capital for carrying it out to 
perfection, but which I think some enterpris- 
rs newspaper men or ress manufacturers 
>AN, acting on the suaselas, accomplish. New York, July 26, 1922. 
10 columns of advertising, about 3,000 lines To Eptror & PustisHer: In your issue for 
at the rate of only 2/Sths of a cent per thou- July 22 you printed the comparative analysis 
sand would give $12.00 per M circulation less of New York City newspaper circulation at 
15% advertising agent’s commission, leaving April 1, 1922, and at April 1, 1921. The 1921 
$10.20 per M, which plus $10.00 per M for Statement contains a mistake in reporting the 
the back page would give us $20.20 per M, circulation figures of the Sunday edition of the 
leaving the publisher of the paper nothing to News. | . 
pay. But this is not all; by reason of this The circulation figures given in the 1921 table 
rotogravure section he can sell his paper now refer to the Daily News only—the upper line 
bringing 3c. from the public for 5c. getting being the average for the six months preceding 
$10.00 per M more from the newsboys and the April 1, 1921, and the following line being the 
newsie will also make more money; this of circulation figures of the Daily News for the 
course on Saturday and Sunday editions as month of April, 1921. The circulation of the 
may be. Daily News had grown so rapidly that the six 
Then we have actually $30.20 per M. Here months’ figures did not show the true state of 
is an increase and an immense profit for some the Daily News circulation at April 1, 1921, and, 
one and the advertising in the rotogravure sec- therefore, the figures for the month of ‘April 
tion of a HOME newspaper WILL prove Wéte added. | . 4 
MORE valuable per one million or two million The first issue of the Sunday News was not 
than in any weekly or monthly magazine on Printed until May 1, 1921, and your report is in 
earth; it will help also to turn the tide of For in showing the April, 1921, circulation of 
advertising TO the home paper, where it rightly the Daily News as “Sunday Edition,” 
belongs. NEWS SYNDICATE CO., INC., 
Even if you had to discount these figures con- J. W. Barnuart, Business Manager. 
siderably, there would still be a large profit and 
un opportunity for the smaller town newspaper ots ete 
to have a rotogravure section—a means also of 
increasing such paper’s circulation and influ- al 
ence. The Doherty News, the house organ 


These papers would probably be issued in > > 
units of not less than 1,000,000 and the prices are ag issued monthly for the benefit 
juoted as you can quickly learn, by the roto- of the employes of Henry L. Doherty 
gravure printers today is, outside of the edi- & Co. and the Cities Service Com- 
torial work, $15.00 per M with a discount. As pany, New York, but which was discon- 
vefore remarked the only thing to do is to : d 1 a be . : 
have a press made with the attachments sug- tinue ast year, has en revived as a 
gested and the trick is done. semi-monthly newspaper. It consists of 
" hy Moret rs » beg + a the sub- four pages of four columns to the page, 
c s now long; if from my sug- » > 
gestions the way can be made clear to give filled with news concerning the personnel 
these papers of 10,000 to 100,000 and more, and properties of the hundred or more 
ae s ee ae — ~ 3 a cost = subsidiary companies, scattered across 
less 1a $ per 1ousand, and it can be > me The j j is 
donc, {hulae deed ae taee meeeee, the continent. The editorial staff consists 
_ In closing T may add that purposely I have of Frank LeRoy Blanchard, editor ; 
cae consideration — of the circulation George B. Walker, news editor, and J. 
vaule, a very profitable source of income—a i ide oj Ww i 
source which will more than pay the changes R. Dieuaide, assistant news editor. 


to } 


o be made in the cylinders. 


A Giivcctien 








House Organ Revived 





H. G. STRIPE. Kitchener Telegraph Ceases 
The Kitchener (Ont.) Daily Tele- 
graph, which has been published since 
New York City, July 17, 1922 May, 1896, issued its last edition July 15, 
. To, Eoin R if Pe aL sHEns silent shouters. the name, subscription lists and good will 
hat’s what the Brisbane headlines are. They avi 2 : i ne 
reach the eve instead of the ear. No need. 10 having been purchased by the Kitchener 
shout “Wuxtra! Wuxtra!” when in bold dis- News-Record, Ltd. 
play type the headline tells you “72 CHICAGO a - 
RAIL WORKERS VICTIMS OF POISON.”  =The Wilson Advertising Service is the 
The reader will want to know the “How, Why , Meee : zg Re ‘ 
and Where,” and he will thereby buy a copy name otf a new advertising agency started 
and read, at Hartford, Conn., by Howard Wilson. 


Too Many Imitators 

















The NEWARK NEWS, Newark, N. J. 


are using a Scott Multi-Unit Double Sextuple Press that can be op- 


erated as three separate Quadruple machines. It is without any 
exception the most versatile newspaper press built. 


The HUDSON OBSERVER, Hoboken, N. J. 


20 minutes from Broadway 
are now installing two of the latest type Scott Sextuple Newspaper 
Presses with heavy duty folders. This newspaper has used only Scott 
presses for the past 25 years and never missed an edition or the mail. 





IF YOU WANT THE BEST, BUY THE SCOTT 





WALTER SCOTT & CO. 
PLAINFIELD, NEW JERSEY 


CHICAGO 
1441 Monadnock Block 


NEW YORK 
1457 Broadway 
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PROMOTION IDEAS 











HE Oklahoma City Daily Oklahomian 

on July 23 printed an 8 page- special 
Fordson tractor show section in connec- 
tion with the show held in Oklahoma 
City, July 25, 26 and 27. The first page 
carried a story of the ,tractor illustrated 
with 5 cuts. This was followed by 5 


pages of solid advertising of dealers and 


an advertisement of the Dearborn Inde- 
pendent. The remaining pages carried 


general reading matter and advertising. 

Through the co-operation of the Bur- 
lington (Vt.) Free Press and the Hudson 
and Essex sales rooms in Burlington, 
there has been conducted during the 
week just closing an efficiency test for 
the new Hudson Super-Six car. An ex- 
tensive advertising campaign is being 
carried on by the local dealers and Harry 
D, Holden, a member of the staff of the 
Free is riding with the driver of 
the principal car which is used in the 
tests as an observer and checker to see 
that the agency carries out the program 
as agreed, to see that the records are 
properly kept and then to furnish such 
news stories as are agreed upon in con- 
nection with the tests. 


The Hudson (N. Y.) Republican on 
August 2 will conduct a sociability run 
in which any member of the Hudson 
Auto Club may compete for the nine 
prizes offered without any entrance fee. 


Press, 


Six representative men of Chicago have 
been named by the Chicago Tribune to 
serve as an advisory commission for the 
selection of the prize winner in its $100,- 
000 contest for designs of “the most 
beautiful building in the modern world.” 


Those named are: Joy Morton and 
Harry A. Wheeler from the Chicago 
Plan Commission; Ald. E. J. Frank- 
hauder and ATd. Dorsey Crowe from 


the Chicago City Council. Bertram M. 
Winston and Sheldon Clark as members 
of the North Central Improvement As- 
sociation. 


The Hagerstown (Md.) Morning Her- 
ald issued a special 28-page Farm Bu- 
reau Edition in co-operation with the 
University of Maryland Extension Serv- 
ice. 

Employes of the Birmingham (Ala.) 
Post, with friends and relatives, the party 
numbering about 150, spent Sunday at 
Romeo Camp on the Cahaba River, where 
they enjoyed a day of feasting, swimming 
and sports \ four-page tabloid news- 
paper, filled with news of the picnic, was 
issued by the Post in honor of the occa- 
sion. 


The Detroit News is 
pocket size booklet form, 
“Arms and the Man,” the series of arti 
cles by Cyril Arthur Player, published 
in the News from November 17, 1921, to 
January 13, 1922, giving intimate per- 
sonal sketches of delegates, attaches and 
unofficial personages at the Washington 
Conference on the Limitation of Arma- 
ments and Pacific and Far Eastern Prob- 
lems. The booklet runs to 128 pages. 


reprinting in 
under the title 


The St. Louis Post-Dispatch has issued, 
in handy pocket size, a booklet entitled 
“Why a Newspaper Should Censor Its 
Ads,” which was the subject of an ad- 
dress made by George M. Burbach, its 
advertising manager at the National Bet- 
ter Business Commission Conference in 
St. Louis, February 19 to 25, 1922. Dis- 
tribution is with the compliments of the 
Post-Dispatch. It is well worth sending 
for, 


A handsomely printed booklet of 36 
pages has been issued by the Brooklyn 
Daily Eagle on the subject of the Brazil 
Centennial, in connection with its tour to 
South America, which began July 26 and 
will end September 30. The book is re- 
plete with historical and modern facts on 
South America, particularly Brazil, and 
should serve to give Eagle readers a bad- 
ly needed more intimate knowledge of 
the people and conditions on the continent 
to the south of the United States. 


The Marietta (Ohio) Daily Times 


Editor 


hung up a new record for newspaper size 
in its city when it issued a /2-page 
“Pageant of Progress” edition on Friday, 
July 21. The edition, which helped make 
a slack month a busy one, carried adver- 
tising representing between $2,500 and 
$3,000. L. E. Toller, the Times adver- 
tising manager, who suggested the num- 
ber, designed the cover page, which was 
executed in the Times office, and per- 
sonally prepared and wrote 7,200 inches 
of copy. In addition to the general 
write-ups of Marietta and vicinity, indi- 
vidual business write-ups of the Times 
were carried. One page was entirely de- 
voted to the history of the Times, with 
photographs of the entire force. Copies 
of this edition were mailed to Chambers 
of Commerce over the United States, go- 
ing into every state that has organiza 
tions of this kind. 


The editors of the Boston Post have 
presented a gold-headed cane to John 
L. Moore of Tewksbury, Mass., in rec- 
ognition of the fact that he is the oldest 


citizen of the town. 


“Gravure in Newspapers” is the title 
of a beautiful piece of rotogravure print- 
ing, in 24 pages, just issued by the New 
York Tribune. Its purpose is to furnish 
advertisers, and others interested, with a 
graphic description of the mechanical 
process and superb reproductive scope of 
gravure printing as applied to newspaper 
advertising. Every possible question on 
the subject seems to have been conceived 
by Tribune compilers and clearly an- 
swered. 


The Milwaukee Journal has sent out 
to all delegates who requested it, a port- 
folio of all editions of the Journal issued 
during the recent Associated Advertising 
Clubs Convention week in Milwaukee. 
The collection comprises a very complete 
record of the meetings. 


Co-Operate on Texas Election 

The Texas Election Bureau, a _ co- 
operative body organized by the Texas 
Managing Editors’ Association for 
gathering and distributing returns dur- 
ing elections, functioned again for the 
Texas primary election on July 22. The 
bureau was in charge of A. F. Henning 
of the Dallas News staff and head- 
quarters were in the Dallas News Build- 
ing. More than 1,200 miles of leased 
wire were operated, with correspondents 
in every county gathering and sending 
in the returns, which were tabulated at 
Dallas and the results furnished members 
of the bureau. The service was at cost, 
each paper joining the bureau being as- 
sessed a pro rata sum. After all ex- 
penses are paid, if anything remains of the 
sum collected, refunds will be made to 


the papers. 


The Atlanta Journal 


ATLANTA, GA. 


5c 10c 
Daily Sunday 


Associated Press 


United Press 
Leased Wire Cable and 


Financial News 





An outstanding 
newspaper 


Advertising in The 
Journal Sells the Goods 
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OW A— 


Heads the nation 
in combined value 
of live stock 


$614,326,268 


Although the number and average price per head of 
horses, cattle, sheep and mules has declined steadily 
for the past three years, Iowa still leads in value of 
live stock on farms. 

and swine 


Milk cows are increasing in 


though the price is radically lower. 


number, 
On January 1, 
, milk cows, cattle, 
sheep, swine and mules in Iowa, and on January 1 


1920, there were 14,993,000 horses 


1922, there were 13,974,000. At present, swine lead 
in numbers with 7,546,000 head, while cattle, horses, 


milk cows, sheep and mules follow in order. 


The average price of swine was $11 per head on 
January 1, 1922 Milk 


were worth $53, cattle $29.60 and ane $5.40. 


Horses and mules bring $73 
cows q 
Prices have gone up. You can estimate the present 
value of live stock alone on Iowa farms. A vast buy- 
ing power is waiting in lowa—you have but to in- 


troduce your product. 


These newspapers can tell your 
story to all lowa 





Cireou- Rate for 
lation 5,000 lines 

Burlington Hawk-Eye ............. (M) 10,510 .035 
Burlington Hawk-Eye .............. (S) 13,171 .035 
*Cedar Rapids Gazette.............. (E) 19,711 .06 
*Council Bluffs Nonpareil......... (E&S) 14,749 .05 
*Davenport Democrat & Leader....... (E) 14,649 .06 
*Davenport Democrat & Leader....... (S) 17,080 .06 
wo ee (E) 23,839 .07 
a ET eee Tee (E) 60,186 14 
*Des Moines Sunday Capital......... (S) 33,607 14 
*Des Moines Register and Tribune. . (M&E) 122,074 .20 
*Des Moines Sunday Register......... (S) 116,465 .20 
*lowa City Press-Citizen ............ (E) 6,320 .035 
Mason City Globe Gazette.......... (E) 11,015 .035 
°Muscatine Jourmal .........00000-:; (E) 7,868 .035 
WE MEINE 9. 6 4. dc 0:0 0 hw eee ai (E) 13,186 .05 
Peete Gi DONO ook crore cic erwiee (M&E) 50,804 -11 
eo ae (S) 38,168 11 
*Waterloo Evening Courier.......... (E) 15,099 .05 


Government Statements, April 1, 1922. 
*A. B. C. Statement, April 1, 1922. 
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THE NEWSPAPER BUSINESS 
| oe people really comprehend the extent and the 


magnitude of the newspaper business, as some 
folks are pleased to characterize the great news- 
paper publishing industry. 

Without making any attempt to portray or to discuss 
the ethics of the profession of journalism and the 
nature of the public service rendered to the people 
every day in the year by the earnest men and women 
who coniprise the news and editorial staffs of the 
newspapers of the country, it may not be amiss to 
direct attention to the service performed in a purely 
commercial way by the advertising columns of the 
newspapers. 

Within recent months many important facts rela- 
tive to the newspaper earnings have come to light and 
happily with the full knowledge and consent of the 
owners of great groups of newspapers. 

For example: Mr. Hearst recently published an 
advertisement in the trade press, stating that his 
volume of business in 1921 amounted to eighty mil- 
lions of dollars, about equally divided as between 
newspapers and magazines. Some weeks later Mr. 
Brisbane informed the New York State publishers in 
annual meeting that Mr. Hearst’s earnings are now 
running at the rate of $100,000,000 a year and profits 
at the rate of about $1,000,000 a month. The great 
Scripps organization makes no secret of the fact that 
its earnings last year were in excess of $25,000,000. 
Mr. Wiley recently told the National Retail Drygoods 
Association that the New York Times did a volume 
of business amounting last year to $15,000,000. The 
Booth Publishing Company, of Michigan, carried 
more than $5,000,000 total earnings last year. 

This is information of genuine public interest and 
it is safe to predict that there will be more of it avail 
able in the future, although difficult to believe that 
such information with respect to American news 
papers will be. published annually as is the situation 
today in Great Britain. These factors inspired us to 
inquire of the United States Census as to newspapet 
earnings. The only figures available were for the 
year 1919 and they cover the publishing and printing 
industry as a whole. Some of these figures are, how 
ever, of decided interest. 

The volume of earnings reported to the census by 
the publishing and printing industry of the country in 
1919 was nine hundred and twenty-four millions of 
dollars This figure includes earnings of newspapers 
magazmes, class and technical and farm papers. The 
raw materials, including freight and cost of manu- 
facture represented approximately three hundred 
million dollars. The value added by manufacture 
amounted to $623,000,000. Of this $924,000,000 
we know positively that advertising and circula- 
tion revenues constituted approximately $806,000,000, 
the remainder being accounted for by the volume of 
pamphlets, machine composition, etc. 

Of the 17,362 establishments that were surveyed, or 
reported to the census in 1919, 97% were newspapers, 
dailies and weeklies, tri-weeklies and semi-weeklies. 
The total invested capital of the 17,362 establishments 
amounted to $640,000,000. 

The newspaper business in 1919 embraced 16,965 
different establishments. There were 424 dailies, 604 
Sundays, 93 tri-weeklies, 452 semi-weeklies and 13,375 
weeklies. The capital invested in these establishments, 
exclusively newspapers, was about $500,000,000. 

-The volume of newspaper business in 1919 
amounted to $566,321,000 as follows: $373,000,000 ad- 
vertising, $192,000,000 circulation. There were em- 
ployed as executives and employes 160,041 people. 
The salaries and wages paid in that year amounted 
to $204,000,000. The rents paid were $7,000,000; the 
federal taxes $10,000,000; state taxes $3,000,000. 

Another indication of the power and influence of 
the newspaper is indicated in the circulation figures 
as reported to the Government and the A. B. C. at 
April 1st last. 

421 morning newspapers had a net paid daily aver- 
age circulation of 10,200,000 copies, with a joint line 
rate of $26.71 and a miline rate of $2.55 per million 
paid circulation 

1,596 evening newspapers had a net paid daily aver- 
age circulation in excess of 18 800,000 per day at a 
joint line rate of $61.05 and a miline rate of $3.23. 

543 Sunday newspapers at a combination net paid 
average circulation in excess of 19,700,000 for Sun- 
day and a joint agate line rate of $44.41, and an 
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AN AMERICAN’S CREED 


Compiled by Cuartes W. MILLER 
Vicksburg (Miss.) Herald 
AVE ye not known? have ye not heard? 


hath it not been told you from the be- 
ginning? have ye not understood from the 
foundations of the earth? It is He that sit- 
teth upon the circle of the earth, and the in- 
habitants thereof are as grasshoppers; that 
stretcheth out the heavens as a curtain, and 
Spreadeth them out as a tent to dwell in: 
That bringeth the princes to nothing; He 
maketh the judges of the earth as vanity— 
(Isa, vl: 21-23). The stone which the builders 
refused 1s become the head of stone of the cor- 
ner? This is the Lord’s doing; it is marvelous 
in our eyes. This is the day which the Lord 
hath made; we will rejoice and be glad in it.— 
(Ps. cxviit: 22, 23). He that loveth his life 
shall lose it; and he that hateth his life in this 
world shall keep it unto life eternal. If any 
man serve Me, let him follow Me; and where 
I am, there also shall my servant be: if any 
man serve Me, him will my Father honour.— 
(St. John xu: 25, 26). 











average rate of $2.25 per line, per million subscribers. 

But even in the face of these figures we hear a 
great deal in some quarters these days about the deca- 
dence of the press, the loss of power and influence of 
the daily newspapers. Now what are the facts? 

The census reports show that the newspapers re- 
ported to the United States Census in 1919 a sale of 
8,000,000 copies per day more than in 1909, an increase 
from 24,000,000 a day in 1909 to 33,000,000 a day in 
1919, an increase of 36%. 604 Sunday papers reported 
in 1919 a net paid circulation of 19,000,000 as com 
pared with 520 in 1909, a net paid of 13,000,000, an 
increase of 6,000,000 Sunday in the ten-year period 
or 45%. ‘ 

Advertisers, especially retail advertisers, assert that 
newspaper rates are too high, that during the war 
papers assessed the advertisers increases that the ad- 
vertisers could not afford to pay, What are the facts? 

A close study of the census reports for the year 
1909 show that circulation revenues formed 36% and 
advertising 64% of the total income of newspapers. 
In the year 1919, circulation revenues formed 34% 
and advertising 66%. In other classes of publications 
—magazines, etc.—circulation in 1909 formed 48% of 
total income and advertising 52%; whereas, in 1919 
circulation paid 35% and advertising 65%. 

Few people have any just conception of the tre- 
mendous volume of advertising in the newspapers. An 
idea and an appreciation of what the newspaper means 
in a purely commercial way to the people of the 
United States, is shown by the fact that the volume of 
advertising—national, local, classified, of the daily 
newspapers of the country amounts every day toa 
book of 200,000,000 pages, each and every page the 
size of a standard newspaper page, 300 lines deep, 
seven columns wide. 

This is the volume of newspaper advertising de- 
livered every day of the year into the homes of the 
people. This calculation does not include news, fea- 
tures or comics. It represents commercial advertising 
exclusively. Such a volume of business would repre- 
sent an annual book of 21,000,000 ft. thick, equivalent 
of 21,000 Woolworth buildings, piled on top of each 
other, seven times higher than Mt. Everest. Turn 
these pages end to end and you would have a news- 
paper page advertisement, end to end, that would 
circle the globe a thousand times. 

Such briefly is the power, influence and magnitude 
of the newspaper business in its commercial relation- 
ship exclusively. 


1922 


RIAL’ 


McCUMBERPHOBIA 


YENATOR McCUMBER, who was recently over- 
whelmingly repudiated by the Republicans of 
North Dakota, has again been abusing the priv- 

ilege of his high office and squandering public funds 
by taking time of the Senate of the United States to 
vent his petty spite and spleen against the newspapers 
of the country. 

A few weeks ago he charged, on the floor of the 
Senate, that the great American daily newspapers 
were prostituting their news and editorial columns by 
selling advertising space to the retail merchants of 
the metropolitan centers who own and control the 
country’s large department stores, a charge that every- 
one who knows anything about successful newspaper 
making, knows to be absolutely false, as was promptly 
shown by both Senator Hitchcock and Capper who 
know and understand the internal mechanism of the 
newspaper business, as some folks are pleased to 
characterize newspaper making. . 

McCumber again villified the press on Wednesday 
of this week when he charged, again on the floor of 
the Senate, that the American Newspaper Publishers 
Association demanded free news print paper as the 
price of supporting William Howard Taft for the 
Presidency in 1912—another perfectly absurd charge 
made with great circumstantial detail against two dead 
men, both of whom, however, were life-long 
Democrats. 

The late John Norris and Herman Ridder rep- 
resented the A. N, P. A. at that time. That is the 
only atom of truthful fact in the whole colloquy that 
occupied the time in the Senate. The A. N. P. A. had 
a membership at that time of about 300 newspapers 
and Ridder and Norris could not have truthfully 
spoken of representing the entire two thousand news- 
papers of the country, as it is well known that pub 
lishers were not a unit by any means on the program 
at that time; in fact, many editors like Henry L. 
Stoddard, of the New York Evening Mail, refused 
to have anything to do with the effort to influence the 
Congress in the matter. 

These facts are known to all newspaper people. 
They should be made known to their readers. Mr. 
McCumber should also be repudiated by the entire 
press of the nation as he deserves to be. If such 
action is not taken some of the good people may 
receive just the impression that McCumber and his 
ilk want them to receive, that the press of the nation 
is venal and corrupt. 


THE CASH VALUE OF READERS 


HE purchase last week by the Detroit News 
7 of the good will and name, and the carrier, 

agents and mail subscription lists of the Detroit 
Journal is a striking proof of the value of newspape1 
good will as evidenced by the preference of a cer- 
tain number of people of a community for a par- 
ticular newspaper, 

In this transaction no tangible property was trans- 
ferred except the mail galleys, card lists, etc., cover- 
ing the names of regular advertisers and buyers of 
the Journal. The list of advertisers could have been 
readily made up by anyone from the columns of the 
paper itself. So that it is evident that the buyers, 
who are among the first in the list of able and suc- 
cessful publishers, attached chief value to the list 
of city readers, agents and mail subscribers turned 
over to them by the sellers, and to this account a 
very large part of the purchase price, which is ru- 
mored to have been around a million and a half 
dollars, must be credited. The Journal showed a 
paid circulation of upwards of 145,000 copies at the 
time of the transfer. It is therefore evident that ten 
dollars or more was considered fair value for the 
good will represented by the daily purchase of a copy 
of the Journal by each upwards of 145,000 residents 
of the city and contiguous territory. 

No more tangible proof of the high value of news- 
paper good will has ever been offered than in this 
case. It would certainly seem that a subscription list, 
built up at great cost through a series of years, fairly 
represents invested capital for the purposes of the 
income tax law, and this demonstration of the cash 
value of such a list should be convincing to the au- 
thorities responsible for the interpretation of the law. 
which is now in dispute in Washington, 
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E W. SCRIPPS is spending the sum- 
* mer on his yacht at Huntington, 
Long: Island. Robert W. Scripps, edi- 


editorial director of the Scripps-McRae 
Newspapers, and-W. W. Hawkins, presi- 
dent-of the United Press, also have sum- 
mer homes there. 


Bradford Merrill, general manager of 
the Hearst newspapers, has purchased the 
large estate of Mrs. Spencer Eddy in the 
Wheatley Hills section of Long Island 
in one of the most important real estate 
transactions of the year in that territory. 


C. E. Ingalls, publisher of the Cor- 
vallis (Ore.) Gazette-Times and former 
president of the Oregon State Editorial 
Association, has been elected secretary 
of the Republican central committee of 
that state. At the organization of the 
committee Mr. Ingalls attracted wide at- 
tention by a speech in which he advo- 
cated weeding out the religious issue 
which has been strongly injected into 
Oregon politics. He demanded that “the 
elephant, rather than the crucifix or the 
sign of the Ku Klux Klan, continue to 
be recognized as the emblem of the Re- 
publican party.” 


Herbert Bayard Swope, executive edi- 
tor of the New York World, accompanied 
by Mrs. Swope, returned this week on the 
Majestic from a two-month’s tour of 
Europe. 


Hon. George P. Graham, minister of 
militia and defense in the Canadian Fed- 
eral Government, and publisher of the 
Brockville (Ont.) Recorder and Times, 
was tendered a public reception last week 
at Amherstburg, near Windsor, by his 
constituents in the riding of South Es- 
sex. During the afternoon, he was en- 
tertained at a garden party, and later 
officially opened the new General Am- 
herst High School. In the evening there 
was a public meeting in the town hall, 
where the minister spoke, and was pre- 
sented by the people of the town with a 
handsome club bag, 

Caldwell Withers, the young son of 
F. C. Withers, business manager of the 
Columbia (S. C.) State, who is an ar- 
dent Boy Scout, in company with four 
other Scouts and a Scout Master, left 
Columbia July 17 on a bicycle trip to 
Washington, Norfolk and other cities. 
Letters were presented to the Mayors 
of the cities through which the party 
passed and young Withers carried a let- 
ter from Governor Harvey of South 


Carolina to President Harding. 

Edward W. Bok, former editor of the 
Ladies’ Home Journal, has declined to 
serve as the head of Philadelphia Sesqui- 
Centennial Exposition although he was 
elected by the directors on July 17. 

William Y. Morgan, editor of the 
Hutchinson (Kan.) News, was injured 
in Salina, Kan., last week when a boy 
on a bicycle ran into him, knocking him 


down. 

Howard Rice, Jr., son of Howard 
Rice, editor of the Brattleboro (Vt.) 
Reformer, has been awarded the $100 
scholarship to the University of Ver- 
mont offered by the Vermont Press As- 
sociation to the editor-in-chief of the 
best high school publication. He was 
in charge of the Brattleboro High School 
Dial. 

Earl Craven, late editor of the Farm- 
er’s Dispatch, the semi-weekly edition of 
the St. Paul Dispatch-Pioneer Press, has 
bought a half interest in the Sacramento 
(Cal.) Union, morning paper, and as- 
sumed the managing editorship thereof. 
George M. Bates succeeds Mr. Craven. 

Harry T. Black, editor of the St. Paul 
Dispatch-Pioneer Press, is putting in his 
three-week vacation at Santa Monica, 
Calif. 

Chase S. Osborn, Jr., editor of the 
Fresno (Cal.) Republican, is visiting 
his father, a former governor of Michi- 
gan. 

Elbert Bede, of the Cottage Grove 
(Ore.) Sentinel, is taking a two months’ 
trip through the East. 


Robert W. Scripps, who is ° 


Editor & Publisher for 


Arthur Huckle, former owner of the 
Osceola County (Mich.) Herald, a 
weekly, has just returned from Europe. 
He plans to re-enter the newspaper busi- 
ness, and may purchase a daily paper in 
the South. 

A. A. Porter, publisher of the Portage 
(Wis.) Register, is on a tour of the 
Pacific coast, visiting relatives at Oregon 
City, Ore., and Oakland, Cal. 


IN THE EDITORIAL ROOMS 


ARRY R. LLOYD, assistant manag 

ing editor of the Springfield ( Mass.) 
Republican, is spending a leave of absence 
of 6 weeks at his camp at Big Pond, 
East Otis. He has been in poor health 
since last February, when he had an at- 
tack of grippe. 


William E. Jones, city editor of the 
Seattle Post-Intelligencer, has been 
granted a four months’ leave of absence, 
which he will spend touring the Pacific 
Northwest in his car. In his absence E. 
B. Fussell, a member of the reportorial 
staff, will act as city editor, with Gilbert 
Gordon and Charles P. Ohling as his 
assistants. 


Herman L. Dieck, dramatic editor of 
the Philadelphia Record, is on a vacation 
trip to the Pacific Coast. 


Bruce Hopper, on the staff of the 
China Press, Shanghai, has returned to 
the Pacific Northwest, and will visit his 
home at Billings, Mont. 


E. J. Dingle, editor of Finance and 
Commerce, Shanghai, is spending several 
months in Seattle. 

Miss Florence Crabb, motion picture 
editor of the Milwaukee, Wisconsin 
News and Sunday Telegram, is going to 
visit the motion picture studios in Holly- 
wood. 

H. Rush has left the copy desk of the 
St. Paul Dispatch and gone with the Mil- 
waukee Sentinel. Jesse Leason, after a 
season of newspaper work in Chicago, 
has returned to the Dispatch as copy 
reader. Miss Sophie Stryker succeeds 
Mrs. Alfred Schweppe (Dorothy Green) 
in the society department of the Dispatch- 
Pioneer Press. 

Lester B. Davis, connected at different 
times with various Oregon newspapers 
as a writer of news and for a number of 
years in charge of the publicity for the 
Oregon State Fair, has moved his family 
from Salem to Portland 

Stanley Orne, editor of the University 
of Washington Daily last year, is reading 
copy on the Seattle Post-Intelligencer. 

Robert W. Jones, assistant professor 
of journalsm at the University of Wash- 
ington, has joined the copy desk of the 
Seattle Post-Intelligencer for the sum- 
mer. 

Robert H. Purcell, formerly on the 
St. Paul Pioneer Press-Dispatch; Fiord 
Goodfellow, formerly on the Peoria 
Journal; and A. G. Goodyear are recent 
comers to the Duluth (Minn.) Herald 
editorial staff. 

Herbert Kelly, formerly city hall re- 
porter, is now in charge of the Superior 
( Wis.) office of the Duluth Herald. The 
Superior department of the paper was 
started July 17. 

Burton Ballard, reporter of the Fresno 
Herald, has resigned to join the Fresno 
Republican. 


Ralph Owen, former telegraph editor 
of the Fresno Herald has been made 
sports editor of The Fresno Republican. 

Charles S. Zack, has left the Spring- 
field (Mass.) Republican, where he was 
copy desk man and make-up editor, to 
go to the Providence (R. I.) Journal. 
His fellow workers were his hosts at a 
dinner at Cooley’s Hotel and presented 
him with a purse the night before Mr. 
Zack’s departure. Philip C. Guptil suc- 
ceeds him as make-up man and Herbert 
M. French has been transferred from the 
city department to the copy desk. 

William Gardiner, formerly editor of 
the Olympia (Wash.) Recorder, has 
joined the staff of the Hoquiam Washing- 
tonian. 

Harold L. McClinton, member of the 
University of Washington School of 
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ILLIAM G. SUTLIVE, just elected 

president of the Georgia Press 
Association for the second time, is man- 
aging editor of 
the Savannah 
Press. He is the 
first daily news- 
paper man to 
head the organ- 
ization. Mr. Sut- 
live has been in 
a newspaper of- 
fice since his 
knee-pants days. 
He was a “devil” 





in the office of 
the Clayton 
(Ala.) Record 


for several years, 
going from there 
to the Cuthbert 
(Ga.) Liberal-Enterprise as a printer. 
Thirty-five years ago he moved to Sa- 
vannah and was employed in the business 
office of the Savannah Times. Upon the 
failure of that paper he became associ- 
ated with the Savannah Press, being the 
first employe of that paper engaged when 
it was founded by Pleasant A. Stovall. 
He has managed to hold on since, going 
through the regular channels from r 
porter to city editor and managing editor 
He is 49 years of age. There is a Mrs 
Sutlive and five junior Sutlives. Besides 
being president of the Georgia Press As- 
sociation after a service of several years 
as vice-president and one year as presi- 
dent, Mr. Sutlive happens to be at the 
moment Grand Chancellor of the Knights 
of Pythias of G i 


Wi iM (, ot Live 


Georgia 


Journalism class of 
copy desk staff of 
Public Ledger 


1922, will join the 


The Philadelphia 


J. Garvin Hager, of the Hagerstown 
(Md.) Daily Mail editorial staff, is ill 
at his home in Hagerstown. 

Clarence Reeder, staff artist of The 
Item, is winner of the $100 American 
Legion contest for a poster design to ad 
vertise the American Legion national! 
convention in New Orleans next October 
Seventeen New Orleans artists competed 
Ilonorable mention was given to the de- 

submitted by Gilbert Sutton, ar 


S107 
mS it 


other Item staff artist 

Rev. Charles E. Butterworth, of New 
ton Highlands, formerly a cartoonist 
the Boston Journal, has accepted the 
pastorate of the First Universalist 
church of Brockton ( Mass.) 

Earl Farnum, of Providence, sports 
desk man on the Portland, Me., Press- 
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Herald and former sporting editor of 
several New England papers, July 31 will 
become associate editor of the Trotter 
and Pacer, a New York weekly. 

Gerald K. Rudolph, former managing 
editor of the Buffalo Enquirer and more 
recently with the Fox film interests, has 
been elected vice-president and general 
manager of the Smoot Systems, Inc., and 
has opened offices in Cleveland 

Edwin F. Menninger, assistant tele- 
graph editor of the New York Tribune 
has been made telegraph editor. 

Henry M. Neely, dramatic editor of 
the Philadelphia Evening Public Ledger, 
was so seriously injured last Monday in 
an accident aboard his house-boat that 
he had to be taken to the Jefferson Hos- 


pital. A cap on the engine was .blown 
out by a back fire, striking Mr. Neely 
on the forehead, inflicting a deep gash. 


His condition is not dangerous. 


John Keyes, formerly a member of the 
re-write desk of the Chicago Daily News, 
has joined the re-write staff of the Kan- 
sas City Star. 

Edward E. McCammon, formerly on 
the staff of Windsor (Ont.,) Border 
Cities Star, is now Windsor reporter for 
the Detroit News. 


Daniel Cushing, formerly of the Lon- 


don, (Ont.) Advertiser, has joined the 
staff of The Windsor (Ont.) Border 
Cities Star. 

Miss Effie Alley, a member of the local 


staff of the Chicago Daily Journal, has 
returned to work after an absence of sev- 
eral weeks. 

Wil'iam Moynihan 
City News Bureau, 
member of the 
Journal. 

W. Stanley Norton, formerly city 
editor of the Oakland Examiner, is 


formerly of the 
Chicago, is a new 
staff of the Chicago Daily 


is now 
ity editor of the Fresno Herald 
Thomas P. Spink, sports editor, the 
Fresno (Cal.) Republican; Wallace 
Moore, reporter; and A. D. Bell, py 


desk man, have 

Rey. E. B. Lockhart, now a Methodist 
-piscopal minister and a former city edi- 
tor of the Salem (Ore.) Morning States- 
man, recently delivered a lecture in Port- 
land on “Life in Paris with the A. E. F.” 

Jack Goddard, city editor of the Fres- 
no Herald, has transferred t 


resigned. 


» the Fresn 


Republican and is now working on its 
copy desk 

Miss Mary Agnes Vitchestain, daugh 
ter of the editor of the National Labor 
Tribune Pittsburgh, Pa., preached 
an evangelical sermon on the 23d at the 
Gospel Tabernacle at New York. The 
girl preacher is 14 

Lewis Hyman, former] circulation 
manager of the Logansport (Ind.) 
Pharos-Tribune, is now feature writer 
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for the paper and has been succeeded as 
circulation manager by John Dunn, for- 
merly assistant circulation manager. 
John H. Tennant, managing editor of 
the New York Evening World, will leave 
next Friday for Paul Smith’s in the Adi- 
rondacks to be gone for about a month. 
George W. Carpenter has been made 
night managing editor in charge of the 


Providence (R. I.) Journal. Leo 
Mooney is now in charge of the city 
desk. 

John M. Rainey, city editor of the 
New York E ciling World, is back at his 
desk with a fine coat of tan after spend- 
ing two weeks at Bradley Beach, N. J. 

Frank E. Muller of Ames is now a 
member of the news staff of the Sioux 
City (lowa) Journal. 


Walter J. Hunt of Des Moines has 
been placed in charge of the farm depart- 
ment news of the Waterloo (Iowa) 
Courier, succeeding Harry I. Berlovich, 
who has purchased an interest in a mag- 
azine published at Waterloo. 


THE BUSINESS OFFICE 
HOWARD PAYNE, 


epson I ; 
manager of 


business 


the Houston (Tex.) 

Press, and Mrs. Payne are the parents 
of a second son born July 20. 

Albert Foley, who has charge of the 


classified want ad section of the Chicago 
Tribune, has gone on a motor trip to 
Wyoming. 

Miss Mary Crowley, Western manager 
of the John Budd Company, is on an ex- 
tended trip to the Pacific Coast. While 
in San Francisco she will visit the offices 
of the company 

W. F. Kentnor, of Benjamin & Kent- 
nor, Chicago, spent the past week in 
Cleveland on a business trip. 

3. Ellison, formerly of the To- 
ledo News-Bee; Rex Compton, formerly 
with the Detroit Times; H. E. Wilson, 
who has done newspaper work in Can- 


George | 


ada; Louis Myles; and R. L. Macauley 
have joined the advertising staff of the 
Milwaukee Sunday Telegram. Mr. 
Compton is to be the automobile editor 
and Mr. Wilson will handle industria! 
accounts. 

William F. Johns has resigned from 


the Minneapolis Journal to become West- 
ern Advertising Manager of Hearst's 
International Magazine located in Chi- 
cago. He tormerly 


was associated with 
the Chicago office of Good Housekeep- 
ing, with the Pictorial Review and 


©’Mara and Ormsbee. 
J. F. Koons, Jr., has been appointed 
manager of the foreign advertising de- 


partment of the Cincinnati Post. Mr. 
Koons was until recently editor and busi- 
ness manager of Motour, published by 
the Cincinnati Automobile Club. 

Harold Houston, 
advertising of _— 
Chicago T ribur 
the parents of 


in charge of national 

Paris edition of the 
and Mrs. Houston are 
1 daughter born recently. 


; ard 
Yaitl 
Edward (¢ 


et of the copy and art 
service department, Chicago Tribune, has 
joined the faculty of the Ac: ademy of 
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Fine Arts and is teaching decoration and 
design in the night classes. 


Frank L. E. Gauss has been made 
western manager of Ruggles & Brainard, 
inc., New York, color page representa- 
tives. Mr. Gauss was formerly western 
manager of the American Weekly, gen- 
eral manager of the Leslie-Judge Com- 
pany, and associated with Colliers’. 

Austin B, Fenger, formerly in charge 
of foreign advertising for the San Fran- 
cisco Examiner, has become affiliated 
with M. C. Mogenson & Co., Inc., news- 
paper representatives in San Francisco. 
He was previously advertising manager 
for the Berkeley (Cal.) Times. 

Frank X. Gaughen, who has 
advertising manager of the 
Light Division of the Electric Auto- 
Lite Corporation, Toledo, Ohio, has re- 
signed to join the Capper Farm Press as 
representative of the Ohio Farmer, Mich- 
igan Farmer, and Pennsylvania- Farmer, 
with headquarters at Toledo. John B. 
Gaughen succeeds him in the Willys 
Light Division. 

Ben L. Pearson, for the past year in 
charge of the merchandising service de- 
partment of the Worcester (Mass.) Tel- 
egram-Gazette, has resigned. He will 
pass the remainder of the summer in 
New Hampshire and plans to return to 
straight editorial work in the fall. 


been 
Willys 


THE NEWS SERVICES 
REDERICK ROY MARTIN, 
eral manager of the 

Press, accompanied by Mrs. 
little daughter, Nancy, 


gen- 
Associated 
Martin and 
sailed for Europe 


from New York on the “Majestic,” July 
29 for a stay of several months, in con- 
nection with the Association Press in- 
terests abroad. Mr. Martin will visit 
England and France and possibly Italy. 
During his absence, assistant general 
managers Jackson S. Elliott and Kent 


Cooper will be in charge. 
Marlen Pew, 
International 


editor and manager of the 
News Service, sailed July 
29 for a tour of inspection of the Eu- 
ropean bureaus of the N...3s. 10° Be 
gone about 2 months 

Miss Lucile Saunders, 
newspaper woman, 


Portland (Ore. 
who has been panies 


South America as a free lance, has 
joined the United Press Bureau in New 
York. She concluded her travels with 


a position in the U. P. office at Buenos 
\ires. She has given up a contemplated 
trip to Africa in search of further ad- 
ventures. 


Thomas Morgan, of the Rome (Italy) 


Bureau of the Associated Press, is in 
New York on a combined business and 
pleasure trip 

W. P. Flower, formerly A. P. corre- 
spondent at Santiago, Chili, is now in 
New York in charge of the South Amer- 
ican service. 

A. F. Cone cha, of the New York office, 
who has been in Washington for several 
months in connection with the Tacna- 


\rica conference 
ree to the 
\ssociated 


has been permanently 
Washins staff of th 


gton 
Press. 





LEDGER 5S 


YNDICATE 


NEWS AND FEATURE SERVICES 


Maintain Prestige 


-Create Circulation- 


Attract Advertising 


NEWS SERVICES 
(Via leased wire or laid down in New York, Washington, Chicago, 


Cleveland, Dallas, Seattle, 


San Francisco or Los Angeles.) 


PUBLIC LEDGER COMBINATION NEWS SERVICE. 
PUBLIC LEDGER FOREIGN NEWS SERVICE. 
PUBLIC LEDGER DOMESTIC NEWS SERVICE. 
PUBLIC LEDGER BUSINESS NEWS SERVICE. 


FEATURE 


WEEKLY MAGAZINE PAGES IN MAT: Personality Page, 


COMICS: 
(Dunn), 


**Somebody’s Stenog.'’ (Hay 
“Dumb-Bells’’ (Dunn), 
Show’’ (Hanlon), Weekly, 
Mystery Serials; Hazel 
FEATURE: ‘‘Radio in the Home’ (Daily). 
“Things for Boys to Make,”’ 
in Good Taste,’’ ‘* 
of Famous Women,’’ 


ward), 
*‘The Crossing Cop’”’ 
“Children of Adam’’ 


“Sharpening Up Your Memory,’’ 


Hour,’’ ‘‘History of Your Name,’ ““Who- Why-What-W hen- Ww here?” 
Good For?’ ‘‘Making More Money,’ ‘Daily Fun Hour,’’ ‘‘Can 
acter.” HOME PAGE FEATURES: ‘‘A Daughter of Eve,’’ 


Queen Victoria’s cook, 
“Wise Tennis Tips’ (Tilden). PUZZLES, CUT-OUTS 


LEDGER S&S 


INDEPENDENCE SQUARE 


“That Reminds Me’’ 
(John). 
(Rehse ), 
Deyo Batchelor’s Daily Love-Problem Serials; 
MIDGET FEATURES 
‘*The Housewife’s Idea Box,’’ 
How to Save When Shopping,”’ gy y= Your Charm,’’ 
“Guess 


‘‘As Woman to Woman,”’ ‘Dreamland Adventures.”’ 
'S, TRICKS and MAGIC. 


SERVICES 
Special Feature Page, Science Page, Short Story Page 
(Collins), ‘‘And Then He Changed His Mind’’ 
CARTOONS: Sykes’ Daily; ‘‘Follies of the Passing 
FICTION: Daily and Weekly Detective and 
Daily and Weekly Short Stories. RADIO 
of stick length: ‘‘Things You'll Love to Make,’’ 
“What's What,’ ‘‘After-Dinner Tricks,”” “‘The Home 
‘Famous Ghosts,”’ ‘‘Favorite Recipes 
Who?’ ‘‘Pam’s Paris Postals,"’ ‘The Children’s 
‘‘Human Curios,”’ ‘‘Sportfolio,’’ ‘‘What Are You 
You Tell?’’ ‘‘Correct English,’ ‘‘Read Your Char- 
‘The Latest’’ (Paris Fashions), ‘‘Home Cooking.’’ by 
SPORTS COMMENT: ‘The Sport Reel,’’ 


Daily. 


YNDICATE 
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Victor E, Eubank, who has been the 
correspondent for the A. P. at Helena, 
Mont., has resigned and Leon Rowland 
has been appointed in his place. 

J. E. Foster, for several years night 
manager of the Associated Press in = 
Louis, is doing vacation relief work i 
Kentucky, 





WITH THE AD FOLKS 


ARRY AHERN, until recently vice- 

president of the World-Wide Adver- 
tising Corporation, New York, is now 
with the United Advertising Agency of 
the same city. 

Charles J. O’Malley of the O'Malley 
Advertising & Selling Company, Boston, 
is in Ireland studying the treaty situation. 

Charles F. Beall, secretary of the 
Brandt Advertising Agency, of Chicago, 
with his wife and family, are on an ex- 
tended motor trip to Maryland. 

Bruce Dustine & 
Osborne, recently to 
the telling his ex- 


3arton of Barton, 
New York, spoke 
3oston Rotary Club, 


periences in interviewing noted men for 
magazine articles. 

Al C. Joy, former publicity director of 
the Sun Maid Raisin Growers, is now 
publicity director of the San Joaquin 
Light and Power Corporation. 

Mark O’Dea, a Chicago advertising 


man, has written a series of one-act plays 
which have just been published under the 
group title of “Red Bud Women.’ 

Mrs. George Stohlman, 
Stohlman, advertising manager of the 
Missouri Pacific Railway at St. Louis, 
was seriously injured in a wreck on the 
Missouri Pacific near Kansas City last 
week. 

Edward Boland, a former San Fran- 
cisco newspaper man and now publicity 
and sales manager of the J. C. Forkner 
Fig Company of Fresno, has returned 
from an 18 weeks’ tour placing a nickel 
package of Forkner’s figs on the market. 

George M. Bertram, formerly adver- 
tising manager of the Canadian Courier 
and the Canadian Farm, and more re- 
cently engaged in electrical engineering, 
has joined the James Fisher Company, 
Ltd., advertising agents, Toronto, as a 
shareholder and a chief executive. 

N. W. Doorly, who has for the past 
four years been the advertising manager 
of Men’s Wear and the Chicago Apparel 


wife of George 











the expense of 
Most 


to a 


daily 
Saturdays. 
the 
ads run on Saturday. 


Why 


week 


propriations as any 


attendance and the 


churches of your city 


“fill every seat” 














The Saturday Income 


Church advertisements help materially to meet 
newspaper 
advertising seeks other 
considerable 


not increase this 


Help the churches to show a profit from the use 
of space and they will be as generous in their ap- 
sort 
merchandising department to get facts about church 
number of 

every 
campaign to begin Sept. 1 or soon 


series—52 


after—all the churches to join. 
We'll announce a new 
for joint church 


advertising 


CHURCH ADVERTISING DEPARTMENT 
A. A. C. of W. 


Editor and Publisher donates the space for these announcements. 


Gazette and also for the greater part of 
that time, manager for ready to wear 
advertising on the Daily News Record, 
has resigned and is entering the adver 
tising agency field as a partner in W. I 
Tracy, Inc., Chicago. 


Andrew Eldred, advertising manager 
for the Lincoln Automobile Company, 
Detroit, spent his vacation visiting his 
mother in Seattle. 


The Progressive Advertising & Pub- 
lishing Company of Dallas, Tex., has 
been organized and incorporated with 


capital of $2,000 and G. W. G. Chambers, 
G. C. Chambers and W. E. Carmen as 
incorporators. 


Roy Quinlan, formerly vice-president 
of the McJunkin Advertising Agency 
and of the staff of Howard Keeler, has 
joined Grandin-Dorrance-Sullivan, Inc. 
as an account executive with headquar- 
ters at the Chicago office. 

Kenneth Goode, formerly with the 
advertising department of the Richmond 
(Va.) Times-Dispatch and Evening Dis- 
patch, and R. C. Hall have become mem- 
bers of the firm of the Fred R. Dapprich 
Advertising Agency of Richmond, Va. 
The firm name will not be changed. 

A. F. Baumgartner of Cincinnati 
was one of the two amateurs to qualify 
in the recent National “Open” Golf 
Championship. Mr. Baumgartner’s score 
was 152. He has held the Cincinnati 
golf championship several times. 





THE MECHANICAL SIDE 


RANK P. POWERS, of the Powers 
Engraving Company, New York, 
sailed the Homeric 


on this week for 
Vienna, where the company has built a 
factory for producing panchromatic 


plates that will for the first time enable 
the direct taking of photographs in col- 
ors. Mr. Powers said he would return 
about August 15 with some of the plates, 
which would enable newspapers to print 
color photographs within an hour. 

G. C. Willings, vice-president in charge 
of sales for the Intertype Corporation, has 
just returned from Atlantic City, where 
he appeared before the classification com 
mittee of the western railroads in con- 
nection with the reduction in the freight 
classification on typesetting machines west 
of the Mississippi River. The case was 
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N. E. A. MEMBERS WILL DEFEND 
18TH AMENDMENT 








(Continued from Page 11) 





fought doggedly over the St. Mihiel 
salient. General Alexander gave an in- 
sight into the preparations for conflict 
made by England after the first blow 
had been struck and took occésion to 
rap the pacifist in emphatic terms. 

Then there was Hanford MacNider, a 
stalwart product of Iowa, nationil com- 
mander of the American Legion, who 
stopped here on his way to Kalispell, 
Mont., where he was to address the an- 
ntial encampment of the Montana Legion 
posts, to tell the editors the purposes 

the organization of which he is the 
head. He declared the American Legion 
does not demand « bonus but was solidly 
tiehind adjusted compensation. 

“First among our aims,” he declared, 
is to see that those men maimed overseas 
get @ square deal from the country for 
which they fought. Every bit of legisla- 
tion’ enacted for them was written, pushed 
and put through Congress by the Legion. 
But for this organization we still would 
have''the disgraceful conditions existing 
two,years ago. We want these men 
cured, rehabilitated, given back to them- 
selves and to the nation. To these ob- 
jects we will devote our energies.” 

A glance into the future for the N. E. 
A. was given by former President George 
E. Hosmer of Florida, who saw in in- 
creased membership the salvation of the 
association. A plan whereby state or- 
ganizations would become component 
parts of the national association was 
recommended. 

“The National Editorial Association,” 
he said, “should have 10,000 members 
and if it did with a reasonable member- 
ship fee, its financial difficulties would be 
over and it would be able to do really 
worth while things, for its members 
and all of the newspapers of the United 
States. 

“In order to build up the association, 
I firmly believe it should be strengthened 
by having at least one man, the heat of 
the legislative committee, at Washington 
whenever Congress is in session. Through 
the work of this committee this organ- 
ization did more to stop the upward trend 
of paper prices in 1916 and 1917 than all 
other, organizations combined. At this 
time we had a man on the job at Wash- 
ington.” 

Co-operation, district conventions of 
half a dozen contiguous states, mutual 
sharing of burdens and discussion of 
problems common to all publishers were 
additional points emphasized as _neces- 
sary for the growth of the association. 

Discussions of papers presented each 
day contributed much to the benefit of 
the three days’ sessions, those participat- 
ing being E. S. Bronson, secretary of the 
Oklahoma Press Association and editor 
of the El] Reno American; George Schlos- 
ser, corresponding secretary of the N. E. 
A., of Wessington Springs, S. D.; Hon. 
G. L. Casswell, field secretary of the 
Iowa’ Press Association, Ames, Iowa; 
George Marble, of the Fort Scott ( Kan.) 
Tribune; George Schubel, of the Brook- 
lyn Times; and Senator Jens K. Gron- 
dahl, of the Red Wing (Minn.) Daily 
Republican. 

It must not be supposed that the edi- 
tors and their families and daughters 
were intent on all work and no play. 
Remembering the old adage and disdain- 
ing the liklihood of having creases ironed 
in their brains, they cast off the burden 
of care at the close of each session and 
became the social animals they are sup- 
posed to be. 

Responding to the thinly veiled invita- 
tion on the morning of their arrival, 
when the Missoula band and a delegation 
of citizens called on them before they 
had hogtied Morpheus and chucked him 
into an upper berth for the day, the dele- 
gates swallowed the hook baited with 
the lure of fun, like the proverbial Mon- 
tana trout leaps for the artificial fly. But 
the comparison goes no further, the trout 
is fooled, but the scribes discovered the 
reception was a tame beginning to three 
days of good time. 
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Scarcely had Wednesday’s sessions 
closed when visitors and people to the 
number of 300 boarded waiting automo- 
biles, be gr for the summer home of 
former U. S. Senator W. A. Clark on 
the shores of Salmon Lake, 5 miles up 
the Blackfoot canyon, where a tempting 
dinner was served at long tables spread 
on the lawn. Professional entertainers 
provided the enjoyment. The return trip 
was made near midnight and new thrills 
were received as the autos glided down 
the winding highway, stretching its 
length through the dark shadows of the 
mountains on either side. 

On Thursday evening, the annual ban- 
quet was served on the spacious floor 
of a new garage building which had been 
transformed into a bower of evergreens, 
flowers and colors. Here good fellow- 
ship, refreshments and good speeches 
combined to make an evening out of the 
ordinary, even for editors. 

A thousand people witnessed a mili- 
tary spectacle Friday evening in the 
form of a reproduction of a portion of 
the Chateau Thierry engagement, given 
especially for the benefit of the editors. 
Smoke screens, gas bombs, modern artil- 
lery and trench fighting were demon- 
strated by 1,000 soldiers and national 
guardsmen. The show. was put on with 
the aid of the War Department. 

Other social events included luncheons 
for the ladies, one at the home of Mrs. 
M. J. Hutchens, wife of the editor of the 
Daily Missoulian and through whose ef- 
forts Missoula was chosen for this year’s 
convention city, the other at the Missoula 
County Club where the members of the 
Woman's Club acted as hostesses. 


TWO CITIES HOST TO OREGONIANS 


To Attend Annual Convention—Elbert 
Bede Re-elected President 

(By Telegraph to Epitor & FusLisHer) 

Cottace Grove, Ore., July 24—The 
9 anche and influence of the Oregon 

Editorial Association was made apparent 
at its annual session, held July 21, 22 and 
23, at Corvallis and Newport, when the 
two cities turned themselves upside down 
to entertain the newspaper folks, and in- 
side out to feed them. C. E. Ingalls of 
the Corvallis Gazette-Times had charge 
of all social features. The attendance 
was 200, the largest in the history of the 
association, and those present were repaid 
with a splendid business. None but active 
newspaper men were on the program. 


Elbert Bede, of the Cottage Grove 


Sentinel, who has been active in asso- 
ciation affairs since its formation ten 
years ago, was re-elected president. 


Hal E. Hoss, of the Oregon City Enter- 
prise, secretary, was likewise honored. 
\. L. Potwin, Albany Herald, was elected 
vice-president. Hood River was selected 
as the next convention city. 

College students of the Oregon Agri- 
cultural College, issued a special edition 
of “The Type Louse,” in which promi- 
nent editors were “done” in pointed para- 
graphs, rhyme and cartoon, and special 
editions of “The Mermaid” were issued 
spasmodically on the special train, both 
going and coming. 
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INDIANA 


Indiana as a tryout territory 
vantages difhcult to duplicate 
state in the Union. 


possesses ad- 


in any other 


In the first place Indiana is the center of 
population of the United States. 


This means that one may spread either east, 


west or south and find good adjoining terri- 
tory. 


It means that Indiana is splendidly honey- 
combed with railroads. Transportation facili- 


ties in Indiana equal those of any state in the 
Union. 


Indiana has the second largest per cent of 
native born white people with over 89 per 
cent. 


Indiana cities are prosperous—and Indiana 


daily newspapers edited to appeal to these 
progressive, 





prosperous people, equal the 


daily newspapers of any state in the Union. 


Over three million people in Indiana and 
three million of the pick of the nation. 
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FIRST IN PUBLIC SERVICE 


The. A Borid. 
MORNING EDITION 

‘he World 

ning World 

bined circulation, 

650,000 for 





and The Eve 
have a com 
daily, of 
$1.20 per agate 
line gross, subject to con- 
tract discounts. They carry 
more dry goods advertising; 


are read by more jobbers, 
department and chain store 
buvers, and by more retail- 


ers; offer more circulation 


per dollar and a more con- 
centrated irculation; a 
reader and a dealer influ- 


ence more localized than any 

other morning and evening 
ymmbination 
Idvertise m 


Newspapers 
by the Y 


Year 
Pulitzer Building, New York 


Maller’s Building, Ford Building, 
Chicage Detroit 








KANSAS IS A RICH, RESPONSIVE 
FIELD—TOPEKA, ITS CAPITAL 
A GOOD “TRY OUT” CITY 


They are best covered by the 


Topeka 
Baily Capital 


TOPEKA, KANSAS 


Kansas Daily with a General 
Kansas Circulation 


Only 


Dominates its field in circulation, all 


‘lasses ot advertising, news, prestige 

and ‘reader confidence 

Supplies market data—does survey 

work—gives real co-operation, 
PUBLISHER 


MEMBER A. B. C.—A. N. P. A. 








Few Papers— (if any) — surpass the 


TRENTON TIMES 


NEW JERSEY 


A Food ‘Modiam 


A recent reader survey indicates that 
among the housewives of the city our 
Thursday Food Feature Department— 
upward of four pages devoted to food 
recipes and news and food advertising 
—is the best feature carried by the 
Times 
Circulation 30,237 Member A. B. C. 
KELLY-SMITH CO. 
Marbridge Bldg. = Bldg. 
New York Chicago 








Known Throughout the 
World 


Why are advertisements coming from 
England, France, Italy, Norway and 
South America published in 


Cye 
Pittsburg WDispatch 


Because it’s the Pittsburg newspaper 
known throughout the world 
Branch Offices: 

Wallace G. Brooke, 
Brunswick Building, New York 
The Ford-Parsons Co. 
Marquette Building, Chicago, IIL 
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DAILY NEWSPAPERS IN 
TOTAL PAID CIRCULATION 


Government statement for six 


months ended March 31, 1922 
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604 Times Bldg. 6 No, Michigan Ave. 
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sMONE Ysier. 


This .s @ regular weekly 
suggestions and 
and weeklies, 
Vineyard Gaszetie, will be a regular 
making and for money saving are 
we will pay $1. When 
MONEY SAVER 

Your ideas must be workable, 
this department, 


HE reason why 


department 


so many readers knock the 


average American new spaper 158 because 
they have not been educated into reading the 
newspaper, The man or woman that comes 
along and syndicattes a series of “How to Read 
Your Home Town Paper” is going to reap a 
lot of fame and incidentally rake in a few 


good American dollars 


What reader doesn’t knock headlines in a 


newspaper? A small but live afternoon daily 
in California had one chronic kicker about 
headlines, so the editor proceeded to educate 


him and others in the 
and he’s never kicked 

This is what 
front page 
head A blank space 
were invited to fill in what they 
a good head. A small prize 
a grand prize for the 


knack of 
since. 
was done: 


writing heads, 


Every day for a 
was run without a 
was left, and 


week one story 


readers 
thought was 
was given daily, 
best head of the week. 
The game caught on like wildfire. Sizes of 
type, and their limitations were explained first. 
The contestants began to find out that 
headline writing has a grammar all its own. 
“The” and “Is” were soon eliminated. They 
began to catch on to the needs of verbs of ac 
tion Another thing, it 


soon 


was surprising how 


many “leads” in a story would be discovered 
by the head writers, too. In some cases they 
were lessons (the leads) to the reporter H. S, 


You ought to have a list of all the farmers 
among your subscribers who own tractors and 
what kind they own and when they bought 
them You could soon obtain such a list by 
sending out a return postal card questionnaire 
and by questioning all the farmers who come 
to your paper or call you up, Then you could 
type or proof this information and use it in 
soliciting advertising from tractor dealers. 


You could give copies of the 
vertisers and pre 
greatly appreciate 
were i live 
inclined to 


list to tractor ad 
yspects, all of whom would 
this service and feel that you 
wire publication and thus be more 
give you business.—F, H. W 


Since the country paper 
pendable upon the co 
financial 
country 


is more or less de 
imtry a a for moral and 
seems th the ive 


paper does not bk 


support it 





ost the ow districts 


as they should. A section of the pay ‘ ed 
exclusivel to the modern farms an ros 
perous farmers, their family, sane and com 
mercial conditions in general, should boost | 


paper and rural 


folk alike ms. Bs 


An interesting teature for the 
weekly is a department headed “This : 
Farm Work.” Under this heading can be run 
1ort items about harvesting, selling hogs, put 
ting up fences and so on All this sort of 


stuff will be of great interest to every farm 





WOMEN RUN SESSION IN 
GEORGIA 


Press Association Also Crowns ‘‘Most 
Proficient Liar’’—Abolishing of 
Second Class Postal Zone 
System Opposed 


(By Telegraph to Epitor & Pusiisner) 
QuiTMAN, Ga., July 19.—A feature of 
the thirty sixth annual convention of the 
Georgia Press Association, held here July 
18 and 19, was a session conducted en- 
tirely by women members. Miss Emily 
Woodward, editor of the Vienna News 
and third vice-president, presided. It was 
a unique session and was voted one of the 
best of the meeting. Ernest E. Dallis, of 
the Johnson-Dallis Advertising Agency, 
Atlanta, spoke on the need of co-opera- 
tion between the publisher and the ad- 
vertising agent. 
Wednesday night was 
This is an original and 
with the Georgia editors. 
for upon the theory that all work and 
no play makes Jack a dull boy. A liar’s 
contest enlivened the evening and at the 
conclusion J. D. McCartney of the pub- 


“Stunt” Night.” 
unique teature 
It is provided 


designed to answer questions, 
generally help the man and woman of the smaller cit 
Henry Beetle Hough, co-editor and publisher of the 
contributor, 
wanted also. 
vour idea appears clip it out and send it to the 
EDITOR and payment will be made by return mail. 


told in as few words as possible and new to 
Contributions to this 


offer 
dadiee 
artha’s 
but your ideas on money 
For each idea published 


department will not be returned. 


subscriber to your paper, and this department 
will give you a change to mention folks who 
ought to be mentioned and who can't be worked 
into the news columns in any other way.— 


F. H, W. 


On an Ohio newspaper it was long the prac- 
tice of all employes to ask the cashier for 
stamps whenever they had letters to mail. 
Naturally, this led to abuse of the privilege, 
ind personal mail often went out under office 
stamps. Now an office boy does all of the 
mailing. Letters are delivered to him from all 
departments to be stamped and sent out, When 
a letter appears that manifestly is personal, it 
is turned over to the head of the department 
concerned to be returned to the writer. The 
plan has resulted in considerable reduction in 
the paper's stamp bill.—B. A, T 


Publishers of newspapers outside the large 
cities are much closer to the reader, causing 
personal contact. The result is, the smaller 
newspapers have to be very conservative in 
their editorial columns. Home town folks as- 
sume a peculiar proprietary interest in the 
home town paper, resenting any editorial ut- 
terances that smack of radicalism, though very 
often the radicalism is only broadmindedness 
and constructive thinking. Taking over a small 
newspaper established in a western county seat 
town many years, two young proprietors soon 
themselves a storm center because of 
their liberal views as expressed in the editorial 


found 


column, Old timers stopped the paper right 
and left. Something had to be done, and done 
quick. At the same time the young men 
thought they had a “mission” to perform, so 


they did not wish to seal their utterances. One 
word solved the whole problem. CONTRIB- 
UTED was put at the head of every disturbing 


editorial Since then not a letter of protest 
is come into the office, and all the old timers 
came back into the subscription fold. The 


ung proprietors are 


vi seeking a 
iward,—H. S, 


psychology 


Che small city 
his time and 
vantage. Turn 


daily or weekly can apply 
money saving plan to good ad- 
an issue over to the American 
Legion post of your city. Let the members 
edit the issue and get the advertisements. You 
o the printing. You can have an arrangement 
hich will pay the post and pay you. M. M. 


Why not co-operate 
nm your county 
stration near yous city? 
great many farmers to 
enable you to get additional advertising from 
he local tractor dealers and from all garages 
indling oil, gas and accessories, as well as 
from firms in other lines which cater to the 
farm trade F. H le 


with the 
in staging 


tractor dealers 
a big tractor demon- 
This would bring a 
your city and would 


licity department of the Central of 
Georgia Railway was crowned with 
marked ceremony the most proficient liar 
of the bunch. 

A paper on “Co-operative Fire Insur- 
ance for Country Newspaper Properties,” 
read by R. M. Martin of the Liberty 
County Herald, made such a strong im- 
pression that a committee was authorized 
to carry out the suggestions made. 

The editors declined to adopt a resolu- 
tion favoring the abolition of the zone 
system of second class postage and also 
tabled a resolution decrying picketing in 
times of strikes in industrial plants. 

The legislative committee brought to 
the attention of the convention a bill to 
do away with the printing of notices to 
apply for charters and a delegation was 
named to go to Atlanta while the legis- 
lature is in session to fight the measure. 

The following officers were elected: 
President, William G. Sutlive, Savannah 
Press; first vice-president, C. D. Roun- 
tree, Wrightsville Headlight; second vice- 
president, Ernest Camp, Walton Tribune ; 
third vice-president, Miss Emily Wood- 
ward, Vienna News; secretary, C. E. 
3enns, Butler Herald; corresponding 
secretary, H. M. Stanley, Georgia Pub- 
lisher, Atlanta; treasurer, J. J. Howell, 


Leader, Cuthbert. 





The Mount Vernon, N. Y. 


DAILY ARGUS 


carries more display ad- 
vertising than any other 
newspaper in Westchester 
County. 


This is an acknowledge- 
ment of its power that the 
advertiser should heed, if 
desirous of reaching the 
people of Mount Vernon. 
GEO. B. DAVID & CO. 


Foreign Representative 
171 Madison Ave., NEW YORK 
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There’s a Reason 
Ask The Los Angeles Times 


The Hollister Organization is 
now conducting its third circula- 
tion campaign for the Los Angeles 
Times. 


Write or wire for more details of 
the circulation building plan that 
has repeatedly satisfied. 





HOLLISTERS CIRCULATION 
ORGANIZATION 


hargeat in the United States 
300 MERRITT Bioe, Los Anceces,Cat. 

















PROGRESS 


can be demonst rated 
we) best ina 


re) od 0) FO DITION 


- showing what 


in your se 
Fe Uiemne (ester 


JOHN B.GALLAGHER (© 


S2 VANDERBILT AVI 
~ NEW YORK 
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OFFICIAL DOCUMENTS 


Full Text of Important State Papers 


Report of Bankers’ Committee on 


German Loan 
Senate Committee’s Report on Haiti 


Constitution 


CURRENT HISTORY MAGAZINE 
for August 


Published by The New York Times Co. 
2c a copy 


Complete Irish 


$3 a year 








Read and Heed 
EDITOR & PUBLISHER 


Classified Advertisements 









































“INTERESTING IF TRUE" 


is changed to 


INTERESTING AND TRUE 


° . ' 
science news reporting 


by 


SCIENCE SERVICE 


1115 Conn. Ave. 
Washington, D. C. 


The Science News Bulletin is a 
growing national service. 








BUFFALO EVENING NEWS 
Again Leads All Six-Day Publications 
in United States in National 
Advertising 
In 1921 the Buffalo Evening News assumed 
the leadership of the National Advertising Field 
among all papers publishing only six days per 


week 


In 1922 the Buffalo News retains this 
jeadership. 

National Advertising 1921—2,517,574 
agate lines. 


THE BUFFALO MARKET. 

The Buffalo market is a responsive market, 
an economical market, and built upon the rocks 
of sound conservative growth. 

In 1921 there were more building permits 
and more money spent for buildings of all kinds 
including factories and additions than in any 
other year of its history. 

In 1921 there were more business structures 
erected in Buffalo than in any previous year. 

It is significant to note that at the present 
time there is no retail store for rent. 

Buffalo is busy. 

Buffalo is prosperous 

Buffalo is withstanding the onslaught of the 
reconstruction period 

Your campaign will pay in Buffalo, 


BUFFALO EVENING NEWS 

E. H. BUTLER, Editor & Publisher. 
Kelly-Smith Company, Representatives, 
bridge Bldg., New York, N. Y.; 
Chicago, 111. 


Mar- 
Lytton Bldg., 








Our Weekly 


HOUSE 
PLANS 


are better than ever, 
popular than ever. 


and more 


THE INTERNATIONAL SYNDICATE 
213 Guilford Ave., BALTIMORE, MD. 











The Pittsburgh Post 


A newspaper of character, 
integrity and enterprise 
which has earned the confi- 
dence of the people of the 
world’s greatest industrial 
district. 


DAILY and SUNDAY 














NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 


1ca. 











Ed‘tor & Publisher 


for July 29, 1922 


DOLLAR PULLER S 


Advertising and circulation managers are always on the lookout for new 


ideas that will increase advertising receipts and win new circulation. 


Your 


idea for increasing advertising or circulation may not appeal to your manager. 


but it may be sust the thing that some other manager wants. 
PusitsHer will pay $1 for each idea printed under this head. 


Epitor & 
The fact that 


the idea is now being used in your city does not bar it from the department. 


Address your communication to 


the Dottar Putter Epitor. | 


hen they 


appear clip them and mail them in and receive payment by return mail 


Unavailable ideas will not be returned 


idea that should popular 


I ERE is an 
with your local merchants 
of friends for your paper: 
among the storekeepers in your town for the 
best half page advertisement. Let some well 
known advertising men impartial 
judges. For first prize, run the advertisement 
three times free of charge. For second prize, 
run it twice free of charge. For third prize, 


pre ve 
and win a lot 
Start a contest 


serve as the 


run the advertisement once free of charge. 
More people will read through the advertise- 
ments if they know that they have won 
prizes, and, therefore, the public should be 
told that they are prize advertise- 


winning 
ments.—D, R, 


The merchants in your town no doubt have 
odds and ends of stock that remain on the 
shelf year in and year out. ave a regular 
Bargain Day, and in the afternoon hold the 
Grab Bag Sale, in the .City Park or Court 
House Square. Let each merchant prepare 25 
packages, and the whole bunch put together 
in piles for Sc, 10c, 15c, and 25ce. This could 
be the main feature of the Bargain day. This 
plan can also be used to any 


r 


civic purpose — V. B. N. 


raise funds for 


Induce your dairies to advertise by putting 
on a “Milk Page” at regular intervals. Publish 
articles on the food value of milk and its 
products, the proper care of milk for babies, 
the importance of milk being sanitary, etc \ 
letter from your local Board of Health 
prove beneficial in solociting.—R. B. M. 


will 


The newsboys and young old boys of Balti- 
more are this week endeavoring to win a num 
ber of cash and other prizes which the Amer 
ican is offering to the best harmonica players. 
The city has been set off in five districts from 


which a champion is to be selected each day 
including Friday and on Saturday the five 
winners will contest for the champ onship of 


the city, the three leaders receiving cash awards 
of $25, $15, and $10. 
night’s winner will 

the American's radio 


During the week 
broadcast a 


each 
selection on 
The disciples of Hohner 
old-fashioned musical week 
and the proficiency displayed by some of the 
contestants explains the popularity which the 
instrument with the boys. 


are enjoying an 


enjoys 


A St. Louis newspaper has been carrying in 
the center of the page in its Saturday editions 
a brief summary 
the week 
trend of 
ments 


of business conditions during 

Around this digest of the latest 
industry are many small 
from dealers who cater to the business 
men, such as: printers, dealers in office supplies, 
employment bureaus, typewriter 
etc D. R 


adve rtise 


companies, 


Under the auspices of the Dispatch papers, 
Richmond, Va., a Better Homes Electrical de- 
monstration is soon to be staged in that city to 
show the people how wonderful the modern 
home can be with proper electrical display and 
equipment. The papers will co-operate with 
furniture and electrical dealers in equipping 
two modern and handsome homes as artistically 
as possible for the education of Richmond home 
lovers along such lines.—J. P. M. 


Here is a way for you to get increased 
circulation: Many of the big city stores have 
customers who have been heavy purchasers 
regularly for several years. Ask the business 
houses in your town to look up their old 
customers’ records and find out when each 
customer made his first purchase from the firm, 
On the anniversary of the birth of their friend- 
ship, let the business firms send subscriptions 
for your paper to those customers who do not 
receive it. The idea of a birthday present for 
the anniversary of a friendship is novel. The 
business house acquires good-will, for the 
newspaper is a daily reminder to the cus- 
tomer that the firm is human and has his wel- 
fare at heart; the customer is pleased; you, of 
course, profit by the arrangement 


Everybody 
is satisfied- 


what could be better?—D. R. 


Three of us made the rounds of eighty 
members of the local advertising club and in 
one-half day had signed two inches from each, 
enough to form well-paying borders for some 
space we had donated to the club, boosting the 
organization, showing its aims and members 
We signed 160 inches at net rates arid donated 


120 inches to the club We broke a bit 


than even R. M, ¢ 


better 


The first Sunday in August is 
be national Friendship Day 
lining up florists, confectionery stores and 
others. Get the editorial department to co 
operate and invite ministers to make their ser 
mons appropriate to the day. 
of the few summer events you 
since the Fourth.—-J. M. M, 


scheduled to 
Better get busy 


Here is one 
can tie up to 


Go back 


over the want ad section of your 


paper in editions issued fifteen, twenty or 
twenty-five years ago. Pick out some ads 
from the “For Sale—-Real Estate” section in 


which lots on which now stand imposing struc- 
tures were originally advertised for sale ‘for 
a song.” Feature reproductions of this ad 
together with a picture of the lots with their 
present buildings and build copy around them 
emphasizing how this property has multiplied 
in value. Not alone compelling display copy 
urging subscribers to read the want ads can 
be obtained, but good feature articles as well 


R. A. 


Alfred E. Miller, Standish, Mich., recently 
won a $100,000 legacy by reading want ads 
ind running upon an inquiry as to his where 
abouts, Why not build an effective display 
piece of copy, advertising interest in your want 
ad columns, around this happening, as the 
Springfield Republican recently did. You 
might reproduce the item from Eprror & Pus- 
LISHER J. M. M. 


day during June a certain furniture 
South Bend, Ind., had an advertise 
the South Bend Tribune. In each ad 
ippeared one or more pictures of an elephant, 
the trade-mark of the furniture store. Sev 
eral prizes were offered by the store’s manager 
to the 


Every 
store in 


ment in 


person clipping and turning in the 
largest number of these elephants by a spec 
fied date.—R. B. M 
Land a little extra summer space from men’s 


Ww men’s store of 
toston is using small pieces of copy three 
four inches by 
trations, 


get the 


ar advertisers. Posner’s 


one column with special illus 


inviting 
advice of 


women to always come in to 


their 





men clerks in buying 
things for men. Two or three pieces of copy 
like this appear in various parts of a sir 
issue of the paper in addition to the « 


pany’s regular live 
wer for an up-and-coming 


this.—J. M. M 


space. A advertising mar 
men’s shop will 


snap at 


This the fruit canning season of the year. 
Why not run a fruit canning department in 
your paper for the next few* weeks giving 
recipes for putting up fruit and similar infor 


mation and carrying the ads of concerns selling 


sugar, mason jars, fruit and all the other things 
needed in canning fruit? Such a department 
ought to develop some extra advertising. 
yr me Ww 

A page composed of bakers, markets and 
stores which make deliveries to camps, ete., 
proved a July dollar-puller The sections, 


lakes and ponds and the time calls would be 
made were given.—R. M. C. 


The Fort Wayne (Ind.) Journal-Gazette 
runs a weekly page in its Sunday edition called 
“The Fort Wayne Sample Case.” The news 
m this page concerns the local council of 
United Commercial Travelers of America, this 
news being furnished by the council. The ad 


vertising on the page is of jobbers employing 





salesmen. The paper has no difficulty in get- 
ting a splendid representation of advertising 
the page each week.—F. H. W 
What are the most popular books amo: 


your readers? One paper printed a ball 


in each issue and asked the readers to send 
in the names of their “favorite five” books 
that the paper in a feature story later might 
nalyze the literary preferences of the pres 
ent generation A certain column in tl! 
paper was devoted daily to the conduct of 
“Literary balloting.” Soon the publicits 


I 

and the more 
good books hat was 
aroused tended to bring to that 
vertisements from pu 


beoks mentioned 


tached to the 
spread interest in 


voting 


paper ad- 
many 
in the ballots —D. R. 


tliet . 
uishers of 


51 





An Accounting 
and 
Federal Tax Service 


for Publishers 


References on 


A pplication 


CLIFFORD YEWDALL 


33 West 42nd Street 
New York City 








Peved value 


to Advertisers 


“Want you to know,” write 
Philip Morris & Co. Ltd. re- 
ferring to their campaign on 
English Oval cigarettes, “that 
we consider your methods of 
backing up your advertisers 
better than any Merchandising 
Service Department with whom 
we have done business.” 


LARGEST EVENING CIRCULATION 
IN NEW ENGLAND. Sells at 3 Cents. 


BOSTONTHAAMERICAN 








The 


Pittsburg Press 


Daily and Sunday 


Has the Largest 


CIRCULATION 
IN PITTSBURG 
MEMBER A. B. C. 


Foreig dvertising Representatives 
1. A. KLEIN 
50 East 42nd St., New York 
544 Fort Dearborn Bank Bidg., Chicago 
A. J. NORRIS HILL, Hearst Bidg., San Francises 








Orleans 


its 


THE 


ln 
| New 











“The African World” 


AND 


“Cape-to-Cairo Express” 





Published every Saturday in 
London. 
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New Papers in Olympia 


Robert Doubleday of Tacoma, Wash., 
together with G. L. Miller, Seattle; and 
William Meyer, Tacoma have filed letters 
of incorporation with $50,000 capital and 
will issue two papers at Olympia, the 
Washington State Journal, a state paper, 
and the Olympia Journal. Mr. Double- 
who’ formerly was chairman of pub- 
licity of the state Democratic party, has 
moved a plant to Olympia and expects 
to commence publication about August 1. 


day 


Washington Chain Growing 
The Stevens ( 


Washington, a ‘ 


ounty Farm News, 
paper devoted exclusively 


Dunphy is 
Mason, editor; L. C. Chamberlain, asso- 
ciate editor; G. 
The Spokane Valley 
same editorial management, is the third 
of the group. 


Editor & Publisher 


managing editor; R. W. 


W. Curtis, field editor. 
Herald, with the 





New New York State Weekly 


The Avoca (N. Y.) Weekly News, a 
new weekly publication, has just made its 
hrst appearance. 
column 
formerly of Corning, N. Y., is the pub- 
lisher. 


It is a six page, seven 
George Pet I 


eterson, 


newspaper. 


Fresno Bee Plant Under Way 


to Stevens County farmers and their Construction work on the Fresno Bee, 
interests,” is the newest addition to the the new McClutchey evening newspaper, 
holdings of the Western Newspaper As- has started and the first of the 
sociation of Spokane, J. R. Dunphy, edi- four stories of the plant are al- 
tor and publisher. R. W. Mason is editor ready up. It is not believed that 
and H. L. Fisk, field man. When The work upon the structure will be com- 


went under the manage- 
association, it became the 
Farm News. Mr. 


Spangle Spirit 
ment of the 


Spokane County 


pleted before November at the earliest 
Offices of the new paper have been estab- 
lished in 


the Griffith-McKenzie Build- 


for July 29, 1922 


ing with H. R. McLaughlin to be the 
managing editor, in charge. The work 
of choosing a staff has not commenced 
as yet. 


First American Press to Be Shown 

The Stephen Daye Press, the first 
press used in the United States, will be 
one of the features of the second educa- 
tional Graphic Arts Exposition to be held 


in Mechanics building August 28 to Sep- 
tember 2. The press, brought from Eng- 
land, was set up in Cambridge in 1639. 
The Vermont: Historical Society has 
agreed to loan it. 


Mexia re egg New Home 


The Mexia (Tex.) News has moved 
into its new two-story brick home built at 
a cost of $100,000. 








SUPPLIES & 


For Newspa 





EQUIPMENT 


per Making 

















Printers’ Outfitters 

Printing Plants and Business bought and sold, 
American Typefounders’ ucts, printers 
and bookbinders machinery of every descrip- 
tion. Conner, Fendler & .. 9% Beekman St., 
New York City. 





7 Newspaper Plant Equipments 
Established in 1912 





EDITOR & PUBLISHER 


NEW YORK, N. Y. 
RATE CARD 
im effect March 11, 1922 





1. General Advertising 
% Transient rate 50c per agate line (minimum 
space 14 lines—1 inch). 


b. PREFERRED POSITIONS. 





a2. ere --. 672 agate lines $200.00 Front and back cover rates on application. 
Half page ...... awe ° " 113.00 
Quarter page ...... 168 “ nd 60.00 Inside front and back covers 10% extra. 
Eighth page ....... 84 “ - 35.00 
xtéenth page ..... 42 “ * 20.00 All other positions 25% extra. 
2 Time Contracts 
Agate 6 insertions iZinsertions 26 insertions $2 insertions 
a. Lines within year within year within year within year 
Gull page ........ ox 672 $188.00 $175.00 $150.00 $125.00 
flalf page ......... 336 100.00 94.00 88.00 75.00 
Quarter page oe 168 56.00° 50.00° 47.00° 44.00 
ighth page ...... ‘ RA 30.00* 28.00° 25.00° 23.00 
Sixteenth page ..... 42 18.00° 15.00° 14.00° 13.00 


All 52 consecutive-insertion contracts (see last column above) are based on consecutive in- 


sertions within the year. 
fer one insertion only. 


Extra space is charged at the 52-insertion rate, but contract is credited 


Half pages and full pages on 6, 12 and 26-time contracts may be used at the option of the 
period. 


advertiser within the twelve-month 


“Quarter, eighth and sixteenth pages must be on definite copy schedule. 

b. Contract advertisers are accorded the privilege of same insertion rate for larger space. 
for example: an advertiser under contract for twenty-six (26) quarter-pages at $47 per insertion 
ia accorded the privilege of half pages at $88 and full pages at $150, but such advertisement is 
to be credited on contract as but one insertion of contract space. 

c. Rate maker card—S2 consecutive insertions—minimum space 28 agate lines—net rate 28¢. 


per agate line. Extra space pro rata. 


d. All rebates earned by advertisers using more than contracted space within life of contract, 
are paid in advertising space to be used within one month after expiration of contract. 


PECKHAM MACHINERY CO. 


MARZSRIDGE BLOG, 34th & Bway 
NEW YORK CITY 





Modern Hoe (low down) Press, 
18 pages at 30,000, printing up 
to 36 pages, with plate finishing 
machine. 
Press can be shipped and erected 
at once. 





1 Model B Intertype, 3 Linotypes 


from same plant. 











Take It To 


POWERS 


Open 24 Hours out of 24 
The Fastest Engravers on 
the Earth 


Powers Photo Engraving Co. 


154 Nassau St., Tribune Bidg. 
New York City 








3. Classified Advertising ‘4 

Se ee Re .06 a word 
Ps sk beteacecses ---- .06 a word §, 
Situations Wanted..... seeeees 03 a word 
Business Opportunities......... .06 a word 


b. All advertisements inserted on a strictly cash 
except on orders from contract advertisers. 
c. No discount for frequency of insertion. 


Reading Notices—(None ) 


Commissions. Allowed to recognized agen- 
cies on other than publishers’ advertising. 


basis, 





6. TERMS 


a. All accounts payable net 30 days and subject to sight draft immediately thereafter. 

b. Two (2) per cent. cash discount allowed on current advertising bills paid on or before the 
tenth (10th), provided all previous bills are paid. 

c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are not sub 


ject to cash discount. 


d. Advertising copy will be prepared by the service department of EDITOR & PUBLISHER 


at an additional charge of 10%. 





7. Mechanical 


Requirements 
Column width, 13 ems. Column depth, 168 lines. 


9 x 12 inches. 


Columns to page, 4. Size of page, 


Double center spread, 12 inches deep x 19 inches wide. Half tones used in advertisements 


should be 133 line screen. 





%. Time Schedule and Miscellaneous %. 


Per P 


Publishing Date—Saturday of each week 


All copy subject to publishers’ approval. b. Forms Close Thursday. wee 
Advertisements must be in office by Wednesday P. M. for current week’s issue. 

Cerrecti advertisements may be made up to Thursday, 5 P. M. ‘ 

EDITOR & PUBLISHER will not be responsible for errors in advertisements, due to 


failure to return proof in time to make corrections. . - 
f. Failure to furnish new copy on definite insertion contracts will compel use of previous 
advertisement. 


Copy for advertisement should be received as early in the week as possible to insure good 


display and position. 
All cuts 
advertiser. 


should accompany copy. i All new cuts and art work made at expense of 





1%. Circulation 
a. Member of A. B. C. 


b. (February 1/22) Circulation 5,007 





NEWSPAPER 


PRESSES 
FOR SALE 


Goss Straight-line Octuple with double 
folder. Page length 23 9/16 inches. 
Goss Straight-line Sextuple with double 
folder. Page length 23 9/16 inches. 
Goss Straight-line Sextuple with double 
former. Page length 22% inches. 
Goss Four-Deck Single-width Straight- 
line Quadruple with single folder. Page 
length 22% inches. 

Goss Straight-line Twenty-Page Press 
with single folder. Page length 21.60 
inches. 

Goss Monitor Twelve-Page Press. Page 
length 21.60 inches. 


For particulars apply to 


R. HOE & CO. 
504-520 Grand St. 


NEW YORK, N. Y. 


7 Water St., 827 Tribune Bldg. 
Boston, Mass. Chicago, Il. 





For Sale 

printing plant, located in Dayton, Ohio. Ex 
cellent opportunity. Address C-781, care 
Editor & Publisher. 





Matrices for Sale 

On account of changing our newspaper face 
to a more condensed letter we have on han 
13 complete fonts of six point Roman with full- 
face two-letter mats. These mats are in abso- 
lutely A-1 condition and will be sold very 
reasonably. If interested please address 
Shenectady Gazette. 





Is More Speed Needed 


in Your Mail Room ? 


Are there mail trains you should 
catch? Is the time margin for catch- 
ing mail trains you make too small? 

You'll never know how speedy your 
mail room could be or how efficiently 
your mail list could be handled until 
you investigate the MULTI-MAILER 
SYSTEM of addressing, listing, check- 
ing, mailing. 

If you want speed and accuracy in 


your mail room—daily correction of 
your mail list—greater delivery  satis- 
faction for your subscribers, write for 


MULTI-MAILER 
all mail lists. 
service. 


literature about the 
SYSTEM. Suitable for 
Splendid 14-year record of 
Write today. 


Pedaumaric 
Company 
THE MULTI-MAILER SYSTEM 


617-825 WASHINGTON BLVD, 
CHICAGO 











For Prompt Service 


TYPE 
Printers’ Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 


“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 





Boston Pittsburgh Kansas City 
New York saoveae Denver 

t Angeles 
Balti icago San Francisco 
Ric! innati Portland 
Atlanta St. Louis wae 
Buffalo Minneapolis Winnipeg 














Train Yourself for a $10,000 Position 





Learn at Your BY THE NEW WALHAMORE METHOD 





Own Home 





in BUSINESS ADMINISTRATION, 
SHIP, PHOTOGRAPHIC 
CHANDISING, 


FEDERAL TAX ACCOUNTING, 


JOURNALISM, 





11. Subscription Rates—Domestic $4.00. Canada $4.50. 


Foreign $5.00 


students. 


n which you are interested. Address, 





12. Executive Personnel 
J. W. Ferguson, general manager; John F. Redmond, managing editor. 
J. B. Keeney, advertising; Fenton Dowling, circulation. 


LAFAYETTE BUILDING 





Different from all other plans of correspondence in- 
struction. 
date every month. 
records. 
business world with the ability to meet present 

ADVERTISI 
ADVERTISEMENT 
NEWSPAPER CORRESPONDENCE, 
and BUSINESS PFFICIENCY. 
selected from the best and every effort made to render a personal service of great value to all 
Tuition rates are exceptionally attractive. 


THE WALHAMORE INSTITUTE 


PHILADELPHIA, PA. 


Lessons positively revised and kept _ 
New material fits loose-leaf filing 
Students are equipved to step out into the 
day problems as they exist. Complete courses 
NG MANAGEMENT. RETAIL SALESMAN 
MAIL ORDER MER- 
MANAGEMENT, JOURNALISM, 
Our instructors have been 


WRITING, 
OFFICE 
Write 


for booklet, mentioning course 














pap 
Uni 
Put 


Adv 
wan 
5 ye 
solic 


Ava 
421 


Atte 
Pub 
trai 
vite 
that 
Pap 
ing 
Edit 
Cire 
22 
cula 
6 ye 
a be 
eren 
reas 
C-79 
Cire 
Fror 
eigh 
nien| 
ecut 
sires 
refe 
C-76 


Cire 
Tho 
all 
nect: 
tical 
to o 
ani 














Editor & Publisher for 


July 29, 1922 


53 








Introduction to Employer and Employee 














SITUATIONS WANTED 


3c A WORD for advertisements under this 

classification. Cash with order. For 
‘hose unemployed one insertion (adv. not to 
+»: eed 50 words) FREE. 





A lvertising Bookkeeper 

Capable of taking charge national 
ing department and merchandising 
bureau work. Age 33. 14 
\ hustler, unafraid of work. Honest and 
reliable. A-1 references. Address Box C- 


778, care Editor & Publisher. 


advertis- 
service 
years experience. 





Advertising Man 

“A man of unusual ability, consistent producer 
who is largely responsible for our gain in 
local lineage’’—from a former employer. 
Now advertising manager with successful rec- 
ord. Interested in similar position in medium 
sized city or staff member on metropolitan 


paper. Excellent reasons for desiring change. 
University trained. Box C-796, Editor & 


Publisher. 
Aivertising Solicitor 

wants position, preferably in Middle West. 
5 years’ experience as advertising manager and 
solicitor on metropolitan and small town dailies. 
25 years of age. Married. Good references. 
Available about August 15th. S. B. Rindal, 


421 Washington St., Appleton, Wis. 





Attention Publishers 

Publisher who desires services of thoroughly 
trained, experienced and resourceful man in- 
vited to look into my record. Last position 
that of managing editor in town of 200,000. 
Paper just sold at very attractive figure, mak- 
ing change desirable. Address C-787, care 
Fditor & Publisher. 


SITUATIONS WANTED 


Manager of Small Paper 

Newspaper man with successful record desires 
position managing small paper. Experienced 
in advertising, circulation and editorial de- 
partments. Thoroughly versed in business 
management. Character and ability highly 
recommended. Would consider position as 
assistant manager on medium sized paper. 
Box C-797, Editor & Publisher. 








Superintendent of Printing 

Have been successful on one of the largest 
dailies west of Chicago, where several other 
high price mechanics failed. Saved the firm 
$98,000 a year. On another daily of smaller 
circulation introduced system whereby a sav- 
ing of $65,000 a year was made. The printing 
of this paper was instrumental in my pro- 
curing the above position. Can furnish ref- 
erences from former employees, official of N. 
P. A. and press manufacturer. Very best rea- 
sons for this ad. Replies strictly confidential. 
Address C-790, Editor & Publisher. 





Western Representative 

Capable advertising solicitor seeks western 
representation. Several years’ valuable ex- 
perience. Box C-792, Editor & Publisher. 





Young Man 

with ten years’ experience as circulation man- 
ager and assistant on daily publications of 
@,000 to 100,000 circulation is desirous of mak- 
ing a permanent connection with a good daily 
newspaper. West or Middle West preferred. 
Best of references and detailed information 
will be supplied to anyone addressing C-729, 
care Editor & Publisher. 





Circulation Manager 

22 years’ circulation experience on large cir- 
culation (100,000 or more) newspapers. Past 
6 years circulation manager. Few have made 
a better record, and none can offer better ref- 





erence from past and present employers. Good 
reason for desiring a change. Age 39. Box 
C-791, Editor & Publisher. 

Circulation Manager — : r 
From newsboy to circulation manager, with 


eight years’ experience in successful manage- 
nent and promotion work. oung man of ex- 
ecutive and creative ability, now available, de- 
sires connection with Western -daily. Best of 
references, age 30, married. Answer Box 
C-763, Editor & Publisher. 

Circulati g 

Thoroughly experienced circulation manager in 
all branches of circulation, now seeking con- 
nection with Western daily. Understands’ prac- 
tically all distributing systems. Knows how 
to obtain results and service. Exceptional or- 
anizer and _  systemizer. Age 30, available 
faly 29, married. Can furnish the best of 
recommendations. Answer Box C-764, Editor 
& Publisher. 


Composing Room Foreman 
Assistant foreman and head makeup on 22- 
machine plant would like to hear from news- 











paper publisher needing capable composing 
room foreman. Address C-783, Editor & Pub- 
lisher. 





Due to Discontinuance of the Detroit Journal, 
through recent sale of that newspaper to 
Detroit News, one of the former editors of the 
Journal is now available for editorial position. 
Thoroughly seasoned newspaperman, trained 
in all departments. Has also had small city 
and country experience. Original, resourceful. 
High class references. Salary requirement 
moderate. Address C. V. Vorce, 2934 Blaine 
Avenue, West, Detroit, Michigan. 


Editor 

Associate editor of a leading technical journal 
is now ready for the next step, and his pres- 
ent connection does not offer him the oppor- 
tunity he seeks. Has had six years’ editorial 
and publishing experience backed by sound 
training. College graduate, married, age 30. 
C-795, Editor & Publisher. 








Editor 4 
wants position as head of news department in 
city of 50,000 or more; editorial writer, 35 


years old, sixteen years experience, knows game 
thoroughly, in present position of editor-manager 
for 10 years, but desires to relinquish business 
responsibilities for strictly news end. Address 
Box C-767, care Editor Publisher. 


Editor and News Executive, 

31, Democrat, eleven years’ varied and suc 
cessful newspaper experience, desires  posi- 
tion with opportunity of writing editorial 
paragraphs. Box C-782, Editor & Publisher. 


Editorial Assistant 
Experienced young woman, college graduate; 
magazine or in publishing or newspaper of- 
fice. Miss Margaret Jacobson, 115 Johnson 
St., Brooklyn, N. Y 


News Editor 

in city of 9,000 will consider change to larger 
field in September, Pacific Northwest preferred. 
Seven years general assignment work metro- 
politan field, copy desk and- city and telegraph 
and news editor small dailies, as well as edito- 














tial writing. Stanford University man. Age 
thirty-three. Address C-751, Editor & Pu 
lisher. i 
Young Woman : ¥ 7 
with university training, including practical 


work in journalism, and one year on country 


weekly, desires to get on ony. West pre- 
a . Address Rox C-760, Editor & Pub- 
isher, 


CORRESPONDENTS 


A WORD for advertisements under this 
classification. Cash with order. 


6c 


British Trade 

journal (leading food weekly) editor, original, 
successful and clever, pulse on British indus- 
trial developments, etc., would make energetic 





and informative ‘‘London-letter’”’ writer, 
weekly or monthly. Clear and entertaining 
style. Write full details of requirements to A. 


V. Hyde, 28 Monument Street, E. C. 3, Lon- 
don, England. 





NEWSPAPERS WANTED 


A WORD for advertisements under this 
classification. Cash with order. 


Is Your Newspaper For Sale? 

A successful newspaper publisher is prepared 
and desires to purchase an evening newspaper 
in the East, Middle West or Northwest (city 
of 100,000 population or over) larger prefera- 
ble. Correspondence strictly confidential. Ad- 
dress C-766, Editor & Publisher. 





HELP WANTED 


A WORD for advertisements under this 
ciassification. Cash with order. 


6c 


Advertising Solicitor 

for an afternoon daily in town of 200,000. Good 
town and good paper. Prefer man who can 
also solicit commercial printing. Must be ex- 





perienced. Address, The Spirit, Punxsutaw 
ney, Pa. 

Circulation Manager 

Attractive opening for circulation 


manager 
in thirties; middle west city of 200,000. f 
erence will be given applicant 
holding responsible position i 


Pref- 
at present 


in city of cor 
responding size or larger. The position ad- 
vertised its with a strong newspaper which 


will be quick to recognize evidence of sound, 
progressive circulation building Box C-784, 
Editor & Publisher. 


Circulation Man 

Position as city circulation manager on paper 
in one of best towns in Southwest, will be open 
soon. Prefer young, ambitious man with ex- 
perience in working through district men and 
carriers. Must be able to produce under try- 
ing conditions as well as in “fair weather.” 
Plenty of opportunity for development in big 
organization. Give full details concerning your 
record and anything else that will help ‘“‘sell” 


yourself. Also your idea as to salary. Box 
C-761, Editor & Publisher. 

City Editor 

Ohio evening paper, city 6,000, wants city 
editor who can handle A. P. telephone pony 
service; permanent; state all in first letter. 





Address C-779, care Editor & Publisher. 
City Editor 

Evening daily in Florida wants experienced 
newspaper man as city editor; give age, experi- 
ence and salary expected in first letter. Ad- 
dress C-762, Editor & Publisher. 





Reporter 

Evening paper, Ohio town, can use reporter, 
young man or woman just breaking in. Wages 
not large. Address C-780, care Editor & Pub- 
lisher 





Thorough Newspaper Man Wanted 

One who can take charge of advertising de- 
partment and supervise news end of paper 
when necessary. Must have education, pep 
and experience and be willing to start with 
modest salary while demonstrating ability. 
Town of 10,000 beautifully located in finest 
section of Northwest. Give full particulars, 
including expectations and affiliations, in first 
letter. Enclose photograph and references if 
convenient. Address C-793, care Editor & 
Publisher. 


Wanted, 

a reliable, experienced union news composing 
room foreman on daily and Sunday newspaper 
over 50,000 circulation in city over 75,000 popu- 
lation. Permanent position to right party. 
Write, stating age, experience and qualifica- 
tions, C-777, care Editor & Publisher. 








FEATURE ARTICLES 


6c A WORD for advertisements under this 
classification. Cash with order. 


“Roads of Romance,” 

a newspaper feature. The writer, a newspaper 
man of wide experience in newspaper work, 
both editorial and advertising, is now enroute 
on extended motor trip, at present in the 
Southwest. Desires to get in touch with news- 
papers and syndicates in market for articles 
on old time west, motor touring, Indians, 
Indian Reservations, National Parks, etc. In 





quiries will be forwarded if addressed to J. 
R. Moffet, care El Paso Herald, El Paso, 
Texas. 





Successful Editor 


of British weekly trade journal (London), 
young, original, clever and careful offers 
series of 12 (or more) exchange articles en- 
titled “Editing a Trade Journal,” which will 
present this absorbing and important subject 
in a most informative and arresting manner. 
Contents result of years of experience in full 
editorial capacity. Would also sell outright 
in lecture form. Write, stating terms for 
this and any other press series you want to 
A. V. Hyde, 28 Monument Street, E. C. 3, 
London, England. 


NOTICE 


A WORD for advertisements under this 
classification. Cash with order. 





6c 





Wanted. 
The address of F. E. Rafferty, circulation con- 
test manager. Brother newspaper men who 


may know his whereabouts are requested to 
write Editor Stovall, Tribune, Tampa, Florida. 
This courtesy will be appreciated. 








Montreal Journal Incorporates 


The Journal Publishing Company, Ltd., 
has just been incorporated in Montreal, 
under provincial charter, for the purpose 
of doing business as printers, publishers 
and editors, also to “buy, sell, distribute 
at wholesale or retail, manufacture, ac- 
quire and import newspapers, periodicals, 
etc.” The capital stock is 


, 


Woman Editor 
wants position as head of Woman’s Depart- 
ment. Four years editorial experience present 
position; daily. Address C-765, care Editor & 
Publisher. 





PERSONAL 





(Continued from Page 48) 








handled through the Brooklyn Chamber 
of Commerce. 

Joseph T. Mackey, secretary-treasurer 
of the Mergenthaler Linotype Company, 
accompanied by Mrs. Mackey, left July 
18 on the Mauretania for a two-months’ 
business-pleasure trip abroad during 
which he will visit the various linotype 
agencies, both in England and on the 
continent. 

MARRIED 
M ISS FRANKIE JUVENALL of the 
Davenport (Wash.) Times-Tribune 
staff and Roy C. Fox, attorney for Lin- 
coln County, were married recently at 
Colville. 

Miss Grace Cornelia Grace Morgan of 
Vancouver and S. B. Groff, assistant city 
editor of the Seattle Star have been mar- 
ried at Vancouver. 

Miss Tyra C. Lundberg, until recently 
a member of the editorial staff of the 
Philadelphia Public Ledger and previ- 
ously on the Worcester Telegram, and 
Walter Henry Fuller of Worcester, 
Mass., were married recently in Wor- 
cester. 

Miss Margaret Emslie, formerly fea- 
ture writer on the Logansport (Ind.) 
Pharos-Tribune and daughter of W. R. 
Emslie, its general manager, was married 
recently to Carl Messinger. 


$10,000 


for first payment on an attrac- 
tive newspaper property. Penn- 
sylvania and Ohio locations pre- 
ferred. Proposition X. Y. 





C. M. PALMER 
Newspaper Properties, 
225 Fifth Ave. New York 











Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 


Times Building, New York 


Established 1910 














WEC 


yrs. WE SUPPLY reporters, 

copy readers, advertising so- 
licitors and circulators. Their 
applications are not featured 
here for two reasons. The range 
of availability is too limited, and 
changes are usually speedy. The 
man ready today is likely to be 
placed tomorrow. New applica- 
tions are being received con- 
stantly. Wire us, stating re- 
quirements ard salary. No charge 
is made to employers. 


FERNALD’S EXCHANGE,INC. _ 
SPRINGFIELD, MASS. 


THIRD Nar'L B'LOG., 


























WANTED, an Editor 


for Maine Farmer 


We are looking for an editor for the 
Maine Farmer 

This publication has recently been taken 
over by the Gannett Publishing Company 
It now has adequate financing backing—and 
a tuture 


We are willing to pay a fair salary at the 
start to an editor and offer him consider 
ably more if he makes good. 


Write, giving full particulars. 


Gannett Publishing Company 


Augusta, Maine 














Features by 
Irvin S. Cobb 
Fontaine Fox 
Hugh Fullerton 
Rube Goldberg 
Ed Hughes 
Burns Mantle 


T. L. Masson 
O. O. McIntyre 
Frederick Palmer 
H. J. Tuthill 


and others 


The McNaught Syndicate, lnc. 


Times Building, New York 














A Daily Short 
Story 


is a powerful circulation builder with 
women readers. Our Clean, Snappy 
Love-Stories of 1.200 Words are used 
by over THIRTY papers including 


Boston Globe 

Pittsburgh Chronicle 

Chicago Journal 

Buffalo Times 

Milwaukee Leader 
Etc. 


As well as papers in England, Aus- 
tralia and New Zealand. 


Write for Samples. 


The McClure Newspaper Syndicate 


373 Fourth Avenue New York City 








America’s Best 
Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 








New Hauen 
Begiater 


is New Haven’s 
Dominant Paper 


Circulation over 32,500 Average 


Bought every night by More New 
Haven people than buy any _ other 
TWO New Haven papers COMBINED. 


New Haven Register 


The Julius Mathews Special Agency 
Boston— New York—Detroit—Chicago 











We can increase your business— 
you want it increased. 


You have thought of press clip- 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City 
Established a Quarter of a Century 
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UNCHES 


Managing editors and city editors are always on the lookout for news; and 


feature ideas that can be used locally. 
each hunch published under this head. 


worked successfully 


them and mail 
hunches will not be returned. 


HAT kind of a water department has your 


city? There are many cities which have 
either reservoirs or driven wells which are 
utilizing the shores of the reservoirs and the 
territory occupied by the wells for forestry 
purposes. Has your city done this? A good 
story here if it is worked up properly.—J. D. A 


The Omaha Bee is running an editorial con 
test for readers, all newspaper men barred. 
First prize in this contest, which runs until 
August 10, is $25, with a second prize of $15 
and a third of $10. The three winners will then 
be entered in a run-off with the winners of sim 
ilar contests held by 23 other Nebraska papers. 
The prizes for this latter event amount to 
$100, $50 and $25. Each editorial submitted 
must bear the name, address and occupation of 
the author. Each contestant is allowed to sub 
mit three editorials not exceeding 500 words 
Winners in this contest will be announced at 
the Nebraska State Press Association meeting 
at Omaha August 31.—A. R. D. 


Get in touch with the teachers in your com- 
munity and have them give you local stories 
about their work. Have them save the unusual 
answers they receive to questions for your use. 
The following answers by pupils published in 
the New York Evening Mail will give you an 
idea of the type of stories that will make a 
hit with your readers. 

Equinox is a wild animal that lives in the 
Arctic. 

King Arthur’s Round Table was written by 
the author of Ten Knights in a Bar Room. 

Copernicus invented the cornucopia. 

Etiquette teaches us how to be polite with- 
out trying to remember to be. 

In the stone age all the men were ossified. 

The climax of a story is where it says it is 
to be continued. 

A gulf is a dent in a continent. 

Buttress is a butler’s wife.—F. L. 


How is the night life of your city faring 
since prohibition has begun to get in its best 
licks? The Chicago Tribune is running a 
series of stories on how the one time carnivals 
of booze and blare are acclimating themselves 
to aridity. The quest of the “sun dodgers” for 
the tank of old furnishes laughs galore for the 
staid folk of the aommmmniiy Ga Je. 





A story on famous teams and plays in your 
town of twenty years ago furnishes one of a 
series of features that the old baseball fans will 
look for each night. The Rockford (Ill.) Re- 
public has two columns each night on page one 
to tell some account of an old player, team or 
tense moment.—J. R. C. Jr. 

The St. Louis Sunday Post Dispatch ran a 
feature story about a local preacher who defends 
the “flapper” from his pulpit. He believes 
that the flapper is going to make a better 
mother than the mother of the last generation. 
Look about you—there may be a preacher with 
a similar attitude in your community.—D. 


If every citizen could collect his pro rata of 
his city’s wealth, what could he buy with it? 
How many inches of space in the courthouse, 
how many blades of grass in the city’s biggest 
park, or how many hairs on the zoo’s pet 
animal?—J. L. R. 





What is your pet grouch? An appeai for 
letters from readers, in which they’re invited to 
air their pet grievances against flappers, road 
hogs, their mother-in-laws, prohibition and other 
pet abominations, with a prize of $5 for the best 
of the lot, has brought in a good run of funny 
stuff that can be illustrated with comics—J. L. R. 


The present generation, so the old-time critics 
would have us believe, is the worst in the 
history of mankind. The reporter who writes 
the Fifty Years Ago Today stuff for his paper 
knows different. He finds in the old files com- 
ment on the “immoral styles,” and a trail of 
crime, petty and great, fully as nauseating as 
that of the police records of today. A com- 
parison of the morals of half a century ago 
with those of our day through the use of the 
old files can be made into a convincing and 
corking feature.—C. A. G. 


A visit to the county auditor’s office or to the 
official who has charge of the licensing of dogs 
will reveal a nice source of information for a 
feature story. There is no need to examine all 
license blanks in order to find the exact number 
of dogs by breeds, merely take a representative 
number and find percentages for each class, 


in your city does no 
Address your contributions to the Huncn Epitor. 
them in and receive payment by 


Epitor & PuBLisHer will pay $1 for 
The fact that the hunch is not being 
tbar it from this department. 
When they appear, clip 
return mail. Unavailable 


and with the total number of licenses issued it 
is easy to find which dog is most prevalent, and 
which is second, and so on. One county had 
hound first, collie second, and “just dog’”’ third, 
making a nice feature story. Also the ages of 


the dogs can be gotten at the same time, giving 
an idea of the average age, most under a certain 
figure, and a glance will reveal the oldest.— 
R. B.S 


What prosperity barometers do you use to 
indicate the growth of business in your town? 
School census figures, telephone directories and 
city directories supplement the 
population, For business trend, 
stamp sale total from the post office, with 
comparisons with past years; publish local 
clearing-house weekly totals. Bank statements 
can be worked up into good stories on growth 
of savings deposits.—R. F, 


census on 
try a monthly 


Interview the traffic cop on your busiest 
corner. Get him to tell you about the ex- 
cuses offered by people whom he reprimands 
for ignoring the signals. Get him to tell you 
about the fool stunts he sees motorists and 
pedestrians do. Find out what ideas he has 
about conditions as they will be in your city 
in years to come and his plans for further 
regulating of traffic. Every traffic cop in your 
city is a public character and, for that reason, 
a vast amount of interest attaches to what he 
says and does, Get a snappy, new, different 
traffic cop story.—F. H. W. 


What is the oddest job for which there has 
been a call at your local employment agencies? 
What class of jobs get the greatest number of 
employees through the employment agencies? 
What is the average age of male applicants for 
jobs? What is the average age of the female 
applicants? What is the age of the oldest man 
to secure a job through your local agencies 
this year and what sort of a job did he get?— 
>. We 








Johnny Dundee, the pugilist who always 
wears white trunks when in the ring, received 
his only setback at the hands of Willie Jackson 
after entering the ring wearing black tights. 
There is an undertaker in our town who will 
run like blazes at sight of a black cat. Some 
folks would rather detour a mile than walk 
underneath a ladder. Superstition, nothing 
more, and if you will look up your city of- 
ficials, your librarian, some school teachers, 
etc., you will get food for some mighty inter- 
esting reading. Dig in.—F. E,. C. 


How many bathing suits are being sold in 
your town this yeay? Is the number greater 
or less than last year? Where are all the 
places in your town where folks go swimming? 
What place in your town has been used for 
the greatest number of years as a swimming 
place? Runa story along these lines. Now is 
the time to cash in on the interest of folks 
in swimming and bathing.—F. H 


Stir up interest in bird preserves in your 
county, and you may find some interesting 
things that you did not know about before. 
Almost everywhere there are friends of wild 
things who are going ahead on private enter- 
prises to protect them. Dedication of private 
property for havens for birds and game is 
quite the usual thing nowadays. How many 
acres are devoted to that purpose in your 
vicinity? The local sportsmen’s association or 
hunting clubs can tell you and get you started 
on finding out a lot of really good wild life 
stories.—R. F. 


Under the name of “Otto Hobeau,” a mem- 
ber of the Columbus (Ohio) Evening Dispatch 
each Sunday is telling the readers of the 
Dispatch about unique motor trips to various 
localities which he makes. In connection with 
his descriptive narratives, the Dispatch is 
offering ten gallons of gasoline to other motor- 
ists for the best contribution concerning some 
trip the motorist has made. The award is 
made weekly.—V. K. 


Are boys getting better than girls? Some 
records say the flappers are filling the Juvenile 
Courts while the boys are turning to knitting 
and dominoes. A comparative story ought 
to prove interesting.—C. B. E, 

Regardless of whether the coal strike is 
settled in the near future, retail coal dealers 
appear agreed that there will be a shortage 
and higher prices this fall. For this reason, a 
survey of the coal situation as to whether the 
public has laid in its supply, is timely. Your 


dealers can furnish the information.—B. A. T. 








EVERYBODY 
LIKES A DOG 








And the Most Likable Dog of all 
is BUDDY, created especially for 
newspapers, by ROBERT L. DICK- 
EY, who is also drawing dog car- 
toons for The Saturday Evening 
Post. 

ONCE-A-WEEK, ALL-DOG CARTOON 

METROPOLITAN 
NEWSPAPER SERVICE 


Maximilian Elser, Jr., General Manager 
150 NASSAU ST. NEW YORK 


Million 
Dollar 
Hearst 
Features 


The World’s Greatest Circulation 
Builders 








International 
Feature Service, Inc. 
New York 








NEW ORLEANS 
STATES 


ADVERTISING RATES 
AFTER OCT. 1 


12c DAILY FLAT 
15c SUNDAY FLAT 


‘Daily over 51,000 
Sunday over 63,000 
PRESENT RATE 


10c D. & S. on 2,000 Lines 


Represented by 
S. C. Beckwith, Special Agency 
New York 
John M. Branham Co., Chicago 


NEWS 

















For Evening and Sunday Newspapers 


International News Service 
Zi Spruce St. New York 
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MASSACHUSETTS—Population, 3,852,356 


Circu- 
lation 
*Attleboro Sum .......... (E) 4,968 
*Bostom Sunday Advertiser(S) 416,358 
Boston Globe ......... (M&E) 284,724 
Bentets GRABS ccccccccessce (S) 322,907 
Bestem Pest ..ccccccccces (M) 380,796 
Beaten Pest cecscccccecces (S) 401,797 
Boston Telegram ........ (E) 145,113 
Boston Transcript ...... (E) 38,443 
*Fall River Herald......, (E) 12,965 
*Fitchburg Sentinel ...... (E) 10,739 
*Haverhill Gazette ....... (E) 15,425 
CE TUE os ckeccévaeccss (E) 16,273 
“Lynn Telegram News.(E&S) 16,886 
Lowell Courier-Citizen 
and Evening Leader(M&E) 20,419 
*New Bedford Standard-Mer- 
GP svciccnnsesigtan (M&E) 30,659 
*New Bedford Sunday Standard 
(S) 24,853 
Pittsfield Eagle .......... (E) 15,845 
“Salem News ............- (E) 20,023 
“Worcester Telegram-Gazette 
(M&E) 74,394 
“Worcester Sunday Telegram 


(S) 





MAINE—Population, 768,014 


Bangor Daily Commercial(E) 
*Portland Press Herald (M&S) 
*Portland Express ........ (E) 
“Portland Telegram ...... (S) 


42,741 





14,469 
19,291 
25,424 
25,966 
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NEW HAMPSHIRE—Population, 443,683 


Keene Sentinel .......... (E) 
Manchester Union-Leader 
(M&E) 


Newport Daily News....(E) 


Pawtucket Times ........ (E) 
Pawtuxet Valley Daily Times 

CS erreyerer  rrcrs (E) 
*Providence Bulletin ..... (E) 
Providence Journal ..... (M) 
*Providence Journal ...... (S) 
*Providence Tribune ..... (E) 
*Woonsocket Call ......... (E) 


3,312 


RHODE ISLAND—Population 604,397 


6,171 
24,063 


2,475 
59,767 
30,662 
54,629 
22,501 
13,024 


03 


-10 


035 
07 


021429 
135 
08 

12 

10 

04 


VERMONT—Population, 352,428 


“Bars TH ovcevccdicss (E) 

Brattleboro Daily Reformer. 

(E) 

Burlington Daily News...(E) 

“Burlington Free Press..(M) 
St. Johnsbury Caledonian- 

GD) sencnccccsscnssoud (E) 





6,644 
3,016 
7,001 
11,168 


3,124 


03 
03 
04 
05 





CONNECTICUT—Population, 1,380,631 


*Bridgeport Post-Telegram 


(E&M) 
*Bridgeport Post ......... (S) 
“Hartford Courant ....... (D) 
“Hartford Courant ........ (S) 
*Hartford Times .......... (E) 
New Haven Register. .(E&S) 
*“New London Day........ (E) 
Norwich Bulletin ....... (M) 
*Norwalk Hour ............ (E) 
*Stamford Advocate ..... (E) 


Government Statement, April 
*A. B. C. Statement, April 1, 


43,033 
18,395 
29,780 
48,600 
44,077 
32,537 
10,325 
11,629 


1, 1922, 
1922. 
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ENGLAND 
TERRITORY 


has forty per cent of the savings 
of the entire United States 
although its population is but seven 


and a half per cent of the total. 


This territory also leads the 
United States in the large propor- 
tion of its population that is CITY 


TRADE. 


These two facts alone would 
make a market that the National 


Advertiser could hardly overlook. 


The purchasing power of this 


field can be swayed by daily 






NEW 


newspaper advertising. 


This list of daily New England 
newspapers will move every day an 
enormous volume of merchandise 
to the consumer if you will do your 


part and use adequate advertising 


space. 
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The Print 
Paper Situation 











HAAN 








NCE again the newspaper publishers of the United 
States apparently face a serious effort on the 
part of scheming newsprint manufacturers to 
create a fictitious shortage of supply. 


With mills capable of producing from 250,000 
to 300,000 tons per year purposefully idle, with demand for 
supply slightly greater than in 1921, and with a supposed 


control of a certain amount of European tonnage, the stage 
is all set. 





That this attempt will fail is clearly shown by the flock 
of new selling offers coming tc us from at Koine and abroad. 
The Europeans will soon find that they are being ied into 
a trap which will mean no increased market for their product. 


There is no money in idie mils. 
Publishers will do weil to curteil comeumption to the 


lowest possible point am. refuse te be stampeded as they 
were a few years ago. 





1) SQHITAUVAVHUUNVUMITTRIVUUH SHULL GUENTHER 


There is no justification for present high prices. We 
are not interested in helping the manufacturer write off his 
high priced wood. Wood can be bougrt very cheaply to-day. 
There is plenty of it offered. 

The Publishers Buying Corporation is functioning foi 
the protection of those in need of supply at fair prices and 
will continue to police the situation. 





UUVUHNNOOAOOADOAAVAAVUHA UATE ENTE eta 


1) 


= JASON ROGERS, 
Publisher The New York Globe. 


New York, July 27. 1922. 
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MASSACHUSETTS — AN INDUSTRIAL GIANT 


Billions Are Annually Poured Into Her Coffers For the Products of Her Mills, Soil and Waters and 


HERE are only 





Make Her One of the Richest Markets of the World 





three in the of than 


States 





more 50,000. The center of to-date and the high school system is per cent of these between the.ages of 5 
Union that are smaller in avea than pcpulation in Massachusetts is Framing- developed to the point where it is avail- and 6 were in school and more than 96 
Massachusetts; only five are larger in ham, 22 miles west of Boston and the able fo: every child. per cent, or 464,752 out of a total of 
population; none have greater buying center of area is in Worcester.. Massa- Aside from public schools the state 483,762 between the ages of 7 and 13 
power as judged by the wealth of natural chusetts can rightly claim title to being boasts of 26 institutions of higher edu- years were in school, and 73 per cent of 
resources, industry and agriculture. one of the greatest educational centers in cation. those between the ages of 14 and 15 
From the space-buyer’s standpoint Mas- the United States. Her public school There are 1,055,088 children and youths years were in school. Forty per cent of 
sachusetts is one of the. most compact system is one of the most progressive between the ages of 5 and 20 years with- those between the ages of 16 and 17 and 
and responsive markets in the world; in the country. The buildings, even in in the state. Of these 721,326 were at- 16 per cent of those of 18 and 20. 
it is a great commonwealth of 60 the rural districts, are modern and up- tending school in 1920. More than 59 Of the urban population between the 
progressive cities. ages of 7 and 13, 96 
The extreme per cent were in 
length of Massa- school and of the 
chusetts is. 160 rural population 
miles and in between the same 
breadth it varies ages, 96.4 per cent 
from 47 to 90 


miles, with a total 
land area of 8,040 
square miles. No 
state in the Union 
can boast of a more 
diversified surface. 
Its high towering 
mountains and 
great stretches of 
broken fruit lands, 
and fertile farms 
that lay low and 
are level and boast 
of a rich sandy 
soil. The Connec- 
ticut Valley can 
hardly be excelled 
for fertility in the 
United States. 

The total popu- 
lation of Massa- 
chusetts the last 
census was 2 
356. Of these 
3,803,524 were 
white, and of that 
number =. 2,558,510 
native white and 
1,116,638 of native 
parentage. The ur- 
ban population of 
the state is 3,650,- 
248, leaving only 
202.108 rural pop- 
ulation. Probably 
nothing can give a 
clearer idea of 
Massachusetts as a 
compact market 
than these figures, 
which show a den- 
sity of population 
in incorporated 
centers 

Aside from Bos- 
ton, with a popula- 
tion of 748,060, 
there are 7 cities 
with a population 
of more than 100,- 
000 and 6 cities 
with a _ population 
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Photo by Ewing Galloway 
Looking down upon the historic Boston Commons stands the State House which is first in the interest of the people of Massachusetts because 
of the density of population which binds the entire Commonwealth as one great metropolitan district. 
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were in school that 


year. Probably the 
highest record of 
any state in the 


East and a fair in- 
dication of the in- 
telligence of the 
population to 
which the adver- 
tiser entering the 
Massach usetts 
market must make 
his appeal. 

While Massa- 
chusetts stands 
sixth among states 
in — nev 
ertheless anks 
fourth in the total 
value of her manu- 
factured products. 

In 1919 there 
were 11,892 manu- 
facturing establish- 
ments in the state 
of Massachusetts 
and more than 812,- 
O00 persons were 
at that time en- 
gaged in manufac- 
turing. Of these 
9.457 were proprie- 
tors and 89,222 
an increase’ from 
59,234 in 1914 
were salaried em- 
ployees and 713,- 
659 — an increase 
from 606,698 in 
1914—-were wage- 
earners. 

It is when we 
come to consider 
the capital invested 
in industry in 1919 
as compared in 1914 
as well as the sal- 
ary and wage com- 
the 
year that we 
get the full 
(Continued on 


Page II ) 


parisons for 
same 


can 
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When Massachusetts goes to market she demands the best that the markets of the world 
have to offer—and when she goes to market there is nothing half-way about it as can be 
plainly seen by the Saturday night crowd shown above. No people are more responsive 
to advertising than those of the Bay State. Today they are buying automobiles at the 
rate of 35 per cent more than last year and only recently they purchased hair-nets by 


the carload. 
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STATE OF MASSACHUSETTS— 
INDUSTRIAL GIANT 


(Continued from Page 1) 











realization of the potential buying power 
of the people of the state. 

In 1919 the total capital invested in 
industry in Massachusetts was $2,964,- 
439,000, an increase from $1,548,961,000 
in a 5-year period. In 1919 industry 
paid out $184,149,000 in salaries, an in- 
crease from $83,714,000 in 5 years. In 
the same period wages increased from 
$341,310,000 to $826,027,000. 

The materials purchased by the indus- 
tries of Massachusetts in 1919 represent- 
ed a total of $2,258,232,000, or an increase 
from $931,334,000 in 1914. 

In the same period the value of the 
products in Massachusetts increased 
from $1,641,373 to $4,011,058,000. 

Many factories have been listed as in- 
dicative of Massachusetts progress and 
high average prosperity. The outstand- 
ing one, however, is that the industries 
which employ the greatest number of 
people are those in which there is a con- 
stancy of employment, or the ratio of 
the minimum number of the year to the 
maximum is higher than for the whole 
country. 

Boots and shoes and cotton trades 
rank first in industrial importance in the 
State, 

Cotton goods products of the state of 
Massachusetts in 1919 reached a total 
value of more than $596,000,000—an in- 
from $195,482,000 in 1914. This 
reaches 31.7 per cent of the total value 
of cotton goods manufactured in the 
United States. In this same connection 
it should be noted that the figures for 
knit goods reached a total value of more 
than $52,000,000 and represents 7.7 per 
cent of the total value of the production 
of the United States, and woolen and 
worsted goods in the state of Massachu- 
setts have a total value of more than 
$342,000,000, an increase from $127,351,- 
000, and represents more than 32 per cent 
of the total production of the United 
States. 

Massachusetts is also a center for 
boot, shoe, leather, wool and paper prod- 
ucts. Joots and shoes reach a total 
value annuually of more than $400,000,- 
000, an increase from more than $200,- 
90,000 in 1914, and represents 38.5 per 
cents of the total production of the United 
States. Paper and pulp production has 
a total value of more than $7,000000 
and reaches 11 per cent of the nation’s 
output. Massachusetts also ranks high 
in the production of silk goods, which 
has a total value of, more than $34,000,- 
000. an increase from $10,677,000 in value 
in 1914, 
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Photo by Underwood & Underwood 


Probably no other spot in America has at- 
tracted wider attention than that rock at 
Plymouth which is now protected from the 
elements and curiosity seekers. 


Jewelry also plays an important part 
in the industrial life of the common- 
wealth and annual production is valued 
at $34,817,000 and reaches 17.1 per cent 
of the total production of the United 
States. 

In heavier 


manufacturing electrical 


machinery and foundries rank high. 
Products of her foundries have an an- 
nual value of more than $112,000,000 


and electrical machinery more than $91,- 
000,000. 

Massachusetts is famed for her fine 
tools. Their annual value is more than 
$29,000,000 and reaches more than 20 
per cent of the total production in the 
United States. 

Massachusetts ranks first in fishing in- 
dustry. Almost one-half of all the fish- 
ing vessels owned in the United States be- 

(Continued on Page X11) 





Photo by Keystone 


Thousands of persons are employed in the cotton mills of Massachusetts. 


It is one of the 


first industries of the State and is a great contributing factor in the buying power of 


the more than century old commonwealth, 
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1910 Census 





S Ocdie ce comecce eee PEO occccccccceese 670,585 
1910 Census, Metropolitan District nits. < da biebatns 1,531,138 
SEES NE, CAME: on 55> Kaseek 745,439 
Se Rs on ie eles duke Cdn Wome sak <0 0nd tee 748,060 
1920 Census, Metropolitan District*........... 1,772,254 
A. B. C. (city) Metropolitan Limits............ 1,651,497 
A. B. C. (city and suburban)... .....002-.sseses 2,574,115 


Chamber of Commerce estimate, January 1, 1922 825,000 
Chamber of Commerce estimate, Metropolitan 

Daeeeds,. Famer 0, 198k... ois se 0c ns neva eds 1,925,000 

*Note—As defined by the U. S. census, Metropolitan 
Boston includes besides the central city only those divi 
sions within the 10-mile limit in which the population at 
the census was at least 150 persons per square mile. 
This shows 16 cities and 33 towns. 


Native white....... 65.7% Families, 
Foreign Born...... 31.9% Municipal Boston.164,785 
ee eee 2.2% Met. Boston.... .236,844 
eee 22,500 Dwellings, 
English Reading.... 96% Municipal Boston. 79,597 
Factory Workers, Met. Renton said 175 5,084 
Municipal Boston. 89,776 Summer Residents, 
Met. Boston.......216,727 Met. Boston*.... 75,000 


*Note—Figures for Metropolitan Boston include beaches 
as far north as 5 miles and as far south as 7 miles; also 
farms and country hotels within same area. It does not 
include the thousands of vacationists er motorists who 
come to Boston for the summer or who make it their 
headquarters for trips into mountains and to the shore. 
These latter transients cannot be definitely estimated. 


Comparison of Municipal Boston’s Population 
0 











1920 
Poh ate dd tend occceonudvanes 329,703 368,756 
a EE Ra ee ae 340,882 379,304 
White, native parents............. 157,870 181,811 
White, foreign parents............ 195,422 238,241 
White, mixed parents............. 61,682 71,514 
White, foreign born............... 240,722 238,919 
EY dead euglick Weaes dAatate ke 13,564 16,350 
Other races qwliis a cncseeces 2,405 1,225 
Males of voting age.. 4 pero aN xe 2087321 235,790 
Illiterates over ten yearS........... 24,468 24,524 
No. school age 6-20 FOATSececcscces 169,116 169,250 
Nativity oF Foretcn Born 

1910 1920 
REIS, ok Va bac Faces cveceizedpie Not given 1,472 
| err 5 ee ee 413 1,530 
Came CPOE so se Olek cotesioks 3,098 1,743 
COMBE. CORBIEY 5 62a 0.00 alae me sete Me 40,265 
Pea eae oe ee 1,031 935 
BA wal'dct > velceveceedadcae eel 13,601 12,408 
PR 5 5 eg ARAencanae chee baacban 1,073 1,269 
CET id hank bain. bai Ran ein ae 8,700 5,915 
RVR ee eee 1,497 3,054 
OS RT ey ene FE Aa 66,038 57,011 
SME bh asidia See's S40 Creo UCN ER EN OH eg 31,380 38,179 
SS SS ETE. PERRET CEE Not given 4,127 
FROWN occ cacceccsciepeesas 463 2,797 

















more than 40 miles, 
> for commercial pur 


New Haven & Hartford Railroad, all of which connect with 
lines extending to all parts of the south, west and north. 

n the metropolitan switching district ° B. 
has ten freight termin ls and the N. Y. 


throughout the ey * the Rosten Elevated Railway Co. 
lines extend far out into the 


Eastern Mosenahu- 


setts Street Railway Co., which is the tesa street railway 


The savings institutions report 838, 833 
of a accounts in 
_ Total savings deposits in T 
934,442: in Savings Banks, 5 
aggregate valuation, 


sae 31. 23 per cent of “the total webuntion of “the 
“also contains 43 per cent of the population: 


ie Tage oo be- 


Total registration. .. 





1922 














Survey in Three Parts—Part 1 
BOSTON, MASS. 


City Classed as 
The City of Boston is the twenty-eighth city in the 
world. It is one of the greatest industrial and commer- 
cial centers in the United States. Second largest im 
porting seaport in western hemisphere. The leading edu- 
cational center of New England, second in Americ 1. One 





x 





of the world’s greatest fresh fish ports The supply center 
of retail trade throughout central and eastern Nev Ww ne- 
land 
Boston maintains evening schools as follows: 
Elementary ....ccccces 12 Total registration... 7,811 
NT «: do ate ne 9 Total registration... 4,717 
Boston Trade School... 1 Total registration. 1,103 
The total registration in all schools for past school year 
was 151,155; average membership, 125,465, and da 


average attendance, 115,364. 

The importance of Metropolitan Boston as an educa- 
tional center is well illustrated by the following list of 
schools and colleges and their average enrollment: 


Average 
Location Enrollment 
Harvard University............ Cambridge 4,667 
Massachusetts Institute of Tech 
I +e AS. Cambridge 3,436 
Radcliffe College (women division 
of Harvard) ....... eae Cambridge 623 
Sey Cs naeeceu emacs -_ Medford 2,128 
Boston University ........... Boston 8,024* 
Boston College .......... cede Newton 1,752 
Simmons College ........ ape Boston 1,326 
Wellesley College ............ : Wellesley 1,551 


Theatres 

Motion Picture, 38; Motion Picture and Vaudeville, 2 
Vaudeville, 2; Burlesque, 3; Productions, 18. 

At the present time two of the legitimate theatres are 
playing stock, and another two have big production motion 
pictures showing. 

The total seating capacity of the legitimate, burlesque, 
vaudeville and motion picture and vaudeville is 63,636, the 
thirty-eight motion picture houses seat 28,616; 70 halls, 
each seating 400 or more, and 72 halls, each seating 400 
or less. 

The largest amusement building, Boston Arena (amphi 
theatre), seats 5,786; largest hall is in the Mechanics 
tuilding, seating 4,350. The largest theatres are Loew’s 
State Theatre, which seats 4,000; Waldorf Theatre, 3,106; 
Boston Opera House, 3,000; Boston Theatre, 2,848; Sym- 
phony Hall, 2,569, and Tremont Temple, 2,441. 

There are 33 houses with more than 1,000 seats each, 
and 6 houses with seating capacity of more than 2,000 seats. 


Churches 


taptist, 34; Christian Science, 3; Congregational Trini 
tarian, 36; Congregational Unitarian, 21; Disciples of 
Christ, 1; Episcopal, 36; Friends, 1; Jewish, 40; Metho 
dist Episcopal, 34; Methodist, 2; bacdeebermon 2; Pres- 
byterian, 9; Roman Catholic, 68; Spiritualist, 3; Univer- 
salist, 6; Miscellaneous, 33. 














The Boston Department Stores Used More Space In 


THE GLOBE 
During the Year 1921 
Than in Any Other Boston Paper 


In the year 1921, the Boston Globe printed 3,170,368 lines of department 
store advertising, leading the second Boston newspaper (having Daily and 


Sunday editions) by 441,577 lines. 


To cover the Boston trading territory, put the Globe first on your list. 


Of the Total Daily Circulation of the Boston Globe, 69.7 percent is in the 
Metropolitan Boston District, 81.4 percent is in the 30-mile circle 
about Boston, and 87 percent is within the 50-mile district about Boston. 


Of the Total Sunday Circulation of the Boston Globe, 54.1 percent is in the 
Metropolitan Boston District, 70.1 percent is in the 30-mile circle 
about Boston, and 81.3 percent is within the 50-mile district about 


Boston. 
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RMU deda Pace Meateee 119 Men’s Furnishings.... 9 
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Residential Features 


The residents of Municipal Boston occupy almost ex- 
clusiv ely fine apartments in the better sections and “‘tene- 
ments” and small apartments | in the poorer districts. 

The largest number of “tenements” (some of the 
familiar “3-Deck” classification) are in North End, West 
on South End, part of Charlestown, Roxbury, Dor- 
chester, South Boston and East Boston. 

The better class of apartments are in Dorchester, West 
Roxbury, Hyde Park, lastales Plain, Brighton and Back 
Bay Section. 

Other sections having individual homes and in some 
cases large estates are Milton, Dedham, Wellesley, Lin- 
coln, Lexington, Winchester and Weston. 


Trading Area 


For the purpose of securing an accurate outline for the 
Trading areas of Boston the representatives of Epiror AND 
PuBLisHEeR consulted the advertising managers of three 
largest retail establishments, serena departments which 
keep an accurate check upon sales and deliveries of mer- 
chandise, both by person and mail, and several other 
reliable sources. 

The areas indicated on the map ar mem oe § this 
survey are divided into four classifications: irst, the 
territory from which the retail establishments of metropol- 
itan Boston derive their daily support; second, the area 
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from which the stores secure what is termed ‘“‘Once a 
Week” business (thousands of people living in this area 
are accustomed to make weekly trips to Boston for busi- 
ness and pleasure); third, the “Once a Month” area, a 
wider and not so thickly populated territory, but one 
where large sales are made because the patrons of the 
Boston stores who live in this territory are usually lar : 
buyers on these monthly or twice a month visits to t 
metropolitan center; fourth, the ‘“‘Seasonable and Mail 
Order Territory,” the area from which business is secured 
by mail or because of once a season (in some cases once 
a year) visits to Boston on the part of people livin 
in extreme northern and western parts of New England. 
These latter customers of Boston establishments buy in 
large quantities, often a whole season’s supply of clothing 
and other necessities, in one order. 

The first or “Daily Area” boundary line extends on the 
north from a. ort, Mass., on the coast, directly west 
to Nashua, rom this point the boundary line 
swings in a Mit circle south through Fitchburgh, Mass., 
Worcester, Mass.; smaller towns of nartheastern Rhode 
Island, southeast to Fall River and east to the coast at a 
point just south of Plymouth. These boundaries are 
based upon the transportation facilities wyich enable buyers 
to visit Boston by steam train and trolley in an hour or 
less, thus making it possible for shoppers to come to 
Boston in the morning and return in the afternoon, or, 
in some cases, before lunch hour. From this area the 
largest Boston stores derive their daily support and to 
each corner of the territory is maintained exceptionally 
fine delivery service. 

The second, or “Once a Week” area extends north to a 
oint on the coast near Kennebunk, Me. he pesthemn 

imits of this area circle west and south to C oncord, N. H., 

thence to Winchendon, Mass., and south across the Con: 
necticut boundary to Thompson, Conn. From this point 
the area extends southeast to Providence, R. I., and then 
east to almost the same point as the end of the “Daily 
Area.” 
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The third or “Once a Month” area, because of fine 
railway accommodations, extends north in Maine to a 
point on Penobscot Bay, just north of Northport. The 
fact there is a daily steamboat line from Boston to Bangor 
during the summer and in winter as long as navigation is 
open, has a stimulating effect upon business from this sec- 
tion. From this point the “Once a Month” area extends 
southwest through Auburn and Lewstes to a point just 
beyond Lebanon. gg there the boundary extends west 
just north of Concord, to Claremont, N. H. From 
there the Western desis of the territory follow close 
along the Connecticut River to Springfield, Mass. From 
this point the area extends southeast through Stafford 
Springs, Conn., Ashford, Conn.; Sterling, Conn.; across 
Rhode Island to Newport and east along the coast to 
Cape Cod. 

The fourth or “Seasonable and Mail Order” area in- 
cludes all of Maine, New Hampshire, Vermont, Massa- 
chusetts, Rhode Island and about one-half of Connecticut. 
The southwestern boundaries run diagonally across Connce- 
ticut from New London to Norfolk and No. Canaan, 
passing through Hartford. 

These areas have been rechecked by the Boston Chamber 
of Commerce, sales promotion departments, advertising 
managers and others thoroughly familiar with New Eng- 
land business conditions, rerail merchandising in Metro- 
politan Boston, transportation facilities and general condi- 
tions, which have a tendency to make Boston the natural 
wholesale and retail trade magnet of New England. 


Suburban and Farm Residents 


The Metropolitan District of Boston, according to the 
1920 Census, includes the following cities and towns: 





Miles 1915 1920 

From State Govt. 
Essex County Boston Census Census 
[ee Ce) casentieeu 4% 95,803 99,148 
arblehead (town) .... 9% 7,606 7,324 





Municipal Metropolitan 


Retail Outlets for Nationally Advertised Products 








unicipal Metropolitan 
oston Boston Municipal Metropolitan | Municipal Metropolitan oston oston 

Automobile oston Boston oston oston Men’s Furnishings.. 193 311 
Makes of Passen- Confectioners ...... 60 821 eo Pee ee TEE 108 118 Merchant Tailors . .1302 2057 
ee ee 90 90 Delicatessen ....... 183 215 POUR ssccsnvesceds 569 903 BEGMMOTY i csccccccs 274 526 
Makes of Trucks. 42 42 Dress Makers ...... 1266 2065 ES a 216 645 COUGIEE gcc ccccccs 114 200 
Makes of Tires.. 62 62 ee Pn 357 770 SOE. ve ccnsbewe 2227 4768 Photographers ..... 127 245 
Makes of Parts... 298 298 DE SOE, cen canes 402 826 Hardware ......... 199 410 EE ia ae 0 cee 40 87 

PEC ee 411 797 Department Stores. 11 35 Hats and Caps ..... 59 184 Restaurants and 
Cigar Stores ...... 329 503 Electrical Supplies. . 213 297 ae 276 396 unch Rooms .... 993 1408 
Cloaks and Suits... 222 269 ee Saar a 122 366 zadies’ Tailors ae 228 Shoe Dealers ...... 306 551 
CASED: cca venwies 263 377 ey a 195 372 Meat Markets...... 1026 1772 BURRIOMIOTS 5 cccccces 112 189 

: ews paper. 
Morning Newspapers : Evening Newspep . , Sunday Newspapers 
; American Christian Science Monitor Globe : a 
Advertiser Globe Herald Post Traveler elegram Transcript Advertiser Globe Herald Post 











The Remarkable Giant Newspaper of Boston 


Net Paid Circulation For June 425,135 





Sold every Sunday in 1274 New England cities and towns 


and villages. 


60,000 more circulation than any other Boston Sunday 


newspaper. 


Greatest of all Boston Sunday circulations 


and every copy sold at 10 cents, or more. 


The circulation that every Boston Publisher envies. 


Boston Sunday Advertiser 


For quick advertising contact communicate with 


M. C. PRIEST 
82 Boylston Street 
Boston 


American Circle Building 


W. W. CHEW 
New York 





E. A. HOLMAN 
Monadnock Building 


San Francisco 


W. H. WILSON 
909 Hearst Building 
Chicago 
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Nahant (town) 
Peabody (city) 
Salem (city) 
Saugus (town) 


Swampscott (town) .... 


MippLesex County 


Arlington (town) ... 
(town) ... 
Cambridge (city) .. 


Belmont 


Everett (city) 
Framingham 


Lincoln 
Malden 


(town) 
(city) 


Medford (city) ..... 


Melrose (city) 
Natick (town) 
Newton (city) 


Sherborn (town) ... 
Somerville (city) ... 


Stoneham (town) 
Wakefield 
Waltham (city) 
Watertown (town) 
Wayland (town) 
Weston (town) 
Winchester (town) 
Woburn 

NorFrotk County 
Braintree (town) 


Brookline (town) . # 


Canton (town) 
Dedham 
Dover (town) 


Medfield (town) ... 


Milton 


(town) 


Needham (town) .. 


Norwood (town) 
Quincy (city) 
Randolph (town) 


Sharon (town) ........ 
Walpole (town) ... 
Wellesley (town) .. 


Westwood (town) 
Weymouth (town) 
Surro.tkx County 
Chelsea (city) 
Revere (city) 


Winthrop (town) .. 
The Metropolitan District or 


; (town) . 
Lexington (town) .. 


(town). * 


(city)..... 


(town) .. 
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“Greater Boston” as de- 
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1,318 
19,552 
42,529 
10,874 

8,101 


18,665 


1,358 
15,057 
43,184 


28,823 
15,455 


termined by the State of Massachusetts, only includes 40 


municipalities, 14 cities anc 


26 towns, 


Census includes 16 cities and 33 towns. 


while the Federal 





As Epitor & Purtisuer did not wish to publish facts 
and figures which in some cases might conflict with the 
publicity already issued by local organizations, which is 
based on the State definition of Metropolitan Bosten, it 
is to be noted that all Metropolitan facts and figures in 
this chart are based on the Federal Government’s defini- 
tion of Metropolitan Boston. 


Principal Industries 


Mass. State Census 1920 

No. of establishments .... 2,638 4,471 
Capital invested ......... $369,401,351 $846,928,136 
Value of stock and materials 

WOGE | cxciidsundeeSiises 408,240,824 814,021,722 
Amount of wages paid dur- 

SE COG + a cadutesckecewe 114,669,170 267,111,086 
Average number of wage 

eee eee Cee 89,776 207 ,066 
Value of product ........ $674,344,180 1,421,528,434 
Note—(N.S.) not shown for Metropolitan Boston. 


Artificial limbs, auto bodies and parts, awnings, tents 
and sails, blackings, stains and dressings, boot and shoe 
cut stock and findings, boots and shoes, boxes, paper, 
brass, bronze and copper products, canning and preserv- 
ing, cleansing and polishing preparations, clothing, men’s, 
clothing, women’s coffee and spices, roasting and grinding, 
confectionery, ice cream, copper, tin and sheet iron 
products, cotton goods, cutlery and tools, electrical ma- 
chinery, apparatus and supplies, flavoring extracts and 
syrups, food preparations, foundry and machine shop 
vroducts, fur Baas furnishing goods (men’s), furniture, 
Seodoare, hats and caps, jewelry, knit goods, leather 
goods, lumber, planing mill products, musical instruments, 
paints and varnishes, paper goods, patent medicines and 
compounds, printing and publishing, refrigerators, rubber 
goods, show cases, signs and advertising novelties, soap, 
stationery goods, structural ironwork, surgical appliances, 
suspenders, garters and elastic woven goods, tobacco 
manufacture, trunks and valises, window, door screens 
and weather strips, window shades and fixtures, wirework. 


Special Information 


Within 25 miles of Boston are more shoe factories than 
in any other section of similar size in the country. Boston 
is the greatest market in the world for boots and shoes. 
Practically half of all the rubber boots that are made, are 
manufactured in Eastern Massachusetts, 

Boston is the leading market in the U. S. A. for cotton 
and woolen textiles. Boston leads the country as a wool 
market and in importations of wool. 

Boston is the headquarters of the industry which manu- 
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factures practically 
country. 

falue_of exports from Boston, during calendar year 
ending December 30th, 1921, was $60,655,077. 

In the same year the value of imports was $164,867,888. 
Boston hanked second in the whole country in the vclume 
of imports. 

Boston is the greatest fresh fish market in the world. 

Total pounds of fresh fish landed in year 1921, 
104, 277,324. Value of same was $4,183,759 (wholesale). 
Haddock (1st) 55,241,726 Ibs. Halibut (3rd) 3,808,468 Ibs, 
od ...(2nd)32,308,915 Ibs. Hake ..(4th) 2,959,902 Ibs. 

Also large quantities of pollock, mackerel, swordfish, 
cusk, lobsters, smelts. 





all the shoe machinery used in this 


Retail Section 


In Metropolitan Boston there are many retail sections. 
Each of the 49 towns and cities has its own shopping center 
or centers. Of course, the largest and therefore most 
attractive shopping districts are in the heart of Boston or 
close to its borders. 

The principal shopping center is in a 
1% miles long and 4% miles wide. In this section are the 
shops, theatres, banks, etc., of far-famed Washington St., 
Tremont St., Boylston St., Summer St., Winter St., West 
St., Temple Place and Park Square section. 

There is a busy retail and wholesale marketing district 
on Dock Square, Blackstone St., North Market St., South 
Market St., Clinton St, (including “Faneuil Hall” and 
Quincy markets). 

In the “West End” there is a retail district at Scollay 
Square, Bowdoin Square, Tremont Row and Hanover St., 
totalling about a mile. In the “North End” there is an- 
other retail district of five or six blocks on Hanover St., 
Haymarket Square and radiating streets. South Boston 
has a shopping district about one mile on West Broadway, 
Dorchester St., and Andrew Square, 

In Dorchester there are a group of stores at Uphams 
Corner, Fields Corner, Grove Hall, Meeting House Hill, 
Dorchester Center, Neponset, Ashmont and Mattapan. 
In Roxbury district there is a retail section on Washington 
St., Blue Hill Ave., and Dudley St. At Roxbury Crossing 
the retail section is at Columbus Ave. and Tremont St. 

In Charlestown there is a busy section on Bunker Hill 
St., Main St., and City Square, about one mile long. 
The principal shopping center of Allston-Brighton Dic 
trict is on Brighton Ave., Harvard Ave. and Common- 
wealth Ave. Brookline (the richest section in Metropolitan 
Boston) has a retail section at Brookline Village and at 
Coolidge Corner sae Sarees Plain section is % mile on 
Center St. The East Boston principal retail section is on 
Central Sauare., Meridan St. and at Orient Heights. 


district about 








The facts and figures in this chart were secured from the Bureau of Information, Boston Chamber of Commerce; the office of the Superintendent of Schools; 


State Library; of State Bank Commissioner; office of State Board of Education; Boston Bureau of Statistics; office of 


NOTE.— Department of Labor and Indus 


Boston 


mestic Commerce; \ 
lishments and numerous other reliable sources. 


Fish 




















Merchandising managers of 


Licensing Department; office of State 


tries; Census of Manufacturers; Census of Population; Maritime Bureau, Chamber of Commerce; Bureau of Foreign and Do- 
Bureau; State Dept. of Public Utilities; Advertising and f 


three of Boston’s largest retail estab 























Boston Daily Advertiser Pictorial 


Boston’s Only Picture Newspaper 


Published every morning—six days a week 


Over 100,000 Circulation Every Morning 


The most distinctive circulation ever gathered by any Boston newspaper 
—a circulation made with pictures. 


If your advertising copy has the Picture Appeal use the big Boston Daily 
Advertiser pictorial circulation that has been gathered with Picture Appeal. 


Boston Daily Advertiser Pictorial dominates 100,000 circulation with 
pictures. 


For quick advertising contact communicate with 


R. C. MILLS 
82 Boylston Street 
Boston 


American Circle Building 


W. W. CHEW 


New York 





E. A. HOLMAN 
Monadnock Building 
San Francisco 


W. H. WILSON 
909 Hearst Building 
Chicago 
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Population 

fe oe Ny ee ae a 145,986 | 
TOR: occa Reds edie ed tebe sawas aes eer me 
Pe re ley ee 179,754 
BD, 1 SO Bee Bea 6 oi0s ac coe cds 328,924 | 
Chamber of Commerce, Sg ss onic inc asus sevrcice 190,000 
Chamber of Com., City and Sub...............+ 350 000 
Native Whites......69.5% DON. asad sdcos 2184, 
Negroes ce seeen sees O17 % English reading......90% 
Foreign born.......29.7% ome owners (Fam.)39,230 
Industrial Workers, 49,000 ERD saccades « 19,337 

ere . 27% Summer residents. ...Few 

Banks 

DEVINE oss 0 vcc0s5cdee 5 Resources. $101,655,249.65 
Trust Co mp: MBGORs. 2 bawos 2 Resources. 44,685,018.00 
Pry rer ee 2 Resources. 29,210,965.15 
Co-operative ......... 4 Resources. 6,807,182.39 


Worcester has four insurance companies—one life and 


three mutual fire insurance, whose total assets are ap- 
proximately $70,000,000 with a total surplus of over 
$5,000,000. 
Schools 

Public Grade........ oa SN iced huowh wie 26,124 
MEE \e aehra taeda ct 4 SS ee 3,930 
i  ccndinencouwene 2 Pupils 880 
FR. siesseanscege 11 ats «ieee ate ¥ 6,067 


Worcester is the seat of Clark University, Holy Cross 
College, Worcester Polytechnic Institute, Worcester Acad- 
emy, Assumption College, Massachusetts State Normal 
School, Worcester Boys’ Trade School and Worcester 
Girls’ Trade School. 

In - Evening Schools Worcester has 5,200 students 
enrollec 

Worcester has one of the largest and best equippe 
private day schools in New England, also careral ot 
excellent private and business schools. 
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Churches 


Baptist, 17; Cc ‘ongregation al, 19; Catholic, 19; Methodist, 
9; Lutheran,:8; Jewish, 8; Spiscopal, 5; Universalist, 2; 
Presbyterian, 1: Spiritual, 2; and 15 other churches. 


Location 
Worcester is situated near the center of Massachusetts 
and in the center of Worcester County. Three railroads 
enter Worcester mainline of Boston & Albany R. R. 
Worcester-Portland Division and Worcester-Winchendon 
Division of Boston and Maine R. R. and Worcester- 
Providence and Worcester-Norwich Divisions of New 


York, New Haven and Hartford R. leven inter- 
urbans se rve Worcester running to Fitchburg, Boston, 
Springfield, Woonsocket and intermediate points. Motor 


express to Boston and New York, 


Principal Industries 
Steel, wire, machine tools, wire goods, grinding wheels, 
carpets, rugs, leather and leather goods corsets, shoes, 
envelopes, woolens, skates, wall paper, vacuum cleaners, 
valentines, looms, steam and electric cars, automobiles, au- 


tomobile parts, firearms, boilers, elevators, stereotype 
blankets, clippers, sprinkler systems, wrenches, crank- 
shafts, textile machinery, wool-spinning machinery, chains. 


Worcester is a Metal Trades city. 
chinery, constitute its principal product. 
in steel predominate. Tool-makers, machinists, designers, 
draftsmen, mechanical engineers make up the bulk of 
Worcester’s factory workers. 


Special Information 

Worcester has a plant that manufactures 90 per cent 
of the automobile crank shafts made in America. 

Worcester has a plant turning out 75 per cent of all 
the automobile and bicycle chains made in the United 
States. 

Worcester is the largest inland manufacturing city in 
the world, not on a waterway. 

Worcester has one of the largest loom manufacturing 
plants in the world. 


Lathes, tools, ma- 
Skilied workers 





Number of ee TIT LTP ee re —_ 

Persons engaged in manufactures ......... 825 

Theatres Drayrictors’ aud firm members........... 446 

1 legitimate, 1 burlesque, 2 motion picture and vaude- ee a OL ee ee eee ee eee 6,706 
ville, 10 motion picture exclusively. Largest seats 3,000. Wage earners (average number) .......... 38, 

Seven average 700 seats. Total 17,200 seats. eS ee Parr ee $182,520,000 

Retail Outlets for Nationally Advertised Products 

Auto (Passengers). 55 Confectioners ....116 Florists ......... 22 Hats and Caps... 16 Opticians ....... 15 

Auto (Truck).... 19 Delicatessen ..... i PA. oii dscess 27 Jewell s.cc8tsce 30 Photographers ... 23 

Auto (Tires) Agys 73 Dress Makers..... 227. Furniture ....... 34 Ladies’ Tailors... 10 Pianos ......... 13 

—— Agys a4 Druggists ....... Se Per as sea ees 6 Meat Markets .--157. Restaurants ..... 162 

Ci Stores...... 36 Dry Tw atie-6. 77. GRRE vc csveese 61 Men’s Furnishings 19 Shoe Dealers..... 50 

Cigar Stores...... . : a —— | : 
Cloaks and Suits.. 17 Department Stores 5 Grocers ........ 665 Merchant Tailors.176 Sporting Goods.. 6 
Clothiers ....... 58 Electrical .....".. 25 TEEPE sieccsss oi ee SUS xs 39 Stationers ....... 14 


City Classed as Industrial, Educational and Jobbing Center 


Services 


ToxeTere ricci Trrere rT Tere 57,315 000 

DN. ows seals ac ene Os Sunet ean awe. 12,875,000 
re Sent A a WAS 44,440,000 
aerial She Ge bap ake soe ea ae ced kate oie ob 106,181,000 
pe a rey Gee 208,706,000 
Value adde d by manufacture.............. 102,525, "000 


Suburban and Farm Residents 


The principal cities and towns in the Worcester trading 


areg are Fitchburg, 41,029; Gardner, 16,971; Leominster 
19.744; Clinton, 12,979; Hudson, 7, 607: Grafton, 6,887; 
Millbury, 5,653; W ebster, 13, 258; Southbridge, 14,245; 
Milford, 13 "471: M arlboro, 15,028; Ware, 2,585; Warren, 


3,467; Sturbridge, 1,573; Sutton, 2,578. 
Wholesale Houses 





OOD Ccuve¥sacses 21 Dry Gees occ cvése des 4 
Meats ac if po RS 1 
a, SRS 7 Re 2 
Confectioners .. Pi PS Si Ske cist 1 
ers Ae 4 


Retail Section 

The principal shopping center is about 1% miles long 
on Main, Front, Shrewsbury and Pleasant Sts. Here are 
situated large department stores, specialty houses, theatres, 
banks, restaurants, etc. The smaller stores are located 
on the adjoining blocks of eight or ten side streets. 

There is an Italian trading center about % miles long 
on Shrewsbury Street 44-mile from the heart of city. The 
Quinsigamond District has a Swedish shopping center 
about %4-mile long. 

There are two neighborhood sections about %4 mile each 
on Webster St. and at Greendale. 


Residential Features 


There are many ‘“3-Deck” apartment houses of the bet- 
ter grade, There are few large apartments and no slum 
or strictly “tenement district.” 

The census shows that there are 19,337 dwellings with 
39,230 families living in them. 





Trading Area 


The Worcester trading area is one of the largest and 
most prosperous in the state. It is thickly populated and 
transportation by steam train and trolley is exceptionally 
good all year. Fine motor roads Bnd the territory 
help to stimulate business among the centrally located 
stores as indicated by their size and general good pee 
ness. The trading population is estimated at 450, 
people in an area that reaches north as fag as Fitchburg 
Gardner and Winchendon, east as far as Milford, Ma 
boro and Hudson; south beyond the state line to Putnam, 
Conn., and west beyond Southbridge, Warren, Hardwich 
and Athol, The western boundary of the area follows 
close to the county limits. 





NOTE— 


other sources. 





Facts and figures were secured from Chamber of Commerce, 


Banks, Schools, Theatres, Business Men and 
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Newspapers 


Whe opm sem pp -e 


Telegram (Morn.). Gazette (Eve.). 











Telegram (Sunday). “F Post (Eve.). 








with a population of about half a 


million, can be covered thoroughly and very effectively through the 
TELEGRAM-GAZETTE with a circulation of over 75,000 in that territory. 


There are probably few, if any, cities in the whole country of this size that 


can be covered so cheaply. 


Not only does the TELEGRAM-GAZETTE blanket the City 


of Worcester, but it is the only paper going into the surrounding towns in 


Worcester County. 


An example of how the TELEGRAM -GAZETTE predominates over the 


other Worcester paper is shown by the advertising figures. During the year 1921 


The TELEGRAM-GAZETTE carried 14,449,778 lines 

The Other Paper- - - - - 

10,000,000 lines lead in advertising certainly establishes it in 
first position without question. 


Besides this, the TELEGRAM-GAZETTE has three times the circulation 
of the other paper and also publishes the only Sunday newspaper in Worcester. 


4,731,165 lines 


PAUL BLOCK, Ine. 


Foreign Advertising Representatives 
CHICAGO 


NEW YORK 


BOSTON 


DETROIT 
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1910 Census 
1920 Census 12,75 
Chamber of Commerce, City......0..sccccecess 125,000 
Chamber of Commerce, City and Suburban....... 175,000 
Native Whites...... 66.0% Industrial Workers.. 28% 
Negroes erp English Reading.. 87% 
Foreign Born. -33.7% Home Owners(F ‘am. )25 034 
RRND <0 dg an icaws 900 Summer Residents....None 
Banks 
SPR Ar ye eee 7 Resources.. $57,917,588.61 
Trust Companies ....... 2 Resources. . 7,011,081.00 
ES FRO Ost as Resources. . 13,357,756.01 
COQUIUO  cicdectins 3 Resources. . 3,886,849.63 
Schools 
Pee Grades... 6 o0css 45 i. SOP Eee 11,198 
OBE 1 re a 1,687 
MORES. Os.ce ascends 2 Pupils. . 290 
PUROEMIGE. sect cericress 17 Pupils. 8,564 
rae 


The Lowell Textile School teaching the theory and prac- 
tical art of textile and other kindred industry is located 
here. Also a State Normal School and Rogers Hall 
School for Girls and Notre Dame Academy for Girls. 
The Evening Elementary School has an enrollment of 977 
and the Evening High School an enrollment of 1,381. 


Theatres 


Lowell has one theatre devoted to stock, one 
and motion picture and six motion picture 
clusively. Total seating capacity, 9,300. 


vaudeville 
theatres ex- 


Location 
Lowell is located 25 miles north of Boston at the con- 
flux of the Merrimac and Concord Rivers and is the 
county seat of Middlesex County. It is served by the 


Southern and Portland divisions of the Boston & Maine 





Retail Outlets 








for Nationally 


R. R., and Framingham Branch 
Haven and Hartford R. R. Interurban service t 
Lawrence, Nashua, Boston and Ayer connecting for 
distant points. Auto express to Boston. 


of the New York, New 


more 


Principal Industries 
Cotton cloth, hosiery and knit 
goods, magnetos, medicines, 
split pulleys, muslin 
water, woolen and 
flowers, ammunition, belting, bobbins, 
and paper), brooms, brushes, 
karbolith flooring, chemicals, 
and finishing of textiles, electrical mz achinery, felt goods, 
glue, leather tanning, mattresses, monuments and stone 
working, neckwear, perfumes and cosmetics, structural iron 
work, wire rope, scales, pneumatic 
carriers. 


goods, 
plush, 

underwear, shoes, 
worsted goods, 


sail cloth, leather 
phonograph needles, 
tire duck 
machinery, 
boilers, boxes (wood 
bunting, carpets and rugs, 
confectionery, dolls, dyeing 


soda 
artificial 


tubes and gravity 


Special Information 


Lowell is the home of one 
underwear factories in the United States; the largest upper 
leather factory in the world; the great cotton and woolen 
factories providing the highest grades and finest qualities 
oe cotton and woolen piece goods, making annually enough 

loth to go around the world seven times. 


of the largest hosiery and 


Manufactures’ Summary of the City 
Number of establishments 


: 291 
Persons engaged in manuf: uctures. .. 32,139 
Proprietors and firm members.... 236 
Salaried employees ... 1,792 
Wage earners (average number) . cated 30,111 


Capital 
Services 
Salaries 


wn 


114,941,000 
33,964,000 
4,099,000 


MA act ods cues. ade cca dae C80 ees aed 29,865,000 
Materials Pukstataeweemens 76,993,000 
Value of products. - 137,802,000 


Value added by mz anufs uC ture Bubdve 60,809 000 


Advertised Products 


LOWELL, MASS. 








City Classed as Industrial. 
Churches 
Japtist, 11; Christian Science, 2; 9 
Episcopal, 2; Evangelical, 1; Jewish, 3; ran, 1; 
Methodist Episcopal, 5; Methodist, Presbyterian, 2; 
Roman Catholic, 15; Universalist, 2; miscellaneous, 12. 
Suburban and Farm Residents 
The most important cities and towns in this area it 
clude Collinsville, 1,352; Ballardvale, 692; Westford, 
3,170; Chelmsford, 5,682; Billerica, 3,646; Dracut, 5,280; 
Dunstable 353; North Chelmsferd, 2,093 
Wholesale Houses 
(;roceries : +r 8 Dry Geods 
Meats , « 3 Tobacco .... 3 
io, eee cance Electrical .. I 
Confectioners... os Oe ee ee 
BR éceccatencs Auto Supplies.... 


center for northeastern 
Nationally advertised goods are well dis- 
Nearness of these houses to larger supplies in 
a decided advantage. 


This is a 
Massachusetts. 
tributed. 


Joston is 


great distributing 


Retail Section 


The principal shopping section extends two miles on 
Merrimac and Central streets and eight or ten small 
side streets The Centralville section half mile from 
center extends a 4% mile on Bridge street. 

The Greek section half mile from center of city extends 
a \% mile on Market street. 

There is a French section also about a half mile fron 
center. 


Residential Features 
and two family 
structures. A 
488 dwellings 


Practically all one 
number of **3-Deck”’ 
The census shows 17, 


houses A limited 
few large sonceeetta. 
and 23,034 familis 


Trading Area 

















. tok 

Auto (Passengers) 40 Confectioners 70 Florists 15 Hats and Caps 16 Opticians ... 14 Lowell's tr ding area is large, prosperous, roe pop- 
Auto (Truck).... 10 Delicatessen ..... 2 Fruits 36 Jewelry .. . 27 Photographers 19 ulated and only the extreme — edge territory mepone 
Auto (Tires) Ags. 45 Dress Makers....176 Furniture 30 Ladies’ “Tailors... 4 Pianos ...... 15 its trade with neighboring cities n the south this — 
Auto (Parts) Ags. 51 Druggists ....... 46 Furriers 11 Meat Markets 90 Restaurants 79 extends to — ae BY Ave, west nearly 
Bakers .ccccceces 67 Dry Goods....... 49 Garages 42 Men’s Furnishings 16 Shoe Dealers +4 to Dunstable, ag as a lee ‘ss far as 
Cigar Stores .... 20 Department Stores 4 Grocers .463 Merchant Tailors. 81 Sporting Goods $ Nashua, ( Se Lake, indham and Salem no ec napa 
Cloaks and Suits. 17 Electrical ..... . 12. Hardware 18 Milliners .. 40 Stationers 5 half way to Lawrence and southwest to Wilmington 
CUOERIGTS wccccece 31 Fine sramepestation facilities enable the people to make 

frequent shopping trips to the attractive stores of Lowell 
N *- Facts and figures were secured from Chamber of Commerce, Supt. of Schools, Banks, Theatres, Business aoe _ Leader, Sun (Eve.) Telegram (Sunday) 
NOTE: Men and other reliable sources. ; Newspapers Courier-Citizen (Morn.) 











The Trading Territory of Lowell, Mass. 





Local and suburban, from the heart of the city to its outside limits, is 


in the distribution of 


reached 


THE LOWELL COURIER-CITIZEN 


and 


THE LOWELL EVENING LEADER. 


Morning and evening newspapers, largely distributed by office 


carrier ser- 


vice, without duplication, into homes of those who appreciate good products 
and have ability to buy them. 


City 16,007. Suburban 


Combined Circulation 
3,588. Country 905—Total 20,500. 


most influential circulation in this district. 


Published by the 


Courier-Citizen Newspaper Co. 


LOWELL MASS. 


and 


The largest 


General Advertising Representatives 


New York 
225 Fifth Ave. 





Bryant, Griffith & Brunson, Inc. 
Chicago 
Peoples Gas 
Building 


Boston Atlanta 


201 Devonshire Grant Building 
Street 
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LAWRENCE, MASS. 


City Classed as Industrial 


























Population Location Materials wang ancseesseeeeeeeseeeeaees ;, 110,959,000 
1 5.892 Situated 26 miles north of Boston on the Merrimack ANUS OF | PFOGUCES. «» + ore eerercseeceseses 183,449, 
1910 Census oye Tee se dedi ebugestsvichen beuwe 85,892 River. It to curved by the Pestiesd Division, Stenthecter Value added by manufacture .............. 72,490,000 
1920 Cemsus .....-. see cee cece eee eeeeeeeeeeeees 94,270 & Lawrence Branch and Lowell and Lawrence Branch of 
Dis Fe RE Cdr = o's SKSR Eads Cao Ses ows dense Hed 94,270 the Boston and Maine Railway. Interurban service to Churches 
A. B. C. City and Suburban. ............000000. 123,314 | Boston, Lowell, Heverti, Nese gad Reem, 3. 0. Baptist, 6; Congregational, 6; Episcopal, 3; Jewish, 3; 
CEA LR TES aed Senet ee 98.000 Auto express to Boston, Lowell, and Haverhill, Methodist Episcopal, 6; Presbyterian, 2; Roman Catholic, 
— : eee oe a 14; Scientist, 1; Unitarian, 1; Universalist. 1; Misc., 11. 
C. of Commerce, City and Sub............++054- 140,000 Principal Industries " 
Native Whites......58.3% Industrial Workers ..40% | Woolen fabrics, cotton fabrics, coated paper for na- Suburban and Farm Residents 
Negroes .. --» 0.2% English Reading ....86% tional magazines, fabric printing, rugs, automobile wheels, The important cities and towns in this area are Methuen, 
Foreign Born ..5:235 41.4% Home owners (Fam- artillery wheels, wagon wheels, bobbins, loom shuttles, 15,189; N. Andover, 6,265; Andover, 8,268; Ballardvale 
Students ...........None ilies... . ss eeeeee 19,715 fibre tool handles and loom pickers, braids and narrow 692; Boxford, 588; Pelham, 503; Reading, 7,439, and 
Summer residents, None fabrics, picker straps, roof joints, linen thread, drug- Derry and Salem in New Hampshire. 
gists’ sundries, shoes, wooden heels, chemicals, machine 
Banks and woodworking shops, fibre board and various products Wholesale Houses 
etiiestane ees Groceries 12 Tobacc 1 
7 3 230 . ie 38,697 482.66 Z x : PTICS wee wesc eeeee 4 oO ACCO sees e eee eenee 
py, TES ae 3 oe ; pee theres Special Information panto ececccccccscces 8 Confectioners 5 
eS” Bee <0 2 Resources. . 4,094,217.17 New England’s greatest textile centre, sent to - een Aaa Renee tae . 
Co-operative ..... ion Resources. . 2,973 ,666.16 adelphia, in the country in textile manufacture. as - . 
m icaent print works and worsted mills in the world. Mills Retail Section 
cover 400 acres. The principal shopping center is about two miles long 
Schools M s f the Ci on z ossex gel and a te are a side streets 
: . 5 anujfactures Summary of the City with small stores and specialty houses and an average 
ich Grade ..... : oo Pais. ears: yt Wander of — Bain 7 194 number of stores scattered throughout the city. 
3)... reer eee 1 OU Sa aa 215 Persons engaged in man ufac Sb) Som 31,940 : . 
Colleges ..--+++eeeeeee 11 Pupils teen ee eens 5,820 | Proprietors and firm members.............. 143 Residential Features 
Salaried employees .... sete eee eee eens 1,478 There is a large number of 6 to 12-family buildings, a 
Theatres Wage earners (average number) ..... sees 30,319 | few large apartment houses. The census shows 12, 
Capital os . seceseesecoeses $171,478,000 | dwellings and 19,715 families. At Shawsheen, a devel- 
Lawrence has one theatre playing stock, one vaudeville perenses bad dimen ee ale ava dabadieecoaeatte 36,692,000 opment of the American Woolen Co. bordering on S. 
and motion picture, and seven motion picture theatres ex- Salaries .... 6.66. eee cece cece ee eee eeeee 4,330,000 Lawrence is a $5,000,000 development of one family 
clusively. Total seating capacity, 11,000. . ere treet eee e teen ees 32,362,000 | houses 
Trading Area 
Retail Outlets for Nationally Advertised Products The Lawrence trading area is thickly populated and 
= exceedingly prosperous, as shown by the large number of 
Auto (Bassengers) 19 Confectioners ... 53 Florists ........- 9 Hats and Caps 20 Opticians ........ 12 retail stores in every line of trade and the prosperity of 
Auto (Truck).... 8 Delicatessen ..... 7 Fruits . 71 Jewelry ..... 33 Photographers ... 14 | each. Lawrence attracts trade from as far north as 
Auto (Tires) Agys 18 Dress Makers.....82 Furniture ..... » $$ zadies’ Tailors _8 Se Fe 8 | Nashua, N. H., Windham, N. H., and intervening points. 
Auto (Parts) Agys 37 Druggists ....... 45 Furriers ........ 9 Meat Markets ... 73 Restaurants ..... 81 From the south business is attracted from Boxford, Ingalls 
ee Eee .- 57 Dry Goods ...... 84 Garages ........ 30 Men’s Furnishings 20 Shoe Dealers .... 58 Crossing, Ballardvale, Andover, and other towns. From 
Cigar Stores..... 40 Department Stores 4 Grocers .........414 Merchant Tailors. 94 Sporting Goods... 5 the east trade is attracted from East Boxford, Groveland 
Cloaks and Suits. 18 Electrical ........ 8 Hardware ....... 16 Milliners ; . 36 Stationers ....... 6 and Bradford. From the west business is drawn from 
Cc lothiers vee | territory about half way to Lowell. 
Newspapers 
T > Facts and figures were secured from Chamber of Commerce, Bank Statements, Theatres, Business Men, | Tribune, Sun- ee Telegram (Eve.). 
NOTE— Superintendent of Schools and others. | Eagle (Morn.) 


Sun (Sun.). 





























| THE LAWRENCE EAGLE AND TRIBUNE 


COMPLETELY DOMINATE THE FIELD 
OVER 17,000 net paid daily 





Three times the city circulation and over double the total circula- 
tion of second paper. 


Lowest rate per line per thousand of circulation. 





The leading classified advertising mediums of 
Essex county 














Members of A. B. C. 


BRYANT, GRIFFITH & BRUNSON, Representatives 


Boston, New York, Chicago and Atlanta 
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Population 

Mt eS. os cRedednchabsansbesdecceecsces 44,115 
DE ERG. Ac ads ivateddactasawenicovccdes 53,884 
A Rh. CG City. 53,884 
A. B. C. City and 100,000 
Chamber of Commerce, City... 6,000 
a an Goemenenen, Gilet Gd Selb. cccacsecccccsoce 100,000 
Native Whites...... 74.6% English reading.... 85% 
Oe rae 0.7% Home owners (Fami- 
Foreign born....... 24.7% SS Ea Ras 814 
Ea 500 Summer residents..... Few | 
Industrial workers... 31% 

Banks 
ee ee 3 Resources .. $19,432,753.35 
Trust Companies 1 Resources .. 3,706,673.13 
. PP yore 4 Resources .. 14,813,894.05 
Co-operative .......... 2 Resources .. 3,463,304.49 

Schools 
Public Grade......... 31 EN) i:< Vand elie 6,338 
PE eit Gale Vos urns Re 1 PE cadkacwad aes 1,675 
(PR eee 3 WUE asecesectoes 1,807 


Bradford Academy with 500 students. 


Theatres 


Haverhill has one theatre devoted to stock, one vaude- 


ville and motion picture and three motion picture theatres | 


exclusively. Total. seating capacity 4,200. 
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Location 


Haverhill is located on the Merrimac River, 33 miles 
north of Boston. It is served by the Portland Division of 
the Boston and Maine R. R. Interurban service to Boston, 
Lowell, Lawrence, Georgetown, Newburyport, Nashua, 
Portsmouth and other points. Auto express to Boston. 


Principal Industries 


Shoes, slippers, paper and wooden boxes, 
woolen cloth, hats, overalls, wood heels, salad dressing, 
shoe patterns, shoe racks, shoe trimming, shoe machinery, 
soles, tops and stiffening. 


Manufactures Summary of the City 


Number of establishments............-eee. 405 
Persons engaged in manufactures........ 17,833 
Proprietors and firm members........ 407 
Se: WHR ok dadictcadeddecuecsces 1,643 
Wage earners (average number).. 15,783 
GEE gs date cae ase Syescae beans dennescacdceneee 
ee Ee OTT TTT OLS ore re ory 22,122,000 
SD ccad cd beacudeseccéedesnavgieasonn 3,770,000 
Wages 18,352,000 
ENE onus aacde nds 0 the andeccaues ... 57,218,000 | 
WE CE SME. cendncccecedsteevas . 96,277,000 
Value added by manufacture............. 39,059,000 
Special Information 
166 boot and shoe factories located in city. Haverhill 


produces 20,000,000 pairs of shoes a year. 
uct, $90,000,000. Invested capital $34,000,000. 
hill is the center for the cutting of soles, heels, top lifts, 
shanks and counters. More than 3,000,000 square feet of 
floor space devoted to manufacture of shoes alone. 


boxboard, 


Value of prod- | 
Haver- | 


HAVERHILL, MASS. 


City Classed as Industrial 





Churches 


Baptist 5, Congregational 7, 
Catholic 6, Jewish 2, 
nations. 


Episcopal 2, 
Universalist 1 


Methodist 3, 
and 10 other denomi- 


Suburban and Farm Residents 


The most important cities and towms in this area are: 
Ward Hill 432, Bradford, Groveland 2,650, Byfield 918, 
Merrimac 1,965, Georgetown 2,004, Boxford 588, New- 
buryport 15,618, Amesbury 10,036. 


Wholesale Houses 


Groceries 
Meats 
Produce 


Tobacco 
Confectioners 





Retail Section 


The principal business section extends about a mile on 
Merrimack, Main and Washington Sts. and on parts of a 
few cross streets. 


Residential Features 


One family homes predominate. Several very fine apart- 
Large préportion of residents are home own- 


There are 9,125 dwellings containing 12,814 families. 


ment houses. 


ers. 





Retail Outlets for Nationally Advertised Products 











Trading Area 





aa Cemanre) =. ethlers 6etsveuce ae oho — eee 12 Millimere ...cccss a Haverhill trading area is thickly populated. It extends 
uto (Truck).... 1 onfectioners ‘lorists . 7 Hat and Caps.. 14 Opticians ........ 13 : “Sie Divs tte uy ‘ it 
Auto (Tires) Agys 25 Delicatessen Fruits ats 25 Jewelry .....-.-. 15 Photographers .... 12 on the ea t to Ne aero, northe ast to Amesbury, n orth 
Auto (Parts) Agys 25 Dressmakers Furniture 15 Ladies’ Tailors... 5 Piamos .......... into New Hampshire beyond Newton, west into New 
oscave coe an Drageists ‘ Furriers .. 2 Meat Markets.... 30 wong a ive = | Hampshire to Windham Depot and Salem, south to Ward 
igar Stores...... 14 ry Goods....... Garages - 23. Men’s Furnishings. 14 Shoe Dealers..... 2 1 al half wa : f i 
: bd ~j : ° ~ ul abou hal ay to ye - m « ore and 
Cloaks and Suits.. 8 Department Stores Grocers ....... 131 Merchant Tailors. 47 Sporting Goods.... 2 | a I about half way to Lawrence and to Boxford an 
Stationers ....... 8 Georgetown. 
NOTE: Facts and figures were secured from W. E. Hartwell, Jr., | Newspapers 
- Secretary Chamber of Commerce, schools, banks, theatres and other sources. Gazette (Eve.) 














National Advertisers! — In HAVERHILL 


Massachusetts, on the Banks of the Merrimack River, 


EVERYBODY READS 


Every Working Day, In Every Week, The 


Haverhill *iNSS 


The ONLY Daily Newspaper 


Gazette! 


That THOROUGHLY Covers—Serves Its Whole Territory 


AVERHILL, Massachusetts, has a steadily 
GROWING population, a large percentage of 
whom are HOME OWNERS—the BEST 
It is a leading shoe manufacturing center, 


buyers! 
with splendid shipping facilities. 


operatives are the most skilful—the highest paid—- 


Haverhill shoe 


they are GOOD SPENDERS! 
TRADING CENTER for scores of towns within 
a radius of 18 miles, with a Greater Haverhill popu- 
lation of MORE THAN 100,000! 
vertisers who demand RESULTS, should, when 
making up their Daily Newspaper lists, include and 


Haverhill is the 


National Ad- 


Use The HAVERHILL GAZETTE, A Home Paper, with A.B. C. Guaranteed 
~~~ Circulation and an Exceptionally LOW RATE! 


Special Representative—-THE JULIUS MATHEWS SPECIAL AGENCY—Boston, New York, Chicago 
| 











———— 
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Editor 

















Photo by Keystone 


Massachusetts has beauty as well as wealth. 


Probably no other state in the east offers 


such great natural conditions for persons seeking a healthful and beautiful place to play. 
That is why the state is one of our leading vacation spots. 





STATE OF MASSACHUSETTS— 
INDUSTRIAL GIANT 
(Continued 


from 


Page II e 








the Berkshire Hills, while along the 
eastern coast the sea-swept beaches and 
rugged northeast coast lure the lover of 
boating and bathing. 

The national wealth that is represented 


& Publisher for 


July 29, 1922 
$20,000,000 a year for feed. Of the total 
number of farmers in the state, 31,880 
are white and approximately 23,000 na- 
tive born. 

Dairying is one of the chief agricul- 
tural pursuits of Massachusetts farmers, 
her farms producing more than 76,000,000 

gallons of milk annually and more than 
2,000,000 pounds of butter and more than 
3,000,000 pounds of cheese. The annual 
value of milk, cream and butter fat sold 
reaches more than $25,000,000. 


The total value of all Massachusetts 
farm crops was placed at $71,088,000 in 
1920. The chief crops are potatoes, hay, 
cranberries, corn, oats, rye, buckwheat 
and tobacco. Tobacco crop reached a 
total of more than 15,000,000 pounds and 
valued at more than $6,000,000. 


Massachusetts stands first among states 
in the production of cranberries, with an 
annual crop of approximately 275,000 bar- 
rels valued at nearly $4,000,000 and rep- 
resenting over 63 per cent of the protluc- 
tion of the entire country. 

For more than a century Massachusetts 
as a state has kept pace with the country 
in growth of population. In the number 
of wage earners and horsepower, par- 
ticularly in the latter, the Bay state has 
shown a_ high consistent growth that 
probably has not been equaled by any 
other from the Atlantic seaboard. Be- 
tween 1909 and 1919, there was a 50 per 
cent increase in horsepower, and in the 
five-year period of 1914 to 1919 there was 
140 per cent increase in the value of her 
manufactured products, 





long to that commonwealth. Boston 


stands supreme in this country as a mar- 
ket for fresh fish, and Gloucester in the 
production of salt fish. The fresh fish 
catch in Boston totals more than 118,- 
000,000 pounds annually, while Gloucester 


cures more than 218,891 quintals of cod 
and other ground fish annually. 

Both ship building and lumber industry 
hold an important place in the business 
life of Massachusetts 

The commonwealth has seriously taken 
up the forestry question and is today 
harvesting her timber as her other crops 
instead of cutting it without regard to 
the future. The annual cut in the state 
reaches approximately 2,000,000 feet. 

Massachusetts can not boast of the di- 
versified mineral wealth of some of the 


other states of the Union, although her 
output of granite was exceeded only by 
Vermont, and handsome brown sandstone 


is quarried in the 


Connecticut Valley. 
Some 


marble and limestone is also taken 
out and in at least one county, Berkshire, 
there are deposits of iron ore. 
No other state in the Union approaches 
sachusetts in highway improvement 
ed under the laws of the state, county 
districts have been given assistance in 


v4 


uuilding good roads 

The state can boast of more than 9,000 
miles of highly improved highways 
When we stop to consider the total area 
of Massachusetts is only a little over 
8,000 square miles and the total mileage 
of rural public roads is 18,660 miles, we 
can get some idea of the advance the 
commonwealth has made over other states 
in the Union on road construction 

The natural resources of Massachusetts 
are varied and productive of great wealth 
either directly or indirectly. 

Acres of farm land, large dairies, 
great plantations and vast or- 
chards contribute largely to .the wealth 
and buying power of central and western 
Massachusetts The Connecticut and 
Merrimack Rivers fed by an unlimited 
supply of water from northern New 
England turn the wheels of hundreds of 

factories. While primarily Massa 

great compact workshop 

with hundreds of thousands of well paid 

employee Ss, there are other things besides 

industrial prosperity that tend to make 

this state one of great spending capacity 

in the demand of its people for things 
worth while 

One of these features is the ideal situa- 
tion and climatic conditions that makes 
Massachusetts one of our leading vaca- 
tion spots. Fine, well kept trails and 


tobacco 


giant 


chusetts is a 


modern hotels tempt the tourist to climb 














Photo by Paul Thompson 


Water power has played an important part in the industrial prosperity of Massachusetts. 
Primary horse power of the state’s manufacturers is said to be nearly 2,000,000. A large 
proportion of this is furnished by the natural water ways of the state. 


in the homes that dot the Massachusetts 
coast line and mountain sides is so great 
and so nationally representative that no 
advertiser making nation-wide appeal can 
afford to ignore it in planning his cam 
paign. 


The state contains more than 32,000 
farms, containing approximately 2,500,000 
acres. The farm value of the state is 


placed by the Government at $300,471 ,734. 
This is an increase of more than $73,000 
000 in 10 years. Of this amount, $127,- 
653,607 is represented in land value, 
$119,934,224 in buildings, and $19,359,755 
in implements and machinery. 

The average value per farm in Massa- 
chusetts is $9,389. An increase of 53 per 
cent in 10 years. The live stock owned 
and held on Massachusetts farms today 
is valued at more than $33,000,000. 

Of Massachusetts 43,000 farms, more 
than 28,000 are operated by their owners, 
and of this more than 26,000 own the en- 
time farm, leaving only 2,287 farms in 
the hands of tenants. An unusual record 
in eastern states. 

More than 14,000 of these farms are 
entirely free from mortgage. The farm- 
ers of Massachusetts pay out annually for 
labor more than $16,000,000. In this con- 
nection it is worthy of note that. the 
farmers also spend approximately $4,000,- 
000 a year for fertilizer, and more than 








Photo by Keystone 


Massachusetts boasts of more improved high- 
ways in proportion to the actual mileage than 
any other state in the Union. She is also a 
leader in highway safety work. Notice the 
white line that must not be crossed in 
rounding this dangerous curve. 


Massachuscett 
4th in the 
and 2nd in the 


Despite its small area, 
stands 6th in trolley mileage, 
number of passengers, 
number of cars. 

In the use of electric lighting, piped 
water, as a stronghold of Mutual Savings 
banks, and a heavy investor in Building 
and Loan societies, Massachusetts stands 
a leader. 

It is a well-known 
chusetts is one of the 
states in the Union. Her money, more 
than that of any other state in the United 
States, including New York, has been the 
foremost factor in financing the develop- 
ment of our Far West. 

The money that she has poured into 
railroad construction, mining, lumbering 
and electric development throughout the 
country is truly representative of the 
potential buying power of the entire state. 


fact that Massa- 
leading banking 


Probably there is no better indication 
of the buying power of the people than 


their automobile ownership. The num- 
ber of people per automobile in the 
United States is said to be 14, and the 


people per automobile in 
will this year, it is 
far below that number 

The peopie of the state owned more 
than a quarter of a million automobiles 
last year, and reports show that for the 
first 6 months of this year, sales increas 
35 per cent over the previous twel 
months. In fact the response to wibenele 
bile advertising in the state this year has 
been so unusual that the advertisers have 
been wondering where all the money 
came from 


number of 
Massachusetts 
claimed, fall 








Photo by Keystone 


Half of the fishing boats of the United States are owned in Massachusetts, and Boston 
is the greatest fresh fish market in the world. The great modern buildings that house 


the shore activities of the fishing industry cover many city bolcks. 


is shown above, 


A group of them 
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These places are so closely 











NOTE—nes° 








SALEM, MASS. 


Is the centre of 150,000 population, the whole territory being covered 


by one daily paper. 


THE SALEM EVENING NEWS 


The News is the home paper of Salem, Beverly, Peabody, Danvers, 
(Delivered in Salem by over 100 


Marblehead and twenty other towns. 
carriers. ) 





Men; Chamber of Commerce Peabody, Banks, Schools, Business Men and other sources. 


SALEM, MASS., and 
PEABODY, MASS. 


allied in business, etc 


Population Location | 
EROO Came, Babes secre tdgess cccccccsccccacs 43,697 Salem is situated on Atlantic Ocean, 14 miles north of | 
= MT cdi ethene éanethavesencesce 15,721 Boston, on Portland Division of B. & M. R. Trolleys | 
Soe GE NOOR Gh ec hebeMsececccccce sesecue 42,529 to Boston, Chelsea, Lynn, Lawrence, Beverly, Peabody, | 
_ : WORROGR: 56M Seisd Kéeccvoccciessce 19,552 Danvers, Marblehead and Hamilton-Wenham. Auto ex- 
a Ne GE inca d  embbhsaetthiticedonseuewneees 42,515 press to Boston, Lawrence and Haverhill. 
i ae, Sw A OR Ne ono cccccccescccese 150,000 Peabody is two miles west of Salem. 
Chamber of Commerce, City, Salem.............. 43,000 o 25 P 
C. of Commerce, City and Suburban Salem..... 135,000 ‘ Principal Industries 
Salem Peabody % Salem: Leather specialties, belting, pillow cases, sheets, 
% % Saheetiha’ -Wastecs.... 138 shoes, incandescent lamps, tanning, bleaching, felt, freight 
Native Whites.73.2 63. list : = and passenger elevators, sewing machines, games, novel- | 
egroes....... 0.3 0.2 English Reading. . ae oa 85 ties, paper and wood boxes, women’s waists, chamois, em 
Foreign Born..26.3 36.3 Home Owners (Fan bossing machines, tanners’ mill supplies, tents, awnings, | 
nn écesectssen 1,800 ilies), Salem....... 9, sails, hydroplanes, wooden boats. | 
Banks Peabody: Sheepskin, calfskin, bleached cotton goods, 
Ss be woolen cloth, glue, gelatine, tallow, side leather, sole | 
RE a ee pat 2 Resources.. $28,167,495.89 leather, leather-making hardware, leather machinery, | 
Trust Companies...... 2 Resources.. | 7,634,175.11 marble and stone, women’s shoes, hair goods, blacking, 
eee Cat 6. Goh 1 entrain. . 3.224,443.34 shoe stock, fancy paper, marine hardware. 
- is dir toes 2 Resources. . 3,026,461.78 . . 
Codgamtive DB ee gry 7 Special Information 
BBUIMEB: cc cccccccceecs 1 Resources... $6,348,803.15 f Sacem— MANUFACTURES oF THE CrTy 
DE, cece ccesecsece 1 Resources. . 2,515,955.05 Number of establishments................... 153 | 
Co-Operative .cccccccse 1 Resources... 2,267,015.32 cate engaged in manufactures........... 6,352 | 
j stors and firm members ....... 124 | 
Schools Saleried e : cee il 
Public Grad A ee | , 4.885 agli. gE number) .. 5,672 
UDNC WTade.....++++- Y UPUS. ws cesvereces 2099 ere ree : $21,198,000 | 
BD 6c e's Vecewecdcoes 1 UNS 6-veev es 8eées 1,129 Services . 2074. | 
Parochial ............ DWN) 506i e08.se0 ER <<, daa hey oy 
Schools Peabody...... 13 errr 4,793 Wages . 5'904,000 | 
Theatres Materials ....... ; 16,927,000 | 
In Salem: One stock House, 4 Motion Pictures ex- Value of products...... , 30,092,000 | 
clusively. Total seats, 5,200; largest, 1,500. Value added by manufacture. . datna 13,165,000 | 
In Peabody: One Motion Picture. Seats, 950. Peanopy—MAnuractures or tue City | 
Churches Number of establishments, .................- 91 | 
In Salem and suburbs there are 28 churches (all denom- Persons engaged in manufactures............ 5,676 
inations) Proprietors and firm members............... 67 
In Peabody: 14 churches. SaMried GMPlO yess. «oc. cceseccccccccccccses 596 
Retail Outlets for Nationally Advertised Products 
S. P. S$. ¥. 3. F. S. P. s.P 
Auto. (Passengers).19 3 Confectioners 18 8 Florists ..... 6 5 Hats and Caps....13 3 Opticians ..... 7 1 
Auto. (Truck).... 7 0 Delicatessen ..... 0 0 Fruits sR SD ciccas cus 8 3 Photographers ...11 2 
Auto. (Tires) Agys.14 6 Dress Makers....52 20 Furniture -15 4 Ladies’ Tailors... 7 2 PWNGS sccscscee f 1 
Auto. (Parts) Agys.14 6 Druggists ....... 17 10 Furriers - 2 1 Meat Markets... .; 30 18 Restaurants .....22 9 
Bakers svcccccsies 16 9 Dry Goods....... 22 8 Garages .....16 6 Men’s Furnishings.13 3 Shoe Dealers....24 7 
Cigar Stores...... 9 3 Department Stores 3 0 Grocers .....119 71 Mechant Tailors..41 20 Sporting Goods.. 4 1 
Cloaks and Suits.. 8 0 Electrical ....... 9 3 Hardware 7 6 Milliners ....... 26. S$ Seatiogess ...... 7 2 
Clothiers ......... 23 3 
and figures were secured from Chamber of Commerce, Salem Banks, Schools, Theatres, Busi 


National 
service desired. 






a 7 . n ; . é trading area 
City Classed as Industrial; Also Trading Center for Popular Summer Resorts. 


, that they present practicall ne 


Wage earners (average number) 8,013 
Cn” saccawe ee ee -.+++ $32,787,000 
Services ii, 5,000 
Salaries 1,524,000 
eee 10,234,000 
Materials : 31,316,000 
Oe RT. wa cael Cadambamenaide tie 52,907,000 
Value added by manufacture smadaew ates 21,591,000 
Suburban and Farm Residents 

The most important cities and towns in this area are 
Danvers, 11,108; Beverly, 22,561; Marblehead, 7,324 
Essex, 1,090; Ipswich, 6,201; Topsfield, 900; Middlestown, 
1,19 Swampscott, 8,101; Georgetown, 2,004; Rowley 
1,249; Lynnfield, 1,165; Wenham, 1,090. 

Wholesale Houses 
SALEM 

(srocers . ‘ . eee . é 
Meats awe dee o< me ° . . eu” 
Tobacco Saeed 4 ae “ l 
CNT a ccccaceesne ; jonas 1 
Boston wholesalers also supply retail trade in this area. 


advertisers are assured the finest distributing 


PeaBopy 
Retail trade supplied by Salem wholesalers. 


Retail Section 
Salem: Principal shopping, 144 miles on Essex, Wash 
ington, Central, Front and Lafayette Sts. A Polish trad 
ing center on Derby St A French trading center on 


Congress, Harbor and Leavitt Sts. An Italian section on 
Mill and High Sts. 


Peabody: ™% mile on Central, Main, Lowell and Foster 


Sts. Also small Greek section on Walnut St. 
Residential Features 
Salem: Mostly one and two-family houses. Many of 


these are famous historical landmarks. Also a large num- 
ber of 6- to 12-family structures. 
Peabody: One- and two-family houses, 


"Trading Ares y? 


Salem’s trading area is wide because of good transporta 


tion, historical interest of city, popularity of its nearby 
summer colonies and fine standard of stores. The area 
does not extend south any further than the city limits, 


but to the east trade is drawn from points as far distant 
as Gloucester. On the north the area extends beyond 
Ipswich and Georgetown, sharing part of the trade with 
Beverly. West Peabody and Ingall’s Crossing mark the 
western boundary of this area. 


Newspapers News (Eve.) 
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Over 
19,500 
daily paid 
circulation. 
Salem is 
the 
center 

of this 


important 


natural 


territory 





THE SALEM EVENING NEWS, Salem, Mass- 


Foreign Representatives 


JULIUS MATHEWS SPECIAL AGENCY 


Boston 








New York Chicago Detroit 
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FITCHBURG, MASS. 


City Classed as Industrial 























yt er sources. 





Population | Principal Industries Suburban and Farm Residents 
Se CS : a dons cdvteenee dpe pe Snbereneesied 37,826 Automatic sprinklers, auto trucks, awnings, babbitt lining The most important cities and towns in this trading area 
Se MOD. o 6 ic dsnwd.046600698040s0dsn4000088 41,013 metal, bicycles, books, brass castings, bricks, brooms, are Leominster, 19,744; Lunenburg, 1,634; Westminster, 
i as Ea RAs vol ceaixadhsndvoonr sa tenabsdaben 41,013 children’s suits, combs, condensers, cotton yarn, cotton 1,343; Ashburnham, 2,012; Ashby, 834; Townsend, 1,575; 
A. B. C. City nent Mabuvbee. c2%. bzka+pasneded 110,000 duck, files, gingham, grinding machines, hack saws, hair Winchendon, 5,904; Gardner, 16,971; Princeton, 682: 
Chamber of Commerce, City........-+eeeeeeses 45,00 ins, humidifiers, iron castings, lace curtains, machine Harvard, 2,546; Ayer, 3,052; Groton, 2,185; Pepperell, 
Chamber of Commerce, City and Suburban...... 150,000 nives, mailing machines, machine tools, paper, paper 2,300. 
Native Whites ..... 67.8% Industrial Workers .. 26% | bags, paper and wooden boxes, plating, revolvers, saws, 
Negroes ....s.s00ce 0.1% English Reading .... 86% shoes, shot guns, screen plates, steam engines, steam pumps, 
Foreign a eee 32.1% Home Owners Fem, )9,273 | woolen fabrics and yarn, cotton and woolen. Wholesale Houses 
Students “sipenee. See Summer Residents... None f “ 
Special Information Grocers 4 Confectionery 5 
Banks | : os : : ' Meats 3 Tobacco ...... a. 2 
| More than 100 diversified industries, practically all | Fruits S “FReeOwere 5 oc oc civckco 1 
ete. 5s. cvitacewts 2 Resources... $25,222,318.02 | locally owned. Yearly value of products $58,165,000. 
Trust Companies ..... 1 Resources... 4,878,657.22 | The “eon mot eoding aoe is om of » get - Ge 
PEL on socedbucnes 1 Resources... 5 096,967.07 . , oF) state, therefore the number and size of the wholesale 
COCO op cnsvecd's 2 Resources... 5,944,073.03 } Manufactures Summary of the City houses is greater than in many cities of equal population. 
Number of establishments....... Ms wh 121 | These houses supply trade throughout the central northern 
Schools Persons engaged in manufactures ...........- 10,948 pert of Massachusetts and a wide area of southern New 
Pebtic Grade 20 Pupils 5.322 | Proprietors and firm members. . SA PRE ae 82 lampshire. 
> peel nena gat Se / Pupils ee. So Salaried employees .......... ieesdust a seeere 959 
emeite® oo. e. <2 NIE Sono occas 2'330 | Wage earners (average number)............. é 307 
SoS Reh AEE tS Ia pate acate ce P I r Son ewh arena eRe 98 : : 
here is als so a state normal school located in Fitchburg. | alae 1 ; : prior ea ; Ee re rey . $51,829,000 Retail Section 
Services ... ove vseeeees 12,638,000 Principal shcpping section is about a mile long on Main 
Theatres — os eeccesccees sete cece ces eeesesees 12:118,000 street. fat are hocnted some of the most prosperous 
- . : . RBCS cccccccsecscccsseces . jogs vee eebhes ZU, h husetts. 
Fitchburg has one theatre playing road shows, one —_ 36.055.000 stores of their size in Massac 
playing vaudeville and motion picture and four motion a alge | st aS IRIE SS ba Re 58°165°000 here is an Italian trading section on Water street 
picture exclusively. The total seating capacity is 5,500. | V e : a fac ec (value of ucts about %4 mile long. 
| Value added by manufacture (value of products Be There is a prosperous French trading section about two 
nacaaas } less cost of materials) .......ccesscsccecece Say 110,000 miles from principal center. 
Location 
Located on Nashua River, forty miles northwest of | Churches 
Joston. On the Fitchburg Division of the Boston and | Residential Features 
Maine R. R. Old Colony Division New York, New | Baptist, 3; Congregational, 4; 5 Hy 2; Christian j , 
Haven and Hartford R. R. Interurban to Gardner, | Science, 1; Episcopal, 2; Adventist, Jewish, 1; Uni- Mostly one and two family houses, Several fine apart- 
Worcester, Athol, Orange, Leominster and Ayer. Auto. versalist, 1; Roman Catholic, 6; Unitarian’ 1; Evangelical, ment houses. The census shows 6,180 dwellings in which 
express to Boston, Greenfield and Worcester. 3; Miscellaneous, 2. | 9,273 families live. 
‘ : ; ‘ | Trading Area 
Retail Outlets for Nationally Advertised Products The Fitchburg Trading Area is one of the largest and 
Auto. (Passengers) 22 Confectioners ... 34 Florists 5 Hats and C “ape s 7 ticians ........ § | most prosperous in the state. It extends north into New 
Auto (Truck)... 12 Delicatessen ..... 1 Fruits 21 Jewelry .. ie enebais oil Hampshire as far as Peterboro and Troy, west beyond 
Auto. (Tires) Agys 23 Dress Makers ... 57 Furniture . 11 Ladies’ Tailors ie . 5 | Winchendon and Cue, 8 south to Princeton, West 
Auto. (Parts) Agys 23 Druggists ....... 26 Furriers . 3 Meat M atone. 54 Restaurants ..... 31 Sterling, Still River and Harvard, east to Ayer, Groton 
Bakers «seee- 20 Dry Goods ...... 15 Garages 17. Men’s Furnishings 13 Shoe Dealers .... 30 and neta There are at least thirty Prosperous towns 
Cigar Stores .... 16 Department Stores 5 Grocers . ..154 Merchant Tailors. 25 Sporting Goods .. 3 and villages in this area (mostly manufacturing centers), 
Cloaks and Suits.. 13 Electrical . 4 Hardware < ck SEED oe ccacee 20 Stationers ....... 4 | a large number of farms and dairies and during the sum- 
Ciuthiers <_<. 21 mer thousands of tourists and vacationists with money to 
spend. 
NC ) T E ae s d figures were secured from Chamber of Commerce, Superintendents of Schools, Banks, Theatres 


Newspapers Sentinel (Eve.). 
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| This halftone shows as much of Fitch- 


shops, and other metal industries, are 


can be included in a single pic- 
ifteen paper mills, three woolen 
10st of the foundries, machine 














the view. The homes on the 

are merely suggested. Yet 
is seen to convey the idea of a 
ial, vital, progressive community. 


One who knows the better type of New 
England city expects such a place to be 
well furnished with the comforts and 
conveniences, and even the luxuries, of 


ere are liberal buyers for mer- 


chandise of every grade, and in almost 
every home the Sentinel is rated as one 


ecessities. 








Morrill, Photo. 


The Fitchburg Sentinel 


COVERS FITCHBURG THOROUGHLY, ™™@! <8 


There is no substitute, and none is needed. About 80 per ° 
cent of its circulation is local and 20 per cent suburban. 
In several adjoining towns it holds the field as exclusively 
as it does in its home city. 


REPRESENTED BY 


The Julius Mathews Special Agency 


Boston New York Chicago Detroit 


“MERCHANDISE MOVES IN THIS MARKET” 
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City Classed as Industrial 























. Population L : 
19RD GOONS «6c i cbupiees ed Path he ce tcncnedcésves 34,259 ocation Churches 
BORD GORGES) o.nts oo cr boe dhaieeeks és ve cccesaceces 37,137 Located on Taunton River, thirty-four miles south of | B . C atio 6. teas . Ss 
oe ne thcctam om Git Celene Division ONY N. kHRR i“ maotiat, 2; Congregatic nal, 5; Episcopal, 2; Methodist, 
i he Ge Ui ds aden tlc vcs mecccccccccese 37,137 5; Catholic, 10; and 11 other denominations. 
A. B.C. Ci 4s ee Trolley to Boston, Fall River, New Bedfera Brockton | 
- BD & sty an ubur Rane Se ensshege does veces 60,000 (2 routes), Providence, Attleboro and Middleboro. Auto } 
Chamber of Commerce, City............seeeeees 38,000 | freight to Boston, New Bedford, Fall River and Providence. | S . 
Chamber of Commerce, City and Suburban....... 58,000 } Suburban and Farm Residents 
Native Whites ..... 72.1% Industrial Workers.. 26% Principal Industries . Be one and tomes in the Taunton area include Weir 
TORYOES éocesdc : . , age, Zast Taunton, Whittenton, Myricks, 850; 
Negroes vse + 0.9% English Reading. .... 85% Aluminum, brass, copper, cotton goods, cotton yarn, Meadowbrook, Chaces, Westville, Raynham 1,695; Mans- 
Foreign Born ...... 26.9% | Home Owners (Fam.)8,062 | cotton mill machinery, stoves, foundry and machine pro- | field, 6,255; Eastondale, 680; Somerset, 3,520; ‘Crystal 
a eee Nene Summer Residents... None ducts, electric specialties, furnaces, bricks, eyelets, silver- | Springs, and Assonet. 1.476. sia yin hes 
ware, sheet copper and yellow metal, machine drills and me te 
tools, medicines, crucibles, block lead products, marine 
Banks gasines, britannio = pewter ware, oil cloth and silk | Wholesale H 
‘ re, nails, rivets, tacks, twist drills, silver, jewelry and | olesate fouses 
Savings ..... eevcecses 2  Resources.. $15,068,300.38 | Jeather novelties, lace curtains and textile finishing. iG oe a 
Trust Companies ...... 1 = Resources. . 3,480,078.10 ars 2S Ss tekeenens . Hardware saw 1 
FONE Sc tecivcasice 1 Resources. . 2,112,442.80 Special Information ows staieccecseccese S COMMEGREND seccesses 
Co-operative .......... R Be Rar (Nesesengeesiaea Bo Tobacco. cesses eevee I 
P . 6 somite 6,516,580.31 Taunton is the stove center of the east. There are | 
167 factories of various sizes employing more than 10,000 | 
Schools men and women. | Retail Section 
Public Grade......... 29 eee 4,687 _ . The retail business sectio g ; 
euwoeveeves - | a : P n centers at Taunton Green, 
I eR ye ea 1 PR a ckcoeunckes 821 Manufactures Summary of the City | extending about 14% miles on Main, Weir, Cohannet Sts. 
Sao 3 SRS 1.519 Number of establishments. ..........0..0000+ 167 | and Broadway. There is a French trading section on 
Diseetiiad Tish 1 Pupil ra 4 Persons engaged in manufactures............ 9,946 | Whittenton and Bay Sts. in the north end. Also a section 
arochia IBN a eeeene ap. ora oka hale cde 143 Proprietors and firm members..............- 114 | in the “South End” on Somerset Ave., Weir and East 
Taunton also has one large private school and one Se GUINOUR 6ieNs dicta daedee cbaesies 851 | Water Sts. for about % mile 
business college. don, earners (average number) 8,981 
ere Ferree re . .$31,650,000 
Theatres Services TeTUTETT TIT EET Trier ee 11,159,000 | Residential Features 
; : S@MATIES oc cccccccccccccccccccccccccccsccces 2,146,000 
_ Taunton has one theatre playing road shows and motion ME: kevcacdanwGsecsswdebe ys ccaéeoneesun’ 9,013,000 Taunton is made up of practically all one and two 
pictures, one devoted to motion picture and vaudeville | Materials ...........eescseeeeeeeeeeeeeeeees 27,787,000 | family houses. No large apartments. A few 3-deck tene- 
and four motion picture theatres exclusively. Total seat- | Value of products .........+.seeeeeeeeeeeees 48,331,000 | ment houses, Great proportion of the families are home 
ing capacity, 4,800. Largest theatre 1,200 seats. Value added by manufacture. ....ccccccccece 20,544,000 owners. 
*. . . | 
Retail Outlets for Nationally Advertised Products Trading Area 
Auto, (Passengers) 19 Confectioners ..... ee 11 Hats and Caps.... 7 Optician ......... 8 
Auto.(Truck) ... 5 Delicatessen ..... R. BRE wacececaces 10 7 ese : aceee 6 P ~n <enet eos OF Ge a ee. ‘end ye ap Fe ow op Page = —s 
Auto. (Tires) Agys 24 Dress Makers .... 48 Furniture ....... 13 Ladies’ Tailors.... 3 Pianos ........-. 6] this area extends to Mansfield, E ete ‘and Raynham. 
Auto. (Parts) Agys 17 Druggists ....... BF FURCIES .cctewss 6 Meat Markets ... 19 Restaurants ..... 27 | Weoes the eset trade lo dtven fxéu an pA re a to 
Bakers ..cccccces 10 Dry Goods ...... De. OE: co cactesas 13 Men’s Furnishings 6 Shoe Dealers ..... 18 | Middleboro. On the south the area extends to (aaron Be 
Cigar Stores ..... 4 Department Stores 1 Grocers ......... 101 Merchant Tailors.. 3 Sporting Goods... 3 | Crvet: a ae one ry -- @ : 
. t 2 erc F Crystal Springs and Assonet. On the west it extends to 
—— and Suits. . 2 Electrical ........ 4 Hardware ....... 7 Milliners ........ 14 Stationers ...... 4 | Rehoboth and territory close to Attleboro 
Se, eer ; . 
NOTE —_— Facts and figures were secured from L. J. Parker, Secretary Chamber of Commerce, merchants, banks, Newspapers 
ad schools, theatres and other sources. | Daily Gazette (Eve.). 








Che @ Caunton Daily Gazette 




















‘Published daily (excepting Sundays and Legal Holidays) Rehoboth, Dighton, Berkley, East Taunton, Myricks, etc., 
two editions every afternoon, one for Raynham, Norton, and the other for Taunton proper, by 


William Reed & Sons Company 


5 to 9 Cohannet Street - - Taunton, Mass. 


Business tries to establish close relationship of salesman steady without canvassing or scheming. It covers the city 


to customer, for this means efficiency and more business. of Taunton like a blanket. Its copies are bought by home 
The newspaper that goes directly into the homes, that is owning people who work in positions which pay good 
read from front page through the back page, that carries 


wages and who either have the paper delivered directly at 


YOUR MESSAGE with it, is your home salesman. That’s their homes or carry it home with them at night for every 


the position the Gazette holds in the Taunton field. That’s member of the family to read. You don’t find the Gazette 
the position it has held since 1848, and most ol that time, as thrown around in public places, discarded after a hasty 
at present, it has been the only daily paper published in scanning. It’s an A. B. C. Member and has been for years. 
Taunton, the next nearest daily is twelve miles away. It is bought to read because its readers want it. It has 
The Gazette prints from ten to twenty-two pages, of an steadily studied the needs of its field for news and has given 
eight column paper every day. It is equipped with modern it to them as quickly and completely as possible. That's 
machinery sufficient for its needs and simply prints news- the reason it is a profitable vehicle for advertisers, local and 
papers with its plant and endeavors in every way to meet general. 
the real demand upon its columns from Taunton and vicinity It believes in and serves Taunton, its home city. That’s 


for news and advertising. Its circulation growth has been why it can serve YOU, Mr. Advertiser and Space Buyer. 














| Che Caunton 4 Daily Gazette 
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1919 1914 
Boots and Shoeesserr tor 0th iiss $442,466,000 $200,530,000 
Boots and Shoes, Cut Stock....... Ye 86,214,000 35,637,000 
Boots and Shoes, Findings.............. 44,357,000 19,021,000 
Bread and Bakery Products............ 66,017 000 33,309,000 
RADEL SSROOS 6c iscbeesikeve a a ty 5 59,579,000 23,789,000 
ee. et ey EO RSs ORO RE 68,897 ,GOO 22,935,000 
LAMTEEOEE SS ey Cs ee ae 596,880,000 195,482,000 
: macctrical Machinery . ....0¢..<sc0esecen 91,939,000 43,869,000 
EE locate 2), sca wrk oN oe Es Seda oe fk 112,274,000 65,605,000 
MAME AGOONS, g.ctdttor sou. Coo a eer 52,424,000 17,419,000 
SONNE © s vinael acetwsehess ahecak oes 129,249,000 45,265,000 
Peer ene “Pia: - So ee ee 87,591,000 43,353,000 
RUE: NAOOUS 5. avinia cen’ «GEE ewasens 86,358,000 23,011,000 
PINE. 5 «ater svumkmatee tte ee 97 533,000 51,725,000 
Woolen and Worsted SOON Sr, oon Ss ne 342,626,000 127,351,000 
Printing and Publishing................. 88,428,000 46,964,000 
RR is Fa ae esas oot se ai 34,817,000 14,176,000 
REED. cables 3 «et penuibe banter Dau ; 19,673,000 4,354,000 
PK VAGASOED 5.5 nips oS sw area ESeb ue tates 34,194,000 10,677,000 
DUNE inca Soalerts anak uaninas Ethueas 24,552,000 8,389,000 Photo by Paul Thompson 
Tools »9 159.000 8 620. 000 The town hall continues to play an important part in community life of the citizens of 
Se re shad EL salle hs ah! ebtinleczet ee Massachusetts. Her people are proud of this old institution, as can seen by the above 
example. 
PITTSFIELD. MASS. Pittsfield Retail Outlets for Nationally Advertised Products 
Population—1920 Census ........... 41,763 Auto. (Passenger) 16 Confectioners .... 31 Florists ......... 10 Hats and Caps .. 13 Opticians ........ 11 
1910 Census PORES | EE BRS ae 32.121 Auto. (Truck) ... 10 Delicatessen ..... 1 SR hc 05 os wa ace | ie ae 15 Photographers ... 11 
Cham. of Com. Estimate, ( ity and | Sub... ‘ 100,000 \uto.(Tires) Agys 16 Dress Makers 81 Furniture ....... 9 Ladies’ Tailors Be BME. behaenaens 5 
“Ee Oe rem £2) ‘BR 822.37. 23 Sct ‘le Pupils. 7.967 \uto. (Parts) Agys 16 Druggists ....... 10 Furriers 8 Meat Markets .... 40 Restaurants ...... 19 
. eat ca eases Eoe GBA Sen! Trad a. hoo Diy Se Fae . Bakers .. poco LS . Oe AIODES. cacscs 14: SACRO bid ccvas 18 Men’s Furnishings 16 Shoe Dealers .... 20 
Theatres, 6; ,' se on a ), rac ing a South 47 “- | Cigar Stores .... 34 Department Stores 6 Grocers ........ 122 Merchant Tailors. 25 Sporting Goods .. 7 
ARN, CAB. VEFOU tis, north to Cheshill, west into New Cloaks and Suits.. 15 Electrical ....... 9 Hardware ....... ee eee re 17 Stationers ....... 7 
York to Chatham ewspapers—Eagle (Eve.). Q 
Clothiers ... ee 
sp IoD AGS : 
SPRINGFIELD, MASS. Springfield Retail Outlets for Nationally Advertised Products 
r latio S900 TOROS + 00s és cdhicas spe nkres 129,614 > i = ; 
, room ; atte < : a2 9% Auto. (Passenger) 42 Confectioners ....154 Florists ......... 21 Hats and Caps .. 35 Opticians ........ 21 
‘ane . ( ook E. Sicedin: Cie aaah aires * 0000 Auto. (Truck) .. fl 6Delicatessen 44k 55084 Bealls ..cc..csc5s OH Fowelte siaviec as 48 Photographers ... 20 
Cham. of Com, Estimate, City and Sub 900,000 \uto. (Tires) Agys 34. Dress Makers ....198 Furniture ....... 24 ailies’ Tailors .. 22 Pianos ...06¢..0% 10 
14 Banks, Resources, $164,806,649.57. 55 Schools, Pupils, | Auto.(Parts)/ \gys 108 Druggists ; 78 Furriers ......s0- 18 Meat Markets ....178 Restaurants ..... 130 
28,609, Theatres, 17; seats, 16,800. Trading Area—South | Bakers A ae, sl ee Ch. CG occa vsese 56 Men’s Furnishings 37 Shoe Dealers .... 57 
to Windsor Locks, Conn., east to Fishdale, north to Green Cigar Stores ... 70 Department Stores 4 Grocers ......... 453 Merchant Tailors.. 22 Sporting Goods .. 10 
field, west beyond Chester. Newspapers—News (Eve.) Cloaks and Suits.. 25 Electrical eveve OS Blar@qere. 666aie cee WRUNG 6c cis ok 46 Stationers ......- 6 
Union (Eve.-Sun); Republican (Morn.-Sun). Clothiers 35 
WALTHAM. MASS. | Waltham Retail Outlets for Nationally Advertised Products 
Population—1920 Census 30,915 | Auto. (Passengers) 7 Confectioners .....18 Florists .......... 9 Hats and Caps.... 2 Cotictens voenveee 9 
1910 Census. (ie rk REE ene ened epenee 27,834 | Anto. (Truck)..... 3 Delicatessen ...... EMER. -sevexewcse's 15 ones custccssee 2 Photographers .... 9 
| Chamber of Con Estimate, Cc ity x Sub.. . 50,000 Auto. (Tires) Agys 8 Dress Makers .....45 Furniture ........ 9 zadies’ Tailor i Ue Ree 1 
| 5 Banks. Resources, $20,112,291. 16 Sc hools, Pupils, 3,784. Auto. (Parts) Agys 8 Druggists ........ 14. Furriers Re Pee Meat Markets 23 Restaurants ......25 
Theatres, 4; seats, 3,235; Trading . Area—East to Waverly, | Bakers skkounte) Mey Gees <iswnes 12 Garages .........14  Men’s Furnishings 2 Shoe Dealers ..... 
north to Cone ord, west to S, Sudbury, south to Newton | Cigar Stores ..... 8 Department Stores 2 Grocers ..........90 Merchant Tailors..25 Sporting Goods ... 2 
Falls. Newspapers—News (Eve.); Tribune (Eve.). } ¢ oe and Suits.. 2 Electrical ........ 2 Masdwate ...ccoe> 7 Fe He isis wes ye |, ee ee 2 
| Clothiers 4 
CLINTON, MASS. | Clinton Retail Outlets for Nationally Advertised Products 
Papulation 1920 COM «0.0006 sce incteeeniseewrseses 12,979 Auto. (Passengers) 4 Confectioners ....21 Florists .......... 5 Hats and Caps 5 pian Sécekees 2 
PUD CORE. oiicv ciao namsneus. 06 06 rp nancasbos 13,075 Auto. (Truck).... 4 Delicatessen ..... 4 ee Cee 4 erly ehGae xo 2 hotographers .... 3 
Cham. of Com. Estimate, City & Sub.... 23,000 | Auto. (Tires) Agys 8 Dress Makers ....13 Furniture ........ 4 eadies Tailors ; Pianot re 1 
4 Banks, Resources, $8, 907,972 2- 13 Schools, Pupils. 2,525 | Auto. (Parts) Agys 11 Druggists ........ 7 a) ee Ce Meat Markets ....26 Restaurants ...... 9 
Theaires, 3; seats, 1,899; Trading Are a—North to Harvard, | Bakers .......... 10 Dry Goods ...... 16 Garages .......0. 6 Men’s Furnishings 8 Shoe Dealers ....13 
east to Hudson, south to Berlin and west to Sterling Junc- Cigar Stores ..-14 Department Stores. Grocers .........59 Merchant Tailors.. 4 Sporting Goods ... 3 
tion. Newspapers—Item (Eve.). ( at and Suits.. 7 Electrical ........ ee Eee ae. eee 6 Stationers ....... 4 
eo rer 
AMESBURY, MASS. | Amesbury Retail Outlets for Nationally Advertised Products 
Population—1920 Census .....-...eeseeceeeceeceres 10,036 | Auto. (Passengers) 3 Confectioners .... 8 Florists .......... 3 Hats and Caps.... 2 Opticians ........ 2 
op a Ee Ee Ce SEE Se ee 9,894 | Auto. (Truck) 1 Delicatessen ...... i PT 6 pene eee coceces 3 Photographers 1 
Cham. of Com. Estimate, City & Sub.............-. 15,000 | Auto. (Tires) Agys 5 Dress Makers ....10 Furniture ........ 3 uadies’ Tailors.... PN. Gives edt ee 2 
3 Banks, Resources, $6,350,595.17; 9 Schools, Pupils 1,861 Auto. (Parts) Agys 6 Druggists ......... 6 Furriers sedue Meat Markets ....9 Restaurants ...... 8 
Theatres, 2; seats, 1,310. Trading Area—South Half way | Bakers ELEN 3 Dry Goods ....... 9 Garages ..........3  Men’s Furnishings 3 Shoe Dealers 5 
to Newburyport, west to Newton, seat to Exeter, east to | Cigar Stores ...... 7 Department Stores SOD Suasesdccaes 38 Merchant Tailors .. 4 Sporting Goods 3 
Salisbury. x Newspapers—News (Eve.). + see and Suits.. 1 Miectrionl ...0s00% a, a 3 Milliners ........ 4 Stationers .......- 
othiers ‘J 























N. ATTLEBORO, MASS. | N 











orth Attleboro Retail Outlets for Nationally Advertised Products 



































Population—1920 SE oe ee Ce Se aes 9,238 Auto. (Passengers) 10 Confectioners .... 4 Florists ......... 2 Hats and Caps ...3 Opticians ........ 1 
FOGG CE 55 dn Fos kok se reed ae tssb dab etc 9286 1 Awto. Cirack),... 2 Delicatetiee ......2 @ BOMBS. viccsedecde 4 3 jewels I isasiaecvcee 1 Photographers .... 1 
Cham. of Com, Estimate, City and Sub............ 15,000 Auto (Tires) Agys 3 Dress Makers 5S Wermitere wenn ces 2 zadies’ Tailors -. — eters 1 

3 Banks, Resources, $7,511, 907. 95; 12 Schools, Pupils. 1,747 Auto. (Parts) Agys 3 Druggists me ie | ER ae ee 0 Meat Markets 7 Restaurants ...... 2 
Theatres, 1; seats, 825. Trading Area—South to Adams- | Bakers Pee we | ll 8 APOGEE bp dis awed 3 Men’s Furnishings. 3 Shoe Dealers ..... 5 
dale, east to Attleboro Falls, north to Wrentham, and west | Cigar Stores ..... 3 Department Stores 1 SOROS. occhsuasd 24 Merchant Tailors.. 6 Sporting Goods 
to Grants Mills. Newspapers—Chronicle (Eve.). | Cloaks and Suits.. 0 Electrical ........ a eee ae GENOED isd ccebs 3 Stationers ....:... 1 

| QRS © cavcccs @ 
¥ E X \ , i » 
STONEHAM, MASS. | Stoneham Retail Outlets for Nationally Advertised Products 
| ewe 3 ; ‘ 5 . oe ) 
Jatign—1920 CenBts . 26s ccs ccvcscccccssoccsoves 7,873 Auto. (Passengers) 3 Confectioners S ME wiceses5xs 5 Hats and Caps .... 3 Opticians ........ 2 

ee Orr Toes 5 al we Seka Ae ie SIR he TN RAR ts A RS —-- | Auto. (Truck)....0 Delicatessen ...... PEE sks neces oe 3 br ve! beadihvae 1 Photographers .... 1 
Cham. of Com. Estimate, City and Sub............ 8,500 | Auto. (Tires) Agys 6 Dress Makers ....10 Furniture ........ 6 Ladies’ Tailors PRR cock o> 40 coe Ss 

3 Banks, Resources, $2,513,793. 7 Schools, Pupils, 1,552; | Auto, (Parts) Agys 6 Druggists ........ e- e” acstaaeee Meat Markets 4 Restaurants ...... 4 

” Theatres, 2: seats, 1,317. Trading Area—Trading Area ee ET ee Dry Goods ...... 4 Garages ......... 6 Men’s pales. 3 Shoe Dealers .... 6 
limited to the city itself. Newspaper—Enterprise (Eve.). | Cigar Stores ..... 2 Department Stores. Grocers .....-...-15 Merchant Tailors.. 3 Sporting Goods 

3 Cloaks and Suits.. 1 Electrical ........ Hardware ........ 2 Milliners ..... owss 4 Stationer® ........ 1 
Clothiers ........ 3 
- + * lal ! . . * 
HUDSON, MASS. | Hudson Retail Outlets for Nationally Advertised Products 
‘ wenn ' ” e MNaet a 
om 19R0 CemtGe- foc idiccsccics de cnbempecese 7,607 Auto. (Passengers) 3 Confectioners 4 Florists .......... 1 Hats and Caps.... 2 Opticians ........ 1 

ahs oye F 3 aera Be ee a 6,700 Auto. (Truck).... 2 Delicatessen ...... Fruits ....,.2+++- 4 jeusee oSieeeeceas 3 Photographers .... 1 
Cham. of Com. Estimate, City and Sub............ 11,000 Auto, (Tires) Agys 6 Dress Makers .... 6 Furniture ........ 3 adies’ Tailors .... Piano Ser F 1 

3 Banks, Resources, $5,611,814.47. 8 Schools, Pupils, 1,117; Auto. (Parts) Agys 6 Druggists ........ 4 Farriesrs ......... Meat Markets . 7 Restaurants ...... 5 

Theatres, 2; seats, 1,530. Trading Area—Acton on _ the Oe ee a 4 Dry Goods ...... Garages ae oF .»» 5 Men’s nase. 3 Shoe Dealers ..... 4 
northeast, Berlin on the southwest, south halfway to Marl- | Cigar Stores ..... 2 Department Stores. Grocers ......+:.- 21 Merchant oa 5 Sporting Goods. ...— 
boro, east to Gleasondale. Neowspapers—Sun (Eve.). Cloaks and Suits.. 1 Electrical ........ Hardware ........ 1 Milliners ......... 4 Stationers ..... ‘ 


Clothiers 
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NORTH ADAMS, 822Susrors MLASS, 


SHELBURNE FALLS 
These three localities are surveyed on this single chart because they are so 
close together and have only the North Adams newspapers as their regular 
dailies. City classed as N \., Industrial; A., Industrial; W. 
Industrial; SF., Industrial 


JEDITOR & PUBLISHER} 


— SPACE BUYERS CHART ~ 





Educational 





Population Location Churches 
" North Adams, 1910 Census......... vert ee he! North Adams— Hoosac Funnel Route — B. & M.R.R North Adams, 20; Adams, 11; Williamstown, 8; Shel- 
North Adams, 1920 Census »2' 929 | Pittsfield Branch of B. & A. R. R. Trolleys to Adams, surne Falls, 4 
Chamt Sas “ Cc mans ~ wa... 24.000 | P:ttsfield, Williamstown and Bennington, Vt., Summer bus : ; 
‘hamber of Commerce Estimate.............-... 24, to GreenSeld. Pittsfield. Mace. Troy. N. ¥.. Benninaton, Suburban and Farm Residents 
Chamber of Com. Estimate, City and Suburban... 50,000 | Mtbe:: , Race deg 
Adams, 1910 Census .......... ae re OR wets fies 13.036 | Vt. Auto express to Troy and Pittsfield 3 " The heart of a popular summer vacation land on the 
Adams, nee ee He eee eee 12°967 | Adams—Six miles south of North Adams on B.& ALR R famous Mohawk Trail. The towns in the trading area are 
Williamstown, 1910 Census...........-.eeeceee. 3.708 Williamstown—Five miles west of North Adams on B small and somewhat widely separated. Prosperous farms 
Williamstown, 1920 Census ........+.cccccecccs. 3707 | & Vs R. R atl , Te Rest & and large da ries are numerous. Principal towns are 
Shelburne Falls (and Buckland), 1920 Census. . 2 869 Mai rel _ Falls ast of North Adams on ston § Bennington, Vt., 7,230; Pownal, Vt., 1,200; Wilmington, 
Shelburne Falls, Present Estimate.............. 5a0e bor : Principal Industries Vt 1,300; _Readshe ro, Vt., 1,100; Stamford, Vt., 800 
: N. A. A Ww. S. F. North Adams—Printing of cctton cloth, leather goods, — urne Falls, 3.000; mgr = Mass., 1,607; Cheshire, 
Natives bredbwedsntitoes 77 O% 69 5% 84.5% 86.0% monumental work, woolen goods, cotton goods, foundries erat 1,4; \ Age fas 1,13¢ Charl maeme, 
i CEIGM ssc ccccccsiceete aan S65 1235 246% burlap, house furnishings, curtains, Hoosac marble, special 1SS., . shfield, Mass., &¢ Savey, 436; Windsor, 
Negro hinted aan uewe ea 0.4% 0.1% 2.0% few machinery, shoes, paper boxes, machine brushes, confec + “ 
_ RS pee 0 600 0 tionery, worsted goods Wholesale Houses 
English Reading ....... 94.0% 87.0% 96.0% 96.0% Adams—Cotton goods, paper ginghams, cotton 4 n, Hi 7 f rth Adam pt idan W illiar 
Industrial Workers...... 30.0% 31.0% 10.0% 20.0%-| cloth (woolen and cotton) ; seg pera pres 59) Se ate Sasa ib ¢ 
Families ae ..5018 2793 935 340 | W illiamstown—Cotten yarn, corduroy. , F . ; ‘ > ‘ m 
Summer Residents .... 0 0 1000 few Shelburne Falls—Cutlery, tools, knit goods VI — , 1 . _ ftecen tous . 
Banks Special Information Confecti t ry 2. by j , ; 4 Men’s Furnishings 
North Adams Bastks.. 4 Dictnadken $13.628,142.02 North Adams—One of the largest cotton print iter Retail Section 
é aa : > cal 5 in the east. Annual products valued at $36,204,000. Large “ 
Adams Banks ......... 5 Resources. . 6,504,127.60 } Sao : eiaitins Re Geo. E. Keith & Ce Novis Adiais “ae mil a ae Banl 
Williamstown Banks Resources 1,878,564.22 = fac ton Ss, e —e “a P . _ se wi sr t ‘> vs nel a H id 5 : one r ~~ on > age , Bank, 
S lt rz a 7 2 ry, s 3 45 572 , 1 ory ome o Arnot t 1 ITKS, 1 «iso; ' snia f orden, arst ar entre ne ite otreets 
Shelburne Falls Banks. . Resource ‘] = Works, Hoosac Cotton Co., Hoosac Worsted Co., Strong- \dams—1 mile on Park, Centre and Summer Streets 
Schools Hewat Co., the Beaver Mills, Hunter Machine Company, Williamstown—'%4 mile on Spring, Water, Main Streets 
: — ‘ ‘ 2 5 Weber Bros. Shoe Company, Clark Biscuit Co., Blackinton ind Cole Avenue. 
North Adams Schools. . 1 Pupils ves 4492 | Mills; Wall, Streeter and Doyle shoes, Graylock Mills, Shelburne Falls—State and Bridge Streets, 4 mile. 
Adams Schools........ 10 Pupils , 2,638 | Barber Letter Co. | Residential F 
Williamstown Schools 8 Pupils sipecds 708 | Adams—Annual_ valuation of products, $15,077,000 esudentia eatures 
Shelburne Falls Schools 6 Pupils ‘ 347 Home of Berkshire Cotton Mfg. Co., L. L. Brown Papert North Adams—Mostly one and two-family houses. Many 
, Co., Berkshire Hills Paper Co. and Renfrew Mfg. Co. | home owners rhree small mill settlements 
Theatres Williamstown—Headquarters of John S. Boyd Co. mills, Adams—Mostly 1 and 2-family \ few mill tenements 
Moving Picture (North Adams), 2, Seating 2,300; but most widely known as home of Williams College Williamstowr Many attractive homes and large estates 
(Adams), 3. Seating 1,300; (Williamstown), 1, Seating Shelburne Falls—Home of Lampson & Goodnow Co vith spacious grounds Per capita wealth large 
800; (Shelburne Falls), 2, Seating 507. H. H. Mayhew C Shelburne Falls-—-One and two-family houses. 


Retail Outlets for Nationally Advertised Products 


N.A. A. W. S.F. N.A. A. W. S.F. N.A. A. W. S.F 
Auto (Passenger)... 15 8 7 323 Dry Goods mae. os 3 Ladies’ Tailors . : 3 > Oo O po . 
Auto (Truck)........ 4 0 0— Department Stores... 4 2 0 - Meat Markets sas ae ae 2 6S] Trading Area 
Auto (Tires) Agys... 26 12 5 5 Electrical 7 r 2 Men’s Furnishings Ss & 6 2 ‘ : . 
Auto (Parts) Agys... 26 12 5 5 Florists » 4 4 Merchant Tailors .. 1 6 6 «3 (CO Trading area extends South to Cheshire; east to Shel- 
Bakers _ webheese BF 1  * aceséacedawes .  -@. 3 Milliners | te 2 | burne Falls. The northern part of the territory extends 

; es ? . < ) =" 3 ? ° 

Cigar Stors ee seeeees il 16 16 6 Furniture atte 9 : 4 Sloan 3 1 2 | well into Vermont beyond Hartwellville, Wilmington, 
Cloaks and Suits .... 5 3 a Furriers a “5 re ¢ Photographers : 6 2 2 ‘ ‘ 
Teena. a Oe a 5 3 Garages ...... eer 3 5 Pianos .... : 6 1 0 0 Readsboro, Pownal and as far as Bennington, On the 
Confectioners .. a's ae ae 39 8 CORRE cccsccccccesccla 44 9 6 Restaurants 20) 6 4 west several miles into New York State 
Delicatessen . si ha 0 0 0 Hardware A atals 4 3 3 1 Shoe Dealers 19 13 6 , 
Dress Makers a & ae a Hats and Caps ...... 6 6 6 1 Sporting Goods...... ; $ 3 1 
Druggists . cone ee 2 imi. 


Jewelry jcvtveivewwe we “fo 3 2 Stationers 3 3 


T Facts and figures were secured from Chamber of Commerce, Business Men flanks, Schools, Theatres, r on . 
NOTE.— 33,2". cal ‘ethex eativetn Newspapers Herald (Eve.), Transcript (Eve.) 























THINK OF FIFTY THOUSAND PEOPLE 


WHEN YOU 


THINK OF NORTH ADAMS, MASS. 











The NORTH ADAMS TRANSCRIPT, in its Seventy-Ninth year of The first two adjoin and are, for all business purposes, a part of the 
continuous publication, with Associated Press Leased Wire and a thoroughly City of North Adams (25,000). 


organized city and suburban service, is the ONLY medium that covers it. All three, with many small surrounding communities, combine, with 
With an evening circulation averaging NINE THOUSAND NET PAID North Adams as a distributing center, to make a SINGLE UNIT from the 

(A. B. C. Reports), the TRANSCRIPT reaches practically NINE OUT OF 

EVERY TEN FAMILIES in this community of Fifty Thousand people. 


It has the largest circulation of any newspaper on the line of the 


standpoint of the National Advertiser. 


Look at the map in this issue. 


Boston ‘& Maine railroad between Troy, N. Y. (50 miles to the west). and The line surrounding North Adams—in the Northwest Corner—marks 
Boston (140 miles to the east). 7 out a highly prosperous little section of Industrial and Farming New Eng- 
It carries exclusively over NINETY PER CENT of the foreign adver- land that is ISOLATED from the influence of any larger city. 
tising placed in this field. The high ranges of the Berkshire Hills, pierced by the Hoosac Tunnel 

The towns of Adams (14,000), Williamstown (4,000), and Shelburne and traversed by the wonderful Mohawk Trail, hem it in by itself. 
Falls (3,000) have no newspapers. It CANNOT be covered EXCEPT from North Adams. 








OVER 9,000 If you are going into New England, you cannot afford to overlook MEMBER 
NET PAID this newspaper, in a richly productive field that is all its own. OF A. B. C. 


THE NORTH ADAMS TRANSCRIPT | 


FOREIGN REPRESENTATIVES: THE JULIUS MATHEWS SPECIAL AGENCY 
BOSTON NEW YORK CHICAGO 
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LEOMINSTER, MASS. 


Population—1920 Census..........cccccccccccccccce 19,744 
COD CGN hb hla ais Ao deeereds ob eddbindcdead 17,580 
Chamber of Com. Estimate, City and Sub............ 24,000 


5 Banks, Resources, $10,793,810. 14 Schools, Pupils, 3 $71. 
Theatres, 2; seats, 2,300. Trading Area—North half way 
to Fitchburg, west to E. Princeton, south to_ Sterling 
aoe and east to Harvard. Newspapers—Enterprise 
(Eve.). 











ATTLEBORO, MASS. 


Patetatian 1900 | Cec nis nia s 6 200 bp'a b0o encan es bud 19,731 
BAO CRIES 6.0.65 060 006005 50656-00004 cwedcdwcesene 16,215 
Chamber of Com. Estimate, City and Sub............ 40,000 


4 Banks, Resources, $13,141,460,10. 20 Schools, Pupils, 3,976. 
Theatres, 2; seats, 2.000. Trading Area—East to Meadow- 
brook, north to Mansfield, west to Abbottrun, R. I., south 
to Lonsdale. Newspapers—Sun (Eve.). 








MELROSE, MASS. 


ie og rome oe Ey POO Ee eS ee 18,204 
BORO CROWS oct ose civine ss 000 tascconsevecscacees 15,715 
Chamber of Com. Estimate, City and Sub............ 20,000 


3 Banks, Resources, $6,749,370. 12 Schools, Pupils, 3,241. 
Theatres, 2; seats, 1.800. Trading Area—Melrose trading 
area is confined almost exclusively to the city itself. News- 
papers—News (Eve.). 


Auto (Passengers). 5 
Auto (Truck)..... 3 


Auto (Tires) Agys. 


Auto (Parts) Agys.12 


Cigar Stores...... 10 


Cloaks and Suits.. 


Clothiers .o<0c000s 7 


Auto (Passengers). 13 


Auto (Truck).... 


Auto (Tires) Agys 7 7 
Auto (Parts) Agys 
4 


MOE: oxcas sees 


Cigar Stores ..... 4 


Cloaks and Suits.. 


LAGIIES. 4.045:0086 3 


Editor & Publisher for July 29, 


Confectioners ....11 
Delicatessen ...... — 
Dress Makers ....15 
Druggists ........ 9 
Dry Goods ...... 10 
Department Stores.— 
Miestrical ows. 3 


Confectioners .... 9 
Delicatessen ..... —_ 
Dress Makers ....24 
RCO" 05 xm sin 7 
Dry Goods ....... 7 
Department Stores. 1 
Electrical ..c.s.00. 











Auto (Passengers). 


Auto (Truck)....— 
Auto (Tires) Agys.11 
Auto (Parts) Agys. 11 


ES a 


Cigar Stores...... 3 


Cloaks and Suits.. 


CEN Govseod sd 2 








FRAMINGHAM, MASS. 


Popalation—-I1900 Census ..<scog ocd ideasnveccacccines 17,033 
BPE CORB ann cowie ect guee cenaasreseneprosevecse 12,948 
Chamber of Com. Estimate, City and Sub............. 42,000 


5 Banks, Resources, $12,245,054. 14 Schools, Pupils, 3,349. 
Theatres, 1; seats, 1,100. Trading Area—North to Maynard, 
east beyond Natick, south to Milford and west to West- 
boro. Newspapers—News (Eve.). 





GARDNER, MASS. 


Popeslation—2920 Cama. ook s is ncgoics os ccvccseveses 16,971 
1910 Census ...... ccc etree esse sesessecccccccces 14,699 
Chamber of Com. Estimate, City and Sub............ 50,000 


u 

5 Banks, Resouroes, $11,633,384. 11 Schools, Pupils, 3,432. 
Theatres, 2; seats, 2,200. Trading Area—North to State 
line, west to Athol, south to Williamsville and east to 
Ashburnham. Newspapers—News (Eve.). 





WOBURN, MASS. 





Population—1920 Census.......-.2ee cece eee eeecenee 16,574 
59RD CORO sis. 0.0'9:350 0 020866600 pave 6850006000668 15,308 
pices cee ens 49,000 


Chamber of Com. Estimate, City and S 

4 Banks, Resources, $9,010,119.45, is Rchools, Pupils, 3,857. 
Theatres, 1; seats, 1,100. Trading Area—South to 
Winchester, east to Stoneham, north to Burlington and 
west to Lexington. Newspapers—Times (Eve.). 











NEWBURYPORT, MASS. 


Population—1920 Census. .......e.cseccceccccccccces 15,618 
1910 AMM: dsc cut nr khte esr ee es esasaneaeetes aaus 14,949 
Chamber of Com. Estimate, City and Sub...........-. 40,000 


6 Banks, Resources, $17,531,274.18. 15 Schools, Pupils, 2,864. 
Theatres, 2; seats, 2,010. Trading Area—On "the east to the 
coast north to the state line, west to West Newbury and 
south to Rowley, Newspapers—News & Herald (Eve.). 

















GREENFIELD, MASS. 


Population—1920 Census 
pe eer ede eee 

Chamber of Com. Estimate, City and Sub 

5 Banks, Resources, $18,5 592.845. 21 Schools, Pupils, 2870. 
Theatres, 2; seats, 2,010. Trading Area—South to Whatley, 


north to Northfield, east to Orange and west to Shelburne 


Falls. Newspapers—Greenfield Recorder (Eve.). 


















Auto (Passengers) 
Auto (Truck).... 
Auto (Tires) Agys 
Auto (Parts) Agys 
ON eee 
Cigar Stores...... 5 


Cloaks and Suits.. 


CO eee & 


Auto (Passengers). 
Auto (Truck) 


Auto (Tires) Agys.15 
Auto (Parts) Aayet2 


Bakers .... 

Cigar Stores ...... 
Cloaks and Suits.. 
arr 


Auto (Passengers). 
Auto (Truck). 
Auto (Tires) Agys. 
Auto (Parts) Agys. 
NOR sinc od pick b 
Cigar Stores 


Cloaks and Suits. ..— 
CARRIES S A466 5925 1 


Auto (Passengers). 


Auto (Truck)..... 1 


Auto (Tires) Agys. 
Auto (Parts) Agys. 


— a ee eal 
Cigar Stores...... 7 


Cloaks and Suits.. 
eeteners Go..s 05 





Ad 00 pwwhdru 
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Leominster Retail Outlets for Nationally Advertised Products 
i ae COG. kas 5 


CWEITY ccccccsece 3 
dies’ Tailors.... 1 


Meat Markets,.... 19 
Men’s Furnishings, 5 
Merchant Tailors.. 9 
ee LETT oer ee - 6 





Attleboro Retail Outlets for saci Advertised Products 
Hats and Caps.. 


2 

emety Sin oh tee 
ies’ Tailors... 1 
Meat Markets.... : 
8 


» 


en’s Furnishings 


Merchant Tailors. 
Milliners ..<..,.. 





Melrose Retail — for Nationally rag sengoes Products 


Confectioners ..... 
Delicatessen ...... — 
ess Makers..... 25 
DURES “Gccewncn 7 
Dry Goods ....... 7 


Department Stores.— 
er 7 


Confectioners ....18 


Delicatessen ..... — 
Dress Makers ....15 
DEmGeimts.. 2022s 12 
Dry Goods........ 11 


Department Stores— 
Electrical 2.00600 5 


Hats and Caps.... 3 


Ser 2 
dies’ Tailors ... 2 


Meat Markets ....12 
Men’s Furnishings 3 
Merchant Tailors. .13 
RTD becuse 8 








Framingham Retail Outlets for Nationally Advertised Products 
i Hats and Caps .... 5 


a? Pee 
adies’ Tailors.... 4 


Meat Markets ....20 
Men’s Furnishings. 7 
Merchant Tailors. .18 
ree 7 





——————_—_—_—_—__—__—_S===___—_=_=_=_=_=_=_=—_—=—_—=_=_====_={[_=_—_____—_—_—_—===_—===——————={"—["—={[E{"~s{{Ea—a={x{rqzaqSy=—{_—=—__=a"ananan=a=a=a_=_y=__Ss=—"*" 


Gardner Retail Outlets for Nationally Advertised Products 


Confectioners ..... 18 
Delicatessen ...... -- 
Dress Makers ....22 
ae 12 
Dry Geeds ... 6. 7 
Department Stores. 1 
ere 3 








Hats and Caps.... 6 


~~ rae 4 
dies’ Tailors.... 2 


Meat Markets ....22 
Men’s Furnishings.13 
Merchant Tailors... 6 


SEs cna sc acse 4 





W oburn Retail eure ef pea we Products 


Confectioners 

Delicatessen ...... — 
Dress Makers ....25 
ee re 4 
See 7 


Department Stores.— 
Baectrpend cs cacce 1 


Confectioners ..... 10 
Delicatessen ...... ~- 
Dress Makers ....21 
ee ee 9 
Dry Goods... ..«% 14 


Department Stores. 1 
Biectrical. ...42..% 4 











Auto (Passengers).1 ‘ 


Auto (Truck). 


Auto (Tires) Agys. 20 
Auto (Parts) Agys. 7 


eee 


Cigar Stores ..... 13 


Cloaks and Suits.. 


LIONS scons. 18 


Confectioners aes 
Delicatessen ...... 

Dress Makers..... 15 
ee a re 5 
Dry Goods........ 10 


Department Stores. 1 
| ree 4 


Hats and Caps.... 1 
Be eae 
Ladies’ Tailors.... 1 


Meat Markets ....14 


Men’s Furnishings. 1 


Merchant Tailors. 6 


Pe err 5 





Newburyport Retail Outlets for Nationally Advertised Products 


Hats and Caps..... 3 
Tewel TY eeseeeeees 9 
Ladies’ Tailors.... 2 
Meat Markets..... 18 


Mer.’s Furnishings. 4 
Merchant Tailors. .12 


pe eee re 10 





Greenfield Retail Outlets for Nationally Advertised Products 


Hats and Caps.... 7 
pt MY sékdasvsees 6 
zadies’ Tailors.... 2 
Meat Markets.....32 


Men’s Furnishings. 12 
Merchant Tailors. .14 


ee er & 























MARLBORO, MASS. 


Popelalide—1920 Cena 656 0 55006 00050500 sap nneoeges 15,028 

BRO, COIR, incon snd d 0060006 cndesd00s6essunses 14,579 
Chamber of Com. Estimate, City and Sub............. 30,000 
4 Banks, Resources, $10,522,800. 8 Schools, Pupils, 2,325. 


Theatres, 3; seats, 2,150. Trading Area—South to South- 
ville, east and south to Sudbury, northeast to Maynard, 
west beyond Chapinville. Newspapers—Enterprise (Eve.). 











Auto (Passengers). : 
Auto . (Truck)..... 2 


Auto (Tires) Agys. 
Auto (Parts) Agys. 
ee er Te 


Cigar Stores...... 12 


Cloaks and Suits.. 


Clothiers © ......:. 9 


Marlboro Retail Outlets for Nationally Advertised Products 


Confectioners ....28 
Delicatessen ...... -- 
Dress Makers ....25 
Druggists ........ 11 
Dry Gods... sss 10 


Department Stores.— 
Blectwieal 66 cs-0s 1 


Hats and Caps.... 5 
pend bind viepins 5 
adies’ Tailors. 2 
Meat Markets..... “13 


Men’s Furnishings. 6 


Merchant Tailors . 7 
Milliners ........ 9 














MILFORD, MASS. 


Pepin ee CR ib ocauh vad kuke tes oodiew ene 13,471 
OO Sa ee ere, Seeerere eT et 13,055 
Chamber of Com. Estimate, City and Sub... . 25,000 


4 Banks, Resources, $8,319,780. 19 Schools, Pupils, 2,544. 
Theatres, 2; seats, 1,700. Trading Area—South to Bel- 


lingham, east to Rockville, north to Whitney’s, west to 


Upton. Newspapers—News (Eve.). 


WAKEFIELD, MASS. 


Population—1920 Census....... peg: SesOe casa caveae on 13,025 
BO CRs 26s oc 5 cweusa png cedsrecerecensceseces 11,404 
Chamber of Com. Estimate, City and Sub............. 14,000 


3 Banks, Resources, $5,495,317. 10 Schools, Pupils, 2,774. 


Theatres, 2; seats, 1535. Trading Area—Wakefield’s trading 


area is confined almost exclusively to the city limits. 
Newspapers—item (Eve.). 


_—_ (Passengers). 
Auto .(Truck). 


Auto (Tires) Agys.12° 
Auto (Parts) Agys. 12 


MNES. Sis wae ance 
Cigar Stores...... 
Cloaks and Suits... 
Clothiers 


Auto (Passengers). 5 


Auto (Truck)..... 
Auto (Tires) Agys. 


Auto (Parts) Agys. 


Tae 


Cigar Stores...... 3 
Cloaks and Suits. .— 
eee i 











Milford Retail Outlets for Nationally ms ep Products 


Confectioners ....20 


Delicatessen ...... —— 
Dress Makers .....12 
Druggists ........ 9 
Dry Goods........23 


Department Stores. 1 
Electrical ..sassie 


Confectioners 


Delicatessen ...... -— 
Dress Makers..... e 
OR 

Dry Goods ....... $ 


Department Stores.— 
Electrical ..sccces 2 


Hats and Caps ... 3 
a pee kas 5 

adies’ Tailors.... 1 
Meat Markets ..... 15 


Men’s Furnishings. 2 
Merchant Tailors. .12 
pi Pree 5 


Wakefield Retail » goa for Nationally Advertised Products 
sdgeeed Ses 2) mete ene :Cope;,.. : 


ewelry . we. s.h jee 
vadies’ Tailors.... 2 


Meat Markets ..... 8 


en’s Furnishings 4 


a Merchant Tailors. .13 


ee Pere 8 





























Sporting Goods.... 1 
2 








Editor & Publisher for July 29, 


NEW BEDFORD, MASS. 


| ey oy Census . 








1 


922 


New Bedford Retail Outlets for Nationally Advertised Products 

























































































fae « sececceeeesceeeee 121,217 | Auto. (Passengers) 32 Confectioners 46 Florists ......... 19 Hats and Cage: . 20 Opticians ....... 10 
ye PP Prey Fee PEE CROP IESY 96,652 Auto (Truck).... 16 Delicatessen ..... Oe ” Sa eee 63 yume? eee 14 ceeeeamgners re 
u ham. of Com. Estimate, City and Sub.. . 160,000 Auto. (Tires) Agys 36 Dress ; Makers....106 Furniture ........ 38 adies’ Tailors 4 Pianos c4an ee 
9 Banks, Resources, $71,403,988.66. 45 Schools, Pupils, Auto. (Parts) Agys 36 Druggists ....... Ge. Pee ceiecece 3 Meat Markets ... 72 Restaurants ..... 153 
24,447; Theatres, 11; seats, 9,900. Trading Area—East Bakers ..cccccves 64 Dry Goods ...... ee: CEOS ce deue:e:s 59 Men’s Furnishings 20 Shoe Dealers 57 
to Barnstable, north to Middleboro, west to W estport, south Cigar Stores .... 14 Department Stores 3 Grocers ........ 467 Merchant Tailors. 78 Sporting Goods 5 
includes islands of Nantucket and Martha’s Vineyard. Cloaks and Suits 10 Electrical .......< Hardware ....... 28 Milliners ....... 43 Swationers...... 8 
Newspapers—Mercury (Eve.); Times (Eve.); Standard ee 52 
(Eve. & Sun.) 
FALL RIVER, MASS. Fall River Retail Outlets for Nationally Advertised Products 
Population—1920 Census ......cccccccccccccccece 120,485 Auto. | ane a rs) 32 Confectioners .... 72 Florists ......... 15 Hats and Caps ... 13 Opticians ........ 8 
ME, MEE | 3, 460-085 dare buwanwadies 456e'ea beh ta.a6'e 119,295 Auto. (Truck 23 Delicatessen ..... 2 Fruits ........... 57 Jewelry ......... 20 Photographers 19 
Cham. of Com. Estimate, City and Sub.......... 145,000 Auto. (Tires). Agys 54. Dress Makers ... 71 Furniture 33 Ladies’ Tailors ee 9 
14 Banks, Resources, $85,061,383.52. 64 Schools, Pupils, Auto. (Parts) Agys 54 Druggists ........ 51 Furriers 4 Meat Markets.... 48 Restaurants 77 
28,254; Theatres, 13; seats, 10,400. Trading Area—South Bakers «eeeees 81 Dry Goods ...... 92 Garages ......... 48 Men’s Furnishings 15 Shoe Dealers 33 
to Newport, north almost to Taunton, west as far as N. Cigar Stores .. 17. Department Stores 6 Grocers ......... 488 Merchant Tailors. 61 Sporting Goods .. 4 
Swansea and east to Westport Point. 'Newspapers—Herald | Cloaks and Suits 13 Electrical ....... 10 Hardware 22 Millimers ....... 29 Stationers ....... 7 
(Eve.); New (Eve.); Globe (Eve.). Clothiers ........ 43 
LYNN, MASS. Lynn Retail Outlets for Nationally Advertised Products 
Population a ee ae 9 99,148 | Auto. (Passengers) 28 Confectioners ae 27 Hats and Caps 20 Opticians rn 
SE RM Ns are ee tae ee 89.336 | Auto. (Truck) 13 Delicatessen ..... el re 46 poneny esseeeees 21 Photographers 15 
Cham. of Com, Estimate, City and Sub........... 275,000 Auto. (Tires) Agys 23 Dress Makers ....125 Furniture ....... 34 Ladies’ Tailors... — Pianos .......... 11 
15 Banks, Resources, $67,182,577.96. 52 Schools. Pupils, Auto, (Parts) Agys 23 Druggists ........ . ee 8 Meat Markets .... 59 Restaurants ...... 85 
18,346; Theatres, 8; seats, 11,600. Trading Area—South Bakers _ ctoce SR. Eee CH eccéen 46 Garages ......... 19 Men’s Furnishings 20 Shoe Dealers 66 
to Beachmont, northeast to Marble head, northwest to b> Cigar Stores. .... 22 Department Stores 5 Grocers 246 Merchant Tailors 125 Sporting Goods 4 
} field and west to Saugus. Newspapers——Item (Eve.).; Tele Cloaks and Suits 13 Electrical ........ 28 Hardware ....... 19 Milliners ........ 32 Stationers ....... 7 
gram-News (Eve-Sun). Clothiers 34 
1 
BROCKTON, MASS. Brockton Retail Outlets for Nationally Advertised Products 
Paani —1000 Combat. hoi odes ovo vse cc decadess 66.254 Auto. (Passengers) 20 Confectioners 22 ~«Florists 11 Hats and Caps ... 9 Opticians....... 6 
NEMS ACS ES ee 8 in gh ae 56.878 Auto. (Truck) - 9 Delicatessen - Fruits SO JOWONG nc scenes 2 ne gga 16 
Cham. of Com, Estimate, C ity cei ARMM oF ie 130,000 Auto. (Tires) Agys 22. Dress Makers 57 Furniture 16 Ladies’ Tailors 9 Pianos .......... 8 
9 Banks, Resources, $41,589,351.72. 33 Schools, Pupils, 12,490; Auto: (Parts) Agys 22 Druggists 28 Furriers 4 Meat Markets : 43. Restaurants ...... 50 
Theatres, 3; seats, 6,300. Trading Area—South to Middle- Bakers ......+.+- 19 Dry Goods . 32 Garages .......-. 26 Men’s Furnishings 7 Shoe Dealers 32 
boro, east to Plymouth, north to Braintree and west to Cigar Stores ..... 10 Department Stores 2 Grocers .... .262 Merchant Tailors. 65 Sporting Goods .. 5 
7c and Stoughton. Newspapers—Enterprise (Eve.) Cloaks and Suits . 15 Electrical ....... 9 Hardware ....... 16 Milliners ........ 25 Stationers - 7 
| Times (Eve.). CHGRIGD occcecss 18 
| ooo -—— —— a ~=- — —- 
HOLYOKE, MASS. Holyoke Retail Outlets for Nationally Advertised Products 
Population—1920 Cens > Auto. (Passengers) 17 Confectioners ... 77 Florists 70 Hats and Caps . 14. Opticians ........ 10 
vy haan CER aS: 8 ee ee ae ent 16 Jewelry .....---- 18 Photographers... 11 
Cham. of Com. Estimate, City and Sub..... "139.000 Auto. (Tires) Agys 35. Dress Makers ... 79 Furniture ee Oe ae, ee 
9 Banks, Resources, $48,435,500.39. 35 Schools, P upils, 13,733; Auto. (Parts) Agys 32 Druggists --++ 30 Furriers ........ 2 Meat Markets .101 Restaurants ..... 41 
Theatres, 11; seats, 8,200. Trading Area—South to Chi- MONGES “no cicencsse 3S Dry Gaede .c...ns 37 Garage - 11 Men’s Furnishings 19 Shoe Dealers .... 32 
copee, east to Bondville, north to Bradstreet and west to Cigar Stores .... 33 Department Stores 2 Grocers .........248 Merchant Tailors. 13. Sporting Goods .. 8 
Westhampton. Newspapers—Transcript (Eve.); Telegram Cloaks and Suits. , 23 Electrical:........ 3 Hardware ....... 11 Milliners 57 See accuses G 
(Eve.). r GN cnccaces 25 








MALDEN, MASS. 





























Malden Retail Outlets for 



























































Nationally Advertised Products 
























































Auto. (Passengers) 3 Confectioners Si, DS dan aexear 9 Hats and Caps .. 2 Opticians ........ 2 
Tea 19FO Come 6k ook eb ecko cidccdacic 49,103 Auto. (Truck)... - Delicatessen ..... a WE Ravedewsae Ee cn ccccaets 4 Sicidapeghers ce oe 
nc ceiln. wie ennedenseneae buh eee cbieea 44,404 Auto. (Tires) Agys 13. Dress Makers 41 Furniture ........ 12 Ladies’ Tailors .. — Pianos ....... ‘so 
Cham. of Com, Estimate, City and Sub.. .50,000 Auto. (Parts) Agys 13. Druggists ....... Se URES 6 csccicans 1 eat Markets 38 Restaurants ..... 20 
6 Banks, Resources, $23,420,584.53. 21 Se hools, “p uupils, 10,994; DN ddvcudcae 20 Dry Goods ...... Ba) GE So nccecade 19 Men’s Furnishings 4 Shoe Dealers 16 
Theatres, 5; seats, 5,000. Trading Area ta} enone to city ye ae eee 3. Department Stores 2 Grocers ......... 163. Merchant Tailors . 38 Sporting Goods .. 1 
almost entirely. Newspapers—News (Eve.) and Suits.. 4 Electrical ....... 2 Hardware ......:; ae |. ee ee 12 Stationers ....... 3 
( ‘lothie TO ccccesas 6 
| ~ ~ . . T . * 
| QUINCY, MASS. Quincy Retail Outlets for Nationally Advertised Products 
| Population—1920 Census ............0eceeecee 47.876 Auto. (Passengers) 7 Confectioners 25 Florists ..... i2 Hats and Caps 7 Opticians ....... 6 
| (EOS STRESS iis SEER NS Se Faia e age ha ee*s%9 32,642 Auto. (Truck) ... 3 Delicatessen .. a DOE) wdc eneveud 13. Jewelry ......... 4 Photographers il 
| Cham. of Com, Estimate, City and Sub............ 80,000 Auto, (Tires) Agys 20 Dress Makers 48 Furniture ves © Ladle? Tollets.... 5 Fame 2... Joa om 
| | 7 Banks, Resources, $20,226,516.42. 18 Schools, Pupils, 8,969; Auto. (Parts) Agys 20 Druggists ........ BO. FUGUNO cicccccecs J eat Markets .... 28 Restaurants ...... 20 
| Theatres, 6; seats, 5,150. Trading Area—South to Accord, MONT R ncaceances 21 Dry Goods ...... 23 Garages - 8 Men’s Furnishings 5 Shoe Dealers 39 
| | east to coast, north to Atlantic, west half way to Readville. Cigar Stores . 3 Department Stores 3¢ Grocers . -115 Merchant Tailors.. 30 Sporting Goods 
| Newspapers—Patriot-Ledger (Eve.); Telegram (Eve.). Cloaks and Suits.. 6 Electrical ....... 4 Hardware ....... 17. Milliners ........ 12 Stationers ....... 3 
| CHOGRIOFS cnc ccces 7 
‘LIDT ¢ . . P P 
CHELSEA, MASS. Chelsea Retail Outlets for Nationally Advertised Products 
Pema 2000 Canes ics ook oe vck wav snwdekcwk 43,184 Auto. (Passengers) 12 Confectioners Te” De co canccaes 3 Hats and Caps 80 “Cptteteet . 446 60:6 4 
ESE RRS RNS eS cae te Se Re hana 32.452 Auto. (Truck) - 7 Delicatessen ..... 0 Fruits - BS Jewetey onc ccccs 12 Photographers ... 3 
Cham. of Com. Estimate, City and Sub............ 44,000 Auto. (Tires) Agys 8 Dress Makers 38 Furniture ....... 13 Ladies’ Tailors .. 3 Pianos .......... 1 
8 Banks, Resources, $21,632,548.49. 10 Schools, Pupils, 9,764; Auto. (Parts) Agys 8 Deuggicte Aseecses a”. ere 1 Meat Markets 52 Restaurants ..... 29 
Theatres, 3; seats, 3,800. Trading Area—Chelsea’s trading Bakers .......... 24 Dry Goods ....... 33 Garages . 11 Men's Furnishings 10 Shoe Dealers . 19 
area is limited almost exclusively to the city. Newspapers— Cigar Stores ..... 8 Department Stores 3 Grocers ......... 163 Merchant Tailors.. 18 Sporting Goods .. 1 
Record (Eve.). Cloaks and Suits. 3 Electrical ....... S Hardware ....... S Te 6 ce ssces 11 Stationers ....... 4 
COMBNGIE oc ccccccs 13 
’ > . ‘ P P 
GLOUCESTER, MASS. Gloucester Retail Outlets for Nationally Advertised Products 
Population—1920 Census ...........eeeceee oe 22,947 | Auto. (Passengers) 6 Confectioners ae. ae or ore 3 Hats and Caps ... 7 Opticians ....... 2 
| TL RS SEG ae ER eMER 5 Foils 24.398 | Auto. (Truck) 3 Delicatessen ..... Fruits 15 ewelry .......4. 9 Photographers 5 
Cham. of Com. Estimate, City and Sub............ 35,000 | Auto. (Tires) Agys 15 Dress Makers ... 26 Furniture 9 dies’ Tailors 2 =Pianos cacece 4 
5 Banks, Resources, $15,829,091.22. 23 Schools, Pupils, 5,362; Auto (Parts) Agys 15  Druggists ....... 13 Furriers 1 Meat Markets | 10 Restaurants 23 
Theatres, 3; seats, 2,066. Trading Area—East and north | Bakers_.......... 8 Dry Goods ....... 27 Garages ......... 19 Men’s Furnishings 7 Shoe Dealers 19 
to the Atlantic coast, south and west along coast to West Cigar Stores ..... 8 Department Stores 2 Grocers ......... 97 Merchant Tailors 15 Sporting Goods 1 
Manchester, north to Essex and Conomo. . Newspapers Cloaks and Suits. 3 Electrical ....... 3 Hardware ....... 7 (RRRMOND 2 veacdas 8 Stationers ....... 4 
Times (Eve.). Clothiers .....<. 18 
——SSSS==__———_—_—_——_—_———_—_—_—_—_—_—_—_—_——EEE—_{__[/[7{{;c;<<][{[  {_{_{]]]_]_][_>_>>—>>>——[TVv[=[— _yxxx——_-_[—[—[—~~x—[{[——~E——{V_T_LSEEEL—_—___ 
. P . ° 
BEVERLY, MASS. Beverly Retail Outlets for Nationally Advertised Products 
Population—1990 Census ......cccccccccccccecsccce 22,561 Auto. (Passengers) 9 Confectioners 28 Florists ehesina 6s 10 Hats and Caps ... 6 Opticians ey Py y 7 
UE Tae elle eon aie an neler take ike i ae 18.650 | Auto (Truck) ... 3 Delicatessen ..... — Fruits ..cecccece 15 frum P cesecesee 7 Photogré gna  ... § 
Cham. of Com. Estimate, City and Sub............ 35,000 Auto. (Tires) Agys 20 Dress Makers .... 28 Furniture ....... 6 Ladies’ Tailors 5 Pianos sod 
4 Banks, Resources, $10,736,244.72, 13 Schools, Pupils, 4, 636; Auto. (Parts) Agys 20 Druggists ....... 11 Furriers ........ 1 Meat Markets .... 21 Restaurants ..... 9 
Theatres, 3; seats, 1,890. Trading . Area—North to Boxford, Bakers .......... Dry Goods ....... 11 Garages ......... 13 Men’s Furnishings 6 Shoe Dealers 14 
east nearly to Gloucester, west to Danvers, Newspapers— Cigar Stores ..... 22 Department Stores — Grocers ......... 50 Merchant Tailors. 15 Sporting Goods .. 6 
imes (Eve.). Cloaks and Suits... 1 Electrical ........ 2 Hardware ....... Milliners 6 Stationers ....... 5 
Clothiers ........ 7 
NORTHAMPTON, MASS. Northampton Retail Outlets for Nationally Advertised Products 
. Population—1920 Census = 2 Auto. (Passengers) 14 Confectioners .... 21 Florists ......... 3. Hats and Caps ... 4 Opticians .. - 6 
TERE Gemma ren nares ads cs accesso scene TRE DARE Mieame .S @ ENON «2c. 2 BOUME ..:.c0.c-0 28 Jewelry ,.-......" 10 Photographers 
Cham, of Com. Estimate, City and Sub............ 40,000 Auto. (Tires) Agys 8 Dress Makers ... 44 Furniture ....... 5 Ladies’ Tailors .. 9 Pianos 1 
} 5 Banks, Resources, $18,513,257.10. 19 Schools, Pupils, 4,039; Auto. (Parts) Agys 16 Druggists ........ 11 Furriers ......... 4 Meat Markets ... 31 Restaurants 17 
Theatres, 2; seats, 2,400, "Trading Area—South half way to OS ee 10° Dry Goods ..... 17 Garages ‘ 4 Men’s Furnishings 9 Shoe Dealers 15 
Holyoke, east to Amherst, north to S. Deerfield and west to Cigar Stores .. 13° Department Stores 1 Grocers owe 55 Merchant Tailors. 9 Sporting Goods > 
Norwich. Newspapers—Hampshire Gazette (Eve.). Soe and Suits. R. Electrical .....0¢ 6 Hardware ....... 3. Milliners ........ 6 Stationers 3 
Otters .....26- 











Editor & Publisher for July 29, 1922 








NOT 


CLASS versus MASS 


BUT 


CLASS plus MASS 


The Boston Herald-Traveler stands as America’s first daily newspaper in national 
advertising for a very impressive reason. 


While it stands acknowledged as the class medium of its field, it has attained mass 
advertising dominance as well. 


The Herald-Traveler is the recognized medium for financial, books, automobile, 
office equipment and other advertising classifications appealing to the class reader, 
but it also shows great strength in foods, drugs, men’s wear, women’s wear, and 
such types, which are generally considered mass classifications. 


There may be greater mass papers than The Herald-Traveler, but these mass 
papers do not get the class advertising. ‘There may be greater class papers than 
The Herald-Traveler, but they do not get the mass advertising. 


The concerted opinion of American advertising agencies that The Herald-Trav- 
eler is Boston’s best medium for both types of advertising has given it leadership 
not only among Boston daily newspapers, but in the entire country as well. 


The Herald-Traveler’s outstanding national advertising leadership in 1921, which 
is being steadily continued in 1922, proves conclusively from advertisers’ experi- 
ence that the man who eats may not buy bonds, but the man who buys bonds cer- 
tainly eats. 


THE BOSTON 


HERALD -TRAVELER 











The Boston Herald-Traveler is pleased to announce the appointment of 


Mr. FRED C. VEON 


as its Pacific Coast Representative 


with offices in the Security Building, Los Angeles, Calif. 
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